AnnexureT | 2022

RESEARCH DEPARTMENT OF COMMERCE

Programme Educational Objectives:

PEO1: To create and strengthen women leaders through disciplinary knowled
professional skillend ethical sensitivity.

PEO2: To transform students as successfulentrepreneursto face the modern
challenges.

PEO3: To nurturethe students tanvent, innovateand createsolutions
for currentmoralgcologicalandeconomidssues.

Programme Outcomes:

On completionof PostGraduateand Under Graduateprogrammesstudentwill be enabled

with

PO 1: Disciplinary Knowledge and Critical Thinking: Acquiring the knowledge of different
dimensionsin the relatedareaof study and identifying the assumptionghatframe our thinking and
actions.

PO 2: Influential and Effective Communication: Ability to share thoughts ideas and
appliedskills of communicationn its variousPreparationghroughLSRW.

PO 3: Sociallnteraction and Effective Citizenship: ResearclSkills andCritical
Thinking to identify, understandanalyseand assesshe businessproblens and to
suggestsolutions

PO 4: Research Skills and Scientific ReasoningAbility to plan execute and report the
resultsof experiment@and todraw conclusions fromvidences

PO 5: Ethics: Understand the importance of ethical value and its application in
professional life.

PO 6: Information / Digital Literacy: Capabilityto useICT in caseof needand their
ability to accessevaluateand usdhe relevaninformation.

PO 7: Self Directed and Life Long Learning: Acquire the ability to engage in
independenandlifelong learningin the contextof sociotechnologicathanges.

M.COM

(Two YearRegulaProgramme)
(For StudentsAdmitted from 20222023)

Programme SpecificOutcomes

Oncompletionof the programmethelearners willbeableto gain

PSO1: In- depth Disciplinary Knowledge and Professional SkillsThrough rigorous
learningto be placed in challengingpsitions.

PSO2: Effective communication skills: To leadthe group and organisationsn the
attainment obverall objectives

PSO3: Research Skills and @tical Thinking: In Social, Cultural and Economic
outlooks to identify, understand, analyse & assess business problems and to
suggessolutions.

PSO4: Moral, and Ethical Awareness/Reasoning:To run the business with
Corporate Social Responsibilities

PSOb5:Information /Digital Literacy: Improve and apply digital referential skills in
businessnd research
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PSOG6: Entrepreneurial and Problems Solving SkillsTo explore, innovative, plan,
executeand run businesss job providers
PSQO7: Self Directed & Life-Long Learning: Practical exposure to face everyday
Challengesn life & business as learn@gbmen.

PREAMBLE
Thefollowing PG coursebavebeenrevised:

1 Contentchangedor IndirectTaxationin IV semester
1 Total Quality Managemenhasbeenshiftedfrom Ill Semesteto IV Semester

PROGRAMME CODE: PCO

PROGRAMME STRUCTURE

Sem Part

Subject
Code

Course

SubjectTitle

Hours/
week

Credit

CIA

ESE

Total
Marks

IMCOC11

Core |

International
Business
Environment

40

60

100

IMCOC12

Cord|

Advanced
Business
Statistics
Integrated
Course
Business
Statistics

40

60

100

IMCOC13

Core
"

Advanced
Accountancy

40

60

100

IMCOC14

Core
v

AdvancedCost
Accounting

40

60

100

IMCOE1A
IMCOE1
B

DSEI

Financial
Markets &
Services /
Business
Management

40

60

100

IMCOX1/
IMCOX10

Extra
Credit

Practical
Banking/Onlire
Certificate
Course

100

100
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300

500+
Total 30 | 25+2 | 200 | +
100 | 100
IMCOC21 Financial
I P CoreV | Accounting 6 5 20 | 60| 100
Software
PackagédLab)
IMCOC22| Core Advanced
1] VI Management 6 5 40 | 60 | 100
Accounting
IMCOC23| Core Organisational
’ 1] VI Behaviour 6 5 40 | 60| 100
o Integrated
Course
Organisational
Behaviour
IMCOC24 Core Business
1] VI Research 6 5 40 | 60| 100
Methods
IMCOE2A Global
IMCOE2 | DSHI Marketing/
[l B Web 6 5 40 | 60| 100
Designing
IMCOX2/ Insurance &
IMCOX20O| Extra Risk 10
v Credit | Management/ 2 0 100
OnlineCourse
o5 300 | 500+
Total 30 +2 200| + 100
100
IMCOC31| Core Corporate
1] IX Accounting 6 5 40 | 60| 100
i [MEOC32 Core | pirect Taxes 6 | 5 | 40| 60| 100
IMCOC33| Core Investment
[l
1] X Management 6 5 40 | 60| 100
IMCOC34 Core Human
11 Resource 6 5 40 | 60 100
XIi
Management

] Integrated
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Course
Principles of
Human
Resource
Management
IMCOE3A Statistics
P/IMCOE3 through R
I B DSE Tool(Lab)/
[l Entrepreneur 6 5 40 | 60 | 100
ship
Development
IMESX3/ Extra Employability 100
IV |IMCOX30 . Skills/ Online 2 100
Credit N
Course
200+ | 300
500+
Total 30 25+2 | 100 100
IMCOCA41| Core Financial
i XIll Management | © | ° | 40| 60| 100
IMCOC42| Core Indirect
1l IV Taxation 6 5 40 | 60 100
IMCOC43| Core .
1l PW XV Project 16 5 100 | 100 200
v
Library 2
IV IMCOX4/l| Extra | Total Quality 2 100 100
MCOX40 | Credit | Management
Online
Course*
180
Total 30 | 192 220+ 410000+
100
GRAND 780+/11120
TOTAL 120 | 90+8 | 100 | + 1238*
300

*For Online certification credit alone will be assigned on submission of certificate abtaine

through appearing for Online Examination from EDX, Spoken Tutorial, NPTEL, Coursera,

OCW, Udemy& SWAYAM
AECC 1 Ability EnhancementompulsoryCourse
SECi Skill Enhancement Course
DSEi Discipline Specific Elective

E
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OECi Open Elective Course
GICi GeneralnterestCourse.

Corel - International BusinessEnvironment
(For StudentsAdmitted from 20222023)

Semester:1 Hours/ week: 6
SubjectCode: IMCOC11 Credit: 5
CourseObijectives:

1. To learn basic and broad knowledge in international business environmeagistrand
management
2. Awarenes®n diverse cultureseflectingon globalbusiness

Unit | (18 hours)

Globalisation of World Economies and BusinessesMeaning- Causeslssuesand
Concerns of Globalisationf EconomiesandBusinessesWorld Trade:Trend andPatterns
i ForeignDirect InvestmentConcept,Trend and Issuesi  Foreign Portfolio Investment:

ConceptJssues and Trend.

Unit Il (18 hours)
International Economic and Technology Environment of Businessedflacro Economic
Factor§ Size, Composition, Distribution and Trend in Global and National GDP,
Consumption, Savings and Investmeftechnology, Infrastructure, Factor Endowments of
Nationsand Employmenthereofi TechnologyTransfer: NeedylodesandTrend.

Unit 1 (18 hours)
International Political and Cultural Environment of Businesses:Political Ideologies
Politico - Economic Systems Factors and Importance of Political Maturity of the Parties
and Peopleand Political Stability - Relationshipbetweenthe State and theBusinesses.
Political Risk: Types- Measurement and HandlingCultural Environment oBusinesses
FactorsandApproachedo CulturalComplexitiesof Nationsby Businesses

Unit IV (18 hours)
International Institutional Environment of Businesses:Role of UNO and MIGA in
Facilitating Global Business MNCs and International Business: Need, Problems and
Contributions of MNCs-Merits and Demerits of MNCs - Role of Negotiations in
InternationaBusiness Roleof InternationalAgenciesn Conflict Resolution.

Unit V (18 hours)

Inter national Financial and Forex Environment of Businessesintegration of Global
Financial Markets 1 Facilities for Sourcing and Deploying Funds Globally 7 Foreign
Exchange EnvironmeritSpot and Forward Markets. Forex Rate Determination: Factors and
Theoriesi Computations of Forward and Cross Raté®rex Reserve Trendnternal and
ExternalMethods of HedgingrorexRisk.

CourseOutcomes:

After completion ofthis course student willbeableto

CO1: Understanddiscuss anduggest olnternationabusinessssues
CO2: Acquireknowledgein globalization
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CO3: Gainknowledgenternationaberspectivef globalbusinesshallenges
CO4: Evaluatetheimpact ofglobal business issues

COS5: Apply market research to support an organization in international buseassd

Making

Text Book:
1.FrancisCherunilam|nternationalBusines€nvironmentPHI LearningPvt. Ltd, 2020.

ReferenceBooks:

1.
2.

3.

4.
5.

JohnD DanielsandLee HRadebaughinternationalBusinessPrenticeHall, 2015.
Fred Luthans,Janathon P Doh, Internatiddahagement, Culture, Strategic and

B e h a Wic®rawaill, 9" Edition 2018.

Anant K Sundaram and | Stewart Blathternational Business Environment
Pearson2015.

Alan C.ShapircandPeterMoles, International Financial ManagementWiley, 2015.
SubbaRao.P, International BusinessHimalayaPublishingHouse,Mumbai.g" Edition
2021.

Journal:
1. Internationallournalof EconomicResearch

E-Resources

1.

2.
3.

https://ebooks.lpude.in/commerce/mcom/term 3/DCOM501 INTERNATIONAL BUS

IN ESS.pdf
https://www.ddegjust.ac.in/studymaterial/mcom/iriS.pdf

http://ssbnc.in/files/bcommaterial/BE.pdf

Course

Outcomes Programme Outcomes

CO PO1 | PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total

CO1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

COs3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 3 27

CO5 9 3 9 3 3 3 3 33

Total 45 15 |21 15 15 |15 15 | 141
Lowi 1 Medium 1 3 High1 9
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Corell - AdvancedBusiness Statistics
(For StudentsAdmitted from 20222023)

Semester:1 Hours/ week: 6
SubjectCode: IMCOC12 Credit: 5
CourseObijectives:

1. To impart skills on the application of statistical tools and techniques in business
decisionmaking
2. To acquaintstudentswith testingof hypotheseso infer in research

Unit | (18 haurs)

Correlation Analysis : Meaning- Significancei Typesi Methodsi Scatter Diagram

Graphici Karl P e a r sCo-efficient of Correlationi ConcurrentDeviation T Rank
Correlation Ceefficient- Partial Correlation Partial Correlation Cefficienti Zero Order,
FirstOrderandSecondOrderCo-efficientin caseof FourVariablesi Multiple Correlations.

Unit 1l (18 hours)
Regression Analysis: Meaning - Correlation vs. Regressioni RegressionLines i
RegressionEquationi Co-efficient of Regressioni Limitations i Multiple Regression
Analysisi Normal Equation fothe Least Squar&egression.

Unit 1 (18 Hours)
Probability Analysis: Theorems i Conditional Probability i Bayeb6s ThHeor en
MathematicaExpectatiori BinomialT Poisson and Normal Biribution.

Unit IV (18 hours)
Parametric Test: Concept of Universe, Population and Sanipl8tatistical Hypothesi$
Procedureof Testing Hypothesisi Two Types of Errors i Tests of Significance for
Attributesi Tests of Significance of Large Samjle- testi Z -testi F- test and Analysis
of Variance.

Unit V (18 hours)
Non - Parametric Test: Chi-square Test as a Hypothesis Testing Procedure i
Goodness of FitTesting the Independence of Two Variabie&ruskal - Wallis Test, U
Test,Sign Test ad RunTest.

Note: The questions should be asked in the ratio of 70% problem and 30% theory.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Understancandapplystatistical conceptand procedures ibusiness
CO2: Use measwment of relationship in business decision making

CO3: Implement probability analysis in day to day business management
CO4: Select and ustheright choiceof statisticaltestingmode

CO5: Administerandinterprethypothesigestingthroughstandarcerror
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Text Book:
1. Dr. S.P.Gupta, StatisticalMethods SultanChand& Sons,New Delhi, 46" Revisedand
EnlargedEdition, 2019.

ReferenceBooks:

1. N.G.Das StatisticalMethods McGraw-Hill, 1% Edition 2017.

2. Dr. S.M. Shukla,Dr. S.P.Sahai,StatisticalMethodsSahityaBhawan Publications2019.

3. Ranjeetchitale, Statistica& QuantitativeMethods,Nirali Prakashaa5™ Edition 2018.

4.S. C. Gupta, AFundamentals of Stati dticso, H
Edition,2018.

5. B.N.GuptaBusinessStatistics SBPD PublicationsAgra, 2015.

Journal:
1. Internationallournalof StatisticsandManagemengystem

E-Resources
1. https://www.pdfprof.com/PDF_Image.php?idt=9901&t=28
2. http://home.ubalt.edu/ntsbarsh/businetd/math.gif

Course

Outcomes Programme Outcomes

CcO PO1| PO2| PO3| PO4| PO5 | PO6 | PO7 | Total

CO1 9 3 3 3 3 9 3 33

CO2 9 3 3 3 3 3 3 27

CO3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 3 27

CO5 9 3 3 3 3 3 3 27

Total 45 |15 |15 |15 |15 21 15 141
Lowi 1 Medium 1 3 High -9
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Corellll - Advanced Accountancy
(For StudentsAdmitted from 20222023)

Semester:1 Hours/ week: 6
SubjectCode: IMCOC13 Credit: 5
CourseObijectives:

1. To helpthe studentgo understanéndapplyaccountingconcepts irbusiness
2. To enablestudents tanaintainand manage accountsalbusiness concerndependently

Unit | (18 hours)
Introduction to Accounting: Meaning and Definition T Conventionsand Postdates i
Critical Review of Accounting Principles and Conceptéccounting Standards 1 toi7
GenerallyAccepted Accountingrinciplesi Branch and DepartmentAccounts

Unit Il (18 hours)
Partnership Accounting: Accounting Problems Related to AdmissioRetirement Death
of aPartner.

Unit [l (18 hours)
Reconstructiont Amalgamation of Firm$ Sale to a Company Dissolution of Firmsi
PiecemeabDistribution.

Unit IV (18 hours)
Insolvency and Investment Accounting: Individual and Firms. Voyage Accounts i
InvestmentAccounting.

Unit V (18 hours)

Insurance Claims: Average ClausePolicy i Loss of Profit Policy. Hire Purchaseand
InstallmentPurchas&ystem.

Note: The questions should be asked in the ratio of 70% problem and 30% theory.

CourseOutcomes:

After completion othe course studentwill be ableto

CO1: Understancandimplementaccountingprinciples,conceptsand accountingtandards.
CO2: Deal with accountingreatment in admissiomnetirement and deathf apartner.

CO3: Administerthereconstructiorof thefirms.

CO4: Preparéansolvencyand investmendccounts.

CO5: Constructinsolvency,voyage,nsurancehire purchasendinstallmentaccounts.

Text Book:
1. S.P Jain & K.L. Narangydvanced Accountancialyani Publishers, New Delf22"
Edition, 2019.

ReferenceBooks:
1. M.C. Shukla& Grewal,AdvancedAccountsS.Chand &Sons, NewDelhi2012.
2. R.L.GuptaAdvancedAccountancySultanChand& sonsNew Delhi, 18" Edition,2018.
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Journal:
1. Internationallournalof EconomicResearch

E-Resources
1. https://www.pdfprof.com/PDF_Image.php?idt=9901&t=28
2. http://home.ubalt.edu/ntsbarsh/businstd/math.gif

Course

Outcomes Programme Outcomes

CcO PO1 | PO2| PO3| PO4 | PO5| PO6 | PO7 | Total

COo1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

Co3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 3 27

CO5 9 3 3 3 3 3 3 27

Total 45 15 |15 |15 |15 |15 |15 |135

LowT 1 Medium 1 3 High -9
Core IV - Advanced CostAccounting
(For StudentsAdmitted from 20222023)

Semester:1l Hours/ week: 6
SubjectCode: IMCOC14 Credit: 5

CourseObijectives:
1. To enablethe studentgo understandostingmethods andiechniques

2. To developskills tomaintainand manageostingrecordsfor effectivecostcontrol

Unit | (18 hours)
Material Cost: Meaning of Material Cost Classification of Material§ Techniques of
Material Controli Stores Control Inventory Controli Accounting for Material Lossek

Contol of Spoilagel Wastageand Scrap Methodsof Pricing.

Unit 1l (18 hours)
Labour Cost: Meaning of Labour CostWage and Bonus SystenOverhead Accounting
and Controli Concept Classification Allocation and Apportionment of OverheadBases
of Apportionment 1 Reapportionmentof Service DepartmentCost i Absorption of
OverheadCost.

Unit I (18 hours)
Methods of Costing: Meaning- Unit Costingi Contract Costing Operating Costing
TargetCosting.

Unit IV (18 hours)
Process Costing:Meanng of Process Costing Features of Process CostiiigNormal
Procesd.oss AbnormalProcesd.oss- AbnormalGaini EquivalentProductCost.
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UNIT V (18 hours)
Reconciliation: Meaning- Reconciliation of Cost and Financial Accouniéeed- Reason
for Disagreemenin Profit- Methods of ReconciliatiorJoint Product and By Product
Costing- Integral Accounting Activity BasedCosting.

Note: The questions should be asked in the ratio of 70% problem and 30% theory.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Explainmaterialcontrolandits techniques

CO2: Dealwith allocation andapportionmenof overheads
CO3: Apply differentmethods of costing

CO4: Analyzeandcontrolcostin processndustries

CO5: Reconcilebetween cosandfinancialaccounts

Text Books:

1. S. P.Jain & K.L. NarangAdvanced Cost Accountingalyani Publishers, New
Delhi,.28" Edition2020

2. M.Y Khan, CostAccounting TataMcGraw-Hill PublishingCompanyLtd, New Delhi,
2" Edition,2017.

ReferenceBooks:

1. Jawdar Lal, CostAccounting TataMcgraw-Hill PublishingCompanyLtd, New
Delhi,2015.

2. Saxena& Vashist.,AdvancedCostand Managemen#ccounting,SultanChand,New
Delhi, 2015.

E-Resources

1. https://www.icsi.edu/media/website/CostAndManagementAccounting.pdf

2. https://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/Advanced%20Cost%20Accounting
Final.pdf

Course

Outcomes Programme Outcomes

(6{0) PO1 PO2 | PO3| PO4 | PO5| PO6 | PO7 | Total

Co1 9 3 3 3 3 3 3 27

COo2 9 3 3 3 3 3 3 27

COs3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 3 27

CO5 9 3 3 3 3 3 3 27

Total 45 15 15 |15 |15 |15 15 135
Low i 1 Medium 1 3 High -9
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DSE - | - Financial Markets and Services
(For StudentsAdmitted from 20222023)

Semester:1 Hours/ week: 6
SubjectCode: IMCOE1A Credit: 5
CourseObijectives:

1. To enrich students understanding on the fundamental concepts and working of financial
serviceinstitutions

2. To equip students with the knowledaed skills necessary to become employable in the
financialservicesector

Unit | (18 hours)
Structure of Financial System:Equilibrium in Financial Market$ Financial System and
EconomicDevelopmeni Conceptof FinancialDevelopment.

Unit 1l (18hours)
Capital and Money Market Instrument: Call Moneyi Government Securities: Treasury
Bills and Bondsi Commercial Paperand Certificate of Depositd Global Depository
Receiptd American DepositorReceipts EuroBonds.

Unit [l (18 hours)
Primary and Secondary Stock Market:Primary and Secondary Stock Marketlew Issue
Market: Feature$ Methodsi Instrumentsi Trends in NIM. Secondary Market: Features
and Trend Stock Exchanges: Organization and FunctibAgading in Stock Exchange
Readilg Stock Indices, SEBRegulations for Primary and Secondary Mark&isancial
Markets:Futureand Challenges.

Unit IV (18 hours)

Financial Services I: Merchant Investment Banking - Functions and Securities 1
Guidelines of RBI and SEBI Mutual Funds: Vpes and FeaturésMutual Fund Operators
andOperations.

Unit V (18 hours)
Financial Services II: VentureCapital- Non-BankingFinancialCompanie$ CreditRating
Institutionsi Factoring

CourseOutcomes:

After completion otthis course studentwil | be ableto

CO1: Acquire knowledgeon the functions of the financial systemin referenceto macro
economy

CO2: Explain on current structure and regulation of the Indian financial service sector
CO3: Assess the various theoretical concepts underlying mamegapital markets

CO4: Comprehend the different financial institutions and the threats exposed to
COG5: Deal with venturecapital and nofibankingcompanies
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Text Books:

1. Gordon.E & Natarajan,K, Financial Markets & and Services Himalaya Publishing
Ltd, Mumbai, 18" Revised Edition, 2018.

2. Khan,M.Y, Indian Financial SystemTataMcGrawHill, New Delhi, 11th Edition,
2019 .

ReferenceBooks:

1. BholeyL.M, Financial Institutions and MarketsStructure, Growtt& Innovation Tata
2. McGrawHill EducationPvtLtd, New Delhi, 5" Edition, 2017.

3. Gurusamyg, Financial Marketsand InstitutionsThomson Publication£018.

Journals:
1. InternationalJournalof EconomicResearch
2. ThelUP Journalof FinancialRisk Management

E-Resources

1. http://www.himpub.com/documents/Chapter1321.pdf

2. http:/ftumkuruniversity.ac.in/oc_ug/comm/notes/FINANCIALMARKETANDSERVIC
ES.pdf

Course

Outcomes Programme Outcomes

(6{0) PO1| PO2 | PO3| PO4 | PO5| PO6| PO7 | Total

Cco1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

COs3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 3 27

CO5 9 3 3 3 3 3 3 27

Total 45 |15 15 |15 15 |15 |15 135
Low i 1 Medium 1 3 High -9
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DSE- | - BusinessManagement
(For StudentsAdmitted from 20222023)

Semester:1 Hours/ week: 6
SubjectCode: IMCOE1B Credit: 5
CourseObijectives:

1. To enablestudentsunderstandhe basigrinciplesof management
2. To helpthestudentgyainthe skillsto dischargeheir dutiesandresponsibilitiesas
managers

Unit | (18 hours)
Management: Meaning - Definition i Functionsi ManagemenfTypesi Management
Skills- Ma n a gR®le @ndrunctions-RelevantOneor Two CaseStudies.

Unit Il (18 hours)
Management Theories: Scientific Management Theory - Systems Theory -
Contingency TheoryTheory X and Theory ¥ Administrative ManagementTheory -
Managemenby Objectives- Relevant Oner Two Casestudies.

Unit [l (18 hours)
Overview of Goals and PlansNature and Puigse of Planning Types of Plari Steps in
Planning- Planning ProcessStrategic and Operational Plaecision Making-. Relevant
Oneor Two Caséstudies.

Unit IV (18 hours)
Organizing: Definition - Naturei Basis of DepartmentationManagerial Athority 1 Line
and Staff Relationship Effective Organizing Direction and Motivatiorr Relevant One or
Two CaseStudies.

Unit V (18 hours)
Controlling: Meaning - Importanceof Control i Characteristicsi Types i Process
Requirementdor an Effective Control System- Control Tools and Techniques,PERT-
CPM - Relevant Oner Two CaseStudies.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Explainthe roleand function®f thebusiness management

CO2: Apply thevariousmanagemertheories incasestudies

COa3: Identify the goalsandplanningprocessn strategiaonanagement

CO4: Evaluatethe organizationakffectiveness

COb5: Demonstrateheimportanceof effectivecontrol systemandits techniques

Text Book:
1. L.M. Prasd, Principlesand Practice of ManagementSultanChand& CompanylLtd,
New Delhi, 8" Edition, 2019.

ReferenceBooks:
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1. Harold Koontz, Essentialsof ManagementTata McGraw Hill Book Publishing
CompanyNew Delhi, 2020.

2. SherlakerBusines®rganisationandManagementHimalaya Publishinglouse,

3. Mumbai,2015.

4. Y.K. Bhusan BusinessOrganisationand ManagementSultan Chand& Sons,
NewDelhi,2016.

Journal:
1. Journal oManagement an8trategy8M

E-Resources

1. http://lwww.kfupm.edu.sa/deanships/library/Userguides/BusinessElGar.pdf

2. http://worldwideuniversity.org/libny/bookboon/thébasicsof-businessmanagementol-
i.pdf

Course
Outcomes Programme Outcomes
(6{0) PO1| PO2| PO3 | PO4| PO5| POG6 | PO7 | Total
Co1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 3 3 27
CoO4 9 3 3 3 3 3 3 27
CO5 9 3 3 3 3 3 3 27
Total 45 |15 |15 15 |15 |15 |15 |135
Lowi 1 Medium 7 3 High -
Extra Credit- Practical Banking
(For StudentsAdmitted from 2022-2023)
Semester!l
Subjed Code: IMCOX1 Credit: 2
CourseObijectives:

1. To enrichstudents witlthe knowledgef thefunctioningof banks
2. To help studentsealizethe quintessential rol®f banks in dayto-daylife & business

Unit |

Banking System in India: Definition of banking- Types of Bank§ Commercial Bank$
Co-operative Bank$ Regional Rural Banks Development Banks IDBI T NABARD 1
EXIM Bank i National Housing Bank Small Industrial Development Bank of India
ForeignBanks .

Unit 1l
Reserve Bankof India: Functionsof RBI i Credit Control Measuresi Control over
Management of Banks Control over Fraudulent PracticesFunctions of Commercial
Banks.
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Unit 111

Banking Operations: Raising Fund$ Fixed Deposit§ Recurring Deposit Accourit New
Deposit Saving Schemds NRI Deposit SchemesLoans and Advances Principles of
Lendingi Letter ofCrediti Export Finance.

Unit IV

Transfer of Funds: Cheque i

Endorsemerit Crossingi Marking.

Unit V

E-Banking: Definition - Banking - Channels of EBanking- Advantages and Constrains of

Featuresi

Demand Draft i

E-Banking.i CoreBanking- Real Time Gross SettlemeiRTGS).

CourseOutcomes:
After completion othe course student willbe ableto
CO1: Understandandexplainthe bankingsystemin India
CO2: lllustratethe RBI functionsandits creditcontrolmeasures

CO3: Demonstratevarious type®f depositsand schemef bankingoperations
CO4: Dealin fundtransfer througlthequedemand draftand marking
CO&5: Differentiatebetween éankingandtraditional banking

Text Book:

1.E. Gor don

& Banking\NTaeory Laavj aadnPractide

House Mumbai, 2018

ReferenceBooks:

Hi

Material Alteration i1

aya

1. Dr.L.Natarajan,A Text of Banking Theory, Law & PractjcBlargham,Publications,
NewDelhi, First Edition, 209.
2. M.L. Tanan,Banking Law and Practi¢cultan Chand & Sons, New Delhi, %Bdition,

2017.

Journal:

1. ThelUP Journalof Bank Management

E-Resources

1. https://www.icsi.edu/media/webmodules/publications/9.1%20Banking%20Law%20
Professional.pdf

2. https://dspace.gipe.ac.in/xmlui/bitstream/Har/itD973/23714/GIPEB08631
Contents.pdf?sequence=2&isAllowed=y

Course

Outcomes Programme Outcomes

(6{0) PO1| PO2 | PO3 | PO4 | PO5|PO6 | PO7 | Total
Cco1 9 9 3 3 9 3 9 45
(6{0) 9 3 3 3 3 3 3 27
COo3 9 9 3 3 3 3 3 33
CO4 9 9 3 3 3 3 9 39

272
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CO5 9 9 3 3 9 9 9 51
Total 45 |39 |15 |15 27 |21 33 195
Lowi 1 Medium 1 3 High -9
Core V - Financial Accounting SoftwarePackage(Lab)
(For StudentsAdmitted from 20222023)
Semester:ll Hours/ week: 6

SubjectCode: IMCOC21P

CourseObjectives:
1. To helpthe studentgain theskills to usesoftwareaccountingpackage.
2. To confidentlymaintain andnanageaccountf abusinessoncern.

| Accounting Features
1. CreatingCompanyi Accounts onlyi Accounts withinventory
2. CreatingGroup& Ledgeri SingleModei Multiple Mode
3. CreatingVoucher- Purchasé Sales Payments Receipts Contra
4. Passinglournalsi JournalEntriesunderAccountsonly i Accountswith Inventory

Modei Viewing Reporti Trial Balance and Adjustment EntriaedViewing.
5. Bank ReconciliationStatemenPrepaationi ReceivableandPayableBill with

Detalils.
6. Inventoryi CreatingStockGroupi StockCategorie§ Stockltem - AgeingAnalysis
Report.

Il AdvancedAccounting Features
1. Budget & Credit Limit -Setting and Fixing Budget Limit - Display of Budget
VariancePurpose of Credit Limit Setting Credit Limit- Voucher Entry with Credit

Limits.

Credit: 5

2. Pay Roll- Enabling and Creation of Payroll MasterEreating Payroll Entries
Displayof Payroll Reports.

lll AdvancedInventory Features
1. Job Costing Enabling and Creatingob Costing Details in VoucherDisplay Job
CostingReport

2. Order Processing & Tracking SystermEnabling and Creating Purchase Order
Enabling and Creating Sales Orddirack Orders with Receipt and Delivery Notes

DisplayPendingOrdersand Bills Wi Details.

3. Reorder Level & StatusEnabling and Creating Reorder Levebpecifying Simple

Reorder Levels SpecifyingAdvancedReorder_evel.

4. Batch Wise Details Stock Reports with Batch DetaidsBatch Details in Purchase
Invoicesi Batch Details in Sas Invoices.

5. Materiallssued FIFOT LIFO.

6. Bill of Material - Creation of Manufacturing Journal Voucher Typlanufacturing

Journalto Record Production Display TransferAnalysis.
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IV Technical Advancement
1. OpenDatabaseConnectivity (ODBC) - Connectingwith MS Excel - Connecting
with MS Word.

CourseOutcomes:

After completionof this course, studemwill be ableto

CO1: Usethetally accountingsoftwarein business concern

CO2: Explain the payoll entriesand displayof payroll reports

CO3: Apply themethods of costing, creation of voucher type and display transfer
analysis

CO4: Connectwith MS excel,MS word throughechnologyadvancement

COb5: Preparébankreconciliation statememtnd receivablandpayable billwith details

E- Resources
1.www.tdlysolution.com
2.www.techcoo.com

Course

Outcomes Programme Outcomes

CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total

Co1 9 3 3 3 9 9 9 45

CO2 9 3 3 3 9 9 9 45

CO3 9 3 3 3 9 9 9 45

CO4 9 9 9 3 9 9 9 57

CO5 9 3 3 3 9 9 9 45

Total 45 21 21 15 45 45 45 237

Lowi 1 Medium 1 3 High -9
Core VI - Advanced ManagementAccounting
(For StucentsAdmitted from20222023)

Semesterll Hours/ week: 6
SubjectCode: IMCOC22 Credit: 5

CourseObijectives:

1. To understandhe basiconceptof managemerdccounting

2. To enable the learners to apply the techniques of management accounting in managerial
decisionmaking

UNIT | (18hours)
Management Accounting: Meaning- Scope and Objectives Management Accounting
Distinguished from Financial and Cost Accounting, Analysis and Interpretation of Financial
Statements RatioAnalysisi Analysisfor Liquidity, Solvency Activity andProfitability.
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UNIT I (18hours)

Cash Flow Analysis:Meaning- Managerial Use$ Limitations- Distinction between Fund
Flow and Cash Flow Statemeiit®rocedure for Preparation of Cash Flow Staterné&ldsh

Flow from Operatig Activitiesi Cash Flow From Investing ActivitiesCash Flow from

FinancingActivities i Preparation o€ashFlow Statement

UNIT I (18 hours)
Marginal Costing: Cost Volume Profit Analysisi Profit Volume Ratie Break Even
Analysis Margin of Safey - Application of Marginal Costing Techniques for Managerial
Decisions- Make or Buy i Key Factori Pricing i Shut Down of Planti Optimal
ProductionMix i Addingor Discontinuinga Product.

UNIT IV (18hours)
Budget and Budgetary Control: Meaning-Essentialg Classificationi Fixed and Flexible
Budgeti Sales Budget Production Budget Cash Budget Zero Base Budgeting and its
Relevancen Decision Making.

UNIT V (18 hours)
Standard Costing: Meaning- StandardCostingandVarianceAnalysisfor Material,
Labour,OverheacandSale$ DifferencebetweerBudgetaryControlandStandardCosting.

Note: The questions should be asked in the ratio of 70% problems and 30% theory.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1.: Differentiatebetweemmanagemerdccountingfinancial andcostaccounting

CO2: Measureand monitorcash flow statement

CO3: Apply marginal costingechniques for manageridécisions

CO4: Preparébudgets and deal with budgetagntrol

CO5: Administer mplementation of standard costing and variance analysis for material,
labour,and overhead

Text Books:

1. R.S.N.Pillai & Bagavathi ManagementAccounting S.Chand& CompanyLtd, New
Delhi, 2015.

2. S.N.Maheswari Principles of ManagementAccounting SulthanChand & Sons,New
Delhi, 2018

ReferenceBooks:

1. Man Mohan & Goyal, Principles of ManagementAccounting SahityaBhavan, Agra,
2016.

2. ShashiK Gupta& R k SharmaManagemenAccountingPrinciples& Practice,Kalyani
Publishers13th Edition,2017.

3. M.Y.Khan & P.K. Jain,Managemenfccounting:Textproblemsand casegMcGraw Hill
Education;7" Edition2017.

4. S.P.Jain& K.L. NarangCost &ManagementAccounting SulthanChand& Sons,New
Delhi, 2017.
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E-Resources

1. http://sdeuoc.ac.in/sites/default/files/sde_videos/mcm1c05%20(1) removed%20(1).pdf

2. https://www.studeersnel.nl/nl/document/erasransrersiteitrotterdam/advanced
managemenraccounting/advancesianagemenraccountinglecturenoteslectures
lecturenoteslectures1-2-4/415210

Course

Outcomes Programme Outcomes

CO POl | PO2 | PO3|PO4|PO5| PO6 | PO7 | Total

co1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 9 9 39

CO3 9 3 9 3 9 9 9 51

CO4 9 9 9 3 3 3 9 45

CO5 9 9 3 3 9 9 9 51

Total 45 | 27 27 |15 |27 |33 39 | 213

Lowi 1 Medium 1 3 High -9
Core VIl - Organizational Behaviour
(For StudentsAdmitted from 2022-2023)

Semester!l Hours/ week: 6
SubjectCode: IMCOC23 Credit: 5
CourseObijectives:

1. To understandhe basicconceptf organisationabehaviour
2. To tackle behaviouraksues fothe smooth functioningf the organisation

Unit | (18 hours)
Introduction to Organisational Behaviour: Definition and Nature i OB Models i
Disciplines Contributing to OB Dimensions of OB Individual, Group and Organisational
System.

Unit 1l (18 hours)
Individual Behaviour: Meaning - Perception- Processi Personalityi Meaning and
Determinants Attitudesi Meaningi Formationi ChangingAttitudes.

Unit I (18 hours)
Learning: Meaningi Classical Conditioning Operant Conditioning and Social Learning
Theoryi iMotivationi Concept and SignificandeMaslow,HerzbergMc Gr e gleory s
of X and Y,Vroom, PortelandLawler Theories.

Unit IV (18 hours)
Group Dynamics: Stages in Group FormatianTypes of Group$ Group Norms Group
Cohesivenes$ Group Decision Making Leadershipi Concepti Quality of Effective
Leadershig Leadeship Style.
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Unit V (18 hours)
Organisational Change: Meaningi Major Forcesof Changd Typesof Changé
Resistancdo Changei Kurt Lewin Theoryi DevelopingSupportfor Changei
OrganisationaDevelopmenti Meaningand Techniques Organisatioal Culture 1
Determinant®f Culture.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1.: Justifythe importance of human behavidar ahealthyworking atmosphere

CO2: Individual and groubehaviourwhich influenceorgansationalclimate

COa3: Evaluatedifferentmotivationaltheoriesandapplymotivationalstrategiesn the
organisationaset up

CO4: Suggestppropriatdeadershipstylesfor organizations

COb5: Assesgheelements ofjroupdynamics and theimpactin theorganisation

Text Books:
1. S.S.Khanka,OrganisationalBehaviourTextand CasesS ChandLtd, New Delhi 2021
2. K. Aswathappa Organizational Behaviour Himalaya Publishing House,NewDelhi,

2019.

ReferenceBooks:

1. Robins and vohrarganizational BehavioyPeason India, 18th Edition New Delhi,
2018.

2. Luthans,Organizational Behaviour Tata Mc Graw Hill CompanyLtd, 12" Edition,
New Delhi, 2015.

3. Keith Davis OrganizationalBehaviour TataMc Graw Hill CompanyLtd, 5th Edition,
New Delhi, 2017.

Journal:
1. Journalof OrganizationandHuman Behavior

E-Resources

1. https://lwww.iare.ac.in/sites/default/files/IARE_MOB_Lecture%20_Notes_0.pdf

2. https://www.bdu.ac.in/cde/docs/ebooks/mba/l/P16MBA5%20%200RGANIZATION
AL%20BEHAVIOUR.pdf

Course

Outcomes Programme Outcomes

CcO PO1| PO2| PO3 | PO4| PO5| PO6 | PO7 | Total
CO1 9 3 3 9 3 9 9 45

CO2 9 9 3 9 3 9 9 51

CO3 9 9 9 3 3 9 9 51

CO4 9 9 3 3 3 3 9 39

CO5 9 9 3 3 3 9 9 45

Total 45 | 39 | 21 27 | 15 | 39 | 45 231
Low T 1 Medium 1 3 High - 9
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Core VIl - BusinessResearch Methods
(For StudentsAdmitted from 20222023)

Semester!l Hours/ week: 6
SubjectCode: IMCOC24 Credit: 5
CourseObijectives:

1. To enhance capabilities of students to conduct the research in the field of business and
socialsciences

2. To enable students, in developing the most appropriate methodology for their research
studies

Unit | (18 hours)
Introduction to Research: Meaningi Purposé Types of Research Applied, Analytical,
Descriptive, Exploratory, Experimental, Puaed Historical Research Qualitative and
Quantitative Research Steps in Research Identification, Selection and Formulation of
ResearcliProblemi Researclesigni Formulation ofHypothesis.

Unit 1l (18 hours)
Methods of Research:Survey Method Case Study Sampling Techniquet Types of
SamplingT Probability and Non-Probability Sampling Method$ Stepsin Sampling 1
Samplingand NonSamplingErrorsi SampleSize.

Unit 1 (18 hours)
Collection of Data: Meaning of Primary and Secondary Dat&ources of Primary Datia
Methods of Collecting Primary Data i QuestionnaireMethod i Interview Method i
Observation Method Construction of QuestionnaiieConstruction of Schedulie Scaling
Technique$ Need for Scaling Problems of Scaling Kinds of Scaling.

Unit IV (18 hours)
Processing of Data: Editing i Coding i Classificationi Tabulation - Analysis and
Interpretation.

Unit V (18 hours)
Report Writing: Types of Repori Style of Reporting Contents of Report Format of
Thesisi Steps inDrafting Reportsi Use of Diagramd Use of Library and Internet in
Research.

CourseOutcomes:

After completionof this course, studeill beableto

COL1: Explain the basic framework of research process and types of research

CO2: Apply the various mettaplogical tools for social and scientific research

CO3: Develop researctesigns usingesearch techniques

CO4: Locateproblemareadn organisationasetup to organisedesign,andconduct
researcHor problem solving

CO5: Executeskills in designinganddraftingresearchreport
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Text Book:

1. C.R.Kothari, iResearchmethodology Methodsandtechniqued New Age International
PublishersChennai, ¥ Edition, 2019

ReferenceBooks:

1. Dr.DineshGabhane,MadhurGaghane,YogesBawant i R e s klethodolbgy |,
TechNeoPublications ,LLP,2019.

2.Dr.S.Sachdeva R e s eMaertchho d d_axmigayaganaigarwal,2022

3. Ranjitsingh,ii R e s eMertchho d ®T RulgigationsPunjab.2021.

4. Saravanavel.Hi R e s eMiertchho d Kltab Igahai,2018.

Journal:
1. IndianJourn& of MarketingManagemenandResearch

E-Resources

1.https://gfgc.kar.nic.inf/magadi/GenericDocHandlef@Dae96i4b2a413c91a’?
fc8599f21be0.pdf

2.https://gfgc.kar.nic.in/maagli/GenericDocHandler/3829ae96#b2a413c91a?
fc8599f21be0.pdf

Course
Outcomes Programme Outcomes
CO PO1| PO2| PO3| PO4| PO5| PO6 | PO7 | Total
COo1 9 9 3 3 3 3 9 39
CO2 9 3 9 3 9 9 9 51
COo3 9 3 9 3 9 9 9 51
CO4 9 3 9 3 9 9 9 51
CO5 9 9 9 3 9 9 9 57
Total 45 |27 |39 |15 |39 |39 |45 |249
LowT 1 Medium 1 3 High -9
DSE- Il - Global Marketing
(For StudentsAdmitted from 2022-2023)
Semester:l Hours/ week: 6
SubjectCode: IMCOE2A Credit: 5

CourseObjectives:

1. To understand the major issuesrelated to global marketing

2. To develop skills in searching and analyzing trends in global markets to make use of
the opportunities

Unit | (18 hours)

Global Marketing: Meaning - Nature and Scopei Global Marketing Vs. Domestic
Marketingi Barriers to Global MarketingGlobal Marketing Environmerit Approaches to
GlobalMarketing- Ethno, PolyRegio and Ge&entricalApproach
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Unit 1l (18 hours)
Global Marketing Economic Environment: Global GDP and Trade GrowthBalance of
Paymenti Meaning, Componentsof BOP - Types of Disequilibrium i Methods of
Correction of Disequilibrium Foreign Exchange Markédt Exchange Rate and Exchange
Managenent.

Unit 1 (18 hours)
Global Market Entry Decisions: Licensing/ Franchising i Exporting - Contract
Manufacturing- Management ContractingJoint Venture- Counter Trade Merger and
Acquisition - Strategic Alliances i Turnkey - Merits and Demerits of Global Entry
Strategies Export Promotioni Production and Marketing Assistaned&cOU, EPZ and
SEZ.

Unit IV (18 hours)
Economic Integration and Trade Blocks. Facetsof EconomicIntegration-i Regional
EconomicCo-operationi European Unioii Fundionsi NAFTA: Objectives and Functions
I ASEAN T AFTA - Objectivesi LAIA T Objectivesi SAARCi Objectivesi Functions
T APEC- Gulf Co-operation Counci{GCC).

Unit V (18hours)
International Institutions: Role of IMF, World Bank, IFC in Global Economy and
Marketi Objectivesit UNCTAD 1T Functionsst WTOT Objectives’ Principlesi Functions.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Apply thevariousapproaches iglobal marketing

CO2: Demonstratehetypesof disequilibriumin globalmarketing

COa3: Dealwith globalmarketentryissues

CO4: Explain the functions of economic integration and trade blocks in global
environment

COb5: Evaluate and design sustainable marketing and business strategies in global
environmerg

Text Books:
1.FrancisCherunilam,International Trade and Export Managemety HimalayaPublishing,

21" Edition 2019. (111 & Il Unit).
2.SubbaRao. P, International BusinessHimalayaPublishingHouse,Mumbai, 5" Revised
andEnlarged Edition, 2021. (Univ& V Unit).

ReferenceBook:
1. R. L. Varshney & B. Bhattacharya, Internatiokt#rketing Managemerit An Indian
PerspectiveSulthan Chand &Somyew Delhi, 2% RevisedEdition, 2015

Journals:
1. IndianJournalof MarketingManagemenand Research
2. IndianJournalof Marketing
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E-Resources

1 .https://en.wikipedia.org/wiki/Global _marketing
2.https:/www.ikbooks.com/home/samgdhapter?filename=183_Samydapter.pdf
3. https://core.ac.uk/download/pd#326407.pdf

Course
Outcomes Programme Outcomes
CO PO1| PO2| PO3| PO4 | PO5| PO6 | PO7 | Total
Co1 9 9 9 3 9 9 9 57
CO2 9 3 3 3 9 9 9 45
COos3 9 9 3 3 9 9 9 51
CoO4 9 9 3 3 9 9 9 51
CO5 9 9 3 3 9 9 9 51
Total 45 |39 |21 |15 |45 |45 |45 | 255
Lowi 1 Medium 1 3 High1 9
Extra Credit - Insurance and Risk Management
(For StudentsAdmitted from 20222023)
Semester!l
SubjectCode: IMCOX2 Credit: 2
CourseObijectives:

1. To makethe studentsunderstand riskactors andts impactin business
2. To makethemawareof risk managemertéchniques to run business

Unit |

Risk: Meaning- Risk & Risk Management processRisk Identification, Evaluation, Risk
ManagementTechnigues,Selecting and Implementing Risk ManagementTechniquesi
Risksin our Society Insuranceand Risk

Unit Il

Commercial Liability Insurance: Meaning- CommercialRisk ManagemenApplications

T Propertyi Liability i Commercial Property Insurance, Different policies and contiacts
Businesd.iability andRisk Managemerit Workerscompensation angisk Financing.

Unit [l

Insurance Coverage Meaning- Property and Liability Insurance Coverag@ersonal Risk
Management Applications Propertyi Liability i Risk Managements for Auto Owneirs
Risk Management foHome Owners.

Unit IV
Risk Management Applications: Meaning- Loss of Lifei Loss of Healthi Retirement
Planningand annuitie¥ EmployeeBenefitsi Financial andestatePlanning.
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Unit V

Risk Management Environment Industryi Functions and Organisation of Insurérs
Government Regulation of Ineance Sector IRA T Privatization of Insurance Changes in
InsuranceActs i Insurancentermediaried InsuranceProductpricing and Claim valuation
T FinancialAnalysisi BankAssurancé Foreigninsurerdsn India.

CourseOutcomes:

After completion ofthis course studentwill be ableto

CO1.: Identify the various types of risks and explain the risk management techniques
CO2: Explain commercial risk management applications, policies, and business liability
COa3: Deal with variougisks management possibigis

CO4: Suggest suitable risk management techniques for retirement planning and annuities
CO5: Design and developrisk managementechniquesfor governmentand non
governmensectors

Text Books

1. Rejda, George ERrinciples of Risk Management and InsurgnAddison Wesley,
Longman,12th Edition,2013.

2. M.N. Mishra, Insurance PrinciplesandPractice S. ChandPublishing,New Delhi, 2008

ReferenceBooks:

1. P.K.Gupta.Jnsurance andRiskManagementHimalaya Publishingdouse,2011.
2. AshutoshKumar Shukla,InsuranceManagementPearlBooks,2014.

3. K. R. Reddy,Risk ManagementTamil NaduBook House,2003

4. M .C.NamaraPrinciplesof RiskManagement anthsurance Addison,Wesley.

Journals:
1. ThelUP Journalof FinancialRisk Management
2. IndianJournalof Marketing

E-Resources

1.https://college.cengage.com/business/phk/business/9e/assets/students/appendice
s/phk9_olappendix_b_c.pdf

2. http:/www.himpub.com/documents/Chapter1906.pdf

Course

Outcomes Programme Outcomes

CO PO1| PO2| PO3| PO4| PO5| PO6 | PO7 | Total

Co1 9 9 9 3 3 9 9 51

CO2 9 9 9 3 3 9 9 51

CO3 9 9 9 3 3 9 9 51

CO4 9 9 9 9 9 9 9 63

CO5 9 9 9 3 3 9 9 51

Total 45 |45 |45 |21 |21 |45 |45 | 267
LowT 1 Medium 7 3 Highi 9
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Core IX -Corporate Accounting
(For StudentsAdmitted from 20222023)

Semester:lll Hours/ week: 6
SubjectCode: IMCOC31 Credit: 5
CourseObjectives:

1. To understand the conceptsand accountingproceduresof companies
2.To gain theskill to manageand maintain the accountsof companies

Unit | (18 hours)
Issue of Shares and DebenturefRedemption of Preference Shares and DebentupPesfit
Prior to Incorporationi Preparationof Final Accounts of Companiesunder Revised
AccountingStandards.

Unit 1l (18 hours)
Reconstruction of Companies Amalgamation- Absorptioni Alteration of Share Capitail
Liquidationof Companies.

Unit 1 (18 hours)
Banking and Insurance Companies: Accounts of Banking - Accounts of Insurance
Companies’ Preparation of Balance Sheet and Disposabuiplusi Final Accounts of
GeneralinsuranceCompanies.

Unit IV (18 hours)
Accounts of Holding Companies: Calculation of Capital profit, Revenue profit i
Goodwill/Cost of Controli Minority Interesti Revaluation of Assets and Liabilitids
Elimination of Common Transactionsi Unrealised Profit i Issue of Bonus Sharesi
Treatment of Dividend Preparation of Consolidated Profit and Loss Account and Balance
Sheet

Unit V (18 hours)
Electricity Companies. Accounting including Double AccountsRepla@ment of an Asset
and Disposal of Surplus.Human Resource AccountirigInflation Accounting Need &
Methods.

Note: The questions should be asked in the ratio of 70% problem and 30% theory.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Prepardinal accountdor companies under revised accountatgndards

CO2: Dealwith theaccountdor amalgamationsabsorptionandalterationof share capital
CO3: Explain theaccounts obanking and accounts mfsurancecompanies

CO4: Follow up thepreparation otonsolidategrofit andloss accounandbalancesheet
CO5: Measuradouble accounts arfduman resourcaccounting

Text Books:
1. S.P.Jain & K.L.NarangAdvanced Accountancialyani Publishers, Mumbai, 18
Edition, 2018.
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2. A.Mukarjee &N.Hanif, Advanced AccountangyicGraw HillPublishers, New Delhi,
2019.

ReferenceBooks:

1. M.C.Shukla & T.S.Grewahdvanced Accountanc8ultan Chand & Co, New
Delhi,19"Edition 2017.

2. S.N.MaheswariAdvanced Accountancyjkas Publishing House Pvt LttNew
Delhi,10" Edition, 2018.

E-Resources

1. www.indiacorporateadvisor.com
2. www.iimcal.sc.in

3. www.futureacountant.com

Course
Outcomes Programme Outcomes
CO PO1| PO2| PO3| PO4| PO5| PO6 | PO7 | Total
CO1 9 3 3 3 3 9 3 33
CO2 9 3 3 3 3 9 3 33
CO3 9 3 3 3 3 3 3 27
CO4 9 3 3 3 3 9 3 33
CO5 9 3 3 3 3 9 3 33
Total 45 |15 |15 |15 |15 |39 |15 | 159
LowT 1 Medium 1 3 High-9
Core X -Direct Taxes
(For StudentsAdmitted from20222023)
Semester:lli Hours/ week: 6
SubjectCode: IMCOC32 Credit: 5

CourseObijectives:
1. To enablethe studentsinderstandhe conceptsandprovisionsof Income Tax
2. To equip thestudents competernhough to assess tlieometax of individualsand firms

Unit | (18 hours)
Income Tax Act 1961: Definitions T Basisof Chargei ResidentialStatusi Exempted
Incomes.

Unit Il (18 hours)
Taxable Income: Computationof Taxablelncomeunderthe HeadSalaresi House
Property.

Unit [l (18 hours)
Computation of Taxable Income: Computationof Taxablelncomeunderthe headProfits
andGains ofBusinessr Professiori Capital Gaing Other Sources.
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Unit IV (18 hours)
Clubbing of Income: Setoff andCarryForward of Losses’ Deductionsfrom GrossTotal
Income.

Unit V (18 hours)
AssessmentAssessmentf Individual i Assessmemf Companies.

CourseOutcomes:

Completionof this coursestudentwill be ableto

CO1:Explainthebasic conceptsf directtaxes andax exemptions

CO2:Computethetaxable incomeinder heads of salaries amouseproperty

COa3: Assess the taxable income under heads profits and gains of business or profession
CO4: Applythe set off and carrfprward oflosses andeductions

COb: Dealwith theincomeassessment dfidividual andcompanies

Note: The questions should be asked in the ratio of 70% problem and 30% theory.

Text Book:
1. Mehrotra H.C. & Goyal S.Pfpcome Tax Law & AccountSathya Bhawan Publication,
RelevantAssessment Year Ban, New Delhi, 2021.

ReferenceBooks:

1. Dr. Vinod K. SinghaniaDirect Taxes Law & Practice§ an Prints India Pvt. Ltd,
RelvantAssessment Year Edition, New Delhi, 2021

2. Lal.B.B and Vashisht.N,Direct TaxesPractices & Planning, Pearson,Revised
Edition.PublicationsRelevant Assessment Ydadition, New Delhi2021

E-Resources
1.https://icmai.in/upload/Students/Syllabus2016/Inter/R&p&pril -2021. pdf

Course

Outcomes Programme Outcomes

CO PO1| PO2| PO3| PO4| PO5| PO6 | PO7 | Total

CO1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

CO3 9 3 3 3 3 9 3 33

CO4 9 3 3 3 3 9 3 33

CO5 9 3 3 3 3 9 3 33

Total 45 |15 |15 |15 |15 |33 |15 | 153

LowT 1 Medium 1 3 High -9
Core XI -Investment Management
(For StudentsAdmitted from 20222023)

Semester:lll Hours/ week: 6
SubjectCode: IMCOCS33 Credit: 5
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CourseObjectives:

1. To provideawide knowledgeto studentsn thefield of investment
2. To equip thento computeandsuggesbn efficient portfolio

Unit | (18 hours)
Introduction to Investment Management: Investmenti Meaning i Featuresand
Objectivesi Types of Investmentg Direct and Indirect Investing Investment Decision
Process Approachedso InvestmenDecisionMakingi Qualitiesfor Successfulnvestingi

I Speculatioi Gamblingi Feature®f Gamblingi Emerging Investma& Environment.

Unit 1l (18 hours)
Security Analysis: Meaning -Risk and Return Measures and AnalysiSystematic and
UnsystematicRisk 1 Interpretationof Beta Value i Approachesto Security Analysis:
Fundamentaand TechnicailRandom Walk Analysis.

Unit Il (18 hours)
Valuation: Meaning -Time Value of Money-Valuation Models of Equity, Preference,
Convertibleand Debt Securities.

Unit IV (18 hours)
Portfolio Management: Meaning-Return and Risk in the Context of Portfoli®ortfolio
Theoryi Harry Markowitz Modeli Sharpe Portfolio Model Lending and Borrowing
Portfoliosi Constructiorand Selection o®ptimum Portfolio.

Unit V (18 hours)
Capital Asset Pricing Model (CAPM): Meaning - Assumptions of CAPM Security
Market Lineil Capital Market Lineé CAPM and Valuation of InvestmenitsReward to Risk
Ratioi Alpha Factori Limitations of CAPMi Portfolio Evaluatiori Measures of Portfolio
Performance.

Note: The questions should be asked in the ratio of 30% problem and 70% theory.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Gain clarityin the basic conceptd investmentand strategiet befollowed
CO2: Computetherisk andreturnanalysisof securities

COa3: Analyze and evaluate relevant securities for investment

CO4: Evaluateportfolio performance

COb: Measurehe portfolio performanceinderCAPM

Text Book:
1. Punithavathi PandiarSecurity Analysis and Portfolio Managemgiitas Publication,
New Delhi, 2 Edition, 2017. .

ReferenceBooks:
1. Prasannal@andra, InvestmenManagemenand Portfolio ManagementMCGraw-Hill 6"
Edition, 2021.
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Edition, 2019

1.Donald E. Fischer& RonaldJ. Jordan,InvestmentAnalysis & Portfolio Management
PearsorEducation, Seventh Edition 2018.

Journals:
1. ThelUP Journalof FinancialRisk Management
2. Global Journalof FinanceandManagement

E-Resources

1. https://kanchiuniv.ac.in/coursematerials/IM%20UMNIa201%20(2).pdf
2. https://Imdu.ac.in/UpFiles/UpPdfFiles/2021/Jun/4-1062021_1504-
44 Investment%20Management(20MC022C2)%20(1).pdf

3. https://www.bcci.bg/projects/latvia/pdf/8_IAPM_final.pdf

Course
Outcomes Programme Outcomes
CO PO1| PO2| PO3| PO4| PO5| PO6 | PO7 | Total
CO1 9 3 9 3 3 9 9 45
CO2 9 3 9 3 3 9 9 45
CO3 9 3 9 3 3 9 9 45
CO4 9 3 9 3 3 9 9 45
CO5 9 3 9 3 3 9 3 39
Total 45 |15 |45 |15 |15 |45 |39 |219
Lowi 1 Medium 1 3 High1 9
Core XIlI -Human ResourceManagement
(For StudentsAdmitted from 20222023)
Semester:ll Hours/ week: 6
SubjectCode: IMCOC34 Credit: 5
CourseObijectives:

1. To enable students to understand the concepts and impact of efficient HRM in
organisations

2. To help the students focus, analyse and resolve HR issues for the smooth functioning of
theorganisations

Unit | (18 hours)

Human Resource Management: Need for Human ResourceManagementi Human

Resource Planning Responsibility for Human Resource PlannihgProcess of Human
Resource Planning Job Analysis Content Job Descriptioni Job Specificatiori Job

Designi Job Evaluation.

Unit Il (18 hours)
Recruitment: Recruitment and Selection Procds&ecruitment Sources Techniques of
Recruitment i Essentials of Selection Procedure Steps in Selection Procedure -

Psychological Test i Nature i Purposei Classificationi Developmentof a Test
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Programmé Interviewsi Placement

Unit 1 (18 hours)

Employees Training: Training, Developmentand Training Policy i Stepsin Training
Programmei Support Materials for Training Training Periodi Training for Different
Employeed TrainingTechniques.

Unit IV (18 haurs)
Motivation: Human Needd Mas| owds Rank Order 1 GHangikg er ar
Nature of Human Needsi Motivation i TypesiStepsi ManagementTechniques to

Increase Motivation Mc Cel | andés Achi evement Héfzheegpr y o
Vroom, PaterandLawler Theories.

Unit V ) (18 hours)
Performance Appraisal: Purposel Importancei Traditional and Modern Methods of
Appraisali Managemenby Objectives (MBO)Approach.

CourseOutcomes:

After completion of this course, student will be able to

CO1: Explain the basic concepts of human resource

CO2: Demonstrateecruitment procedure

COa3: Dealwith differenttrainingtechniquedor differentemployees

CO4: Administer different types of management techniques and theories to improve
motivation

CO5: Differentiatebetweertraditionalandmodernmethodsn performanceppraisal

Text Book:
1. K.AswathappaHuman Resource Management and Industrial Relatidmalaya
PublishingHouse, Mumbai, 2017.

ReferenceBooks:

1. Dinkar Pagre Principlesof Managemet SultanChand& Sons, 2018,

2. Subha Rao Human Resource ManagemgHimalaya Publishing House, New
Delhi.2018.

Journal:
1. Journalof StrategicHumanResourcéMlanagement

E-Resources
1. https:/www.sscasc.in/wqgontent/uploads/downloads/BBM/Hum&esource
Management.pdf

2. https:/www.opentextbooks.org.hdy/stem/files/export/32/32088/pdf/Human_Resource_M
anagement_32088.pdf
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Course

Outcomes Programme Outcomes

CO POl | PO2| PO3| PO4| PO5| PO6 | PO7 | Total

co1 9 9 9 3 3 3 9 45

CO2 9 9 9 3 3 3 3 39

CO3 9 9 9 9 3 9 9 57

CO4 9 9 9 9 3 9 9 57

CO5 9 3 9 3 3 3 3 33

Total 45 |39 |45 |27 |15 |27 |33 231

Lowi 1 Medium 1 3 High1 9
DSE -1l -Entrepreneurship Development
(For StudentsAdmitted from 2022-2023)

Semester:lll Hours/ week: 6
SubjectCodelIMCOE3B Credit: 5
CourseObijectives:

1. To understand the role and importance of entrepreneurs in the economic development of a
nation

2. To equip thewmidents understand the entrepreneurial process for the successful business
ventures

Unit | (18 hours)
Introduction to Entrepreneur: Definition- Characteristic§ Functionsi Entrepreneur$
Characteristics Types of EntrepreneuiisFactorsi Competencie$ Innovation: Need and
SourcesRelevant Oner Two Casestudies.

Unit Il (18 hours)
Entrepreneurship Development Programme: Historical Background - Importance i
Objectives’ Proces$ Phase$ Institutioni Problems RelevantOneor Two CaseStudies.

Unit [l (18 hours)
Institutional Support to Entrepreneur: Small Scale Industries BoaidSmall Industries
Development Organization Small Industries Service InstituteNational Small Industries
Corporationi National Productivity Councii Khadi and Vilage Industries Commission.
MSME- Startup-Relevant Oner Two Casestudies

Unit 1V (18 hours)
Women Entrepreneurs: Concepti Factorsi Typesi Support and AssistanéeProblemd
Remedial Measureg.Role of Women Self Help Groups Relevant One or Twd&ase
Studies.

Unit V (18 hours)

Project: Project Identificationi Classificationi Project Life Cyclei Project Reporti
Contentsi Importancei Project Appraisal i Market Feasibility Analysis i Technical
Feasibility Analysisi Financial Feasibility Analsis i Economic Feasibility Analysi$
Manageriali Sociali Break EverAnalysis- Relevant Oner Two CaseStudies.
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CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Explaindifferenttypesof entrepreneurandtheir charactestics

CO2: Plan toovercome th@roblemsn starting a newenture

COa3: Educate anéncouragéheinstitutionalsupportto entrepreneuin India

CO4: Evaluate and support institutional support to entrepreneurs with special focus to
women
COb5: Developthe projectidentificationand projecteportpreparation skills

Text Books:

1. E. Gordon& K. NatarajanEntrepreneurshippevelopmentHimalayaPublishingHouse,
Mumbai,5" Edition, 2015.

2.CharantimathPoornima.M, DevelopmentandSmall BusinessEnterprises,Peason
Education2018.

ReferenceBooks:

1. PeterF Drucker,Innovation& Entrepreneurship Principlesand Practices Abingdon:
Routledge2015.

2. VasantDesai,EntrepreneurialDevelopmentHimalayaPublishingHouse,Mumbai,
2019.

Journal:
1. Indian Journabf SmallBusinessandEntrepreneurship

E-Resources
1 .https:;vww.ddegjust.ac.in/studymaterial/mba/ef1.pdf
2.https://depintegraluniversity.in/userfiles/Entrepreneurship%20Development.pdf

Course

Outcomes Programme Outcomes

CcO PO1| PO2| PO3| PO4| PO5 | PO6 | PO7 | Total

COo1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 9 3 33

COo3 9 3 3 3 3 9 3 33

CO4 9 3 3 3 3 9 3 33

CO5 9 3 9 3 3 9 3 39

Total 45 |15 |21 |15 |15 |39 |15 |165

LowT 1 Medium 7 3 High - 9
Core XIlI - Financial Management
(For Students Admittedrom 20222023)

SemesterilV Hours/ week: 6
SubjectCode IMCOC41 Credit: 5
CourseObijectives:

1. To enable the students to gaimowledge in fund mobilization and management of

busines®rganization
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2. Toimpartskills for optimumutilization of fundsin organisation

Unit | (18 hours)

Introduction to Financial Management: Meaning - Nature, Scope and Objectives|
Finance Functions T1Profit Maximization vs. Wealth Maximization - Role and
Responsibilitieof a FinancialManager/CorporatEinancial Officer.

Unit 1l (18 hours)
Financing Decisions:Sources and Types of CapitalCost of Different Types of Capital
Capital Structure: Determnants i Leveragesi Theories of Capital Structure 1
Capitalization.

Unit 1 (18 hours)
Capital Investment Decisions:Planning and Control of Capital ExpendituireCapital
BudgetingProces$ Costof Capitaland itsApplication inCapital Budgetindpecisons.

Unit IV (18 hours)
Working Capital Management: Concepti Need and Influencing Factor€stimation of
Working Capital- Inventoriesand ReceivableBlanagement Managemenotf Cash.

Unit V (18 hours)
Dividend Decisions:Dividend Policy i Dividend Theoriesi PoliciesRegardingRetained
Earnings.

Note: The questions should be asked in the ratio of 70% problem and 30% theory.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1.: Specify the role and responsibilities of a finahai@nager/corporate financial
officer

CO2: Classifythedifferent typesof capitalandcapitalstructure

CO3: Analyze how to apply the cost of capital and its application in capital budgeting
decisions

CO4: Evaluate an@stimateheworking capitalmanagerant

CO5: Discussaboutdividendtheoryandpolicies regardingetainedearnings

Text Books:

1. B.S.RamanFinancial ManagementNew United PublishersMangalore 2018.

2.M.Y. Khan& P.K. Jain,Financial ManagementTataMC GrawHill PublishingCo., Ltd,
New Delhi, 2018

ReferenceBooks:

1. Prasann&handraFinancial ManagementTataMC GrawHill Publishing Co.Ltd, New
Delhi, 10" Edition , 2019.

2. 1.M.Pandey,Financial ManagementVikas PublishingHouse,New Delhi, 25" Edition,
.2020
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3. R.K. Sharma& Shashi Guptainancial Management Sultan Chand & Sons, New
Delhi,2020.

4. S N Maheshwari Financial Managemen®rinciples & Practice SultanChand& Sons,
New Delhi.2019.

Journals:
1. ThelUP Journalof FinancialRisk Management
2. Global Journalof Financeard Management

E-Resources
1 .http://web.gjuonline.ac.in/distance/book/bcom/BCOM%20205%20Financial%20Manage

ment.pdf
2. www.accountingstudygquide.com

3. www.managementparadise.com

Course
Outcomes Programme Outcomes
CO PO1 |PO2|PO3|PO4|PO5| PO6 | PO7 | Total
Co1 9 9 3 3 3 3 3 33
CO2 9 3 3 3 3 3 3 27
COo3 9 3 3 3 3 3 9 33
CO4 9 3 3 3 3 9 9 39
CO5 9 3 3 3 3 9 3 33
Total 45 21 15 15 15 27 27 165
Lowi 1 Medium 1 3 High -9
Core XIV-Indirect Taxation
(For StudentsAdmitted from 2022-2023)
Semester:V Hours/ week: 6
SubjectCode IMCOC42 Credit: 5

CourseObijectives:

1. To acquaintthe studentswith the basic principlesprovisionsandpracticeof incometax
2. To understandhe differenttax mechanismsinderindirecttax andGoodsandServices
Tax

Unit | (18 hours)
Indirect Taxes: Meaning- Special Features Objectivesi Structurei Types of Taxes$
Progressive TaxatioRegressive Taxation Degressive Taxation Canons of Taxatiori
Contribution to Governnent Revenuesi Taxation Under Constitution Advantagesi
Limitations.

Unit Il (18 hours)
GST: Meaningof GST - New Initiatives by the CentralGovernmentor CentralLegislation

- Benefits of GST Salient Features of Dual GST Taxes Subsumed under CGSJ0A¢Ct
GST Council- Administrationr Proper Officers Supply of Goods or Services or both under
CGST/SGST.
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Unit 1 (18 hours)
Levy and Collection of CGST/SGST Composition Schem& Exemptions- Time and
Valuation of TaxableSupply - Input Tax- Input Savice Distributor - Registrationunder

GST- Migration - Tax Invoice, Credit and DebNotes- Accounts and Record keepiigate
of Tax for Different Products.

Unit IV (18 hours)
Integrated GST Act 2017 Special Featuresi Admin - Levy and Collection of IGST-
Supplyof Goods undemterstateTradeor Commercé Exemptions Apportionment ofTax
- Application ofProvisions of CGST.

Unit V (18 hours)
Customs Act 1962:Nature of Restrictions on Import and Expbxtaluation of Goods and
Clearanceof Imported Goods i Warehousingi Drawback of Customs Duties i
Adjudicationand Appeals.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Explain variougprovisions ofindirect taxes

CO2: Deal with all aspects of supply of goods or sexgiander CGST/ SGST

CO3: Examine time and valuation taxable supply and levy and collection of CGST
CO4: Administersupplyof goodsunder interstateradeor commerce

CO5: Discussaboutvaluationof goodsandclearancef importedgoods

Text Books:

1. Balachadran.V,Indirect Taxation SultanChand& Sons,New Delhi,2019.

2. Balachandran.V]ndirect Taxation Goodsand ServicesTax and CustomsLaw,Sultan
Chand& Sons, NewDelhi, 2019.

ReferenceBooks:

1. Dr.JayaVasudevarsuseela Indirect Taxes Eastern BoolCompany, New Delhi.

2.Vinodh.K. SinghaniaDirecttaxesLaw andPractice T a x m &ubbicationNew Delhi.

3. Dr.AwdheshSingh,GSTMadeSimple Centax Publication2017.

Journal:

1. IndianJournalof Finance

E-Resources

1. https://drive.google.com/file/d/11u7_N8zdtFBKFzVo3e8pumIhAOWAf/view

2. https://icmai.in/upload/Students/Syllab2812/Study Material_New/IntédPaperli
New.pdf

3.https:/iwvww.icsi.edu/nedia/webmodules/Reading%20Material%20Indirect%20Tax. pdf

Course

Outcomes Programme Outcomes

CcO PO1 | PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 9 3 3 9 3 9 45
CO2 9 9 3 3 9 9 9 51
COo3 9 9 3 3 3 9 9 45
CoO4 9 3 3 3 3 9 3 33
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[CO5 |9 [9 [9 [3 [3 |9 [3 [45 |
| Total |45 |39 |21 |15 |27 |39 [33 |219 |
Lowi 1 Medium 1 3 High1 9

Corei XV-Project
SemesterilV Hours/ week: 16
SubjectCode IMCOC43PW Credit: 5

CourseObijectives:
1. Toidentify anddiscusghe complexssuesnherentin selectionof researclproblem
2. To engagen systematialiscoveryandcritical reviewof appropriatenformantsources

CourseOutcomes:

After completion othe course studentwill be ableto

CO1: Learnontheirown,reflect ontheir learningandtakeappropriate aghns to
improveit

CO2: Acquiretheskills tocommunicate effectivelgndto present ideaslearlyand
coherently

COa3: Developplanswith relevantpeopleto achievethe project'gjoals

CO4: Estimatethe cost ofhumanand physicatesourcesequired andnarmages tabtain
the necessaryesources

COb5: Developstrongerinclinationtowardsflexibility andfearlessnes# theirapproach
to problem solving

Course
Outcomes Programme Outcomes
co PO1 | PO2 |PO3|PO4|PO5 |PO6 |PO7 | Total
co1 9 3 9 |3 |9 3 3 39
CO2 9 9 9 |3 |9 3 3 45
Cco3 9 3 9 |3 |9 3 3 39
co4 9 3 9 |3 |09 3 3 39
CO5 9 3 9 |3 |9 9 3 45
Total 45 21 |45 |15 |45 21 15 207
Lowi 1 Medium 7T 3 High1 9
Extra Credit - Total Quality Management
(For StudentsAdmitted from 20222023)
SemesterilV
SubjectCodelIMCOX4 Credit: 2

CourseObijectives:
1. Tounderstand thprocess of ensuringtal qualitymanagemenh organisations
2. To helpthestudentaunderstandhe significancef TQM in this competitivevorld
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Unit |
Quality Control: Introduction to Quality Controli Qudity and Cost Considerations
Statisticsand its Applications in Qualit¢€ontrol.

Unit Il

Sampling: Meaning-Sampling Inspection in Engineering Manufactugtatistical Quality
Control by the Use of Control Charts Methods of Inspectionand Quality Apprasal -
Reliability Engineering Value EngineeringndValue Analysis

Unit 1l
Theory of Sampling: Meaning -Theory of sampling Inspection Standard Tolerance
DefectDiagnosis andPrevention

Unit IV
Quality Improvement: Recent Technique for Quality Imgvement Zero Defect Quality
Motivation Technigues Quality Management System and Total Quatitgntrol

Unit V

ISO Model: Selection of ISO Model and Implementation of ISO 993uman Resource
Development and Quality CirclédSO 14000- Environmenth Management System and
Total QualityControl.

CourseOutcomes:

After completionof this course, studemwill be ableto

CO1.: Explain the concept dbtal qualitymanagement and itontrol

CO2: Apply the statisticalquality control by throughcontrol chats

COa3: Assesghetheories osamplinginspection defectdiagnosisandprevention
CO4: Measurehe qualitymanagement system and total quatiytrol

COb5: Developthe ISO modelandimplementatiorof ISO90001SO 14000

Text Book:
1. P.Saravanave$§. Balakumar,Total Quality ManagementMarghamPublications,2019.

ReferenceBooks:

1. CharantimathM.Poornima,Total Quality ManagementPearsorEducation,New Delhi
2017.

2. Hakes,Chris (editor), Total Quality ManagementThe Key to BusinessSuccess
ChapmarandHall, NewYork, 2017.

3. L.Suganthi&AnandA. Samuel,Total Quality ManagementPHI LearningPvt. Ltd, New
Delhi, 12" Edition, 2018.

Journal:
1. ThelUP Journalof MarketingManagement

E-Resources
1. https://educationleaves.com/tetalality-management/
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2. www.managementhelp.org

3. www.tgmschool.com

Course
Outcomes Programme Outcomes
co PO1 PO2 PO3 PO4 PO5 | PO6 PO7 | Total
co1 9 9 9 3 3 3 3 39
CcCo2 9 3 9 3 3 3 3 33
Cco3 9 3 9 3 3 3 3 33
Cco4 9 3 9 3 3 3 3 33
CO5 9 3 9 3 3 3 3 33
Total 45 21 45 15 15 15 15 171
Lowi 1 Medium 1 3 High -9
Elective PapersOffered for M. ScIT Students
(For StudentsAdmittedfrom 20222023)

Sem | Subject SubjectTitle Hours/ | Credits | CIA ESE Total

Code Week Marks | Marks | Marks
1" HMITE3A | Human Resource

Management 6 5 40 60 100
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M.Sc.IT
DSE Ill - Human ResourceManagement
(For StudentsAdmitted from 20222023)
Semester:lll Hours/ week: 6
SubjectCode: HMITE3A Credit: 5
CourseObijectives:

1. To enable students to understand the concepts and impact of efficient HRM in
organisations
2.To help the students focus, ayge and resolve HR issues for the smooth functioning of

theorganisations

Unit | (18 hours)
Human Resource ManagementDefinition - Need for Human Resource Management
Human Resource Plannirig Responsibility for Human Resource Plannihd’rocess of
Human Resource PlannirigJob Analysis Conterit Job Descriptiori Job Specification

JobDesigni Job EvaluationRelevant Oner Two CaseStudies.

Unit Il (18 hours)
Recruitment: Meaning -Recruitmentand Selection Processi Recruitment Sourcesi
Techniquesof Recruitmenti Essentialsof Selection Procedure Stepsin Selection
Procedure- Psychological Test Naturei Purposei Classificationi Developmentof a
TestProgrammé Interviewsi Placementi Relevant Oner Two CaseStudies.
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Unit 111

(18hours)
Leadership:Definition-ImportancéLeadershipStyleteadershipTheories: Trait Theory.

ContingencyTheorySituationalTheory:.Behavioral TheoryRelevantOneor Two Case
Studies.

Unit IV
(18 hours)
Motivation: Meaning- Human Needs Mas| ow6s Rank Order i of

Changing Nature of Human Need#/otivationT Typesi Stepsi Management Techniques
to Increase Motivation T Mc C| e | |Achisvendest Theory of Motivation Maslow,

HerzbergVVroom, PortelandLawler TheoriesRelevant Oner Two Case Studies.

Unit V
(18 hours)

Performance Appraisal: Purposei Importancei Traditional and Modern Methods of
Appraisali Managmentby Objectives(MBO) Approach- RelevantOne or Two Case
Studies.

CourseOutcomes:

After completion othe course studentwill be ableto

CO1: Explainthe basic conceptsf human resourcenanagement

CO2: Execute the methods and procedures for reeiit, selection, training &
placements

CO3: Examinetheability to motivateandappraisgerformance

CO4: Analysethe skillsto solveHR issues

CO5: Evaluatethe effective managemeot humanresources imn organisation

Text Books:

1. AswathappaK. SadhnaDas, HumanResourceManagemenilextand Cases Himalaya
PublishingHouse, Mumbai, 2021

2. C.B Mamoria,S.V Gankar,HumanResourceManagementHimalayaPublishingHouse,
Mumbai, 2015
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ReferenceBooks:

1. SubhaRaoP, Essentialof HumanResourceManagemenand Industrial Relations(Text,
Cases& Games)HimayalaPublishingHouse, Mumbai, B Edition, 2015.

2. AswathappaK. Human ResourceManagemeniText and Cases Himalaya Publishing
House Mumbai, 2017.

Journal:
1. Journalof Strategic HumaResourcéMlanagement.

E-Resources

1. https:/www.sscasc.in/'wqgzontent/uploads/downloads/BBM/Hum&esouce
Management.pdf

2. https:/www.opentextbooks.org.hk/stem/files/export/32/32088/pdf/Human_Resource_
M anagement_32088.pdf

Course

Outcomes Programme Outcomes

CO POl1| PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total
Co1 9 9 9 9 3 3 3 45

(6{0) 9 9 9 9 3 9 3 51

CO3 9 9 3 9 3 3 3 39

CO4 9 9 3 9 3 9 9 51

CO5 9 9 9 9 3 9 3 51

Total 45 | 45 33 45 15 |33 21 | 237

Lowi 1 Mediumi 3 High1 9
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B.COM

Programme Code UCO

(ThreeYearRegularProgramme)
(For StudentsAdmitted from 20222023)

Programme SpecificOutcomes:

Uponthe completionof the programmeunder graduatesill beableto gain

PSO1:Disciplinary Knowledge: In the concepts atommerceandits application.

PSQ2: Effective Communication Skills: To lead the group and organisation in
theattainmenof overall objective.

PSO3: Critical Thinking: To identify, understand, analyse and assess the business
problemsand to suggest solutions.

PSO4: Moral, Ethical Awareness/ReasoningTo run the business with Corporate
Social Responsibility.

PSO5: ProfessionaBKkills: To beplacedin everchangingchallengingsituations.

PSOG6: Entrepreneurial Skills: To explore, innovate, plan, execute, start and run
businesss job providers.

PSO7: Life Long Learning Skills: To be self directed for independent thinking and
actionto takeon dayto dayprodems.

PREAMBLE

TheBoardof Studiesof Commercaevampedhe curriculum withthefollowing changes in
thecourses.
In semestell, CustomeRelationshigVlanagemenis replacedoy Logical Reasoning.
In semestelll, Entrepreneurshipevelopments replacd by E-Commerce.
In semester lll, ExecutivBevelopments replacedoy Digital Marketing.
CompanyLaw changednto Corporate Lawn semeste¥.
In semeste¥, Salesmanshifs replacedoy CorporateComplianceManagement.
Income Tax Law & Practiceé | renamel as Income Tax Theory, Law & Practicé and
changedrom AECC to CoreCoursen semesteY.
In semeste¥, FundFlow Statements removedn ManagemenfAccounting.
Income Tax Law & Practicé | renamed as Income Tax Theory, Law & Practideand
change from AECC to CoreCoursein semeste¥|1.
1 AccountingPrinciplesandAccountingPackagd.ab mergednto AccountingPrinciples

& Packagen semestel for B.SCIT andBCA.

1 CostandManagemen#ccountingandinventoryPackage Lalmergedinto CostAccounting&
Packagen semester Ifor B.SCIT.

In CertificateCourse Digital Marketingcontenthasbeenrevised.
New coursesintroduced

= =4 -8 8 -4 -9

= =

= =

B.Com Digital Marketing
CorporategComplianceManagement
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PROGRAMME STRUCTURE

Hour
s/
SubjectCode | Part | Course SubjectTitle Cre CIA ESE (Total
Sem \i:Vee dit Marks
Languagd | Tamill/Basic
IBLT11/1BLA11 | Arabicl 5/ 3| 40 | 60 100
/IBLH11 /Hindi |
Languagd .
IBLEIL2/IBLEII [l Englishl a(or) b 5 3 40 60 100
12
IBCOC11 Il | Corel Financal 6| 5| 40 | 60 100
| Accounting-1
1 Integrated
Course
Financial
Accounting
IBCOC12 [l | Corell Principlesof 5/ 4 | 40 60 100
Management
IBCOA13 Il | AECCI Business 5/ 4| 40 | 60 100
Economics
IBCOSI4P | \v | sEC| PCPackagéLab) 2| 2| - 50 | 50
Library/Browsng 1) - | - - -
Remedial/Games 1) - | - - -
Total 30121 200 (350 550
Languagé | Tamilll / Basic
IBLT21/IBLA21 ! Arabicll 5 3 40 60 100
IBLH21 /Hindi Il
Il Languagd .
IBLEI22/IBLEI Englishll a (or)b 5/ 3| 40 | 60 100
22
IBCOC21 | Corelll Financial 6/ 5| 40 | 60 100
Accounting-II
Il IBCOC22 Il | CorelV Marketing 4, 4 | 40 | 60 100
IBCOA23 [ | AECCII Business 5| 4 | 40 | 60 100
Statistics
IBCOS24 \Y] SEC Il Logical 20 2 | - 50 50
Reasoning
IBES2 IV | GICI Environmental 20 2| - 50 50
Science
Remedial/Games 1 - | - - -
Extra Credit | Business -2 - 100 100
IBCOX2/IBCOX Communcat
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20 ion /Online
Course*
400 | 00+
Total 3023+2200 | + 100
100
Language | Tamillll / Basic
BLT3L/IBLA ' || Arabic I S| 3 | 40] 60 ) 100
31/IBLH31 Hindi Il
Language @ English Il a (orp
IBLEI32/IBL | I 5| 3 |40 60 {100
Ell32
IBCOC31 m CoreV CostAccounting 4l 4 | 40| 60 | 100
IBCOC32 CoreVI Partnership
11 Accounting 4 4 40 | 60 | 100
" IBCOA33 m AECCI E-Commerce 4 4 20 | 60 | 100
IBCOS34 Y. SEC Il Digital Marketing > > i 50 | 50
IV | OEC 2/ 2 | - | 50 50
IBHR3 v | Glcl HumanRights 5| o - 50 | 50
IBXTN3 Vv Extension | NSS/CSS > > 1100 - 100
Extra International
IBCOX3/IBC Credit Marketing/ -2 - | 100 100
0OX30 OnlineCourse*
450
750+
Total 30| 26+2| 300 + 1580
100
Language | Tamil IV / Basic
IBLTAL/BLA| ' |1 Arabic IV >| 3 | 40]60 100
41/IBLH41 Hindi IV
Il Language :
IBLEI42/IBL I EnglishlV a(or)b 5 3 40 | 60 100
Ell42
IBCOC41 1l CoreVIl BankingLaw and 5 4 40 | 60 100
Practice
IBCOC42 m Core VIII Fmanm_alMarkets 4 20 | 60 100
Y, & Services
IBCOA43 11 AECCII Business 40 | 60 100
Mathematics
IBCOS44 IV | SECIV Business 2 2 - | 50 50
Researchlethods
IBLVE4 v GIC I Life Skills and 2 2 - | 50 50
Value Education
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IV | OEC 2 2 - | 50 50
IBCOX4PWI/I Extra Project/Online - 2 - (100 | 100
BCOX40 Credit Course*

450
Total 30| 24+2| 200| + f(§500+
100
IBCOC51P |1l | CorelX Accounting 6 5 | 40 | 60 100
Packagefor
Business(Tally
Prime)
IBCOC52 1" Core X Income Tax 6 5 40 | 60 100
Theory, Law &
Prectice’ |
1 Integrated
Course
Income Tax
Law &Practice
Vv |IBCOC53 1" CoreXl Corporate 6 5 40 | 60 100
Accounting
DSEI CommercialLaw/ 4 4 40 | 60 100
IBCOESA/IB Corporatd_aw
COE5B
IBCOESC/ DSEII
IBCOESD | Il ManagRmeg! 4| 4 | 40|60 | 100
Accouning /
Corporate
Finance
IBCOS54 |IV Corporate 2 2
SECV Compliance - |50 50
Management
IBWES IV | GICIV Women 2 2 - | 50 50
Entrepreneurship
Extra Emplovabilit - 2 |100| - 100
IBESXS/IBC Credit 1pioyabiiity
0OX50 Skills/ Online
Course*
Total 30| 27+2 200+400 600+
100 100
IBCOC61 |llI | CoreXIl Accountingfor
Public Utility 6 5 40 | 60 100
IBCOC62 [l CoreXlll Income Tax
Theory,Law & 6 5 40 | 60 100
Practicell
IBCOC63 " CoreXIV | Business
Environment 6| 4 | 40|60 | 100
VI |IBCOC64 " CoreXV Practical
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IBCOEGA/ DSE 1l Human Resource
IBCOE6B |lll Management/
Services 4 4 | 40| 60 | 100
Marketing
IBCOS65 |V |SECVI Principles and
Practicesof 2 2 - 50 | 50
Insurance
Library/ 1 - - - -
Browsing
IBCOX6/ Extra Total Quality
IBCOX60 Credit | Management/ - | 2 | - | 100/ 100
OnlineCourse*
350
Total 30 |24+2|200|+100 foS(C)H
GRAND TOTAL 16| 1454130C Zaoo|3700+
10 +100 500

*For Online certification creditlane will be assigned on submission of certificate obtained
through appearing for Online Examination from SWAYAM, EDX, Spoken Tutorial, NPTEL
or Coursera.

Note:

AECC i Ability Enhancement Compulsory Course

SECT Skill EnhancementCourse

DSET Discipline Specific Elective

OEC i OpenElective Course

GIC T GeneralInterest Course
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Core li Financial Accounting-|
(For StudentsAdmitted from 2022- 23)

Semesteril Hours/Week: 6
SubjectCode: IBCOC11 Credit: 5
CourseObjectives:

1. To explain the basic concepts otaanting andapply skills to help analyze and solve
businesgroblems and to takedvantagef busines®pportunities

2. To describe and explain the principles and social responsibilities of accountants in
ensuringheintegrity of financial information

Unit | (18 hours)
Introduction to Accounting: Accounting Principlesi Conventionsi Conceptsas per
Accounting Standards 1 teBouble Entry System: RulésScopei Limitationsi Journali
Ledgeri Trial Balance

Unit 1l (18 hours)
Subsidiary Bodks and Bank Reconciliation Statement Benefitsi Basic Document$
Preparation of individual subsidiary BooksPurchaseBook i SalesBook i Purchase
ReturnBooki SalesReturn Booki CashBooki Simple Cash Bookonly.

Bank Reconciliation Statement:Needi Differencei Methodsi Proformai Bank Balance
To beshown in Balanc&heet Adjustment in Cash Book

Unit [l (18 hours)
Depreciation Accounting: Basic Factor§ Provision for Depreciatioit Methods: Straight
Line1 Written Down Valud Annuity Method

Unit IV (18 hours)
Final Accounts: Introductioni TradingAccounti ProfitandLossAccounti BalanceSheet
I Preparationof Income and Financial Statementsof Sole Trading Concerns with
Adjustmentsi Provision for Bad Debtsi OutstandingExpenses& Incomes- Prepaid
Expenses Incomes

Unit V (18 hours)
Investment Accounts and Voyage AccountNaturei Types of Securities Purchase and
Sale of InvestmentsCum InterdsEx-Interesti Investment in Equity Sharé&sAccounting
Treatmenbf Investments.

Voyage Account: Introductioni Treatmentof Specialltemsi Incomplete Voyage i
Voyage in Progress

CourseOutcomes:

After completionof this course, studemill be ableo

COL1: Acquireknowledgein accountingprinciples anatoncepts

CO2: Understand single entgystem anctonvertit into double entrysystem
CO3: Analyze,measure and moditectificationof errors

CO4: lllustratedepreciatioraccountingwith its factors provision andnethods
CO5: Prepardinal accounts
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Text Book:
1. S.P.Jain& K.L. Narang,Advarced AccountancyKalyani Publishers New Delhi, 22
Edition, 2019.

ReferenceBooks:

1. R. L. GuptaAdvanced Accountancgultan Chand &Sons, New Delhi, 1 &dition,
2016

2. T.S.Reddy& Dr.A.Murthy, Financial Accounting MarghamPublicationsChennai2021

3. M.C. Shukla,AdvancediccountsS Chand& Co Ltd, New Delhi, 19" Edition,2017

Note: The questions shouldoe askedin the ratio of 70% problem and 30% theory.

Journals:
1. IndianJournalof Finance.
2. Financeandia.

Course Programme Outcomes
Outcomes
CcoO PO | PO | PO | PO | PO | PO | PO | Total
1 2 3 4 5 6 7
COo1 9 1 3 9 9 9 3 43
CO2 9 1 9 3 1 3 3 29
CO3 9 3 9 3 1 9 9 43
CO4 9 1 9 9 9 9 9 55
CO5 9 1 9 3 1 9 9 41
Total 45 7 39 27 21 39 33 211
Lowi 1 Medium i 3 High i 9
SECi P CPackagelLab
(For Students Admittedrom 2022- 23)
Semester!l Hours/week: 2
SubjectCode: IBCOS14P Credit: 2

CourseObijectives:
1. To explainthe basiconcepts ofvindows operatinsgystems
2. To emphasiz¢he students tgracticallydemonstratéhe windowsoperatingsystem

Word Processor (6 hours)
1. Documenfcreation text manipulatiorwith scientificnotation
2. Tablecreationwith formatting& conversion
3. Mail mergeandletterpreparation
4. Drawingflow chart - autoshapes
5. Alignmentsetupandhyperlink
Electronic Spreadsheet (6 hours)
1. Spreadcsheet chart
2. Formulaeditor- functions
3. Sortingdata filter
Professional Presentation (6 hours)

1. Slidescreation(blankandpresentationemplates)
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2. Changingslidedesignandlayout
3. Settinganimationeffects

Database Management Tool (6 hours)
1. Tablecreation
2. Queies(total,average)

Personal Information Management (6 hours)
1. SetupanE-mail
2. Exchangesmailandpublicfolders

3. Setupacalendar
4. a.Create, edianddeletenewappointments
5. b. Createrecurringappointments
Note: Questionsfor the externalexamination will be basedon the conceptslearnt.

CourseOutcomes:

After completionof this course, studemill be ableto

CO1: Acquirepracticalknowledgein word processor

CO2: Demonstratehe concepts aglectronic spreadsheet managemfmtbusiness
CO3: Useprdfessional presentation fbusiness purpose

CO4: Explaindatabase management tool

COb5: Developpersonal information management system

Course Programme Outcomes
Outcomes
(6{0) PO | PO | PO | PO | PO | PO | PO | Total
1 2 3 4 5 6 7
Co1 9 3 3 3 3 3 3 27
CO2 9 3 9 3 3 3 3 33
CO3 9 3 3 3 9 3 3 33
CO4 9 3 3 3 9 3 9 39
CO5 9 9 9 3 9 3 9 51
Total 45 21 27 15 33 15 27 183
Lowi 1 Medium i 3 Highi 9
Corelll T Financial Accounting-I|
(For StudentsAdmitted from 2022- 23)
Semester!ll Hours/week: 6
SubjectCode: IBCOC21 Credit: 5
CourseOQutcomes:

1. To understand the key concepts of consignment, joint venture, accountstcdaiog
concernshire purchase, installment and roya#tgcounts
2. To makethe studentexposedo variousfinancialtransactionsndits currentapplications

Unit | (18 hours)
ConsignmentAccounts Normal Loss AbnormalLossi Calculationof UnsoldStock
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Unit Il (18 hours)
Joint Venture Accounts Introduction i Methods When SeparateSet of Books are
Maintained/ not

Unit 1 (18 hours)
Accounts of Non-Trading Concerns: Accounts of Non-Trading Concernsincluding
Professional$ Preparation of Receipts and Payments Accdulmcome and Expenditure
AccountandBalanceSheet

Unit IV (18hours)
Hire Purchaseand Instalment Accounts: Definition i Featuresi AccountingTreatment
Calculationof Interesti Calculation ofCash Price.

Instalment Accounts InstalmentPurchaseSystemi Accounting Treatment(Simple
ProblemsOnly).

Unit V (18 hours)
Royalty Accounts Meaningi Naturei Terminologyi Accourting Treatmeni SublLease.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Acquireknowledgein consignmenaccountsandits key concepts
CO2: Explainjoint ventureaccountswith its methods

COa3: Constructaccountf nontradingconcerns

CO4: Dealwith the hire purchase andstallmentaccounts

COb5: Prepareaoyaltyaccounts

Text Book:
1. S.P.Jain& K.L. Narang,AdvancedAccountancyKalyani PublishersNew Delhi, 22
Edition, 2019.

ReferenceBooks:

1. R. L. GuptaAdvancedAccountancySultan Chand & Sons, New Delhi,"1&dition,
2016

2. T.S.Reddy&A. Murthy, Financial Accounting MarghamPublicationsChennai,2021.

3. M.C. Shukla,AdvancedAccountsS Chand& Co Ltd, New Delhi, 19" Edition,2017.

Note: The questions should le askedin the ratio of 70% problem and 30% theory.

Journals:
1. IndianJournalof Finance.
2. Financendia.

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total

CO1 9 9 9 3 9 9 9 57
CO2 9 3 3 3 3 9 3 33
CO3 9 3 3 3 1 3 3 25
CO4 9 3 3 3 1 3 3 25
CO5 9 3 3 3 3 3 3 27
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| Total | 45 | 21 | 21 | 15 | 17 | 27 | 21 | 167 |
Lowi 1 Medium 1 3 Highi 9
Core IV T Marketing
(For Students Admitteérom 2022- 23)

Semester:ll Hours/week: 4
SubjectCode: IBCOC22 Credit: 4
CourseObijectives:

1. To explain the basic elemenis developingnarketingstrategy
2. To understandhetools,techniquesandfactorsinvolvedin marketing

Unit | (12 hours)
Introduction to Marketing: Definition i Naturei Scopei Importanceof Marketing
Concepfi MarketingFunctiorsi Classificationi Approaches téhe Studyof Marketing

Unit 1l (12 hours)
Product Planning and Development Developmentof a New Producti ProductLine i
ProductMix i Product LifeCycle-Product Failuré BrandingLabellingPackaging

Unit 1 (12 hours)
Pricing: PricingObjectives’ PriceDeterminatiori Factors- Kinds of Pricing

Unit IV (12 hours)
Marketing Promotion: Advertisement: Meaning and Importancei Advantagesand
Criticisms i Advertisement Copyi Advertisement Media Sales Promotion Tooland
TechniguesAdvertisement andublicity

Unit V (12 hours)
Channels of Distribution: Definition i Channel Objectivesi Functionsi Physical
Distribution and Channelsof Distribution i Kinds of Channel Membersi Factors
Consideredin Selectionof Chanrels T Importanceof ChannelDistribution i Channel
Option

CourseOutcomes:

After completionof this course studentwill beableto

CO1.: Discussthe basic concepts dflarketing

CO2: Explain thenew product planning development

COa3: Indicatethe objectives,factorsandkinds of Pricing

CO4: Createmarketingpromotionthroughadvertisemenin orderto promotesales
CO5: Choosehecorrectdistributionchannelfor marketinga product

Text Book:
1.Dr.N. RajanNair, Marketing SultanChand &Sons,New Delhi , 2018.

ReferenceBooks:
1. David Jobber,Fiona Ellis-Chadwick, Principles and Practice of Marketing McGraw
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Hi | 9"&dition, 2019.
2. PhilipKotler, Principlesof Marketing Pearson Educatiof7" Edition, 2018.
Journals:
1. IndianJournalof Marketing.
2. IndianJournalof MarketingManagemenand Research.

E- Resources:
1. https://www.gktoday.in/topic/natwandscopeof-marketing/
2. https://businessjargons.com/pricimgmarketing.html

Course Programme Outcomes
Outcomes
CO PO1|PO2|PO3|PO4|PO5|PO6|PO7]| Total
COo1 9 3 3 3 3 9 3 33
CO2 9 3 9 3 3 9 3 39
CO3 9 3 3 3 3 9 9 39
CO4 9 9 3 3 9 3 3 39
CO5 9 9 9 3 3 9 9 51
Total 45 27 27 15 21 39 27 | 201
Lowi 1 Medium 1 3 High i 9
AECC Il T Business Statistics
(For StudentsAdmitted from 2022 23)
Semesterll Hours/week: 5
SubjectCode: IBCOA23 Credit: 4
CourseObijectives:
1. To provide astrongfoundationsn the principles oktatistics
2. To explainstatisticattechniquesndtoolsfor businessapplications
Unit | (15 hours)

Introduction to Statistics: Meaningi Definition i Importancei Functionsi Limitations’
Classificationi Tabulationi Diagramsi GraphicRepresentation

Unit 1l (15 hours)
Measures of Central Tendency Meani Mediani Modei Combined Meari Weighted
Meani Harmonic and Geometric Mean

Unit I (15 hours)
Measures of Dispersion and Variability Rangei Quartile Deviatiori Mean Deviationi
StandardDeviationi Co-efficient of Variation

Unit IV (15 hours)
Correlation and Regression Analysis Correlation: Types Methodsi Ka r | Pear so
Coefficient of Correlationi SpearmanRank Correlation. RegressionAnalysis: Simple
Regressin 1 Equationsi Deviation taken from Arithmetic Meah Deviation taken from

310


https://www.gktoday.in/topic/nature-and-scope-of-marketing/
https://businessjargons.com/pricing-in-marketing.html

Annexure T| 2022

AssumedMeani Correlation Vs Regression

Unit V (15 hours)
Analysis of Time Series Utility of Time Series Analysi$§ Components of Time Seriés
Measurement of Trend Method of @mi Averages, Moving Averages and Least Squiares
Index Numberi Classificationi Methods of Constructing Index NumbirUn weighted
Indexi Weightedindexi Consumer Pricéndex

CourseQOutcomes:

After completion of this course, student will be able to

CO1: Gain Knowledge in statistical tools with its concepts

CO2: Explain the centralendency

CO3: Apply the measures afispersiorand variability

CO4: Make Use of the techniques of investigating the relationship between two
quantitativevariables

COb5: Work andInterpreton analysisof time series

Text Book:
1. S.P. GuptaStatisticalMethods Sultan Chand &ons, New Delhi, 46Edition, 2021.

ReferenceBooks:

1. S.C. Gupta, Fundamentalof Statistics Himalaya Publication,New Delhi, 7" Edition,
2018.

2. Agarwal, BusinessStatistics Vrinda PublicationsPvt. Ltd, 1° Edition, 2015.

Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Journal:
1. Internationalournalof StatisticsandManagemenSystem.

Course Programme Outcomes
Outcomes
CO PO | PO | PO | PO | PO | PO | PO | Total
1 2 3 4 5 6 7
CO1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 3 3 3 25
Co4 9 1 9 3 9 9 3 43
CO5 9 1 9 3 9 9 3 43
Total 45 5 27 15 33 27 15 167
Lowi 1 Medium 1 3 Highi 9
SEC - Logical Reasoning
(For StudentsAdmitted from 2022 23)
Semester:ll Hours/week: 2
SubjectCode: IBCOS24 Credit: 2

CourseObijectives:
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1. To gainthe coreskills associateavith critical thinking

2. To differentiatebetweerdeductive andhductivereasoning
Unit | (6 hours)
Number Series:

SeriesCompletionsTypel:

Number Series: Case | (Problems)

Codingand Decoding:

Type I: Letter Coding

Casq(i)

Case(ii)

Typell: Direct LetterCoding

Type lll: Number/Symbol Coding

Case(i)

Case(ii)

Unit Il (6 hours)
Odd Man Ouit:

Odd Man Outand Series (Problems)

Blood Relations

Type I: Deciphering Jumbled up Descriptions

Typell: Puzzle Relation

Type lll: CodedRelation

Unit 1 (6 hours)
Direction Test:
DirectionSenseT est(Problems)

Unit IV (6 hours)
Sitting Arrangement:
Sitting Arrangenent (Problems)

Unit V (6 hours)
Syllogism:
Rulesof SyllogismandProblems

CourseOutcomes:

After completionof this course, studemill be ableto

CO1: Explain criticalthinkingin academi@andnon-academigursuits

CO2: Discriminatethe basicelemens of arguments

CO3: Analysea basicworking knowledgeof propositionalnd predicatégic

CO4: Examinelogical relations amongtatementsnd analyséogically complexstatements
CO5: Calculate thesubstancandmeaningof mathematicaproblems andolutions

Text Books:

1. Agarwal, R. SA Modern Approach to Verbal and Ndferbal ReasoningS.Chand &
CompanyPvt. Ltd, NewDelhi, 2018.

2. Agarwal, R. SQuantitative Aptitude for Competitive Examinatip8sChand &
CompanyLimited, NewDelhi,2018.
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ReferenceBooks:

1. Nishit K. Sinha,Logical Reasoningaind Data Interpretationfor CAT, PearsorEducation,
7" Edition, 2020.

2. Arun Sharma,How to Prepare For LOGICAL REASONINGFor CAT, McGraw Hill
Education(India) PrivateLimited, 8" Edition, 2021.

Journal:
1. Internationallournalof ComputerfTheoryandEngineering.

E -Resources:
1. https://www.indiabix.com/logicateasoning/questiorsndanswers/
2. https://www.sawaal.com/aptitugeasoningquestionsandanswers.html

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 9 3 9 3 3 39
CO2 9 3 3 9 3 3 3 33
CO3 9 3 3 3 9 3 9 39
CO4 9 9 3 9 3 3 3 39
CO5 9 3 3 9 3 3 9 39
Total 45 21 21 33 27 15 27 189
Low T 1 Medium 1 3 Highi 9
Extra Credit i BusinessCommunication
(For StudentsAdmitted from 2022- 23)
Semester:ll
SubjectCode: IBCOX2 Credit: 2
CourseObijectives:

1. To learnthebasic concepts busines€ommunication
2. To understand the various communication methods and theoretical frameguwired to
run abusiness

Unit |

Introduction to Communication: Communicatiorin Business Typesof Communication
i Barriersto Communicatiori Principles ofEffective Communicatiori Grammatical
Standardsn Communicatiori Factors for Selectioof Means ofCommunication

Unit 1l
Types of Letters: Application for Job Positionsi Trade Lettersi Enquiries, Offers i
ResumePreparation

Unit 1
Quotations: Ordersi Conformationi Executioni Cancellationof an Order, Complaintsind
Adjustmentg Lettersof Collectioni ModernMethods ofCommunication

Unit IV
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Banking Correspondence Elements Typesi Lettersof Banking Correspondence

Unit V
Report Writing: Types, Structureand Methodsof Drafting Reportsfor Individuals and
Committees Annual Reports bBusinesses

CourseOutcomes:

After completion othis course, student wilbe ableto

CO1: Acquireknowledgeon communication

CO2: Identify the theoretical framework for writing business letters
COa3: Prepare quotations, letters and modern methods fomcwmsation
CO4: Deal with bankingcorrespondence

COS5: Draft report for business

Text Book:
1.R.C.Bhatia,Modern Commercial Correspondence& Office Management Sterling
Publishervt. Limited,19" May, 2015.

ReferenceBooks:

1. RamesHPattanChetty,BusiressCommunicationR.Chand& C0,1% January2019.

2. R.C.SharmaKrishnaMohan& Virendra Singh Nirban, BusinessCorrespondence
McGraw Hill Publications, 18 July, 2020.

E- Resources:
1. www.yourarticlelibrary.com
2. www.businessnewsdaily.com

Course Programme outcomes
Outcomes
CcO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 9 3 3 9 3 3 39
CO4 9 3 3 3 3 3 9 33
CO5 9 9 9 3 9 3 9 51
Total 45 27 21 15 27 15 27 177
Lowi 1 Medium 1 3 High i 9
Core Vi CostAccounting
(For Students Admitted frora022- 23)
Semester:lll Hours/week: 4
SubjectCode: IBCOC31 Credit: 4
CourseObijectives:

1. To understandhe basiaconcepts otosting

2. To solve problems relevant to cost accounting systems using costing techniques in
business

Unit | (12 hours)
Introduction to Cost Accounting: Meaningi Objectivesi Advantages Limitations i
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Cost Accounting Vs Financial Accouning i Analysis And Classification of Cost 1

Preparatiorof Cost Sheet

Unit 1l

(12 hours)

Material: Material Controli Meaningi Objectivesi Techniques of Material Contrdl
Purchase Contral Stores Control Methods Of Valuing Material IssuésFIFOT LIFO 1
Simpleand Weighted Averagéost Methods

Unit [l

(12 hours)

Labour: Labour Turnoveii Labour Cost Idle Timei Meaningi Caused Treatment
Over Timei Meaningi Causes Treatmenti Systems of Wage PaymentTime Wage
Systemi PieceRate Systenii Premium and Bonus Plan

Unit IV

(12 hours)

Overhead Meaningi Classification of Overhead CoktAllocation and Apportionment of
Overhead ExpensésBases of ApportionmefitMethod of ReApportionment Absorption

of Overhead

Unit V

(12 hours)

Contract and ProcessCosting: ContractCostingFeatures Recordingof Costof Contract
T Work Certified T Work Uncertified i Recording of Value and Profit on Contracti
Escalation Clausé Process Costing: Features of Process CostiNgrmal Process Loss
AbnormalProcesd.0ss and Abnormal Gain

CourseQutcomes:

After completionof this course studentwill be ableto

CO1: Acquireknowledgein basic concepts @@ost Accounting
CO2: Explainthematerialand purchaseontrolwith its techniquesindmethods

CO3: Compue labourcostand turnoveridle time, over timewith pricerate systenand

premium& bonusplan

CO4: Dealwith allocationandabsorptiorof overheads
COb5: Preparecontractandprocessaccounts

Text Book:

1. S.P.Jain& K.L. Narang,CostAccounting Kalyani PublishersNew Delhi, 25" Edition,

2020.

ReferenceBooks:

1. M.N. Arora, Cost AccountingVikas PublishingHouse New Delhi, 2018.
2. Prof. M.L. Agarwal & Dr. K.L.GuptaCost AccountingSahitya Bhawan Publications,

1*January2021

Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Journal:

1.Journal ofCommerceandAccountingResearch.

Course
Outcomes

Programme Outcomes
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CO PO1| PO2 | PO3|PO4|PO5|PO6|PO7]| Total

CO1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

CO3 9 3 9 3 3 3 3 33

CO4 9 3 3 3 3 9 3 33

CO5 9 9 9 3 3 9 9 51

Total 45 21 27 15 15 27 21 | 171

Lowi 1 Medium 1 3 High i 9
Core VI T Partnership Accounting
(For StudentAdmitted from 2022 23)

Semester:ll Hours/week: 4
SubjectCode: IBCOC32 Credit: 4
CourseObijectives:
1. To understandhe accountingreatmentf a partnershigfirm
2. To prepare &maintaintheaccountsf firms
Unit | (12 hours)

Partnership Accounts General Principlesi Profit and Loss Appropriation Account i
CapitalAccounts of Partrms’i Fixed andFluctuatingi  Final Accounts of Firm

Unit Il (12 hours)
Admission of a Partner Treatment of Goodwill Revaluation of Assets and Liabilitiés
AccumulatedProfit, Losses antReserves

Unit [l (12 hours)
Retirement of a Partner. Transfer & Balances due to Retired PartrierSettlement of

Retiring Parthei Pur chase of Ret i $hare o Préfinby Retired Rarsner S h a |
and Situation Necessitating théalue of Assets andliabilities not to be Altered. (Simple
Problemsonly)

Unit IV (12 hours)
Death of a Partner. Settlement of Amount due to Legal Representaitivafe Insurance
Policyi Surrender Valué Premium Paid a8sset and Reserve

Unit V (12 hours)
Amalgamation of Partnership Firms: Dissolutionof Partnershigrirm i Saleto a
Company Insolvencyof Partner§ Garner Vs Murrayecision

CourseOutcomes:

After completion othis course studentwill be ableo

COL1: Acquire knowledge in partnership accounting principles and procedures
CO2: Explain treatment of goodwill with acowlated profit & losses and reserves
CO3: Explain theaccountingreatmentat thetime of partners retirement

CO4: Dealwith thesettlemenof Life Insuranceolicies

CO5: Prepardhe partnershipaccountdor amalgamation

316



Annexure T| 2022

Text Book:
1. S.P. Jain, K.L. Nang, Simmi Agrawal, Monika Sehg#&ldvanced Accountanci{alyani
Publishers2021.

ReferenceBooks:

1.R. L. Gupta & Radhaswamy.Mydvanced Accountanc$ultan Chand & sons,
2018.

2. Dr. M.Arulanandam& Prof K.S. Raman,AdvancedAccountancyHimalayaPublishing
House Mumbai, RevisedEdition, T August, 2016.

Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Journal:
1. Journal ofCommerceandAccountingResearch.

Course Programme Outcomes
QOutcomes
(6{0) PO1|PO2|PO3|PO4|PO5|PO6|PO7| Total
COo1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 1 3 3 23
COo3 9 1 3 3 1 9 3 29
Cco4 9 1 3 3 1 3 3 23
CO5 9 1 3 3 1 3 3 23
Total 45 5 15 15 7 21 15 123
Low i 1 Medium 1 3 Highi 9
AECC Il T E-Commerce
(For Students Admittedrom 2022- 23)
Semeste lI Hours/week: 4
SubjectCode: IBCOA33 Credit: 4

CourseObijectives:

1. To analyzetheimpactof E-commercean businessnodels andtrategy

2. To equipstudentsvith organizationalmanageriahndtechnicalfoundationfor e-business
operations

Unit | (22 hours)
Introduction to E -Commerce: Meaning AdvantagesDisadvantagestcommerce with 5
C Model Commerce Collaboration Communication Connection Computation M-
Commerce E-Procurement E-Government E-Administration Technical and Economic
Challenges

Unit Il (12  hours)
Structure of E-Commerce: Stakeholderd-undamental®f salesprocessPrimaryprocess
I Secondaryprocess TechnologicaElements BasicTechnologiesMiddlewarePlatforms

Unit I (12 hours)
B2C Business: Buying via Internet Buying Pracess The Pricing Challengei Pricing
Strategies Reasonsfor Price Dispersion Delivery Challenge Delivering RealGoods
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Delivering Real GoodsPayment ChallengeAssessment of Paymehltethods Payment
Procedure£yberMoney

Unit IV (12 hours)
B2C Business and CRM: Meaning of CRM Types of CRM processB2C Software
SystemProcuremenPlatform Strategicof CRM- OperationalCRM- CRM Value Chain

Unit V (12hours)
B2B Business: Meaning of B2B- Difference betweenB2B and B2C i Supply Chain
ManagemenBuppler-RelationshipMlanagemenMarketPlacelmpactof E-Commerce

CourseOutcomes:

After completionof this course studenwill be ableto

CO1: Acquireknowledgein E-Commerce

CO2: ExplainE-Commerceand itscomponents

CO3: Explainthe processf E-Commercean performingbusinesgunctions
CO4: Describethe procuremerdand supplychain

COb5: Dealwith variouspaymentmethods

Text Book:

1. Martin Kutz, Introduction to ECommerce Combining Business and
InformatioriTechnology1® Edition, 2016.

2. Kenneth C.Laudon, @al Guercio TraverE-Commerce 201,8ublished by
Pearsof4 th Edition, 2019.

ReferenceBooks:

1. Colin Combe Introductionto E-Business: Manageme8trategy 1%, Edition, 2012.

2. Nidhi Dhawan Jntroduction to ECommerce International Book House Pvt.Lt&

Edition,2012.

3. Kenneth C. Laudon, New York University, Carol Guercio TraizeGommerce2017,
PearsorPublishers,13 Edition, 2017

Journal:
1. IndianJournalof Commerce and Managemestudies.

E-Resource:
1. www.Bookboon.com
2. https://www.techtarget.com/searchcio/definiticn@mmerce

Course Programme Outcomes
Outcomes

CcO PO1| PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 9 3 3 31
CO4 9 3 3 3 3 3 3 27
CO5 9 3 3 3 3 3 9 33
Total 45 9 15 15 27 15 21 147
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Lowi 1 Medium 1 3 High i 9

SEC-Digital Marketing
(For Students Admittedrom 2022- 23)

Semester:lll Hours/ week 2
SubjectCode: IBCOS34 Credit: 2
CourseObjectives:

1. Toimpartknowledge ordigital marketingandwebdesigning
2. To provide conceptual foundation for online advertising, content marketing and
socialmedia platforms

Unit | (6 hours)
Introduction to Digital Marketing: Meaning Conceptd Digital Vs RealMarketing
- Marketing Strategy Marketing research Importanceof Marketing Strategy Key
ConceptsMethodologies

Unit 1l (6 hours)
Introduction to Web Designing: Introduction - Web Design-Web Development
ProcessMethodologiesSEO OptimaisatiorRE-Commercelypes Specific Channels
For E-CommerceE Retail ChannelsSetting Up An E-Commerce Site-Search
Advertising

Unit 1 (6 hours)
Online Advertising: Nature- ConceptsObjectives RecentTrends-SocialMedia
AdvertisingAdvantaged ChallengesTypesof Social Media Ads - Mobile Marketing
T InternetMarketing SocialMediaMarketing

Unit IV (6 hours)
Content Marketing: -MeaningDefinition-Strategic Building BlocksContent
CreationChanneDistributionrAdvantage-Challenges

Unit V (6 hours)

Social Media: Introduction to Social Media PlatformMarketing With Social Media
FacebookyoutubelnstagramPinterestOther Social Media OptionsCRM- CRM

Model CRM And Data Benefits of CRM-CRM Strategy

CourseOutcomes:
After completion othis course studentwill be ableo
CO1: Gainknowledgen generalaspect®f Digital Marketing
CO2: Experimentwith webdesigningnethodologies
CO3: Understand theole of onlineadvertisingandsocial medianarketing
CO4: Frame various strategiesin contentmarketingand itsdistributionchannels
CO5: Constructsocial mediglatformfor marketing

Text Books:
1. Rob stokes E-Marketing the EssentialGuide to Marketingin a Digital World, Quirk

(pty) Ltd, Libre Texts,8" Edition,2016
2. Philip Kotler, Marketing4.0: Movingfrom Traditional to Digital, JohnWiley & Sons,Inc, New
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Jersey, 2016.

ReferenceBooks:
1. GerardusBlokdykDigital MarketingA CompleteGuide,5STARCoo0ks2019 Edition.

2. PuneesSinghBhatia,Fundamental®f Digital Marketing, PearsorPublication,2017.
3.SimonKingsnorth Digital Marketing Strategy:An IntegratedApproachto Online
Marketing,2019.

Journal:
1. IndianJournalof Marketing

E-Resources:
1. https://cdn.7boats.com/academyfagntent/uploads/2017/04/Content

MarketingBluebookby-SevenrBoatsAcademy.pdf

2. https://cdn.7boats.com/academyfagntent/uploads/2017/04/SMManoramdy-
Seven BoatsAcademy.pdf

3. https://cdn.7boats.com/academyfagntent/uploads/2017/04/FRBarketingGuide
by-SevenBoatsAcademy.pdf

Course Programme Outcomes
Outcomes

CcO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 3 3 3 3 9 3 33
CO2 9 1 3 3 9 3 3 31
CO3 9 1 1 3 3 9 3 29
CO4 9 1 9 3 3 9 3 37
CO5 9 9 9 3 3 9 3 45
Total 45 15 25 15 21 39 15 175

Lowi 1 Medium 1 3 High i 9
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Extra Credit i International Marketing
(For StudentAdmitted from 2022- 23)

Semesterill
SubjectCode: IBCOX3 Credit: 2

CourseObijectives:
1. To developskills to makeuseof internationdmarketingopportunities
2. To understandhe keyissuesassociated witinternationaimarketing& to tacklethem

Unit |
Introduction to International Marketing : Nature and Scope International Marketing Vs
DomesticMarketingi Barriers tolnternationaMarketing

Unit 1l

International Marketing Environment and Institutions: Balance of Trade andBalance

of Paymenti Export Procedure and Documeritd ndi adés Recent Forei g
International Institutions: WTO and UNCTAD,; State Institutions: STC, MMAand EXIM

Bank

Unit 111
International Marketing Strategies: Market Entry Strategies Ethnocentric, Regiocentric,
Polycentric and Geocentric Approaches

Unit IV

Product Planning and Development:New Product Developmerit Product Life Cyclel
Standardizabn i Adaptationi Pricing for Exportsi Objectives and Steps in Pricirig
FactorsAffecting Pricingi PricingMethodsi Dumpingand Antidumping

Unit V

International Distribution : International Channel System i Direct Exports T Indirect
Exportsi Types ofintermediaries Factors Influencing Channel SelectiorDistribution
Logistics

CourseQOutcomes:

After completionof this course studentwill be ableto

CO1: Acquireknowledgen the conceptf InternationaMarketing
CO2: Explain international marketg environments

CO3: Deal with new product development process

CO4: Frameinternational marketingtrategies

COb: Suggesbninternational channelsf distribution

Text Books:

1. FrancisCherunilam,International Trade and Export Managemety HimalayaPublishing,
21° Edition, 2019.

2. Francis Cherunilam, International Businessi Text and Cases PHI Learning Private
Limited, New Delhi, 6" Edition, 2020.
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ReferenceBooks:

1. Dr. Gaurav Sankalp, Dr. Shalini Agarwaifernational Marketing Sahitya
BhawarPublication 3 Edition, 2021

2. Phillip R. CateoraR. Bruce MoneyMary C. Gilly, International MarketingMcGraw-
Hill Publisher, 28 Octobe&2019.

Journal:
1. IndianJournalof marketing

E- Resources:
1. https://talkforbiz.com/describearriersin-internationalmarketing/
2. https:/www.indeed.contareeradvice/careedevelopment/markegntry-strateges

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 9 3 33
CO2 9 3 9 3 3 9 3 39
CO3 9 3 3 3 3 9 9 39
CO4 9 9 3 3 9 3 3 39
CO5 9 9 9 3 3 9 9 51
Total 45 27 27 15 21 39 27 201
Lowi 1 Medium 1 3 Highi 9
Core VIl T Banking Law And Practice
(For Students Admittedrom 2022- 23)
SemesteriIV Hours/week: 5
SubjectCode: IBCOC41 Credit: 4
CourseObijectives:
1. To understandhe basiconcepts irbankinglaw & practice
2. To haveconceptuatlarity abou the procesf banking
Unit | (15 hours)

Banker and Customer. Origini Bankeri Customeli Relationship between a Banker and
Customeii Obligations to Honour ChequeB a n k e r © Buty toiMaintain the Secrecy
of Cu s Accourir Right to Claim hcidental Chargeé Right to Charge Compound
Interesti Depositsi General Precautions for Openimgn Accounti Various Types of
DepositAccount

Unit Il (15hours)
Negotiable Instrument Definition i Characteristics Typesi Classification- Chequei
Definition T Cheque andBills of Exchangei Salient Features of a ChequeCheque Vs
Drafti Material Alterationi Crossing Endorsemerit Marking
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Unit I (15 hours)
Paying Banker and Collecting Banker: Precautionsbefore Honouring a Chequei
Circumstance under which a Cheque can be Dishonoiir8tatutory Protection to a Paying
Bankeri Payment in Due CourdeHolder in Due Coursé Recoveryi Collecting Bankei
Banker as Holder for Value Banker as an Agerit Conversioni Negligence’ Duties of a
CollectingBanker

Unit IV (15 hours)
RBI and Commercial Banks Functionsi Commercial Bank Reserve Bank of India
BaselNormd, Il andlll - BankingOmbudsman Scheme

Unit V (15 hours)
Electronic Banking: Models of E-Banking 7 Traditional Banking Vs E-Banking i
Advantages of BBankingi Constraints in EBankingi RTGSi NEFT 1 Mobile Bankingi
Mobile BankingServices' Advantagesind DisadvantagésSecurity

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Acquireknowledgen banking

CO2: Understandhe conceptf negotiablenstruments
COa3: Describetherole of payingbankerandcollectingbanker
CO4: Explain the role ofrarious banks

CO5: Shareknowledgein modern banking

Text Book:
1. E. Gordon & K. Natarajan,Banking Theory Law & Practice Himalaya Publishing
House New Delhi, 24" Edition, 2017.

ReferenceBooks:

1. P.N.VarshneyBanking Law& Practice Sultan Chan& Sons,New Delhi,2017.
2. B.S.RamanBankingTheoryLaw & Practice United PublishersBangalore2018.
Journal:

1.Internationallournalof BankingRisk andManagement

E- Resources:

1. https://lawcorner.in/relationshipetweerbankerand-customer/

2. https://sourceessay.com/advantageddisadvantagesf-e-banking/

Course Programme Outcomes
Outcomes

CcO PO1|PO2|PO3|PO4|PO5|PO6|PO7 | Total
COo1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 9 3 33
Cco4 9 9 3 3 3 3 9 39
CO5 9 9 3 3 9 9 9 51
Total 45 27 15 15 21 27 27 177
Low i 1 Medium 1 3 Highi 9
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Core VIII T Financial Markets and Services
(For StudentsAdmitted from 2022- 23)
SemesteriV Hours/week: 4
SubjectCode: IBCOC42 Credit: 4
CourseObijectives:

1. To understandhe basiconceptf financialrisks & services
2. To beawareof differentchoices irfinancialmarkets& services

Unit | (12 hours)
The Financial System in India Functions of the Financial Systéntinancial Concept$
Financial Asset$ Financial Intermediaries Financial Markets Classificationi Financial
Rates of Returri Financial Instrument§ Development ofFinancial System in Indi&
Multiplicity of Financial Instrument$ Legislative Support Weakness of Indian Financial
System

Unit 1l (12 hours)

New Issue Market Meaningi Functionsi Methodsi General Guidelinesi Steps for
PublicIssuei PrivatePlacemeni Offer for Salei SEBI Guidelinesfor IPO1T Instruments
of Issuei Players in the Bw Issue Market Advantages of Primary Markeét Stock
Exchangé New Issue Market V$Stock Exchangé Recent Trends Suggestions

Unit 1 (12 hours)
Secondary Market Control Over Secondary MarkétStock Exchangé Listing i Stock
Brokersi Method ofTradingin a Stock Exchange

Unit IV (12 hours)
Online trading and Speculation: Online Tradingi NSE Neat Systeni Carry Over or
Badla Transaction$ Genuine Trading Vs Speculative Tradingkinds of Speculator$
SpeculativeTransactionsi Stock Indicesi Defects ofindian Capital Marketi Recent
Developments

Unit V (12 hours)
Mutual Fund: OriginT Types of Mutual Fund Importance of Mutual FuridRisksi Net
AssetValuei Mutual Fundsin Indiai Reasongor Slow Growthi Future of Mutual Fund

CourseQutcomes:

After completionof this course studentwill be ableto

CO1: Acquireknowledgen financial system inndia

CO2: Explain new issues markets, SEBI and stock exchange
COa3: Classify secondary market, listing and stock brokers
CO4: Compare online tiding with speculation and its concepts
CO5: Shareknowledgeon mutual funds.

Text Book:

1. E. Gordon& K. NatarajanFinancial Marketsand ServicesHimalayaPublishingLtd,
New Delhi 8" Edition, 2018.
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ReferenceBooks:

1.Frederic S. Mishkin & Stanley Ealg, Financial Markets and Institution$earson
EducationPublication, 26 March 2017.
2. M.Y.Khan, The Indian Financial Systerifata MCGraw Hill Ltd New Delhi, 11"

Edition, 2018.

Journal:
1. IndianJournalof Finance

E- Resources:

1. http://www.himpub.com/documents/chapter1321.pdf

2 http://www.tumkuruniversity.ac.infocug/comm/notes/FINAMCMARKETANDSERVI

CES.pdf
Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3|PO4 | PO5|PO6 | PO7 | Total
COo1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 9 3 33
CO4 9 3 3 3 9 3 9 39
CO5 9 9 3 3 9 3 9 45
Total 45 21 15 15 27 21 27 171
Lowi 1 Medium 1 3 High i 9
AECC IV T Business Mathematics
(For StudentsAdmitted from 2022- 23)
SemesterilV Hours/week: 5

SubjectCode: IBCOA43

CourseObijectives:

Credit: 4

1. To understandhe basiconceptof mathematiceindits applicationn business
2. To enhancé¢he problensolving& decision makingkills byusingmathematics

Unit |

(15 hours)

Set Theory. Elements Definition T Symbolsi Roaster Mthodi Rule Methodi Types of
Setsi Union1 Intersectioni Sub Set§ Complements Difference of Two Set$Venn

Diagrami De-Mo r g &awb s

Unit I

(15 hours)

Ratios: Definition i Inverse of a Ratid Dividing a Given Number in a Given Ratio
Comparisoa of Two or MoreRatiosi Commensurable and Incommensurable Quantities
CompoundRatio i Duplicate Ratioi Triplicate Ratioi Sub Duplicate Ratioand Sub

Triplicate Ratioi Continued Ratio
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Unit 1 (15 hours)
Proportion: Meaningi Difference between R@a and Proportion Continued Proportioii
Common Value Techniquei Invertendo, Alternendo, Dividendo and Componendoi
Variationi Direct Variationi InverseVariation

Unit IV (15 hours)
Logarithms and Commercial Arithmetic: Logarithmsi Definition i Exponential Form$
Laws of Logarithmsi Change ofBase Formulai Common Logarithms andNatural
Logarithms- Interest: Simplé Compoundi Normal Ratel Effective Rate ; Depreciation
T Growth and Fall of Populationi Percentagé Profit andLoss.

Unit V (15 hours)
Linear and Quadratic Equations. Ordinary Linear Equatiofi Simultaneous Equation
Quadratic Equations Methods of Solving Quadratic EquatiohdRelationship between the
Rootsand theCo-efficient of the Equation Formation ofQuadraticEquations

CourseOutcomes:

After completion of this course, student will be able to
CO1: Acquire knowledge in business mathematics
CO2: Explainratios andts applicationgn business

CO3: Apply mathematicaproportions in busines$ecisions
CO4: Usecommercialarithmetics indaytodaylife

CO5: Excel inproblem solving

Text Book:
1. Dr. P.R.Vittal,BusinessvlathematicsMarghamPublication,2021.

ReferenceBooks:

1. J. K. SharmaBusiness MathematicBreamtech Publisherdedition
2019.

2. Dr. Padmalochaiazarika, BusinessMathematicsSultan Chand?2016.

Course Programme Outcomes
Outcomes
CcO PO | PO | PO | PO | PO | PO | PO | Total
1 2 3 4 5 6 7
CO1 9 3 3 3 1 1 3 23
CO2 9 3 9 3 3 3 3 33
CO3 9 1 9 3 3 9 9 43
CO4 9 1 1 3 3 3 3 23
CO5 9 1 1 3 3 3 3 23
Total 45 9 23 15 13 19 | 21 | 145
Lowi 1 Medium i 3 High1 9
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SECI| BusinessResearchMethods
(For Students Admittedrom 2022- 23)

Semester:lV Hours/week: 2
SubjectCode: IBCOS44 Credit: 2
CourseObijectives:

1. To gainbasicknowledgein businessesearchmethods
2. To gainskills to identify, analyse &infer onissueghroughproper research

Unit | (6 hours)
Introduction to Research Meaningi Definition - Objectives of ReseardhTypes of
Researcli Approachedo Researcli Significanceof Researcli Problems irResearch

Unit 1l (6 hours)
Steps in ResearchResearch Probleiinldentificationi Selectioni Formulation of
ResearcliProblemi Formulation ofHypothesis

Unit [l (6 hours)
ResearchDesign Meaningi Definitioni Needi Advantages Contents

Unit IV (6 haurs)
Sampling: Meaningi Objectivesi Typesi Sources oPrimary and Secondary Data
DataCollection Tools: Questionnaiend Schedules

Unit V (6 hours)
Data Analysis and Report Writing: Statistical Analysis of Data Contents of a Good
Report

CourseQutcomes:

After completionof this course studentwill be ableto
CO1: Acquirebasic knowledgen research

CO2: Understandhestepsto befollowedin research
COa3: Design for a good research

CO4: Explain sampling and its impact

COb5: Analyzedataanddraftreports

Text Book:
1. C.R. KothariResearch methodolog\Methods and Techniquelsew Age International
PublishersChennai, # Edition, 2019.

ReferenceBooks:

1. O.R.KrishnaswamiM. Ranganatha& P.N.HarikumarResearchMethodology
Himalaya&PublishingHouse, 1' Edition 2021

2. M.M.Munshi, K.GayathriReddy& Rakesh.HResearchMethodology Himalaya
PublishingHouse, I Edition, 2021

E- Resources:
1.https://www.caluniv.ac.in/ademic/Commerce/Studyls -BRM. pdf
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2. https:/www.questionpro.com/blogésearchdesign/

Course Programme Objectives
Objectives
CO PO1 | PO2 | PO3| PO4| PO5| PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 9 3 3 3 3 3 33
CO4 9 3 9 3 9 3 9 45
CO5 9 9 9 3 9 9 9 57
Total 45 27 27 15 27 21 27 189
Lowi 1 Medium 1 3 Highi 9
Extra Credit i Project
(For Students Admittedrom 2022- 23)
Semester:lV
SubjectCode: IBCOX4PW Credit: 2

CourseObijectives:
1. Toidentify andanalysethe problerusingstatistical tools
2. To suggestandreporton problemand solution

CourseOutcomes:

After completionof this course, studewill beableto

CO1.: Plan,implementandcontrol activitiesrelatedto the projects

CO2: Apply specializedknowledgeandcompetencyn areas of specialization
CO3: Demonstrate effective analytical and critical thinking skills in an orgéioiza
context

CO4: Prepardhe studentgo facethe challenges thefield

COb5: Developabalancednddiverse approach @olveproblemsontheir own

Course Programme Outcomes
Outcomes

CO PO1| PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 3 3 3 3 3 3 27
CO2 9 9 3 3 3 3 3 33
CO3 9 9 9 3 9 3 3 45
COo4 9 9 9 9 9 9 9 63
CO5 9 9 9 9 9 9 9 63
Total 45 39 33 27 33 27 27 231

LowT 1 Medium i 3 Highi 9
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Core IX - Accounting Package For Business (TallfPrime)
(For Students Admitted fro2022- 23)

Semester: V Hours/week: 6/4
Subject Code:IBCOC51P Credit: 5/4

Course Obijectives:

1.
2.

1.
2.

CoNoh~ONE

To impart knowledge on accounting concepts using Tally software
To understand accounting and inventory features of Tally and equip thenegutred skill for employability

Company Infa’ Createi Alter i Deletei Shut Company.

Accounts Info- Create, Alter, Delete, Display Account Group at Single & Multiple Med€reate, Alter,
Delete, Display Ledger Account at Single & Multiple Mode

Accounting Vouchers: ReceipptPayment Contrai Purchasé Salesi Journal, Credit Note and Debit Note
F11 Features Cost Category & Cost Centre.

Inventory Info(Create Alter, Display, DeletelJnit of Measure(Simple & Compound)Stock Group- Stock
Category- Stock Item- F11 Features Batch wise detailfurchase Order & Sales OrdeFBT & GST
Calculation.

Invoking Inventory in Invoice Mode & Voucher Mode: Purchase & Sales Vouchers

Preparation of Bank Reconciliation StatemeRteparation oFinal Accounts & Trial Balance

Bill Report: Preparation of Outstanding Bill Report (receivables & payables) & Display Stock Summary.

Tally Lab List
Company CreatiorAlteration
Createi Alter i Delete- Account Group in Single Mode
Create- Alter 1 Delete -Account Groups in Multiple Mode
Createi Alter i Delete- Ledger Account in Single Mode
Createi Alter i Delete- Ledger Accounts in Multiple Mode
Creating Receipt Voucher
Creating Payment Voucher
Creating Contra Voucher
Creating Purchase Voucher

. Creating Sales Voucher

. Creating Journal Voucher(journal, credit note, debit note)

. Create Unit of Measure

. Create Stock Group

. Create Stock ltem

. Create Purchase Voucher invoking Inventories(invoice mode)
. Create Sales Voucher invoking Inventoriesgice mode)

. Prepare Voucher Invoking Batch Wise Details

. Preparation of Bank Reconciliation Statement

. Preparation of Outstanding Bills Report(receivables& payables)
. Cost Category & Cost Centre

. Create Purchase Order

. Create Sales Order

. Calculation of FBT

. Calaulation of GST

. Preparation of Final Accounts

. Preparation of Trial Balance

. Display Stock Summary

Course Outcomes:

E
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After completion of this course, student will be able to

CO1: Demonstrate create, alter and shut down company accounts
CO2: Sort out accoumg vouchers with F11 features

COa3: Explicate different types of journals and ledgers

CO4: Assess bank reconciliation statement and bill reports

CO5: Construct trial balance, stock summary and final accounts

Text Books :

1. Sanjay Satpathyally Prime B ok Swayam Education, 2020.
Reference Book:

1. BimlenduShekharLearn Tally Prime with Practical examp|ex021.
E-Resources:

1. https://tallysolutions.com/download

2. www.teachoo.com

Course Programme Outcomes
Outcomes
CO PO 1 O PO PO 4 PO 5 PO PO7 | Total
COo1 9 1 3 9 3 3 3 31
CO?2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 3 9 3 31
CO4 9 1 3 3 9 9 3 37
CO5 9 1 3 3 9 9 9 43
Total 45 5 15 21 33 33 21 173
Lowi 1 Mediumi 3 Highi 9
Core X -Income Tax Theory, Law And Practicei |
(For StudentAdmitted from 2022- 23)
SemesterV Hours/week: 6

SubjectCode: IBCOC52 Credit: 5

CourseObijectives:
1. To enablethe studentgo understandhe basic conceptandtermsrelatedto IncomeTax

2. To enable the students to compute income under various heads namely income from
salarieshouseproperty,businessprofessioncapitalgainsand from other sources

Unit | (18 hours)
Introduction tolncome Tax: Income Tax Act 1961 Definition i Agricultural Incomei
Previous Yeaii Assessed Assessment Yedr Personi Tax Liability T Residenti Not
OrdinarilyResideni Non-Resideni IncomeExempted From Tax

Unit Il (18 hours)

Income from Salaries Meaning Different Formsof Salay - Allowancesi Perquisites
DeductionUnder Section 16

Unit I (18 hours)

330


https://tallysolutions.com/download
http://www.teachoo.com/

Annexure T| 2022

Income from HouseProperty: Computatiorof Incomefrom HouseProperty.

Unit IV

(18hours)

Income from Businessor Profession: Computationof Profitsand Gainsfrom Businessor

Profession

Unit V

(18hours)

Capital Gain and Other Sources:Computatiornof CapitalGainsi Computatiorof Income
from OtherSources

CourseOutcomes:

After completionof this course, studemill beableto
CO1: Acquirebasicknowledgein Incometax

CO2: Explain assessment wfcome from salary
CO3: Describethe assignment ehcomefrom house property
CO4: Dealwith theassessmemtf incomefrom business oprofession

COS5: Computecapitalgainand incomdrom othersources

Text Book:

1. Mehrotra H.C. &Goyal S.PJncome Tax Law & AccountSathya Bhawan Publication,
RelevantAssessment Year Edition, New Delhi, 2021

ReferenceBooks:

1. Dr. Vinod K.SinghaniaDirect Taxes law & PracticesTan Prints India Pvt Ltd, Relevant
AssessmenYear Edition, 2021
2. Lal.B.B and Vashisht.NDirect Taxes Practices & Planningearson Publications,
RelevantAssessment Year Edition, New Delhi, 2021
3. Dr. Bhushan and Sharma.Kicome TaxKalyan Publishers, Relevant Assessment Year
Edition, New Delhi, 2021
Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Course Programme Outcomes
Outcomes
CcO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 3 9 3 31
CO3 9 1 3 3 3 3 3 25
CcO4 9 1 3 1 3 3 3 23
CO5 9 1 3 1 3 3 3 23
Total 45 5 15 11 15 21 15 127
Lowi 1 Medium i 3 Highi 9
Core XIT7 Corporate Accounting
(For StudentsAdmitted from 2022- 23)
SemesterV Hours/week: 6
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SubjectCode: IBCOC53 Credit: 5

CourseObijectives:
1. To understandhe fundamentatonceptf joint stockcompanies

2. To dealwith theaccountof joint stockcompanies

Unit | (18 hours)

Introduction : AccountingProcedurdor Issueof Sharesat Par,at Discountandat Premium
T Callsin Advancei Callsin Arreari Forfeiturei Reissueof Sharesi Redenption of

Preferencé&haresi Recordingof transactions relating issueof sharesisingcomputers

Unit 1l (18hours)
Debentures:Issueof Debenture$ Redemptiorof Debenture$ Methodsi Lottery Method
T Sinking FundMethodi Purchaseof Own Debentures Purchaseof Own Debenturess
Investmeni Cancellation of Own Debentures

Unit 1 (18hours)
Profit Prior to / after Incorporation: Final Accounts Valuationof Shares an&Goodwill

Unit IV (18hours)
Reconstruction: Amalgamationi Absorptioni TiInterral Reconstructiorand Capital
Reductionof JointStock Companies

Unit V (18hours)
Liguidation : Statementof Affairs 1 Deficiency/ SurplusAccountsi Li qui drmdl or 6 s
Statemenbf Accounts

CourseOutcomes:

After completionof this course, studemill beableto

CO1: Acquirebasic knowledgén shares issue and its accountirgatment

CO2: Explainaccountconceptsn issueof debentures

COa3: Prepardinal accountsandvalue,goodwill andshares

CO4: Dealwith theaccountingreatmentdor reconstructin ofjoint stockcompanies
COb5: Prepareaccountdor liquidation

Text Book:
1. S.P.Jain& K.L. Narang,AdvancedAccountancyKalyani PublishersNew Delhi, 18"
Edition, 2019.

ReferenceBooks:
1. R.L. Gupta& M. RadhaswamyCorporateaccountingVol-I, SuthanChandandCo.Pvt,

Ltd, New Delhi, 14' Revised Edition, 2021.
2.T. S.Reddy& A. Murthy, CorporateAccounting MarghamPublications, Chenna2021.
Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Course ProgrammeQOutcomes
Outcomes
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CO PO1| PO2| PO3| PO4 | PO5| PO6 | PO7 | Total
CcCo1 9 1 1 1 3 3 3 21
CO2 9 1 3 3 3 1 3 23
CO3 9 1 9 3 3 1 3 29
CO4 9 3 9 3 9 1 3 37
CO5 9 3 9 3 9 1 3 37
Total 45 9 31 13 27 7 15 147
Lowi 1 Medium 1 3 Highi 9
DSEI| - Commercial Law
(For StudentsAdmitted from 2022 23)
SemesterV Hours/week: 4
SubjectCode: IBCOE5SA Credit: 4
CourseObijectives:

1. To enable the students acquire knowledge in basic principles and concepts of commercial
law

2. To acquire knowledge and skills to unstand its impact in real time life and business
situations

Unit | (12 hours)
Indian Contract Act 1872 Principlesi Definition T Essentials of Contradt Offer and
Acceptancei Communication of Offer and Acceptan¢eRevocationi Considerationi
Definitioni Essentials of Consideration

Unit 1l (12 hours)
Contractual Capacity: Introduction on Competency to ContraciWho are Competent to
Contracti Persons not Competent to Contraddlinor i Laws relating to Minofi Minor
Agreementi Persons of Unsound iWd 7 Persons disqualified by LawFree Consent
CoercionT Duressi Unue Influence i Misrepresentatiori Fraud 1 Uberrimae Fidei
Contracts Rescission Misrepresentatioin Mistakes

Unit I (12 hours)
Void Agreement Void Contracti Uncertain Agreemet 1 Wagering Agreement i
Exceptioni Impossible Eventd Reciprocal Promises Contingent Contract Collateral
Eventi Rules RegardingontingentContracti Remediegor Breachof Contract

Unit IV (12 hours)
Contract of Bailment and Pledge Sale Vs Bdmenti Kindsi Bailor & Baileei Duties
and Rights Lieni Particulari Generali Finder of Goods Duties of Findeii Finder of
LostGoodsi PledgeVs Lieni PledgeVs Mortgagel Pledgeby Non Owners

Unit V (12 hours)

Contract of Agency. Rulei Agent Vs Servani Appointment of Agenii Essentialsi
Creationi Ratification Kinds of Agentsi Dutiesi Rightsi Authority i Liability 1
Delegation of Authorityi Sub Agenti Termination of Agencyi Irrevocable Agencyi
Effects of Terminatiori Intellectual Property Right$ Overviewi Copyrighti Patent-
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Trademark

CourseOutcomes:

After completion of this course, student will be able to
CO1: Acquire knowledge in basic aspects of contract
CO2: Understandontractual capacity

COa3: Explainvalid contactsandits impact

CO4: Describebailment& pledge

CO5: Dealwith contractof agency

Text Book:
1.N.D.Kapoor Elements of Mercantile LavBultan Chand & Sons Pvt Ltew Delhi 32¢

Edition, 2019.

ReferenceBooks:

1 M.C. Kuchal,MercantileLaw, VikasPublishingHouse, New Delhi,3 Edition,2018.
2. D. ChandraBose,MercantileLaw, PHILearningPvtLtd., New Delhi, 2019.

3. N.D.Kapoor, Elements of Company Law, Sultan Chand & Sons Pvt Ltd, New
Delhi,2020Q

E-Resources:

1. http://www.metastudio.org/Science%20and%20Ethics/file/readDoc/535a76367d9d331598
f49e2d/34_Hb_on_IPR.pdf

2. https:/www.goodreturns.in/classroom/2015/12/wisathe-differencebetweeamortgage
pledge412697.html

Course Programme Outcomes
Outcomes
CcO PO1 | PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 3 3 27
CcO4 9 9 3 9 3 3 9 45
CO5 9 9 3 9 3 3 9 45
Total 45 27 15 27 15 15 27 171
Lowi 1 Medium 1 3 Highi 9
DSEI 1 Corporate Law
(For Students Admittedrom 2022- 23)
SemesterV Hours/week: 4
SubjectCode: IBCOE5B Credit: 4

CourseObijectives:
1. To beacquainted witlthelegal normgegulatingthe companieandtheir legal structure

2. To enablestudents understanideimpact of corporatéaw in thefunctioningof corporate
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Unit | (12 hours)
Company: Definition of Company Characteristics of ComparnyCompany
Distinguishedrom Partnership Incorporation of a CompariyDocuments Required for
Registratiori Certificate of Incorporatioii Certificate of Commencement of Businéss
Specialtief Companie®ct 2013

Unit 1l (12 hours)
Kinds of Companies Classification on thbasis of Number of MembersClassification on
thebasis of Controi Classification on théasisof Ownership

Unit I (12 hours)
Memorandum of Association Meaningi Purposei Printing, Signing, and Form of
Memorandumi Contents of Memorandum Alteration of Memoranduni  Doctrine of
Ultra Vires

Unit IV (12 hours)
Articles of Association Meaningi Contents of Articles Form of Articlesi Table A’
Alteration of Articlesi Articles andMemorandur Distinctioni Prospectus Contents of
Prospectu$ MisleadingProspectu$ Statemenin Lieu of Prospectus

Unit V (12 hours)
Winding Up: Meaningi Definition 7 Distinction between Insolvency and Winding Wp
Modes of Winding Ug Winding Up by The Court Compulsory Winding Up Voluntary
WindingUp i Winding Up Subject to the Supervision tife Court

Courseoutcomes:

After completion of this course, student will be able to

CO1: Acquire knowledge in basic aspects of company

CO2: To understand differenypes of companies

CO3: Explainmemorandunof assocationandits impact

CO4: Distinguishbetweermemorandunof association andrticlesof association
CO5: Prepardhe accounts for windingup company

Text Book:
1.N.D. Kapoor Elements of Comparyaw, SultanChand &Sons,New Delhi, 2020.

ReferenceBooks:
1. RatanNolakha,CompanyLaw and PracticeYikas PublishingHouse New Delhi,

2015.
2.Dr. S.M. Shukla,CompanyLaw, Kitab MahalPublisher2019

E- Resources:
1. https:/www.iedunote.com/meaorandumof-association
2. https://www.tutorialspoint.com/business_law/business_law_windipgcompany.htm

Course Programme Outcomes
Outcomes
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CO PO1|PO2 | PO3|PO4|PO5|PO6|PO7| Total

CO1 9 1 1 3 3 3 3 23

CO2 9 1 3 3 3 3 3 25

CO3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 9 9 3 39

CO5 9 3 3 3 9 9 9 45

Total 45 11 13 15 27 27 21 159

LowT 1 Mediumi 3 Highi 9
DSE Il 1 Management Accounting
(For Students Admitteérom 2022- 23)

SemesterV Hours/week: 4
SubjectCode: IBCOESC Credit: 4
CourseObijectives:

1. To enable students to acquire sound knowledge in concepts, methods and tedfiniques
managemerdccounting
2. To make the students competent to develop in processing the accounting information to

facilitate managerial decision making

Unit | (12 hours)
Introduction to Management Accounting: Meaning-Scopei Advantaged Limitationsi
Management Accounting Vs Financial Accounting i Financial StatementAnalysis -
ComparativeStatement Common SizeéStatement

Unit 1l (12 hours)
Working Capital Management: Meaning of Working Capital - Objectives -
Determinants of Working Capital Requirement- Estimation of Working Capital
Requirement Cash Flow AnalysisMeaningi Uses- Limitations - Preparation of Cash
Flow Statement

Unit I (12 hours)

Marginal Costing and Break Even Analysis. Applications of Marginal Costing
Techniques for Managerial dision Making. [simple problems onlyftandard Costing
and Variance Analysis Computation of Standard Costing and Variance Analydaterial,
Labourand Overhead Variances [simp®blems only]

Unit IV (12 hours)
Ratio Analysis: Introduction to RatiosSignificance Utility and Limitationsi Analysis for
Liquidity, Profitability and Solvency

Unit V (12 hours)
Budget and BudgetaryControl: Essential§ Limitationsi Classificationi Fixedand
FlexibleBudgeti SalesBudgeti Production Budget CashBudgeti ZeroBaseBudgeting

CourseOutcomes:
After completionof this course, studemill beableto
CO1: Acquireknowledgein the basicconcepts ofnanagement accounting
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CO2: Measureand monitorcash flows obrganisations

CO3: Apply marginal costingnd breakeven analysi$or decision making
CO4: Assesdusinesperformancen thebasisof ratios

COS5: Dealwith budgetdor businesgplanning

Text Book:
1. K.L Gupta,Managemen#ccounting Sahitya BhawaRublicationsAgra, 2018.

ReferenceBooks:

1. S.N.Maheswari Principlesof Managemenfccounting SultanChandLtd, New Delhi 1%
Edition, 2018.

2. M.Y.Khan,P.K.Khan Principles of Management Accountindcgraw Hill Education, 7
Edition, New Delhi, 2017.

Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 1 3 3 3 1 3 23
CO2 9 1 9 3 3 1 3 29
CO3 9 1 9 9 3 1 3 35
CO4 9 1 9 9 9 1 3 41
CO5 9 1 9 3 3 1 3 29
Total 45 5 39 27 21 5 15 157
Lowi 1 Medium 1 3 Highi 9
SEC- Corporate ComplianceManagement
(For StudentsAdmitted from 2022 23)
SemesterV Hours/week: 2
SubjectCode: IBCOS54 Credit: 2

CourseObijectives:

1. To makethe studentgo understandhe fundamentatheoriesandpractices of corporate
compliancemanagement

2. To acquireskills to preparereportin secretariahudit

Unit | (6 hours)
Naturei Objectives- Significance- Scope of Due Diligence; Steps in the Process of Due
Diligence Areas of Due Diligence Initial Public Offe , Follow - On Public Offer (FPO),
Rightsissue- Employees StockptionPlans- Preferential Allotment

Unit 1l (6 hours)
Equity Shares with Differential Rightdssue of DebDebentures Bonds- Warrants-
Equity Shareswith Preferential Rights

Unit [l (6 hours)
Compliance Management Concept- Significance - SystemsApproachto Compliance
ManagementProcess of Establishment of Compliance Management Syst€ompliance
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in Letter and Spirit

Unit IV (6 hours)
Secretarial Audit - Need, Objectivesi Scope Process- Periodicity and Format for
Secretarial Audit Repoift Check- List Under Various Corporate LawsShare Transfer
Audit- ComplianceCertificate

Unit V (6 hours)
Search StatusReports- Importance Scope- Verification of Documentselating to Charges
-Requirementsf Financial Institution@ndCorporatd_enders- Preparatiorof Report

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Gainknowledgein compositdegaldue diligencen corporateactivities

CO2: Classifythevarious equityshareswvith Preferential rights

COa3: Analysethe compliancenanagemen®ystem

CO4: Demonstratevariousaspect®f secretariahudit

COb5: Evaluate and justify the requirements of financial institutions and corporate
lenders

Text Book:

1. E.Gordon & K. Natarajarf;inancial Markets and Servicelimalaya Publishing
House,18 Edition, 2016.

2. Nitish Singh,ComplianceManagementPraegeiPublications2015.

ReferenceBooks:

1. C.S.AnoopJain SecretarialAudit, ComplianceManagemenand Due DiligenceAJ
Publications, 18 Edition, 2021

2. SantiagoWortman Jofre, Corporate Criminal Liability and ComplianceManagemen
SystemsBrill AcademicPublication,2019.

Journals :
1. IndianJournalof Management
E-Resources
1. https:/www.icsi.edu/nedia/webmodules/SACMDD_FEB_2020.pdf

Course Programme Outcomes
Outcomes

CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 3 3 9 3 1 9 37
CO2 9 3 1 3 3 1 3 23
CO3 9 9 3 3 1 3 9 37
COo4 9 3 9 3 3 1 3 31
CO5 9 3 3 3 3 1 3 25
Total 45 21 19 21 13 7 27 153

LowT 1 Medium i 3 High1 9
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Core Xl i Accounting For Public Utility
(For StudentsAdmitted from 2022- 23)

Semester.Vi Hours/week: 6
SubjectCode: IBCOC61 Credit: 5
CourseObijectives:

1.To help thestudents tainderstandrad applyaccountingconceptsn business
2. To enable students to maintain and manage accounts of a business concerns
independently

Unit | (18 hours)

Holding Companies Preparationof ConsolidatedBalanceSheeti Goodwill or Cost of

ControlT Minority Interesti Inter-CompanyTransaction$ Treatmentof UnrealizedProfit
I Revaluationof AssetsAnd Liabilities T Paymentof Dividendi Issueof BonusShares.
(SimpleProblems Only)

Unit 1l (18 hours)
Accounts of Insurance CompaniesAccounts of Life Insurance iiness Preparation of
Valuation Balance Sheet and Disposal of Surpldanal Accounts of General Insurance
Companiesi Provisiongfor IncompletevVoyage

Unit [l (18 hours)
Accounting for Electricity CompaniesNaturei Features of Double Account Systd
ReceiptsAnd Expenditureon Capital Accountsi General Balance Sheet i Revenue
Accounti Single Account System Vs Double Account Systemccounts of Electricity
Companies Replacement of an Asset

Unit IV (18 hours)
Banking Company Accounts Rebateon Bills Discounted Preparation of Profit and Loss
Accounti BalanceSheet

Unit V (18 hours)
Government Accounting: Objectivesi Difference between Government Accounting and
Commercial Accounting General Structure of the Financial Administration ndi& 1
PrinciplesGoverningthe allocation of Expenditurei Comptrollerand Auditor Generalof

IndiaT Conditionsof Servicei PowerandDutiesi Public AccountsCommitteei Vote on
Accounts

CourseOutcomes:

After completionof the course, thstudent wil beableto

CO1: Acquireknowledgein holdingcompanies antheir procedures

CO2: Understand and explain the concepts of goodwill & shares and its valuation

CO3: Analyze the balance sheet and final accounts of life insurance, general insurance
businessolding subsidiarycompanies

CO4: Evaluatefinal accountsunder thadoubleaccountingsystem
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CO5: Dealwith bankingcompaniesand governmerdaccounting

Text Book:
1. S.P.Jain& K.L. Narang,AdvancedAccountancyKalyani PublishersNew Delhi, 10"
Edition, 2018.

ReferenceBooks:

1. R.L. Gupta& M. RadhaswamyCorporate Accountingol -II, SulthanChandandCo.Pvt,
Ltd, New Delhi, (2021)

2. S.N. Maheswari,AdvancedAccountancyVikas publishingHousepvt Ltd, New Delhi,
2018.

Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Course Programme Outcomes
Outcomes
CO PO1| PO2 | PO3| PO4 | PO5| PO6 | PO7 | Total
Co1 9 3 3 3 9 3 3 33
CO2 9 9 3 1 3 3 3 31
CO3 9 3 9 3 3 3 3 33
CO4 9 3 3 1 9 9 3 37
CO5 9 3 3 3 3 3 3 27
Total 45 21 21 11 27 21 15 161
Lowi 1 Medium 1T 3 High i 9
Core XIll - IncomeTax Theory, Law And Practice’ Il
(For StudentsAdmitted from 2022- 23)
SemesterVI Hours/week: 6
SubjectCode: IBCOC62 Credit: 5

CourseObijectives:
1. To enablethe studentdo understandhe basic conceptandtermsrelatedto IncomeTax

2. To enable the students to compute income under various heads namely income from
clubbing of income, deductions, assessment procedures, assessment of individual and
assessmerdf firms andcompanies

Unit | (18 hours)
Clubbing of Income: Deemed Incomé SetOff andCarryForwardof Losses

Unit Il (18 hours)
Deductions: Deductions in the Computation of Total Income.Deduction Under Section 80C
to 80U

Unit I (18 hours)
Assessment Procedure?rocedure foAssessmerit Collection and Recoverly Refund of
Tax i Deductionof Tax at Sourcei Advance Paymentof Tax i E-Filing i PAN 1
Rectificationof Mistakes
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Unit IV (18 hours)
Assessmenof Individual: Individual i Hindu UndividedFamily

Unit V (18 hours)
Assessmentbof Firms and Companies FirmsandCompanies

CourseOutcomes:

After completionof this course, studemill beableto

CO1: Acquireknowledgein clubbingof income

CO2: lllustratedeductionsn the computatiorof totalincome
COa3: Plan theassessn procedure

CO4: Assess thencome ofindividual andHindu undivided family
COb5: Deal withthe assessmeant firms and companies

Text Book:

1. Mehrotra H.C.& Goyal S.Rpcome Tax Law & AccountSathya Bhawan Publication,
RelevantAssessment Year Editio NewDelhi, 2021.

ReferenceBooks:

1. Dr. Vinod K.SinghaniaDirect Taxedaw & Practices TanPrints India Pvt.td,
RelevenAssessmenYear Edition, 2021.

2. Lal.B.B and Vashisht.NDirect Taxes Practices & Planningearson
PublicationdReleventAssessmenYear Edition, New Delhi, 2021.

3. Dr. Bhushan and Sharma.kicome Taw , Kal yan Publ i sher s, Rel
YeaiEdition, New Delhi, 2021.

Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 1 3 1 3 3 3 23
CO2 9 1 3 1 9 9 3 35
CO3 9 1 3 1 3 1 3 21
CO4 9 1 3 1 3 1 3 21
CO5 9 1 3 1 3 1 3 21
Total 45 5 15 5 21 15 15 121
Lowi 1 Medium 1 3 Highi 9
Core XIV T BusinessEnvironment
(For StudentAdmitted from 2022- 23)
SemesterVI Hours/week: 6
SubjectCode: IBCOC63 Credit: 4

CourseObijectives:
1. Tounderstandhe environmenin which thebusinessurvives

2. To face business challenges in different political, econoettyiological and legal
environments

Unit 1 (18 hours)
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Business Meaning- Scopei Characteristics of Modern Busines®Business Objectivek
Business Environmerit Need for Environmental Analysis Benefits and Limitations
Typesof Environment Importanceof Environmental Analysis

Unit 1l (18 hours)
Social and Cultural Environment: Culturei Interface between Business and Culture
Social Responsibilitiesof Businessi Dimensionsi Argumentsfor and against Social
Responsibilitie®f Business

Unit 1l (18 hours)
Economic Environmenti Nature of Economic Environmeiit New Economic Policy
Evaluation of New Economic Polidy Privatisationi Objectivesi Formsi Arguments for
and against Privatisation 1 Labour Environment: Meaning i Principles of Labaur
Legislationi Classification ofLabour Legislation

Unit IV (18 hours)
Political Environment: Meaning T Role & Functions of Political Environment 1
Responsibilities of Business towards Governmerelationship between Govt. Busindss
LegalEnvironmet; Introductionto businessaw i MRTP1T FERAT FEMA T SEBIAct

Unit V (18hours)
Global Environment i GlobalisationT Manifestationof Globalisationi Global Entry
Strategiesi Measures to Promote GlobalisationChallenges of Globalisation to Indian
Industry. MNCsi Benefits of MNCsi Problems with MNCg Foreign Capital Needi
Formsi | n d Pdidyaen Foreign Capital

Courseoutcomes:

After completionof this course, studemill beableto

CO1: Acquireknowledgein business and its environment

CO2: Clearunderstandingpetween social anclilturalenvironment

CO3: Explaineconomicenvironment

CO4: Integratepolitical environmentwvith legalenvironment

COb5: Analyze the business environment for globalization with its benefits, problems and
challenges

Text Book:
1. FrancisCherunilam,Busines€EnvironmentText & Cases HimalayaPublishingHouse,
New Delhi, 27" Revised Edition2019.

ReferenceBooks:

1. C.B. Gupta,Busines€nvironmentSulthanChandPublishersNew Delhi, 2018.

2. K. Chidambaran& V. Alagap@n, Busines€EnvironmentVikas PublishingHouse
NewDelhi, 30January2021.

3. K.AswathappaEssentialsof BusinessEnvironment Himalaya PublishingHouse,New
Delhi, 13" Revised Edition 5Jun2017.

Journal:
1. Internationallournalof BusinessAnalyticsand Intelligence
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E i Resources:

1. https://iimm.org/wpcontent/uploads/2019/04/IIMM_BE_BOOK.pdf
2. http://ssbnc.in/files/bmmmaterial/BE.pdf

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3| PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 9 3 3 3 3 3 33
CO3 9 3 3 9 3 3 9 39
CO4 9 3 3 9 3 3 9 39
CO5 9 9 9 9 3 9 9 57
Total 45 27 21 33 15 21 33 195
Lowi 1 Medium 1 3 Highi 9
Core XV i Practical Auditing
(For StudentAdmitted from2022- 23)
Semester.Vi Hours/week: 5

SubjectCode: IBCOC64

CourseObijectives:

Credit: 4

1. To understandbasic conceptéechniques and proceduresauditing
2. To impartknowledgeon theimpactof auditingto ensurethe authenticityof accounts

Unit |

(15 hours)

Audit: Definitions 7 Basic Principlesi Objectsi Difference between Auditing and
Investigationi Advantages of Audit Limitationsi Qualities of an Auditof qualificaions
to become an international Auditbnplications regarding Detection of Errors and Fraiuds
Various Types of Audii Audit under Statutd Audit of Accounts of a Sole Tradér
Wholesalersi PartnershipFirms i Joint Stock Companiesi Co-Operative Socidies

AccotuntingStandards for Auditing

Unit 1l

(15 hours)

Preparation before Audit : Audit Programmé Audit Notei Audit Filesi Working Paper
T Procedures for Audit Internal Control Schedule for Auditing Meaning and Definition
of Internal Check Objects of Internal Chedk Auditors Duty as Regards Internal Check on

Different Items

Unit [l

(15 hours)

Vouching: Meaningi Definition T Importancei Duties of an Auditoii Vouching of Cash
Transactiori Vouching ofTradingTransaction

Unit IV

(15hours)

Verification and Valuation of Assets GeneralPrinciplesi Fixed Assetsi WastingAssets
T Investmentsi Inventoriesi Freeholdand Leasehold Propertiesi Bills Receivablei
SundryDebtorsi PlantandMachineryi Patents Verification andValuationof Liabilities
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T SundryCreditorsi Bills Payablé BankOverdraft

Unit V (15 hours)
Rights and Duties of Companies Auditor.RightsPowersDutiesTypes of Report and
Opinion-Standard Audit-SA200,210,220- Liabilities for Negligence i Liability for
Misfeasacei Criminal Liability i Liability to Third Partyi Legal PositioARecent Audit
procedure

CourseOutcomes:

After completionof this course studentwill beableto
CO1: Acquirepracticalknowledgein auditing

CO2: Perform audit preparatory work

COa3: Ded with vouching of transactions

CO4: Verify and valueassets

COb5: Describerights and duties of compaiayditor

Text Book:
1 B.N. Tandon, S.Sudharsanam & S.Sundarababu, Practical Auditing, Sultan Chand
Co.,LtdNewDelhi, 2015.

ReferenceBooks:

1. Dr.T.R.Shamaé& Dr. I.M.Sahai,Auditing SahityaBhawanPublications,Agra,2021.

2. Dinkar PagareRrinciples and Practice of Auditingulthans Chand & Sons, New Delhi,
2021.

Journal:
1. ThelUP Journalof AccountingResearct& Audit Practices

E-Resources:

1. https://www.careersinaudit.com/article/accountipalificationsfrom-the-associatiorof-
chartereecertified-accountants/

2. https://www.iaasb.org/claritgenter/claified-standards

Course Programme Outcomes
Outcomes

CO PO1|PO2|PO3|PO4|PO5|PO6|PO7| Total
COo1 9 3 3 3 9 3 3 33
CO2 9 3 3 3 9 3 3 33
CO3 9 3 3 3 9 3 3 33
Cco4 9 1 3 3 9 3 3 31
CO5 9 1 3 3 9 3 3 31
Total 45 11 15 15 45 15 15 161

Lowi 1 Medium 1 3 Highi 9

DSEIll T ServicesMarketing
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(For StudentsAdmitted from 2022- 23)

SemesterVI Hours/week: 4
SubjectCode: IBCOE6GB Credit: 4
CourseObjectives:

1. Toimpartknowledge orservicesnarketingandits concepts
2.To face challenges to tha@untered in marketing services and various strategies used by
successfuservices marketets overcome difficultiesn the currentscenario

Unit | (12 hours)
Introduction to Service: Meaning and Definition of Service MarketirigEvolution and
Growth of Service Sectoii Classification of Service$ Difference between Goods and
Servicesi Significancei Impact of Social Environmenton the Growth of Services
MarketingIn India

Unit Il (12 hours)
Service Design and Service Marketing MixFactors to be ewidered in Designing Service
Processi Blue Printing i Types of Service Layout T Service Benchmarking.Service
Marketing Mix: Characteristic§ 7 Ps of Service Marketingi ProcessMix 1 Service
ProductConcept Pricingin Service§ ServicePromotion

Unit Il (12 hours)
Location of Service and Channel of Distribution Classification of Locatiori Factors
Governing Locationi Role of Service Intermediarieis Franchisingi Agent Brokersi
Quiality of Service

Unit IV (12 hours)
Marketing of SelectedServices FinancialServicesBanking,Insurancé HealthServices

Unit V (12 hours)
Miscellaneous Services: Education i Tourism i Professional or Consultancy i
Telecommunicatioiservices

CourseOutcomes:

After completionof this course, studemwill beableto

CO1: Acquireknowledgen services andervicesmarketing

CO2: Explain service design and service marketing MIS in service industries
CO3: Analyze the service location and channel of distribution in service industries
CO4: Describe the marketing finaral, banking, insurance and health services
COb5: Dealwith educationtourism,consultancy antelecommunicatioservices

Text Book:
1. Vasanthi Venu Gopal & V.N.Bagh8ervice MarketingSulthan Chand Co LtdNew
Delhi, 2016.

ReferenceBooks:
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1. S.M.JhaServicedMarketing HimalayaPublishingHouse New Delhi, 7" Edition 2018
2. Jochen Wirtz, Christopher Lovelock, Jayanta Chatterjee&GopalE3agntials of

ServiceMarketing Pearson Publisher®Edition, 2019.

Journal:
1.IndianJournalof Marketing

E 1 Resources:

1. https:/www.andyticssteps.com/blogs/whaervicemarketingfeaturesandtypes

2. https://www.economicsdiscussion.net/marketdtghatis-servicemarketing/31875
3. https://blog.udemy.com/servigaarketingmix/

4. https://www.nngroup.com/articles/servidesigr101/

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total

CO1 9 3 3 1 1 1 3 21

CO2 9 3 3 1 1 1 3 21

CO3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 3 27

CO5 9 3 3 9 3 9 9 45

Total 45 15 15 17 11 17 21 141

Lowi 1 Medium 1 3 Highi 9
SECT Principles and Practicesof Insurance
(For StudentsAdmittedfrom 2022- 23)

SemesterVi Hours/week: 2
SubjectCode: IBCOS65 Credit: 2
CourseObijectives:

1. To give anoverviewof Insuranceindits impact inlife andbusiness
2.To provideabasicunderstandingf thelnsuranceMechanismandInsuranceContacts

Unit | (6 hours)
Introduction to Insurance: Definition and Naturé Evolution of Insurancé Role and
Importance of Insuranci Insurance Contracts Overview of Life and Non Life Insurance
Companiesn India-Role of IRDARole ofagents

Unit Il (6 hours)
Life Insurance: Naturei Classificationof Policiesi Duration of Policy i Method of
Premium Paymentsi Participationin Profit i Number of Lives Coveredi Method of
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Paymenbf Claim Amounts Non-Conventional Policies

Unit 1 (6 hours)
Fire Insurance: Naturei Fire InsuranceContractsi Kinds of Policiesi Paymentof Claim
T Re-Insurance

Unit IV (6 hours)
Marine Insurance: Nature of Marine Insurance ContragtdMarine Insurance Policies
Policy Conditionsi Payment ofClaims

Unit V (6 hours)
MiscellaneousServices: BurglarylnsuranceAgriculture Insurance

CourseOutcomes:

After completion of this course, student will be able to
CO1: Acquire knowledge in the concepts of insurance
CO2: Explain lifeinsuranceolicies

COa3: Dealfire insurance policies

CO4: Describemarineinsurancepolicies

COb5: Appraisemiscellaneougsuranceservices

Text Book:
1. M.N Mishra, Insurancei Principlesand practices SultanChandPublishersNew Delhi,
Revised Edition, 2016.

ReferenceBooks:

1. M.N.Srinivasan and K.KannaRrinciples of Insurance Laywwolume | & Il, Lexis
Nexis Publisher, 18 Edition, 2017.

2. SachinRastogi,Principlesof Insurance_aw, Lexis NexisPublisher, i Edition, 2021.

Journal:
1. Internationallournalof BankingRisk and Insurance

E- Resources:

1. https:/www.maxlifeinsurance.com/knowledgentre/lifeinsurance/rolef-
irdai

2. 2https://www.medindia.net/patients/insurance/insuraagentrolesand
responsibilities.html

3. https:/lwww.pdfdrive.com/principleandpracticeof-life-insurancecai-e331933.html

Course Programme Outcomes
Outcomes
CcO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 9 3 3 3 3 3 33
CO3 9 9 9 3 9 3 3 45
CO4 9 9 9 9 9 9 9 63
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CO5 9 9 9 9 9 9 9 63
Total 45 39 33 27 33 27 27 231

Low T 1 Medium 1 3 Highi 9

B COM WITH COMPUTER APPLICATIONS
ThreeYearRegularDegreeProgramme
(For StudentsAdmittedfrom 202223)

Programme SpecificOutcomes:

Uponthe completionof the programmeunder graduatesill beableto gain

PSOL1: Disciplinary Knowledgein the concepts of commerce and computer applications
in business

PS02: Effective Communication SKis to lead the group and organisation in the
attainmenbf overall objective

PSO3: Research Skills and Critical Thinkingto identify, understand, analyse and
asses$he business problems and to suggest solutions

PSO4: Moral, Ethical Awareness/Reasoningp run the business with Corporate Social
Responsibility

PSOS5: Professional Skillsn the field of finance and technology be placed in ever
changingchallengingsituations

PSOG6: Entrepreneurial Skillsto explore, innovate, plan, execute, start and rumbss
asjob providers

PSO7: Life Long Learning Skillsto be self directed for independent thinking and action
to takeon dayto dayproblems

PREAMBLE
TheBoardof Studiesof Commercaevampedhe curriculum wittthefollowing changes in
thecourses.
1 In semester Il ExecutiveDevelopments replacedoy Digital Marketing.
1 Income Tax Law & Practicé | renamed as Income Tax Theory, Law & Practide
andchanged from from AECC to Cofoursein semestev.
1 InsemesteVW, FundFlow Statements removedn ManagemenAccounting.
1 CompanyLaw changednto Corporate Lawn semeste¥.
1 Income Tax Law & Practicé | renamed as Income Tax Theory, Law & Practide
andchanged from from AEC@ CoreCoursein semeste¥|.

1 Newcourseintroduced:

B.ComCA Digital Marketing

PROGRAMME STRUCTURE
Programme Code:UCC

Sem | Subject | Part | Course SubjectTitle Hours| Credit| CIA | ESE| Total
Code IWeek Marks
| | Languag | Tamil I / Basic Arabicl a 5 3 40 | 60 100

IBLT11/IB el orb /Hindilaorb
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LA11/IBL
H11
I | Langua . 5 3 40 60 100
IBLEIL2/I ell 2| Englishi aor b
BLEII12
IBCCC11 Il | Corel Financial 6 5 40 | 60 100
Accounting-1
1 Integrated Course
Financial
Accounting
IBCCC12| lll | Corell Principles of 5 4 40 60 100
Information Technology
IBCCA13| Il | AECC 1 | Programmingin C 3 2 40 | 60 100
I | AECC o Programming in C Lab| 2 2 40 | 60 100
IBCCA14F Il
IV | SECI PCPackagd.ab 2 2 - 50 50
IBCCS15F
Library/Browsing 1
Remedial/Games 1
Total 30 21 240 | 410 | 650
I Languag| Tamil Il / Basic Arabicll 5 3 40 | 60 100
IBLT21/IB el aor b/ Hindill aor b
LA21/IBL
H21
:gtE:IZZZZ/ [l Iéalllnguag Englishll aor b 5 3 40 60 100
IBCCC21 [l | Corelll | FinancialAccountingi Il 5 5 40 | 60 100
IBCCC22 [l | CorelV | BusinessStatistics 4 4 40 | 60 100
IBCCA23| Il | AECC DatabaseManagement 3 2 40 | 60 100
Il 1l System
| AECC DBMS Lab 2 2 40 | 60 100
IBCCA24F Y]
IBCCS25P | |V | SEC I DesigningLab | 2 2 - 50 50
IBES2 IV | General | EnvironmentaScience 2 2 - 50 50
Interest
Coursd
Extra BusinesCommunication| - 2 - 100 | 100
IBCCX2/I Credit / OnlineCertificate
BCCX20 Course*
Library/Browsing 1
Remedial/Games 1
Total 30 23+2 | 240 | 460 | 700+
+10 100
0
| | Languag | Tamil Ill / BasicArabic 5 3 40 | 60 100
IBLT31/I1B el [l aor b/ Hindi lll aorb
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LA31/IBL
H31
Il Languag Englishlll aorb 5 3 40 | 60 100
IBLEI32/I
BLEII32
ell
IBCCC31]lI Core V | E-Commerce 4 4 40 | 60 |[100
IBCCC32]llI Core VI | PartnershipAccounting | 4 4 40 | 60 | 100
1] AECC V | PHP Lab 4 4 40 | 60 | 100
IBCCA33F
I 1IBCCS34|v SEC Il | Digital Marketing 2 2 - | 50 |50
\Y, OEC 2 2 - 50 |50
IBHR3 [V GIC Il | HumanRights 2 2 - 50 |50
IBXTN3 |V Extensio | NSS/CSS 2 2 100 | - 100
N
Extra | Marketing/ Online - 2 - 100 | 100
IBCCX3/I Credit | CertificateCourse*
BCCX30
Total 30 26+2 | 300 | 450 | 750+
+ 100
100
| | Languag | Tamil IV / BasicArabic 5 3 40 | 60 100
IBLT41/IB el IVaorb/HindilVaorb
LA41/IBL
H41
BLEW [l Iéalllnguag English IV aor b 5 3 40 60 100
IV |BLEII42
IBCCC41| 1l | CoreVIl | BankingLaw and 5 4 40 | 60 100
Practice
IBCCC42| Il | Core FinancialMarkets & 4 4 40 60 100
VI Services
IBCCA43| 1l | AECC Programming in Java 3 2 40 | 60 100
VI
I | AECC Programming in Java 2 2 40 | 60 100
IBCCA44F Vi Lab
IBCCS45| IV | SEC IV | BusinesRResearch 2 2 - 50 50
Methods
IBLVE4 v | GICII Life Skills andValue 2 2 - 50 50
Education
IV | OEC 2 2 - 50 50
IBCCX4/ Extra Busines€nvironment - 2 - 100 100
IBCCX40 Credit OnlineCertificate
Course*

350




Annexure T| 2022

Total 30 24+2 | 240 | 510 @ 750+1
+10 00
0
IBCCC51| Il | CorelX | IncomeTaxTheory,Law 6 6 40 60 100
and
Practice |
1 Integrated Course
Income Tax
Law &Practice
Vv
IBCCC52H Il | CoreX | AccountingPackagdor 5 3 40 | 60 100
Business
(Tally Prime)
Il | Core Xl | Web Designing 4 3 40 | 60 100
IBCCC53
IBCCC34P | Il | Core Web Designing Lab 3 3 40 | 60 100
XIl
IBCCESA/ Il | DSEI CorporateAccounting/ 4 4 40 | 60 100
IBCCESB Corporatdaw
IBCCESC | 1ll | DSEI Managemen#ccounting 4 4 40 | 60 100
IBCCES5D / ,
Corporate Finance
IBCCS55H IV | SECV | Graphicsand 2 2 - 50 50
Animation Lab
IBWES IV | GICIV | WomenEntrepreneurshig 2 2 - 50 50
IBESX5/ Extra EmployabilitySkills / - 2 100 | - 100
IBCCX50 Credit Online Certificate
Course*
Total 30 27+2 | 240 | 460 | 700+
+ 100
100
IBCCC6L | Ill | Core Accountingfor Public 6 5 40 | 60 100
Xl Utility
IBCCC62 | Ill | Core IncomeTaxTheory,Law 6 5 40 | 60 100
XV andPractice’ I
:EVC\;CC% [l | CoreXV | Project 6 4 40 | 60 100
IBCCC64 | Ill | Core PracticalAuditing 5 4 40 | 60 100
Vi XVI
IBCCE6A/ Il | DSEII Human Resource 4 4 40 60 100
IBCCEGB Management
ServicedMarketing
IBCCS65H IV | SEC VI | DesigningLab i I 2 2 - 50 50
Library/ Browsing - - -
IBCCX6/ Extra Total Quality - 2 - 100 | 100
IBCCX60 Credit Management/Online
CertificateCourse*
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Total 30 24+2 | 200 | 350 | 550+
+ 100
100
GRANDTOTAL 180 | 145+ | 146  2640| 4100+
10 0O+ | +40 | 500
100 O

* For Online certification credit alone will be assigned on submission of certificate obtained
through appearing for Online Examination from SWAM, EDX, Spoken Tutorial, NPTEL or
Coursera.

Note:

AECC 1 Ability EnhancementCompulsory Course

SECT Skill Enhancement Course

DSE Discipline Specific Elective

OEC T Open ElectiveCourse

Core IV T BusinessStatistics
(For StudentsAdmitted from 2022- 23)

Semester:ll Hours/week: 4
SubjectCode: IBCCC22 Credit: 4
CourseOutcomes:

1. To provide astrongfoundationsn the principles oktatistics
2. To explainstatisticaltechniquesndtoolsfor businessapplications

Unit | (12 hours)
Introduction to Statistics: MeaningandDefinition of Statisticsi Importancel Functionsi
LimitationsT Classificationi Tabulationi Diagramsi GraphicRepresentation

Unit 1l (12 hours)
Measuresof Central Tendency. Meani Mediani Modei CombinedMeani Weighted
Meani Hamonic and Geometric Mean

Unit I (12 hours)
Measuresof Dispersionand Variability : Rangei Quartile Deviationi MeanDeviationi
Standardeviationi Co-Efficient of Variation

Unit IV (12 hours)
Correlation Analysis: Typesi Karl P e a r Loeffidestof Correlationi SpearmarRank
Correlation

Unit V (12 hours)

RegressionAnalysis. Simple Regressiori Equationsi Deviation takenfrom Arithmetic
Meani Deviation takerfrom Assumed Meai Correlation Vs Regression

CourseOQutcomes:
After completion of tis course, student will be able to
CO1: Gain Knowledge in statistical tools with its concepts
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CO2: Explain the centralendency

CO3: Apply the measuregf dispersion andariability
CO4: Dealwith correlationanalysis

COb5: Apply regressioranalysis

Text Book:
1. S.P. GuptaStatisticalMethods Sultan Chand &ons, NevDelhi 46" Edition, 2021.

ReferenceBooks:

1. S.C. GuptaFundamentals of Statisticslimalaya Publication, New Delhi"Edition,
2018.

2. D.R. Agarwal, BusinessStatistics Vrinda PublicationsPvt. Ltd, 1 Edition, 2015.

Note: The questionsshould beaskedin the ratio of 70% problem and 30% theory

Journal:
1. Internationalournalof StatisticsandManagemenSystem.

Course Programme Outcomes
Outcomes
CO PO1|PO2|PO3|PO4|PO5|PO6|PO7| Total
COo1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 9 3 33
CO3 9 3 3 3 3 3 3 27
CO4 9 3 9 3 3 3 9 39
CO5 9 9 9 3 3 9 9 51
Total 45 21 27 15 15 27 27 177
Lowi 1 Medium 1 3 High i 9
Extra Crediti Marketing
(For StudentsAdmitted from 2@2 - 23)
Semester:lll
SubjectCode: IBCCX3 Credit: 2
CourseObjectives:

1. To explain the basic elements in developmarketingstrategy
2. Tounderstandhetools,techniquesndfactorsinvolvedin marketing

Unit |
Introduction to Marketing: Definition T Nature T Scope i Importance of Marketing
Concepfi MarketingFunctionsi Classificationi Approaches to th8tudyof Marketing

Unit Il
Product Planning and Development Development of a New ProduttProduct Linei
ProductMix i Product LifeCycle-Product Failuré Brandng-Labelling-Packaging

Unit I
Pricing: PricingObjectives’ PriceDeterminatiori Factors- Kinds of Pricing
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Unit IV

Marketing Promotion: Advertisement: Meaning and Importancei Advantagesand
Criticisms i AdvertisementCopy 1 AdvertisementMedia; Saks PromotionToolsand
TechniquesAdvertisement and?ublicity

Unit V
Channels of Distribution: Definition i Channel Objectivesi Functionsi Physical
Distribution and Channelsof Distribution i Kinds of Channel Membersi Factors
Consideredin Selectionof Channelsi Importanceof ChannelDistribution i Channel
Option

CourseOutcomes:

After completionof this course, studemill beableto

CO1.: Discussthe basic concepts dflarketing

CO2: Explain thenew product planning development

COa3: Indicatethe objectives,factorsandkindsof Pricing

CO4: Createmarketingpromotionthroughadvertisemenin orderto promotesales
COb5: Choosehecorrectdistributionchannelfor marketinga product

Text Book:
1.Dr. N. RajanNair, Marketing SultanChand& Sons,New Delhi,2018.

ReferenceBooks:

1. PhilipKotler, Principlesof Marketing PearsorEducation New Delhi,17" Edition 2018.
2. David Jobber& FionaEllis Chadwick,Principlesand Practiceof Marketing, Mc Graw
Hills Publisher, § Edition, 2019.

Journals:
1. IndianJournalof Marketing
2. IndianJournalof MarketingManagemenand Research

E- Resources:
1. https://www.gktoday.in/topic/natuwandscopeof-marketing/
2. https://businessjargons.com/pricimgmarketing.html

Course Programme Outcomes
Outcomes

CcO PO1 PO 2 PO 3 PO4 PO5 PO 6 PO 7 Total
CO1 9 3 3 3 3 9 3 33
CO2 9 3 9 3 3 9 3 39
CO3 9 3 3 3 3 9 9 39
Cco4 9 9 3 3 9 3 3 39
CO5 9 9 9 3 3 9 9 51
Total 45 27 27 15 21 39 27 201

Lowi 1 Medium i 3 Highi 9
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COURSESOFFEREDFORB SCinformation Technology

PROGRAMME STRUCTURE
(For Students Admitted frord022- 23)

Sem | Code | Part | Course SubjectTitle Hours| Credit | CIA | ESE| Total

/Week Marks

| |IBITA13 | [l | AECC | AccountingPrinciples 5 4 40 60 100
& Package

I |IBITA23 | Illl | AECC | CostAccounting& 5 4 40 60 100
Package

AECC i Accounting Principles& Package
(For StudentsAdmitted from 2022- 23)

Semesterl Hours/week: 3
SubjectCode: IBITA13 Credit: 2
CourseObjectives:

1. Toimpartknowledge inbasicconceptof accounting
2. To useaccountingsoftwarefor business transactions

Unit | (9 hours)
Book Keeping and Financial Accounting: Meaning i Objectives i Functions of
Accountingi Accounting concepts and conventionsDouble entry systeni Types of
Accountsi TransactiorAnalysisi Journal

Unit 1l (9 hours)
Ledger: Balancing of an Accourit Relation between Journal and LedgePreparation of
Trial Balance

Unit I (9 hours)

Subsidiary Books Purchase Book Sales Book Purchase Returns BodkSales Returns
Booki Journal Propei Different typesof CashBook includingpetty cashbook.

Unit IV (9 hours)
Preparation of Final Accounts Final Accountsi Preparationof Trading Account i
Preparation of Profit and Loss AccounBalance Sheét Final Account with Adjustments
for Bad Debts, Reserve fddad Debts, Depreciation, Closing Stock, Outstandings and
PrepaidExpenses

Unit V (9 hours)
Bank Reconciliation Statement Meaning Causesi Importance- Preparation of Bank
ReconciliationStatement

Text Book:
1. S.P.Jain & K.L. Narang,AdvancedAccountancyKalyani Publishers New Delhi, 17"

Edition, 2019.
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ReferenceBooks:

1.R. L. GuptaAdvanced Accountancgulthan Chan&Sons, New Delhi, 18 Edition,
2016.
2. T.S.Reddy&A.Murthy, Financial Accounting MarghamPublicationsChennai2021.

AECC i Accounting PackagelLab

Hours/week: 2
Credit: 2
BasicAccounting & Inventory Features:
l. CreatingCompanyi Accounts Onlyi Accounts withinventory
ll. CreatingGroupé& Ledgeri Single modé Multiple mode
lll. CreatingVoucher- Purchasé Sales’ Payments Receipts Contra

IV. PassingJournalsi Journal Entries under Accountsonly T Accountswith Inventory
modei viewing reporti Trial Balanceand AdjustmenEntries and/iewing.

V. Bank ReconciliationStatemenPreparatiori Receivableand Payablebill with detailsi
AgeingAnalysis Report.
VI. Inventoryi CreatingStockGroupi StockCategorie$ Stock Iltems

Il Technicaladvancement
OpenDatébaseConnectivity(ODBC)
a) Connectingwith Electronic Spreadsheet
b) Connectingvith Word Processor

CourseOutcomes:

After completionof this course, studemill be ableto

CO1: Acquire knowledge in basic concepts of accounting
CO2: Prepare journal entriegdger accounts and trial balance
COa3: Construct subsidiargooks

CO4: Dealwith final accounts

COb5: Reconcilebetweerbankbookand pas$ook

Course Programme Outcomes
Outcomes

CcO PO1 | PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 9 3 9 9 3 45
CO2 9 3 3 3 9 9 3 39
CO3 9 1 3 3 9 9 3 37
CcO4 9 1 3 1 9 9 3 35
CO5 9 1 3 3 9 9 3 37
Total 45 9 21 13 45 45 15 193

Lowi 1 Medium 1 3 Highi 9
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AECC 1 CostAccounting & Package
(For StudentsAdmitted from 2022- 23)

Semester!l Hours/week: 3
SubjectCode: IBITA23 Credit: 2
CourseObijectives:

1. Toimpartknowledgein the concepts otostaccountingandits application
2. To usesoftwarefor maintainingcostrecords

Unit | (9 hours)
Cost and Management Accounting: Meaning i Definition 7 Objectives of Cost
Accounting and Management Accountingzlements of Cost Cost Classificatiori Cost
Sheet

Unit 1l (9 hours)
Materials: Stores Control Tenders and QuotationsRequisition for Store$ Reordering
Level T Reorderingi Minimum Stock Leveli Maximum Stock Leel i Danger Level
AverageStockLevel

Unit 1 (9 hours)
Methods of Valuing Material issuésFIFO1 LIFO i Average Cost Method Base Stock
Method

Unit IV (9 hours)
Labour: System of Wage paymeniTime wage systern Piece rate systeinStraightPiece
ratesystemi Tay | or 6 s piederaté systediPtemian Plans

Unit V (9 hours)
Marginal Costing: Marginal CostEquations CostVolume Profit Analysisi Contribution
T Profit Volume Ratioi BreakEven Point Margin of Safety

Text Book:
1. S.P.Jain& K.L. Narang,CostAccounting Kalyani PublishersNew Delhi, 17" Edition
2019.

ReferenceBooks:

1. M. N. Arora, Costandmanagemeniccounting,HimalayaPublishingHouse,1%' August
2016

2. Prof.M. L. Agarwal & Dr. K.L.Gupta,CostAccounting,Sahtya BhavanPublications 1%
Januar2021

AECC i Inventory PackagelLab

Hours/week: 2
Credit: 2

AdvancedInventory Features:

i. JobCosting
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a) Enablingand CreatinglobCostingDetails in Voucher
b) DisplayJobCostingReport
ii. OrderProcessing TrackingSystem
a) EnablingandCreatingPurchase Order
b) EnablingandCreatingSalesOrder
c) TrackOrders withReceiptandDelivery Notes.
d) DisplayPendingOrdersandBills Wise Details
iii. ReorderLevel & Status
a) EnablingandCreatingReordeievel
b) SpecifyingSimpleReordeilevels
c) Speifying AdvancedReorderevels
iv. BatchwiseDetails
a) StockReportswith BatchDetails
b) BatchDetailsin Purchasénvoices
c) BatchDetailsin Salesinvoices
v. Materialissues
a) FIFO
b) LIFO

CourseOutcomes:

After completionof this course, studeill be ableo

CO1: Gainbasicknowledgein costand managemeumiccounting

CO2: Understandnaterialasanelementof costandits managemerandcontrol
COa3: Explainlabourandits paymenplan

CO4: Apply marginalcostingand breakeven analysis ibusiness decisiomaking
COb5: Preparébudgetdor betterbusinesgplanning

E-Resources:
1.www.tallysolution.com
2. www.teachoo.com

Course Programme Outcomes
Outcomes

CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 9 3 3 9 1 3 37
CO2 9 3 3 1 9 3 3 31
CO3 9 3 3 1 9 3 3 31
Cco4 9 3 3 3 9 9 3 39
CO5 9 3 3 3 9 9 9 45
Total 45 21 15 11 45 25 21 183

Lowi 1 Medium i 3 Highi 9

COURSESOFFEREDFORBCA (Bachelor of Computer Applications)

PROGRAMME STRUCTURE
(For studentsadmittedfrom 2022- 23)

Sem

Code Part | Course SubjectTitle Hours| Credi | CIA | ESE Total
/Week t Marks
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IBCPA33| 1l | AECC | AccountingPrinciples 4 4 40 60 100
& Package

AECC i Accounting Principles & Package
(For StudentsAdmitted from 2022- 23)

Semester:ll Hours/week: 2
SubjectCode: IBCPA33 Credit: 2
CourseObijectives:

1. Toimpartknowledgein basicconceptof accounting.
2. To useaccountingsoftwarefor business transactions.

Unit | (6 hours)
Book Keeping and Financial Accounting: Meaning i Objectives i Functions of
Accountingi Accounting concepts and conventionsDouble entry systeni Types of
Accountsi TransactiorAnalysisi Journal

Unit 1l (6 hours)
Ledger: Balancing of an Accourit Relation between Journal aheédgeri Preparation of
Trial Balance

Unit Il (6 hours)
Subsidiary Books Purchase Book Sales Book Purchase Returns BodkSales Returns
Book1 Journal Proper Different typesof CashBook includingpetty cashbook

Unit IV (6 hours)
Preparation of Final Accounts: Preparation of Trading Accouint Preparation of Profit
and Loss Accounti Balance Sheeti Final Account with Adjustments foBad Debts,
Reservdor BadDebts,DepreciationClosingStock,OutstandingsaindPrepaidExpenses

Unit V (6 hours)
Bank Reconciliation Statement Meaning - Causes Impotance - PreparationBank
ReconciliationStatement

Text Book:

1. S.P.Jain& K.L. Narang,AdvancedAccountancyKalyani PublishersNew Delhi,
17"Edition, 2019.

ReferenceBooks:

1. R. L. GuptaAdvancedAccountancySultan Chand &Sons, New Delhi,"16
Edition,2016.

2.T.S. Reddy& A.MurthyFinancial AccountingMargham Publications, Chennai,
2021.
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AECC 1 Accounting Packagel.ab

Hours/week: 2
Credit: 2
BasicAccounting & Inventory Features:
a.CreatingCompanyi Accounts Onlyi Accounts withinventory
b. CreatingGroup& Ledgeri Singlemodei Multiple mode
c. CreatingVoucher- Purchasé Salesi Payment$ Receiptd Contra

d. Passinglournals’ JournalEntriesunderAccountsonly i Accountswith Inventorymode
I viewingreporti Trial BalanceandAdjustmentEntriesandViewing.

e. Bank ReconciliationStatemenPreparatiori Receivableand Payablebill with detailsi
AgeingAnalysis Report.

f. Inventoryi CreatingStockGroupi StockCategorie$ Stockltems
g. OrderProcesing& TrackingSystem:
h. EnablingandCreatingPurchasé©rder

i. EnablingandCreatingSalesOrder
j. TrackOrderswith ReceiptandDelivery Notes.
k. DisplayPendingOrders andills Wise Detall

CourseOutcomes:

After completionof this course, studemill be ableto

CO1: Acquire knowledge in basic concepts of accounting

CO2: Prepare journal entries, ledger accounts and trial balance
COa3: Construct subsidiargooks

CO4: Dealwith final accounts

COb5: Reconcilebetweernbankbook andpass book

E-Resources:
1. httpst/www.pdfdrive.com/implementaticof-tds-in-tally-erp-9-tally-solutions
€17811530.html

Course Programme Outcomes
Outcomes

CcO PO1| PO2 | PO3|PO4| PO5|PO6|PO7 | Total
CO1 9 3 9 3 9 9 3 45
CO2 9 3 3 3 9 9 3 39
CO3 9 1 3 3 9 9 3 37
CO4 9 1 3 1 9 9 3 35
CO5 9 1 3 3 9 9 3 37
Total 45 9 21 13 45 45 15 193

Lowi 1 Medium 1 3 Highi 9
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OPENELECTIVE COURSEOFFEREDFOROTHER MAJOR STUDENTS
(Other than B.Com, B.Com CA, B.Com PA, B.Com Fintech, B.Com Honours and
BBA)

PROGRAMME STRUCTURE
(For StudentsAdmitted from 2022- 23)

Sem Code Part Course SubjectTitle | Hours | Credit | CIA | ESE | Total
/Week Marks
Il |IBOE3CO Modern
v OEC Banking 2 2 - 50 50
Vo [BORACOL - oEC Salesmanship | 2 2 .| 50 | 50

OEC i Modern Banking
(For StudentAdmitted from 2022- 23)

Semester:lll Hours/week: 2
SubjectCode: IBOE3CO Credit: 2
Course Objectives:

1. To give aninsightinto modernbankingoperations
2. To understand and realise the rights and responsibilities while dealifzaimkang
transactions

Unit | (6 hours)
Introduction to Banking: Meaning of Customeri RelationshipbetweenBanke and
Customeii General Rules foDpeninganAccount

Unit 1l (6 hours)
Types of Accounts Current Deposificcounti Fixed DepositAccounti RecurringDeposit
i SavingsDepositAccount

Unit I (6 hours)
Cheque Definitioni Features Drafti Crossingi Meaningi Typesi General Crossing
SpecialCrossing Account Paye€rossing’ Double Crossing

Unit IV (6 hours)
E-Banking: Electronic Delivery Channelsi ATM i Smart Cards i M-Banking i
Advantages of 8Bankingi Constraints in BBankingi E-Chequd Fedures of ECheque
RTGSANnd NEFT

Unit V (6 hours)
Overview of Different Types of Banks:Commercial Bank$ Cooperative Banks Central
Banking i DevelopmentBanking 1 Private and Public Sector Banks i Non Banking
Financiallnstitutions

CourseOutcomes:
After completionof this course, studemill be ableto

CO1: Understanccustomerpankerandtheir relationship
CO2: Acquire knowledge in different types of deposit accounts
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COa3: Explain all aspects of cheques
CO4: Dealwith E-Bankingmodes
COb5: Describedifferenttypesof banksandtheir functions

Text Book:
1. E. Gordon& K.Natarajan,BankingLaw & Practice HimalayaPublishingHouse,New
Delhi 239 Edition, 20186.

ReferenceBooks:
1. P.N.VarshneyBankingLaw & Practice Sultan Chan& Sons,New Delhi,2017.
2. B.S.RamanBankingTheoryLawé& practice United PublishersBangalore2018.

Journal:
1.Internationallournalof BankingRisk andManagement.

E- Resources:
1. https://lawcorner.in/relationshipetweerbankerand-customer/
2. https:/www.investopedia.com/ternegélectroniccheck sp

Course Programme Outcomes
Outcomes
CcO PO1| PO2| PO3| PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 9 3 33
COo4 9 9 8 3 3 3 9 39
CO5 9 9 3 3 9 9 9 51
Total 45 27 15 15 21 27 27 177
Lowi 1 Medium 1 3 High i 9
OEC i Salesmanship
(For Students Admitted frora022- 23)
Semester:IV Hours/week: 2
SubjectCode: IBOE4CO Credit: 2
CourseObjectives:

1. To makethe studentunderstandhe basicconceptof salesmanship
2.To evaluatehe student understand aadquiresalesmanship skills

Unit | (6 hours)
Introduction to Personal Selling Definitioni Origin of Sales PersorisSalesmanship a
ScienceAn Art or A Professiori TheQualitiesNecessaryor Good Sale®ersons

Unit Il (6 hours)
Duties of the Sales ManagerManaging of Sales Persondlethods of Control of Sald2ersons
Personal Contaét Correspondenck Reportsi Printed Aidsi Conventiond Contest

Unit [l (6 hours)
Selection of Sales Persons The Number of SalesPersonsRequiredi The Selection
Proedurei Job Analysis Job Description Job Specificationi Sources of Recruitmeiit
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The Questionnaireor Application Blank i Personalinterview 1 Skilled Interview 1
Psychological and Personality TéstChecking Referenceis Medical Examinatiori The
Final Decision

Unit IV (6 hours)
Training of Sales Persons Advantagesi Main Typesi Initial or Break in Trainingi
Continuous or Coaching in the Fieid Stimulation or Motivation of the Sales Persons.
Remuneration to Sales PersanEssentials of a Good Reineration Systerin Methods of
Remuneratiofi SpecialScheme$ Compensatioflani Non Financiallncentives

Unit V (6 hours)

Types of Sales Personsselling as a CareérMain Typesi Manuf acturerios Sa
Whol es al er 6§ RetihJaleRBerséhie Spacialty Sales Persdnindustrial Sales
Persori E x p o rSalesPedssn

CourseOutcomes:

After completionof this course, studemill be ableto

CO1: Acquire knowledge otthe basicconceptof salesmen

CO2: Explain the dutieseedto be folbwed bythesales manager

CO3: To understand selection sélesmen

CO4: Dealwith trainingof salesmen

COb5: Describethedifferenttypesof salesmen

Text Book:

1. Dr. Pooja Goel and Manju Tanwar, Personal Selling and Salesmanship, Galgotia

PublishingHouseCompany2021.

ReferenceBooks:

1. C. B. Gupta,PersonalSellingand SalesmanshigscholarTechPressPublisher 2020.

2. SIA Experts Advertising & Sales Manageme®&lA Publishers & Distributors Pvt Ltd,

2018.

E T Resources:

1. https:/www.yourarticlelibrary.com/salesman/trainisglesmerobjectivescontentsand
methods/48684

2. https://www.indeed.com/careadvice/careedevelopment/typesf-salespeople

Cou Programme Outcomes
rse
Outcomes
CO PO1|PO2| PO3| PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 9 3 3 3 9 9 45
CoO4 9 9 3 3 9 9 9 51
CO5 9 9 9 3 9 9 9 57
Total 45 33 21 15 27 33 33 207
Lowi 1 Medium 1 3 Highi 9

363


http://www.yourarticlelibrary.com/salesman/training-salesmen-objectives-contents-and-
http://www.yourarticlelibrary.com/salesman/training-salesmen-objectives-contents-and-
https://www.indeed.com/career-advice/career-development/types-of-salespeople

Annexure T| 2022

B.COM PROFESSIONAL ACCOUNTING

ThreeYearRegularDegreeProgamme
(For Students Admittedrom 202223)

PROGRAMME SPECIFIC OUTCOMES

Uponthe completionof the programmeunder graduatesill beableto gain

PSOL1.: Disciplinary knowledge In the concepts of accounting and management and its
application

PSO2: EffectiveCommunication: Skills to lead the group in preparation &
maintenancef accounts

PSO3: Qritical Thinking : To identify, understand, analyse and assess the accounting
problemsand to suggest solutions

PSO4: Moral, Ethical Awareness/ReasoningTo maintain tle business accounts with
CorporateSocial Responsibility

PSOS5: Professional skillsTo enhance digital literacy to be placed in ever changing
challengingsituations

PSOG6: Entrepreneurial Skills and problem solving skills To explore, innovate,
accessplan, execute, start andin business as joproviders

PSQO7: Life Long Learning Skills: To be seldirected for further advanced learning
like CA, ICWA and so on

PREAMBLE

The Boardof Studiesof Commerceevampedhe curriculumwith the following changesn

thecourses

1 Business Laweplacedvith Managemen#ccountingin semestefl.

PartnershigAccountingshiftedfrom Il semesteto IV.

ExecutiveDevelopmenteplaced wittDigital Marketingin semester lll.

Advanced Financiahccountingshiftedfrom IV semesteto Il .

Goodsand ServicesTax changedfrom Core Courseto Skill Enhancemen€oursein

semester V.

1 AccountingPackagdor BusinesgTally) changedrom CoreCourseto Discipline
SpecificElectivein semestev.

1 CommercialLaw changedrom CoreCourseto Discipline SpecificElectivein semester

V.

FinancialManagementenamedasCorporateFinancein semester V.

IncomeTax Law andPracticei | renamedasincomeTax Theory,Law & Practicei |

andchanged from CorElective to CoréCoursein semestey.

ConmpanyLaw renamed a€orporate Lawn semestev!|.

InvestmentManagementhangedrom Core Courseto Discipline Specific Electivein

semestev|.

Busines€Environment changeflom VI semester t& as DisciplineSpecific Elective.

IncomeTax Law andPracticei 1l renamedasincomeTax Theory,Law & Practicei 1l

andchanged from CorElectiveto CoreCoursen semesteY|.

1 Supply Chain Managementenamedas Logistics and Supply Chain Managementn
semestev|.

1 EnterpriseResourcePlanning addednsteadof ManagementnformationSystemin
semestev|.

1
1
1
1

= = = =

= =4
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M Newcoursesintroduced:

o Digital Marketing
o CorporatecComplianceManagement
o0 LogicalReasoning
o AccountingStandards
0 Auditing and Assurance |&lI
o0 LogisticsandSupplyChainManagement
0 Goods& ServicesTax
o EnterpriseResourcePlanning
PROGRAMME STRUCTURE
Programme Code : UPA
s Subject P c Subiect Tit Hours/ cradit l-cia | Ese Total
em Code art ourse ubjectTitle Week redit Marks
IBLT11/ Langua | Tamill/Arabic
BLA1Y/ | | | gel VHindi | 3 3 | 40| 60| 100
IBLH11
IBLEI12/ Langua :
IBLEII12 Il ge i Englishl aorb 5 3 40 | 60 100
IBPACIL | | | corer | Financial 6 5 | 40| 60| 100
Accounting- |
Antegrated Course
Financial Accountin
| [BPAC12 | corell Principles of 5 40 60 100
Management
IBPAAL3 | AECC I Business 40 60 100
Economics
IBPAS14P
IV | SECI PCPackagédlab) 2 2 - 50 50
Library/Browsing 1 -
Remedial/Games 1 -
Total 30 21 200 | 350 550
IBLT21/ Language | Tamil ll/Arabic
IBLA21/ Sy I/Hindi I 5 3 | 40} 60} 100
IBLH21
IBLEI22/ Language
Il 5 3 40 60
IBLEII22 I Englishll aorb 100
IBPAC21 m Corelll Financigl ) 6 5 40 60 100
Accountingi Il
IBPAC22 Management
1 CorelV Accounting 4 4 40 60 100
IBPAA23 I AECCII BusinessStatistics 5 4 40 | 60 100
IBPAS24 v SECII Logicalreasoning 2 2 - 50 50
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IBES2 Environmental
I \Y GICI Science 2 2 - 50 50
Library/Browsing 1 -
IBPAX2/ Extra Business
IBPAX20 ) Communicatr/ - 2 - 100 100
Credit OnlineCourse*
400+ 600+
Total 30 23+2 | 200 100! 100
IBLT31/ Language | Tamil lll/Arabic
IBLA31L/ | /Hindi 11 5 3 | 40 | 60" §IED
IBLH31
IBLEI32/ Language
5 3 40 60
IBLEII32 I Englishlll aorb 100
IBPAC31 Il CoreV CostAccounting 4 4 40 60 100
IBPAC32 Coreyl | Advanced 4 4 40 | 60| 100
1l Financial
Accounting
Il |IBPAA33 Accounting
" AECCIII Standards 4 4 40 60 100
IBPAS34 v SECIII Digital Marketing - 50 50
v OEC 2 2 - 50 50
IBHR3 v | GIClI HumanRights 2 2 - 50 50
IBXTN3 vV Extension | NSS/CSS 2 2 100 - 100
IBPAX3/ Extra International
IBPAX30 . Marketng/ - 2 - 100 100
Credit Online Course*
Total 450+ 750+
30 26+2 | 300 100! 100
IBLT41/ Languagd | Tamil IV/Arabic
IBLA41/ IV/Hindi IV 5 3 40 60 100
IBLH41
IBLEI42/ Language | EnglishlV aorb
IBLEII42 Il > 3 40 60 100
IBPACAL Corevil | Bankingaw & 5 4 40 | 60| 100
Practice
V. IBPACAZ |, Corevill | Partnership 4 4 40 | 60| 100
Accounting
IBPAA4S | AECCly | Business 5 4 40 | 60| 100
Mathematics
IBPAS44 |y |seciv | Goodsand 2 2 - | s0| 50
Service Tax
IBLVE4 Life Skills and
v GIClI Value Education 2 2 ) S0 50
v OEC 2 2 - 50 50

366




Annexure T

2022

IBPAX4P
W/
IBPAX40

Extra
Credit

Project/Online
Course*

100

100

Total

30

24+2

200

450+
100

650+
100

IBPAC51

CorelX

IncomeTax
Theory, Law

& Practicel |
Antegrated
Coursel
IncomeTax
Theory, Law &
Practice

40

60

100

IBPAC52

CoreX

Auditing and
Assurancé |

40

60

100

IBPACS3

CoreXI|

Corporate
Accounting

40

60

100

IBPAESA

IBPAESB

DSE |

Accounting
Package for
Business(Tally
Prime)Business
Environment

40

60

100

IBPAESC

IBPAESD

DSEII

Commercial
Law/ Corporate
Finance

40

60

100

IBPAS54

SECV

Corporate
Compliance
Management

50

50

IBWES

GIC IV

Women
Entrepreneurship

50

50

IBESX5/
IBPAX50

Extra
Credit

Employability
Skills
/ OnlineCourse*

100

100

Total

200+
100

400

600+
100

VI

IBPAC61

CoreXIl

Accounting
for Public
Utility

40

60

100

IBPAC62

CoreXIll

IncomeTax
Theory,
Law & Practicell

40

60

100

IBPAC63

CoreXIV

Corporatd_aw

40

60

100

IBPAC64

CoreXV

Auditing and
Assurance ll

40

60

100

IBPAEGA

IBPAEGB

DSE 1l

Investment
Management
Logistics&

Supply
Chain

40

60

100
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IBPAS65 v SECVI Enterprie
Resource 2 2 - 50 50
Planning
IBPAX6/ Extra Credil Total Quality - 2 - 100 100
IBPAX60O Management /
Online Course
Total 30 24+2 | 200 350% 550+
ota 100/ 100
GRAND TOTAL - 145+ | 1300 2100 3700+
10 +100 400 500

* For Online certification adit alone will be assigned on submission of certificate obtained
through appearing for Online Examination from SWAYAM, EDX, Spoken Tutorial, NPTEL or
Coursera.

AECC - Ability Enhancement CompulsoGourse

SEC - Skill Enhancement Course

DSE - Discipline Sgcific Elective

OEC - Open ElectiveCourse

SECI - Logical Reasoning
(For Students Admittedrom 202223)

Semester!l Hours/week: 2
Subject Code: IBPAS24/IBCOS24 / IBBAS34 Credit: 2
CourseObijectives:

1. To gainthe coreskills associatedith critical thinking
2. To differentiatebetweerdeductive andnductivereasoning

Unit | (6 hours)
Number Series:
SeriesCompletionsTypel:

Number Series: Case | (Problems)
Codingand Decodig:

Type I: Letter Coding

Cas«(i)

Casg(ii)

Typell: Direct Letter Coding

Type lll: Number/Symbol Coding
Case(i)

Case(ii)

Unit Il (6 hours)
Odd Man Ouit:

Odd Man Out and Series (Problems)

Blood Relations

Typel: DecipheringJumbledup Descriptions
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Typell: Puzzle Relation
Typelll: CodedRelation

Unit 1 (6 hours)
Direction Test:
Direction SenseTest(Problems)

Unit IV (6 hours)
Sitting Arrangement:
Sitting Arrangemen{Problems)

Unit V (6 hours)
Syllogism:
Rulesof SyllogismandProblems

CourseOutcomes:

After completionof this course, studeill beableto

CO1: Explain criticalthinkingin academi@andnon-academigursuits

CO2: Discriminatethe basicelementof arguments

CO3: Analyseabasic working<nowledgeof propositional angredicate Igic

CO4: Examinelogical relationsamongstatementsndanalysdogically complexstatements
CO5: Calculatethe substance and meanimignathematical problems asdlutions

Text Books:

1. Agarwal,R. S., A ModernApproachto Verbal and Non-Verbal ReasoningS.Chand&
CompanyPvt. Ltd, NewDelhi, 2018.

2. Agarwal, R. S., Quantitative Aptitude for CompetitiveExaminations S.Chand&
Company
Limited, New Delhi, 2018.

ReferenceBooks:

1. Nishit K. SinhalLogical Reasoningand Data Interpretationfor CA PearsorEducatia,
Seventh
Edition, 2020.

2. Arun SharmaHow to Preparefor Logical Reasoningor CAT,McGraw Hill Education
(India)
PrivateLimited, 6™ Edition, 2021.

Journal :
1. Internationallournalof ComputefTheoryandEngineering

E-Resources
1. https://www.indiabix.com/logicateasoning/questiorsndanswers/
2. https://www.sawaal.com/aptitudeasonineguestionsandanswers.htmi
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Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
co1 9 3 9 3 9 3 3 39
CO2 9 3 3 9 3 3 3 33
COo3 9 3 3 3 9 3 9 39
CO4 9 9 3 9 3 3 3 39
CO5 9 3 3 9 3 3 9 39
Total 45 21 21 33 27 15 27 | 189
Lowi 1 Medium 1 3 Highi 9
Core VI - AdvancedFinancial Accounting
(For Students Admittedrom 202223)
Semester:ll| Hours/ Week: 4
SubjectCode: IBPAC32 Credit: 4

CourseObijectives:
1. To understandhe accountingorocedurdor branchesgepartmentsandcontracts
2. To familiarize studentswith InternationalFinancialReportingStandards

Unit | (12 hours)
Branch Accounting: Meaningi Types of Branche$ Accounting Treatment (including
Independent Branche$) Debtors Systeni Final Account Systemi Goods invoiced to
Branchat SellingPricei ForeignBranches.

Unit 1l (12 hours)
Departmental Accounts Purpose i Advantages i Allocation and Apportionment of
Departmental Expensesi Computation of Departmental Profits 7 Accounting for
Interdepartmentalransfers.

Unit [l (12 hours)
Contract Account: Meaningi Distinguishing Features of Contract Accouint§ypes of
Contracts Recording Proedures Work-in-Progress Profit on Uncompleted Contracts
CostPlusi Escalation Clausk Target Costing.

Unit IV (12 hours)
Meaning of IFRS: Introduction - Interpretationsby International Financial Reporting
Interpretation Committee (IFRIGRelevance of IFRS to India - Merits - Limitations of
IFRS - Process of setting IFRSPractical Challenges in Implementing IFRFramework:
Introduction to International Accounting Standards Board (IASBjructure of the IASB/
IFRS - Extent Standards of th&$B - Generally Accepted Accounting Principles (GAAP)
IFRSVs GAAP - Understandingf US GAAP andndian GAAP.

Unit V (12 hours)
Insolvency Accounts:Meaningi Individuals- Statemenof Affairs i DeficiencyAccounts
T Distinction BetweenStatemenbf Affairs & BalanceSheeti Distinction between
Statemenof Affairs & DeficiencyAccount.
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CourseQutcomes:

After completionof this course, studemwill beableto

CO1: Explaintheinvestmentsaccountsand fireinsurance claims

CO2: Apply themethods of accauing for hire purchasé&ansactions

COa3: Analysetheinstalmentpaymentsystemanddifferentiateit from hire purchase
transactions

CO4: Critically assess thaccountingreatment with regard toranches

CO5: Discusstheinter-departmentairansfersandtheir accountingreatment

Text Books:

1. Jain,S.P.,& Narang,K.L., AdvancedAccountancyVolumei |, Kalyani PublishersNew
Delhi, 19" Revised Edition. 2015.

2. B D Chatterjee Guideto International Financial ReportingStandards Bloomsbury
Professionalndia, 2021.

ReferenceBooks:

1. ShuklaM.C., Grewal T.S. and Gupta S.C., AdvancedAccounts S.Chandand
Companyimited, 2016.

2. Tulsian,P.C.Financial Accounting TataMcGrawHill PublicationNew Delhi, 2016.

3. MaheshwariS N, SharadC A, MaheshwariK. AdvancedAccountancyyVol | Eleventh

Edition,VikashPublishing, 2017.

T SReddy& Dr. A Murthy, Financial AccountingMarghamPublicationsChennai2019.

5. Venkatesha.RPradeepaRajaramH G, InternationalFinancial ReportingStandard
(IFRS),Walnut Publications2021.

H

Note: The questionsshould be askedin the ratio of 70% problem and 30% theory.

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 3 1 9 3 1 3 29
CO2 9 3 3 1 9 3 9 37
CO3 9 3 3 1 1 1 3 21
CO4 9 3 9 3 3 1 9 37
CO5 9 3 3 3 3 3 3 27
Total 45 15 19 17 19 9 27 | 151
Lowi 1 Medium 1 3 Highi 9
AECC Il - Accounting Standards
(For Students Admittedrom 202223)
Semester:lli Hours/week: 4
SubjectCode: IBPAA33 Credit: 4
CourseObijectives:

1. To acquireknowledge orprovisionsandapplication of IndiarAccountingStandards
2. To acquirethe ability to apply specificAccountingStandardsand preparatiorand
presentation of financial statements afariousbusiness entities
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Unit | (12 hours)
Introduction to Accounting Standards: Introduction i StandardsSetting Processi
Benefits and Limitation$ Need for Convergence towards Global Standa@adsnpliance of
AccountingStandard$ List of AccountingStandards.

Unit 1l (12 hours)
Accounting Standards 1 7 : Disclosureof Accounting Policies (AS-1) i Valuation of
Inventories (AS2) i Cash Flow Statements (AH i Contingencies and Events Occurring
after the Balance Sheet Date (Api Net Profit or Loss for the Period, Prior Period Items
andChanges in Accountingolicies (AS5).

Unit 1 (12 hours)
Accounting Standards 7,9,10,11,12 Construction Contracts (AS-7) 1 Revenue
Recognition (AS9) i Property, Plant and Equipment (A®) 1 The Effects of Changes in
ForeignExchangeRates(AS-11)1 Accountingfor Government Grants (A%$2).

Unit IV (12hours)
Accounting Standards 13,14,16,17,18,19 Accounting for Investment (AS-13) i
Accounting for Amalgamation (A%4) 1 Borrowing Costs (ASL6) i Segment Reporting
(AS-17)1 Related Partpisclosures (ASL8)1 Leases (AS19).

Unit V (12 hours)
Accounting Standards 20,22,24,26,2%arnings Per Share (AZ)1 Accounting for Taxes
on Income (AS-22) i Discontinuing Operations(AS-24) i Intangible Assets (AS-26) 1
Provisions ContingentLiabilities andContingentAssets (AS29).

CourseOutcomes:

After completionof this course, studemill beableto

CO1.: Identify the settingprocess of accountirggandard

CO2: Gainknowledgein accountingstandardg$or policiesand inventories

COa3: Describetheaccountingstandards focontractaccounts

CO4: Explain the accountingtandards foamalgamatiormndinvestment accounts
COb5: Dealwith contingent assetndliabilities

Text Book:
1. Rawat,D.S.,StudentsGuide to AccountingStandards TaxmannPublicationsPvt. Ltd,

30" Edition, 2018.

ReferenceBooks:

1. Rawat,D.S & Deepti Maheshwari,StudentsGuide to AccountingStandards Taxmann
PublicationsPvt. Ltd, 29 Edition, 2017.

2. CA RaviKanthMiriyala & CA SUnitanjaniMiriyala, AccountingStandarddMadeEasy,
CommercialLaw PublisherdndiaPvt Ltd, 2021.

3. PadhukaStudentReferenceion AccountingStandardsWolters Kluwer India Pvt. Ltd,
20109.

Journals:

1. Journalof CommerceandAccountingResearch
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E-Resources
1. https://caclub.in/lisbf-accountingstandardf-icai-as/
2. https://khicai.org/pdfs/PDFFile5baleb5d68d151.53747743.pdf

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 9 9 3 3 3 39
CO2 9 3 1 3 9 3 9 37
CO3 9 9 3 9 3 1 9 43
CO4 9 3 9 3 3 3 9 39
CO5 9 9 3 9 3 3 3 39
Total 45 27 25 33 21 13 33 197
Low'T 1 Medium 1 3 Highi 9
SECIV - Goodsand ServicesTax
(For Students Admittedrom 202223)
Semester:V Hours/week: 2
SubjectCode: IBPAS44 Credit: 2
CourseObijectives:
1. To impartknowledgeof the principles angrovisionsof GSTandRegistration
2. To gaininformationon theexemptionandchargeof GST
Unit | (6 hours)

Goods and Services Tax (GST) in Indiaintroductioni Direct and Indirect Taxe$
Features of Indirect TaxésGenesis of GST in India Concepts of GST Need for GS in
India i Frameworkof GST as introducedin India T Benefits of GST 1 Constitutional
Provisions.

Unit Il (6 hours)
Registration: Introductioni Persons liable and not liable for Registratiddompulsory
Registration in certain casésProcedure for Regtrationi Amendment of Registration
Cancellatiorand Revocation dRegistratiori Types of Dealers.

Unit 1l (6 hours)
Charge of GST: Introductioni Relevant Definitiond Extent and Commencement of GST
Law i Levy and Collection of CGST and IGST (Seat9 of CGST Act and Section 5 of
IGST Act) i CompositionLevy (Section 10f CGST Act).

Unit IV (6 hours)
Exemptions from GST: Introductioni Power of Grant Exemption from Tax (Section 11 of
CGST Act and Section 6 of IGST Adt)Goods Exempt from Tak List of Services Exempt
from Tax.

Unit V (6 hours)
Payment of Tax: Introductioni Payment of Tax, Interest, Penalty and other Amoiints
Intereston Delayed Paymentof Tax i Tax Wrongfully Collectedand Paid to Central
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Governmenbr StateGovernment.

CourseQOutcomes:

After completionof this course, studemill beableto

CO1: Understand theoncepts of Goodasnd Services tax

CO2: Explainthe procedure, AmendmeandCancellation ofegistration
CO3: Analysethecharge ofGST

CO4: Discriminatetheexemptios from GST
COb5: GetKnowledgein payment otax

Text Book:
1. Balachanran,Mndirect Taxation(Goods and Services Tax and Customs, [Savitan

Chand& Sons, 2019.

ReferenceBooks:

1.GuptaS.S,GSTLawsandPractices T a x m aPuldications,New Delhi, 2017.

2. Raman Singla & Pallavi Singl&jmplified Approach to GST: A Ready Reckpiveung
GlobalPublications,2017.

3. Dr.AwdheshSingh,GSTMadeSimple Centax Publication2017.

4. Gurukripa,GSTSelfLearning,GurukripaPublicationsChennai2017.

E-Resources:
1. http://www.unishivaji.ac.infuploads/distedu/sim1/B.%20Com.%20111%20Adv.%20Acc.

%20Sem%20VI1%20P.%201V%20Unid. pdf
2. https:/lwww.taxmann.com/bookstibookshop/bookfiles/nitibhasinchapter2.pdf

Course Programme Outcomes
Outcomes

CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 3 1 3 3 1 9 29

CO2 9 3 3 1 3 3 3 25

COo3 9 1 3 3 1 3 9 29

CO4 9 3 1 3 3 1 9 29

CO5 9 3 3 9 1 1 3 29

Total 45 13 11 19 11 9 33 141

Lowi 1 Medium 1 3 Highi 9
Core X - Auditing and Assurancei |
(For Students Admittedrom 202223)
SemesterV Hours/week: 6

SubjectCode: IBPAC52

CourseObijectives:

Credit: 5

1. Tounderstandhe conceptand techniquesf qualityandauditing& Assurance

2. To applyand demonstrate treecountingknowledgeand skills in auditing

Unit |

(18 hours)

374


http://www.unishivaji.ac.in/uploads/distedu/sim1/B.%20Com.%20III%20Adv.%20Acc.%20Sem.%20VI%20P.%20IV%20Unit-4.pdf
http://www.unishivaji.ac.in/uploads/distedu/sim1/B.%20Com.%20III%20Adv.%20Acc.%20Sem.%20VI%20P.%20IV%20Unit-4.pdf
https://www.taxmann.com/bookstore/bookshop/bookfiles/nitibhasinchapter2.pdf

Annexure T| 2022

Nature of Auditing: Introductioni Definition of Auditing - Auditor T Qualities of an

Auditor i Objectives of Auditi Basic Principles Governing an AuditScope of Audit-

Inherent Limitations of Audit Relationship of Auditing with other DisciplinésStandards
on Auditing T International Auditing and AssuranceStandardBoard 7 Auditing and

AssuranceéStandardBoard.

Unit 1l (18 hours)
Audit Plan: Audit Process Audit Planningi Audit Programme Audit Filesi Audit Note
Book i Sufficiency and Appropriateness of Audit Evideric&ources of Audit Evidence
Methods to obtain Audit Evidence. Test Checkingrecautions to be taken in adopting Test
CheckingTechnique Audit Samplingi SampleSelection methods.

Unit 1 (18 hours)
Internal Control and Computerized Information System (CIS): Internal Control -
Meaningi Objectivesi Internal Check Internal Auditi Inherent Limitations of Internal
Control 7 Internal Control and the Auditdr Review of Internal Control by the Auditdr
Testing of Internal Controlinternal Control and Computerized Information System
(CIS) Environment: Organisational Structure in the CIS Environmehtternal Controls in
the CIS Environment- Review of Internal Control T Approachesof Audit in CIS
Environment.

Unit IV (18 hours)
Audit of Receipt and Payment Transaction:Audit of Cash TransactionsCash Sale$
Receipt from Debtors. Audit of Payments: Purchase of Goobmnsadbns with Related
PartyT Remuneration Paid to DirectorsPayment for Acquisition of Asseis Payments
Controlled by the Companies Act, 200 RAssets Acquired on Hire Purchase Basis /Ldase
Paymentof Expensesi Paymentof Taxesi Customsand Excise Duties1 Travelling
Expensesi Preliminary Expensesi Salariesand Wagesi Schedulelll - Disclosures
Requiremento theStatement oProfit andLoss.

Unit V (18 hours)
Vouching: Meaningi Definition i Importancei Duties of an Auditoii Vouching of Cash
Trarsactioni Vouching ofTradingTransaction.

CourseQOutcomes:

After completionof this course, studeill beableto

CO1.: Explain thebasicprinciples ofauditing

CO2: Classify the various concepts such as working papers, audit evidence, internal
checketc

CO3: Analysetheinternalcontrolandcomputerizednformationsystem(CIS)

CO4: Evaluatethe vouchingof receipt and tradinggansactions

COb5: Dealwith auditof receiptsandpaymentransactions
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Text Book:
1. Tandon,B.N, A Hand bookof Practical Audting, S.Chand& CompanylLtd,
Generic11™Edition, 2015.

ReferenceBooks:
1. GhataliaS.V, Practical Auditing, Allied PublishersrivateLtd., NewDelhi, 2017.
2. GuptaKamal,ContemporanAuditing Tata McGrawHill, New Delhi, 2016.

Journals :
1. ThelUP Jounal of AccountingResearcl& Audit Practices

E-Resources

1. https://gacbe.ac.in/pdf/ematerial/18BCOS3$.pdf

2. https://vipss.yolasite.com/resources/PCC_BOOKS/Auditing%20and%20Assurance.pdf
3. https://www.icai.org/post.html?post_id=13814

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
co1 9 3 3 9 3 1 3 31
CcOo2 9 9 1 3 3 3 3 31
CO3 9 3 3 1 9 3 9 37
CO4 9 1 3 3 3 1 3 23
CO5 9 3 3 1 3 1 3 23
Total 45 19 13 17 21 9 21 | 145
Lowi 1 Medium 1 3 High1 9
SECYV - Corporate Compliance Management
(For Students Adnttedfrom 202223)
SemesterV Hours/week: 2
SubjectCode: IBPAS54/ IBCOS54 Credit: 2

CourseObijectives:

1. To makethe studentgo understandhe fundamentatheoriesand practicesof
corporateompliancananagement.

2. To acquireskills to/preparaeport n secretariahudit.

Unit | (6 hours)
Naturei Objectives- Significance- Scope of Due Diligence; Steps in the Process of
Due Diligence Areas of Due Diligence Initial Public Offer , Follow- On Public
Offer (FPO),Rightsissue- Employees StockptionPlans- Preferential Allotment.

Unit Il (6 hours)
Equity Shares with Differential Rightdssue of Debt Debentureonds- Warrants-
Equity Shareswith Preferential Rights.
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Unit 1l (6 hours)
ComplianceManagementConcept- Significance- SystemsApproachto Compliance
Management Processof Establishment of Compliance Managemesystem -
Compliancen Letter and Spirit.

Unit IV (6 hours)
SecretarialAudit - Need, Objectivesi Scope Process Periodicity and Format for
Secretarial Audit Report Check - List Under Various Corporate Laws Share
TransferAudit- ComplianceCertificate.

Unit V (6 hours)
Search StatusReports- Importance Scope- Verification of Documentselating toCharges
-Requirementsf Financial Institution@ndCorporate_enders- Preparatiorof Report.

CourseOutcomes:

After completionof this course, studemtill beableto

CO1: Gainknowledgein compositdegalduediligencein corporateactivities

CO2: Classifythe various equitghares with preferential rights

COa3: Analysethe compliancenanagemenBystem

CO4: Demonstrateariousaspect®f secretarial audit

CO5: Evaluate angustify the requirementsf financialinstitutionsandcorporate lenders

Text Books:

1 E.Gordon& K. NatarajanFinancial Marketsand ServicesHimalayaPublishing
House10" Edition, 2016.

2. Nitish Singh,ComplianceManagementPraegePublications2015.

ReferenceBooks:

1. C.S.Anoop Jaijsecretarial Audit, Compliance Management and Due
Diligence,AJPublications16th Edition 2021

2. SantiagoWortman Jofre, Corporate Criminal Liability and Compliance
Managemergystemg®rill AcademicPublication, 2019.

Journals :

1. Indian Journalof Management

E-Resources

1. https://www.icsi.edu/media/webmodules/SACMDD_FEB_2020.pdf

2. https://icmai.in/upload/Students/Syllab2812/Study_Material_New/Final
Paperl3revised.pdf

Course Programme Outcomes
Outcomes

CcO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 3 3 9 3 1 9 37
CO2 9 3 1 3 3 1 3 23
COo3 9 9 3 3 1 3 9 37
CO4 9 3 9 3 3 1 3 31
CO5 9 3 3 3 3 1 3 25
Total 45 21 19 21 13 7 27 153
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Lowi 1 Medium 7 3 Highi 9

Core XV 1 Auditing and Assurancei |l
(For Students Admittedrom 202223)

SemesterVi Hours/week: 5
SubjectCode: IBPAC64 Credit: 4
CourseObjectives:

1. To understandhe proceduredo be followed while auditing the commercial
and non-commercialorganiations
2. To acquireskills to preparghe auditreport

Unit | (15 hours)
Verification and Valuation of Assets and Liabilities: Meaning of Verificationi
Problemsn Valuation of Assets, Valuation of Assets during Inflationary Period,
General Principle$ Fixed Assetd Mode of Valuation of Fixed AsseisAudi t or 0s
Position as regards Valuati@mi Assets- Wasting Assetsi Intangible Assets-
Investments Inventoriesi Freehold and.easeholdPropertiesi Bills Receivablel
SundryDebtorsi PlantandMachinel 1 Patents

i Verification and Valuation oLiabilities T Sundry Creditor$ Bills Payablei Bank
Overdraft.

Unit Il (15 hours)
Company Audit: Special Requirements of Company Audifudit of Share Capital
Verification of Shares issued for Cash, otheart Cash, at Premium, at Discount
Issue ofSweatEquity Shares- Powersof Company toPurchasets Own Securities-
Calls in Advance- Calls in Arrears’ Issue and Redemption of Preference Shares
Reduction ofCapital -Verification of Forfeiture and Reissue of Sharesi Shares
Transfer Audit i Verification of Issue of Bonus Shares. Audit of Debentures:
Allotment - Redemption oDebenturesat Premium Issueof Debentures Audit of
Dividends- Verificationsof Dividendsi Interim Dividends.

Unit 1l (15 hours)
Company Auditor: Auditor - Qualification and Disqualificationsof an Auditor -
Appointment of an First Auditor Subsequent AppointmenrtRotation of Auditor-
AuditorsRemuneratior Removal of Auditorg Different Classes of Auditors Joint
Auditors, Branch Auditors T Powers, Rights and Duties of Auditor- Statusof an
Auditor - Liabilitiesof an Auditori Civil Liability andCriminal Liability with 2 case
laws.

Unit IV (15 hours)

Audi tor 6BaReporEtl:ement s ofi SighngofAudutot 68 06 R
Reporti Types of Opiniori Unqualified Opiniori Other than Unqualified Opinion

Qualified Opinion : When to Qualify How to Qualify-Di scl osure i n the
ReportT Audit of Branch Office Accountsi Cost Audit T Appointment of Cost

Auditor - Qualification,Disqualifications, Rights, Duties and Obligations dfost

Auditor.

Unit V (15 hours)
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SpecialAudit: Government Audit Legal Framework and Comptrolland AuditorGeneral
- Comptrollerand Auditor G e n e rDatiestasd Powers- Expenditure Audit i

Audit ofReceiptsi Audit of Storesand Inventoriesi Audit of Commercial

Accountsi Reporting

Procedures- Audit Programme for Local Bodies Audit of NonGovernmental
Organizatiosources and Applications of Furid®rovisions Relating tAudit - Audit
of a Sole Tradei Audit of a Firm 1 Audit of Educationalinstitution, Club and
Hospitals.

CourseOutcomes:

After completionof this course studentwill be ableto

CO1: Understanandverify thevarious kinds of assets and liabilities

CO2: Outlinethe companwudit andaudit ofdebentures

CO3: Administer the procedure of appointment, filling up of casual
vacancies anmgémovalof auditor

CO4: Understandandreflectona u d i repmntso s

CO5: Summarizehe special audiandauditof local bodes

Text Book:
1.TandonB.N., A Handbookof Practical Auditing, S.Chand& CompanyLtd, 11™
Edition2015.

ReferenceBooks:

1. GhataliaS.V, Practical Auditing Allied PublisherdPrivateLtd, New Delhi, 2017.

2. RavinderKumar & Virender SharmaAuditing Principles and Practice,
PrenticeHalllndia LearningPrivateLtd, 3¢ Edition, 2015.

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
COo1 9 3 3 3 9 3 3 33
CO2 9 9 3 3 3 1 3 31
CO3 9 3 3 9 3 3 9 39
CO4 9 3 9 3 1 1 3 29
CO5 9 3 3 3 3 1 3 25
Total 45 21 21 21 19 9 21 | 157
Lowi 1 Medium 1 3 High1 9
CERTIFICATECOURSEIN TALLY
(For StudentsAdmitted from202223)
PROGRAMME STRUCTURE
SUBJECT SUBJECT TITLE HOURS Credits MARKS
CODE
FCTLY1 Fundamentalsf Accounting 30 5 100
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FCTLYZ2P Tally Lab 50 5 100

TOTAL 80 10 200

Fundamentalsof Accounting
(For StudentAdmitted from 202223)

Semester:lll Hours/week: 30
SubjectCode: FCTLY1

CourseObijective:
After completionof this course,
1 Studentwill beableto acquireknowledgen basicprinciples ofaccountancy.

Unit |

Introduction to Accounting: Definition of Accountingi Concept and Conventiofis
Book Keepingi Single Entry Systeni Double Entry Systenii Difference between
Single Entryand DoubleEntry System.

Unit Il
Typesof accownts: Rulesi Procedure$ Journali Ledgeri Trial Balancel GST.

Unit I

Subsidiary Books: Purchase Book Sales Booki Purchase Return Book Sales
ReturnBook1 Debit Notel Credit Notei CashBook1 Bills Receivable Book Bills
PayableBook.

Unit IV

Final Accounts: Preparatiorof TradingAccounti Preparatiorof Profit And LossAccount
I BalanceSheefi AdjustmentEntries

Unit V
Non Trading Concern: ReceiptandPaymentsAccounti Incomeand
Expenditurei BalanceSheet

Text Books:
1.  Joe BerHoyle and ThomasSchaefeand Timothy Doupnik, iFundamental®f
Accounting NIC Graw-Hill, 8" Edition, 2021.

References:
1. S N Maheshwari, Sharad K MafMdwsddwar i |, Sune
Accountancyolumeld , Sul t h am 1TEHitoom 2018&

Tally Lab
(For StudentsAdmitted from 202223)
Semester:lll Hours: 50
SubjectCode: FCTLY2P

CourseObijective:
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After completionof this course,
1 studentwill beableto acquireknowledgeon the applicationof accountingoy
usingrally.

Creation ofacompany

Creaton of a SingleGroup.

Creationof a Multiple Group.
AlterationGroup.

Creationof a SingleLedger.

Creationof aMultiple Ledger.
Alterationof Ledger.

Creationof aReceiptVoucher.

Creationof aPaymentwoucher.

10 Creationof a Salesvoucher.

11. Creationof aPPurchaseoucher.

12. Creationof compoundandsimpleunitsof measurement.
13. Creationof stock groupandstockcategory.
14. Creationof Godowns.

15. Creationof a Stockitem.

CoNoObhwNE

16 GST
CERTIFICATEPROGRAMMEIN DIGITAL MARKETING

(Forthosewho joinedsince2022-23)

PROGRAMME STRUCTURE
SubjectCode Subject Title Hours | Credits | Marks
ICDM1 Fundamentalsf Digital Marketing 30 5 100
ICDM2P Digital MarketingAutomation(Practical) 50 5 100
Total 80 10 200

Fundamentalsof Digital Marketing
(For Students Admittedrom 2022-23)
SubjectCode: ICDM1
Credits : 5
Hours : 30
CourseObjectives:
1. Toimpartknowledge ordigital marketingand webdesigning.
2. To provide conceptual foundan for online advertising, content marketing and
sociamediaplatforms.

Unit |

Introduction to Digital Marketing Digital Marketing vs. Traditional Marketing Digital
MarketingChanneli Digital Marketing Planning Content ManagemeiitSWOT Analysisi
Target GroupAnalysis.

Unit Il

Web Desigri Optimization of Websites Ms Expression Web SEO Optimizatiori Writing
SEOContenti Google Ad wordg Creating Account$ Types of Google Ad Words. [SEO
SearchEngineOptimization]i Introductionto CRM T CRM Platformi CRM Models.
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Unit Il

Introduction to Web Analytics Levelsi Introduction to Social Media MarketirigCreating a
FaceboolPagei Visual Identityof a Face BookPagei BusinesOpportunities &linstagram
Options

i Optimizationof InstagramProfile T Integrating Instagramwith a Websiteand Other Social
Networki Keepingup withInsta Posts.

Unit IV
BusinessToolson Linkedini CreatingCampaignson Linkedini AnalysingVisitation on Linkedin
I CreatingBusinessAccountson YouTube- YouTubeAdvertisingi YouTubeAnalytics.

Unit V
E - Tailing i Types of ETailing i E- Tail Business Models Budgetingi Cost Estimating
CostBudgetingand CostControl.

Text Books:

1.Philip Kotler, iMarketing 4.0: Moving from Traditional to Digital John Wiley &Sons,
Inc,New Jersey2017

2. Puneet Singh BhatiFundamentals of Digital Marketing Pearson, 2017

3. SimonKingsnortlfi Digital Marketing Strategy:AnintegratedApproachto Online

Marketingo

20109.

E Resources:
1 https://piktochart.com/blog/freebooksdigital-marketing/
2 . https://staenz.com/fredigital-marketingpdf-booksdownload/

Digital Marketing Automati on (Practical)

(For StudentsAdmitted from 202223)
SubjectCode: ICDM2P Hours : 50
Lab Exercises:
Definetarget group.

Creatingwebsites
CreatingMS Expression
Writing the SOE Content
CreatingGoogleAdWords
CRM strategy

CreatingFB Pagefor product

Creaing SocialMediaMarketingplanfor product

© ©® N o g A~ w DN

CreatingYouTubechannel YouTubeadvertisement foyour product

10. ET tailing strategyfor product
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BBA
Three Year Regular Degree Programme
(For Students Admitted from 20223)

Programme Educational Objectives:

PEO 1 To create and strengthen women leaders through disciplinary knowledge, professional
skills and ethical sensitivity

PEO 2 To transform students as successful entrepreneurs to face the modern challenges

PEO 3 To nurture the students invent, innovate and create solutions for current moral,
ecological and economic issues

Programme Outcomes:

On canpletion of the Under Graduatedgramme, student will be enabled with

PO 1: Disciplinary Knowledge and Critical Thinking: Acquiring the knowledge of different
dimensions in the related area of study and identifying the assumptions that frame our
thinking and actions

PO 2: Influential and Effective Communication: Ability to share thoughts ideas and applied
skills of communicaon in its various Preparations through LSRW

PO 3: Social Interaction and Effective Citizenship:Research Skills and Critical Thinking to
identify, understand, analyse and assess the business problems and to suggest solutions

PO 4: Research Skills and 8ientific Reasoning:Ability to plan execute and report the results
of experiments and to draw conclusions from evidences

PO 5: Ethics: Understand the importance of ethical value and its application in professional
life

PO 6: Information/Digital Literacy : Capability to use ICT in case of need and their ability to
access, evaluate and use the relevant information

PO 7: Self Directed and Life Long Learning:Acquire the ability to engage in independent and
lifelong learning in the context of s@eiechnological changes

Programme Specific Outcomes:

Oncompletion of the Programme, Under Graduates will be able to gain

PSO 1: Disciplinary Knowledge:In the concepts of Business and Management and its
Application

PSO 2: Effective Communiation skills: To lead the group and organization in the attainment
of overall objectives

PSO 3: Research Skills and Critical Thinking:To identify, understand, analyze and assess the
business problems and to suggest solutions

PSO 4: Moral, Ethical Awareness/ ReasoningTo run the business with Corporate Social
Responsibility

PSO 5: Professional SkillsTo be placed in ever changing challenging situations

PSO 6: Entrepreneurial Skills: To explore, innovate, plan, execute, start amdbusiness as
job providers

PSO 7: Life Long Learning Skills: To be sekdirected for independent thinking and action to
tackle day to day problems

PREAMBLE
The Board of Studies of Business Administration revamped the syllabi for the following courses,
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1 The title of the course Business Communication has been renamed as Corporate
Communication
1 Financial Management has been renamed as Corporate Finance
1 Practical Auditing is replaced with Logistics and Supply Chain Management
1 Customer Relationship Managent is replaced with Digital Marketing
1 Accounting Package Lab Shifted from Ill Semester to V Semester
1 Total Quality Management shifted from Extra Credit to Skill Enhancement Course
1 New Courses Introduced
Project Management
Business Ethics and Values
Logistics and Supply Chain Management
Enterprise Resource Planning
Knowledge Management
PROGRAMME STRUCTURE
Programme Code: UBA
{lou Total
Sem | Part Subject Course Subiject title r/ Credit | CIA | ESE
Marks
Code week
I IBLT11/ Language 5 3 40 60 100
IBLA11/ | Tamil I/Arabic | /Hindi |
IBLH11
I IBLEI12/ Language _ 5 3 40 60 100
IBLEII12 Il EngIISh la (Or) b
[l IBBAC11 | Corel Financial Accounting 6 5 40 60 100
1 Integrated Coursi
Financial Accounting
I [l IBBAC12 | Corelll Principles of 5 4 40 60 100
Management
11 IBBAAL13 AECC | | Business Economics 5 4 40 60 100
v IBBAS14P | SEC | PC Package (Lab) 2 2 - 50 50
Library/ Browsing 1
Remedial/Games 1
Total 30 21 200 | 350 550
IBLT21/ Language Tamil I/Arabic Il 5 3 40 60 100
| |BLA2l /Hindi Il
/IBLH21
Il IBLEI22/ Language . 5 3 40 60 100
IBLEII22 " English Il a (or) b
[l IBBAC21 | Core lll Marketing Management 5 5 40 60 100
[l IBBAC22 | CorelV | Corporate 4 4 40 60 100
I Communication
1] IBBAA23 AECCII Business Statistics 5 4 40 60 100
v IBBAS24 SECII Digital Marketing 2 2 - 50 50
IV | IBES2 GIC | Environmental Science| 2 2 - 50 50
Library/ Browsing 1
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Remedial/Games 1
IBBAX2/ Extra Event Management / 2 - 100 100
IBBAX20O | Credit Online Course*
Total 30 23+2 | 200 | 400+ | 600+1
100 00
I IBLT31/ Language | Tamil lll/Arabic IlI 5 3 40 60 100
IBLA31 | /Hindi Il
/IBLH31
Il IBLEI32/ Language . 5 3 40 60 100
IBLEII32 " English lll a (or) b
[l IBBAC31 | CoreV Cost Accounting 4 4 40 60 100
11 IBBAC32 Core VI Business Ethics and 4 4 40 60 100
Values
[l IBBAA33 | AECCIII | Production&Operatios 4 4 40 60 100
m Management
IV | IBBAS34 | SECIII Logical Reasoning 2 2 - 50 50
v IBOE3BA | OEC Advertisement 2 2 50 50
Management
v IBHR3 GIC I Human Rights 2 2 - 50 50
V IBXTN3 Extension| NSS/CSS 2 2 100 100
IBBAX3/ Extra Principles and Practices - 2 - 100 100
IBBAX30O | credit of Insurance/ Online
Course*
Total 30 26+2 | 300 | 450+ 750+
100 100
I IBLT41/ Language Tamil IV/Arabic IV 5 3 40 60 100
IBLA41 ! /Hindi IV
/IBLH41
1] IBLEI42/ Language . 5 3 40 60 100
IBLEI142 " English IV a (or) b
[l IBBAC41 | Core VIl | Banking Law and 5 4 40 60 100
Practice
1] IBBAC42 | Core VIII | Project Management 4 4 40 60 100
I\ [l IBBAA43 | AECC IV | Strategic Management | 5 4 40 60 100
v IBBAS44 SEC IV | Business Research 2 2 - 50 50
Methods
\V IBLVE4 GIC 1l Life Skills and Value 2 2 - 50 50
Education
IBOE4BA | OEC Basics of Investment 2 2 - 50 50
IBBAX4/ Extra Industrial Relations/ - 2 - 100 100
IBBAX40O | Credit Online Course*
Total 30 24+2 200 | 450+ | 650 +
100 100
V 11 IBBAC51 Core IX Investment 5 5 40 60 100
Management
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[l IBBAC52 | Core X Business Environment 5 4 40 60 100
1 Integrated Coursg
Business Environmen
[l IBBAC53 | Core XI | Organizational 4 4 40 60 100
Behaviou
[l IBBAC54P | Core Xll | Accounting Package 4 2 40 60 100
Labfor Business
( Tally Prime)
[l IBBAESA | DSE | International Marketing 4 4 40 60 100
IBBAESB Corporate Law
[l IBBAESC | DSE I Management 4 4 40 60 100
Accounting
IBBAESD Financial Markets and
Services
IV | IBBAS55 | SEC V | Total Quality 2 2 - 50 50
Management
IV | IBWES GIC IV Women 2 2 - 50 50
Entrepreneurship
IBESX5/IB | Extra Employability Skills/ - 2 100 100
BAX50 Credit Online Course*
Total 30 27+2 | 240+ | 460 | 700+
100 100
Vi [l IBBAC61 | Core XIlI | Corporate Finance 6 5 40 60 100
Il IBBAC62P | Core XIV | Project 6 5 40 60 100
W
[l IBBAC63 | Core XV | Management 6 4 40 60 100
Information System
[l IBBAC64 | Core XVI | Human Resource 5 4 40 60 100
Management
[l IBBAEGA Logistics and Supply 4 4 40 60 100
DSE Il Chain Management
IBBAEGB Services Marketing
1] IBBAS65 SECVI Enterprise Resource 2 2 - 50 50
Planning
Library/Browsing 1
IV | IBBAX6/ Extra Knowledge - 2 - 100 100
IBBAX6O | Credit Management / Online
Course*
Total 30 24+2 | 200 | 350+ | 550+
100 100

GRAND TOTAL

180

145+
10

1340+
100

2460+
400

3800+
500

*For Online certification credit alone will be assigned on submission of certificate obtained
through apearing for Online Examination from SWAYAM, EDX, Spoken Tutorial, NPTEL or

Coursera.

AECC - Ability Enhancement Compulsory Course
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SEC - Skill Enhancement Course
DSE - Discipline Specific Elective
OEC - Open Elective Course
GIC - General Interest Gose

Core | - Financial Accounting
(For Students Admitted from 2023)

Semester: | Hours/ week: 6
Subject Code:IBBAC11 Credit: 5

Course Objectives:
1. To acquire knowledge on accounting concepts and principles
2. To prepare & maintain the financial accounts of a concern

Unit | (18 hours)
Introduction to Financial Accounting: Evolution of Accounting Scope-Basic Accounting
Concepts and Conventiofbjectives of Accounting.imitations of Accountig-Accounting
StandardsAccounting TransactiorBouble Entry Book keepingournalLedgerPreparation of
Trial Balance.

Unit Il (18 hours)
Subsidiary Books & Errors: Purchase Book Sales Booki Purchase Return Book Sales
Return Book- Bills Receivable Boo#Bills payable Booki Journal PropeCash Book- Single
Column, Double Column, and Triple Coluntpetty Cash Book. ErrorsClassification of Errors

- Errors of Principle, Omission, Commission, Duplication and Errors of Compensation or off
sdting Errors- Rectification of Errors.

Unit 11 (18 hours)
Bank Reconciliation Statement:Reasons for DiscrepancieCheque Deposited for Collection
but not yet Collected Cheque Issued but not Presented for Paymeredit in the Pass Bk
Only i Debit in the Pass Book onlyOmission of Entrie§ Overdrafti Adjustment of Cash
Book.

Unit IV (18 hours)
Final Accounts: Capital and Revenue lteniisPreparation of Trading, Profit and Loss Account
and Balance SheeAdjustment Entes.

Unit V (18 hours)
Accounts of NonTrading Concerns: Capital, Revenue and Deferred Revenue Expenditures
Preparation of Receipts and Payments Account, Income and Expenditure Ac®alanhce
Sheet.

Course Outcomes:

After completion of this course, student will be able to

CO 1. Understand the concepts and principles of financial accounting
CO 2: Deploy critical thinking skills for analyse financial data

CO 3: Evaluate the current auditing standards and acceptable practices
CO 4: Apply accounting methods to evaluate project performance

CO 5: Prepare the accounts of trading and-trading concerns
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Text Books:

1. S.N. MaheswariFinancial AccountingVikas Publishing House Pvt. Ltd, New Delffi,6
Edition, 2018.

2. S.N.MaheshwariSuneel.K.Maheshwari, Sharad.K.Maheshwi&inancid Accounting,
Vikas Publishing House, 2018.

Reference Books:

1. R.L. GuptaAdvanced Accountanc$ultan Chand & Sons, New Delhi,"1Edition, 2018.

2. S.P. Jain & K.L. Narang, AdvancédcountancyKalyani Publishers, New Delhi, 22
Edition, 20109.

3. T.S, Reddy &A. MurthyFinancial AccountingMargham publishers, Chennal? Edition,

4. Dr. S.M. Shukla, Financi#iccounting Sahitya Bhawan Publications, Agra'nlarged
Edition, 2019

Journals:

1. Indian Journal of Finance

2. The IUP Journal of Accounting Research & Audit Practices

E-Resources:

1. https://collegetutor.net/notes/Financial_Accounting_e_book pdf

2. https://www.csus.edu/indiv/c/clarket/coursel/chap001.pdf

3. https://mrcet.com/downloads/MBA/Finane20Accounting%20and%20Analysis.pdf

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
Cco1 9 1 3 1 3 1 3 21
CO2 9 3 1 3 3 9 3 31
COo3 9 1 3 1 3 1 9 27
CO4 9 1 3 1 9 1 3 27
CO5 9 1 3 3 3 3 3 25
Total 45 7 13 9 21 15 21 131
Low -1 Medium 3 High-9
Core Il - Principles of Management
(For Students Admitted from 2023)
Semester: | Hours/ week: 5
Subject Code:IBBAC12/IBCOC12/IBPAC12 Credit: 4
Course Objectives:
1. To understand the principles of management
2. To apply the principles of management in day to day business
Unit | (15 hours)

Introduction to Management: Importancei Characteristics Contributions of Taylor, Fayol
and Peter DruckerFunctions of ManagementManagement as an Art and Sciente
Management as a ProfessibrApproaches to ManagemenRole of Manageii Elements of
Sydem Approachi Evaluation of System Approackrends and Challenges of Management in
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Global Scenario.

Unit Il (15 hours)
Planning & Decision Making: Characteristics Importancei Purpose of Plannin§teps in
Planningi Kinds of Planningi Types of Plang Advantages and Limitations of Planning
Concept of MBO. Decision Making: Characteristics of Decision MakiBgments of Decision
Making-Process of Decision Makirigoecision Making Techniques.

Unit 1l (15 hours)
Organising: Principles of Organising Types of Organigtion - Line and Staff Organisation,
Functional, Project and Matrix Organisatibtethods of Matrix Organisatien Span of
Managementi Delegation and Decentralizatigkdvantages andisadvantage®istinction
between Delegation and Decentralization.

Unit IV (15 hours)
Staffing: Objectivesi Methods- Meaning and Sources of Recruitmdénternal & Externdl
Selection’i Selection Proceduré Training i Importancei Objectives of Training Need for
Training? On the Job Training Off the Job Training.

Unit V (15 hours)

Directing & Controlling: Principles of Directingi Characteristics of a Good Ordér
Importance of Directing Characteristics of Directior€Controllin g - Characteristicd Typesi

Requirements for an Effective Control Syst@wontrolling Techniques.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Acquire adequate knowledge on tHelmal environment in which business operates
CO 2: Understand the evolution of management thinking

CO 3: Analyze the theories of motivation, leadership and communication

CO 4: Examine valuable insights into the working of business organizations

CO 5: Devdop managerial skills required for the contemporary management practice

Text Books:

1. L.M.Prasad, Principlesf ManagementSultan Chand & Company Ltd, New Delhi, 2019.

2. Harold Koontz, Essentialef Management: An International, Innovation and Leadership
Pergective,10th Edition, 2015.

References Books:

1. Dr.S.C.Saxen&rinciples of ManagemenBahitya Bhawan Publications, Agra, 2019.
2. Dingar PagarePrinciplesof ManagementSultan Chand &Sons™&dition, 2018.

3. StephenPrinciplesof ManagementParson Publication, New Delhi, T£dition, 2019.

Journals:

1. Indian Journal of Management

2. Indian Journal of Commerce and Management Studies

E-Resources:

1. https://en.wikiversity.org/wikPrinciples_of Management

2. https://epgp.inflibnet.ac.inf[Home/ViewSubject?catid=ahLCajO0qz6/GWFCSp#XxY(g
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3. https://assets.openstax.org/osgonsdcms/media/documents/PrinciplesofManagement
OP mGBMvoU.pdf

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
Cco1 9 1 1 3 9 3 3 29
CO2 9 3 1 3 1 3 3 23
CO3 9 9 3 9 9 3 3 45
CO4 9 3 3 1 3 3 3 25
CO5 9 3 1 3 3 3 9 31
Total 45 19 9 19 25 15 21 153
Low -1 Medium 3 High-9
AECC |1 Business Economics
(For Students Admitted from 20223)
Semester: | Hours/ week: 5
Subject Code:IBBAA13/IBCOAL13/IBPAAL3 Credit: 4
Course Objectives:
1. To understand the basic concepts of business economics
2. To enable better insight into better decision making in business
Unit | (15 hours)

Introduction to Business Economics:Nature and Scope of Business EconomiEgpes of
Business Decisior®bjectives of Business Economit®ifference between Economics and
Business Economit#mportance of Business Economi@ele and Responsibilities of Business
Economist.

Unit Il (15 hours)
Consumption Analysis: Law of Diminishing Marginal UtilityConcept of Consumer Surplus
Characteristids Types - Law of Demand- Exceptions - Demand De&erminantsi Demand
Distinctions Elasticity of Demand Typesi Measurementi Factors-Importance- Demand
Forecasting: Meaninfy Factorsi Importanceé Methods of Forecasting.

Unit 1l (15 hours)
Production, Cost and Revenue AnalysisiProduction: Factors of ProductiofProduction
Function- Scale of ProductionEconomies of Scale Cost: Types of CostsCost Concepts
Cosi output relationshigCost Function Cost Curves Revenue: Revenue ConceptRevenue
Curves.

Unit IV (15 hours)
Market and Profit Analysis: Perfect Competition Imperfect Competitioni Monopoly -
Monopolistic Competitiori Oligopoly. Profit: Functions of Profit Concept of Normal Profit
Gross Proft Normal ProfitAbnormal Profit- Sales Maximization Principlé Relationship
between investment and profit.

Unit V (15 hours)

E 390


https://assets.openstax.org/oscms-prodcms/media/documents/PrinciplesofManagement-OP_mGBMvoU.pdf
https://assets.openstax.org/oscms-prodcms/media/documents/PrinciplesofManagement-OP_mGBMvoU.pdf

Annexure T| 2022

Macro-Economic Analysis: National Income Definition-Conepts Measurement and its
Difficulties -Monetary Policy Fiscal PolicyEconomic Reforms: Liberalization, Privatization
and Globalization Inflation: Meaning Typesi Causes & Remedies. Business Cycle: Phases
Measures to overcome.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the significance of the basic concepts of business economics

CO 2: Identify the significance of demand, supply, equilibrium and their determinants
CO 3: Analyse the production function, dand revenue analysis

CO 4: Evaluate the performance of different markets

CO 5: Develop skills to make economic analysis at macro level

Text Books:
1. D.N.Dwivedi, ManagerialEconomicsVikas Publishing House"®Edition, 2021.
2. S.K.Agarwal,Busines€Econonics, S.Chand & Sons,*Edition, 2018.

ReferenceBooks:

1. Maheswari, Maheshwari &Sinhdausiness Economics SBPD Publishing House, New
Delhi, 2 Edition, 2021.

2. H.L.Ahuja,MacroEconomicg heory and PolicyS.Chand& Sons, New Delhi, 90
Edition 2019.

3. Dr.S.Sankaramusiness EconomicsMargham Publishers, Chennai, 2016.

4. K.Rajagopalchar, BusineBsonomicsAtlantic Publishers, 2020.

Journals:

1. International Review of Applied Economic Research

2. International Journal of Economic Research

E-Resources:

1. https://www.ddegjust.ac.in/studymaterial/bbaAdies. pdf

2. https://www.icsi.edu/media/Mmsite/Business%20Economics%20(FndProg).pdf
3. https://en.wikipedia.org/wiki/Managerial_economics

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
Co1 9 1 3 3 3 1 1 21
CO2 9 1 9 1 3 3 1 27
CO3 9 1 3 3 3 1 3 23
Co4 9 1 9 3 9 3 3 37
CO5 9 3 9 3 3 9 ) 45
Total 45 7 33 13 21 17 17 153
Low -1 Medium 3 High-9
Corelll T Marketing Management
(For Students Admitted from 20223)
Semester!ll Hours/ week: 5
Subject Code:IBBAC21 Credit: 5

Course Objectives:
1. To understand the concepts and role of marketing management
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2. To face challenges in managing innovative marketing strategy

Unit | (15 hours)
Introduction to Marketing: Origin of MarketingNatureScopelmportance of Marketing
Functionsi Classification of Marketss Benefits of Marketingi Marketing Processes$
Marketing FunctiondDifference between Marketing ai8ellingMarketing Mix: Product, Price,
Place, Promotion, People Process and Physical Environm&uancepts and Components
Importance of Marketing Mix in Marketing Decisions.

Unit Il (15 hours)
Product & Market Segmentation: Features of a ProducClassificationi Product Plan and
New Product DevelopmentProduct Mix and its ElemeritBecisions Related to Product Mix
Product Life Cyclei Product Diversificatiori Causes for Failure of a New Product. Market
SegmentationNeedCriteria for Market SegmentationBases for SegmentatiarBenefits of
Market Segmentation.

Unit 1l (15 hours)
Pricing & Branding: Objectives of Pricing Factors Influencing Pricing Decisioiidmpact on
Decision Making- Procedure for Price Determinatidiypes of Pricing. Branding: Definition
TypesimportanceMerits and Demerits of BrandirQifference between Branding and Labeling
-Packaging and Labelirgypes of Labeling_abeling Strategies.

Unit IV (15 hours)
Sales Promotion:Objectives of Sales Promotidhmportancel Reasons for the Rapid Growth
of Sales Promotioii Advantages Limitationsi Kinds of Sales Promotie&ffectiveness of
Sales PromotiofPublic Relations and Publicity Decisions.

Unit V (15 hours)
Channels of Distribution: Need-Importance of Channels of Distribution Factors affecting
Channels of Distribution Types of Channels of Distribution: Direct Channel and Indirect
ChannelFunctionsChanneMarketing Systems.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Recognize the marketing management concepts, principles and practices.

CO 2: Understand the significance of marketing functions in the overall manageniaixt
CO 3: Develop strategic thinking for effective marketing planning and decision making
CO 4: Analyze the reasons for the rapid growth of sales promotion

CO 5: Evaluate the performance of different channels of distribution

Text Books:

1. R.S.N. Pillai& Bagavathi,Marketing Managemeng§. Chand and Company Ltd, New Delhi,
2" Edition, 2022.

2. Philip Kotler, Kevin Lane Keller, MarketinijlanagementPearson Education, 15th Edition,
2017.

Reference Books:
1. Dr.N. Rajan Nair & Sanjith R.Nair, Marketing, S. Gtiaand Sons, New Delhi, TEdition,
2018.
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Dr.Amit Kumar, Principlesand Practice of Marketing Sahitya Bhawan Publications
1%Edition, 2019.

Dr.Amit Kumar &Dr.B.Jagdish Rao, MarketinfganagementSahitya Bhawan Publications,
Agra, 2" Edition, 2019.

William J. Stanton& Charles Futrelcundamentals of MarketingilcGraw-Hill Companies,
New Delhi,15" Edition, 2021.

Journals:

1.
2.

Indian Journal of Marketing
The IUP Journal of Marketing Management

E-Resources:

1. https://www.ama.org/topics/marketimanagement/
2. https://brauss.in/MBAMarketingManagemenfull-Notes.pdf
3. https://drive.google.com/file/d/IWLKbTWM7nE2fiNEATN4LWwijjAllAWfg/view?showad
=true
Course Programme Outcomes
Outcomes
CoO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
co1 9 3 1 1 3 1 3 21
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 3 3 27
CO4 9 3 3 3 9 3 9 39
CO5 9 3 3 1 3 3 9 31
Total 45 15 13 11 21 13 27 145
Low -1 Medium 3 High-9
Core IV - Corporate Communication
(For Students Admitted from 20223)
Semester: |l Hours/ week: 4
Subject Code:IBBAC22 Credit: 4

Course Objectives:
1. To acquire knowledge to demonstrate the importance of coherent, ethical communication

2.

principles in business and industry
To learn the appropriate ways to meet industry stalsdarbusiness dealings

Unit | (12 hours)
Corporate Communication in the Digital Age: Mastering the Tools for Success in the
Twenty-FirstCentury Workplace -Developing Listening Skills - Learning Nonverbal
Communicatio  Skills - Recognizing How Culture Affects Communication Building
Intercultural Workplace Skills.

Unit Il (12 hours)
The Business Writing Process in the Digital Agenderstanding the Communication Process
- Using the 3x-3 Writing Process as a Guidd@nalyzing and Anticipating the AudienedJsing
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Expert Writing Techniques to Adapt to Your Audierdeeveloping Additional Expert Writing
Techniques.

Unit 1l (12 hours)
Organizing and Drafting Business Messagedrafting Workplace Messages Organizing
Information to Show Relationships Composing the First Draft with Effective Sentences
Developing Business Writing TechnigueBrafting WelkOrganized, Effective Paragraphs.

Unit IV (12 hours)
Business ReportsTaking Time toRevise- Applying Phase 3 of the Writing Procesklaking
Message Clear Enhancing Readability through Document Desigiroof reading to Catch
Errors- Evaluating the Effectiveness of Your Mags.

Unit V (12 hours)

Workplace Communication: Preparing DigitalAge EMail Messages and MemesNorkplace
Messaging and Texting Making Podcasts and Wikis Work for Busines$logging for
Business Web 20 - SocialNetworking.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the communication methods, types and barriers

CO 2: Demonstrate competency in communication and critical thinking skills

CO 3: Compose, produce, andegent effective business documents

CO 4: Learn the appropriate ways to meet industry standards and apply critical evaluation
techniques to business documents

CO 5: Demonstrate coherent, ethical communication principles in business andyindustr

Text Books:

1. Mary Ellen Guffey, Dana Loewy, Essentia@iBusiness CommunicatioGenage Learning,
11" Edition2018.

2. Dr.Mishra, Shukla & Patel, Busine€ommunicationSBPD Publishing House"®Edition,
2021.

Reference Books:

1. K.Sundrar &A.Kumara Raj, §sentialsof Business Communicatigngijay Nicole Imprints,
1°Edition, 2017.

2. Courtland L.Bovee, John V.Thill& Roshan Lal Raina, Busin€ssnmunication Today
Pearson Education, 94dition, 2018.

3. J.Priyadharshini &Dr.B.JoySuganya, Busines€Sommunicabn Today Charultha
Publication, i Edition, 2018.

Journals:

1. Indian Journal of Business Performance and Customer Relationship

E-Resources:

1. https://www.geektonight.com/businessmmunicatioh

2. https://harappa.education/haragparies/businessommunicatiorandits-importance/

3. https://www.business.gld.gov.au/runnihgsiness/marketingales/managing
relationships/communicatipgffectively/understandinrgommunication

| Course | Programme Outcomes ] |
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QOutcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 PO7 | Total
CO1 9 3 1 3 3 1 1 21
CO2 9 9 9 3 3 1 3 37
CO3 9 9 3 3 1 1 3 29
CO4 9 9 3 1 3 3 3 31
CO5 9 9 3 9 3 1 3 37
Total 45 39 19 19 13 7 13 155
Low -1 Medium 3 High-9
Extra Credit - Event Management
(For Students Admitted from 20223)
Semester: I
Subject Code:IBBAX2 Credit: 2

Course Objectives:
1. To gain basic knowledge in establishing and managing an event
2. To develop skills to help in all areaevent management

Unit |

Introduction: Definition of EventTypes of EventsSize of Events Advantages Offered by
Events- Importance and Scope of EveritsEvent as a Marketing TooDiverse Marketing
Needs Addressed by Events.

Unit 11
Key Elemertts of Events: Event Infrastructur€ore ConceptCore Peoplé Core Talent Core
Structure.

Unit 1
Conceptualizing and Desi-atvitegin Eene Managemer® CO0 s
Planningi Organizingi Staffingi Leadingi Co-Ordinationi Controlling.

Unit IV

Strategic Market Planning: Setting ObjectivesDeveloping a Strategy Marketing Plan
Environmental Assessmerit Competitive Assessmerit Business Assessment Problem
Analysisi Opportunity and Resource Analysis.

Unit V

Choosing thé&event Site: Managing the Events as a Prdjeldie Organization Manager and the
Team during the EveiitClose Down, Evaluation and Legacies.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Identify the specific objectivgeof the host/client

CO 2: Design a planning process that incorporates budgeting, project management,
communication and evaluation tools

CO 3: Understand the various event elements and employ thereftestively

CO4: Play the role of the planner on saé the event, and the mhs@t necessary to oversee
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successful event coordination
CO 5: Prepare budget for events

Text Book:
1. Dr.Anukrathi Sharma &Dr.Surthi AroraEvent Management and Marketing: Theory,
Practical Approaches and PlanninBharti Publicatims 1st Edition, 2020

Reference Books:

1. Alex Genadinik, Everflanning: Management & Marketing for Successful Evehits
Genadinik Publication,*iEdition, 2020.

2. H.R. Appannaiah & H.R. RahamatRrinciples of Event ManagememtjmalayaPublicaton
House, New Delhi, *lEdition, 2016.

3. Ruth Dowson, EvenPlanning and Management: Principles, Planning and Prac¢ti€éegan Page
Publication, 2 Edition, 2018.

E-Resources:

1. https://gudebook.com/resources/evanlanningguide/
2. https://lwww.teami.org/whas-eventmanagement/

3. https://www.uou.ac.in/sisgdefault/files/sim/HMA02.pdf

Course Programme Outcomes
Outcomes
(6{0) PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
Cco1 9 1 1 3 3 9 3 29
CO2 9 1 9 3 9 3 3 37
CO3 9 1 3 3 9 3 3 31
CO4 9 1 1 3 9 3 3 29
CO5 9 1 3 3 9 9 9 43
Total 45 5 17 15 39 27 21 169
Low -1 Medium 3 High-9
Core VI 1 BusinessEthics andValues
(For Students Admitted from 2023)
Semester: Il Hours/ week: 4
Subject Code:IBBAC32 Credit: 4

Course Objectives:
1. To undertand the impact of business ethics & values
2. To develop corporate social responsibilities and practice inghefessional life

Unit | (12 hours)
Introduction to Ethics and Values : Nature of Business Ethics and Mak- Significance and
Types of Values Ethics and Religion Culture and Ethics Social Culture and Individual
Ethics- Factors Influencing Business EthicEthics as StrategyEthics of Great Philosopheis
Albert.Z.Carr, Aristotle Niccolo Machiavéi - Karl Marx - Suntzu :The Art of War of Sun Tzu
T Might equals Right Approach of Karl Marx.

Unit Il (12 hours)
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Ethical Decision Making: Ethical Decision Making Difficulties in Ethical Decision Making

Power andPolitics in organizations: Bases and Sources of Pawe€oalitions - Managing

Ethics: Ethics CodesComparison of Codes of EthieCodes of Conduct Codes of Practice

Ethics Programs Ko h| ber gés St udy-Laws df Elfarceng Etrecal @dUett hi c s
Laws and Ethics Justicei Theory of Natural Law; Law as a guide to Moral ChoiceRole of

the Government of India in Enforcing Ethical Behaviour.

Unit 1l (12 hours)
Ethics in Marketing and Accounting: Ethics in Markeing i Product Relative Ethics
Competition Relative Ethics: Advertising as a Process of Competitive Strateggcy and
Predatory as a Strategic Chotdethics in Finance Accounting and Reportiigsider Trading.

Unit IV (12 hours)

Introduction to Business Etiquette: Introduction to Business EtiquetteFirst Impression
Creating Professional Style and PresencBuilding an Appropriate Work WardrobeDress
Codes- Personal Hygiene and Groomindhe Art of Meeting and Greielg - Body Language
Remembering NamesThe Art of Making ConversationsSparking A ConversationHandling
Office Conversations Respecting Ethnid@ Cultural and Gender Differencesimproving
Telephone MannersSpeaking and Listening on the Phone.

Unit V (12 hours)
Handling Diverse Environments: Etiquette in a Diverse Business EnvironmeW{orking in a
Diverse Environment Respecting Physical DifferencedDealing with Specific Disabilities
Respecting Raciand Ethnic DifferencesRespecting Gender Differenceblandling Conflicts,
Workplace Dynamics- Handling Problem Personalities Managing Conflicts- Business
Communication and Other Etiquett&tiquette at Major Events, Travel Etiquettand Women
Travellers.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Identify organizational challenges to ethical behaviour

CO 2: Demonstrate knowledge of established methodologies for solving ethical problem
CO 3: Apply moral reasping to specific situations and defend its conclusion

CO 4: Evaluate common beliefs about the role of ethics in business

CO 5: Develop strategies for identifying and dealing with typical ethical issues

Text Book:
1. Dr. Amit Das, ManagingBusiness Ethics & ompliance Edu Creation Publishing,"®
Edition, 2017.

Journals:
1. International Journal of Business Ethics Developing Economics

Reference Books:

1. S.K. Sarangi, Value& Ethics of Profession & Businesasian Books, 2 Edition, 2016.

2. A.C.Fernado, Busine£thics: An Indian Perspectiy®earson Education™®dition 2019.

3. Shailendra Kumar & Alok Kumar Rai, Businegshics Cengage Learning IndiBrivate,
Ltd.20109.
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4. K.P.Muralidharan & E.K.Satheesh, Busindsthics and Corporate Governancearson
Education 3° Edition, 2021.

E-Resources:

1. https://www.managementstudyquide.com/valadscs.htm

2. https://www.ibe.org.uk/knowledgleub/ibebusinessethicsframework/purpose
ethicalvaluesulturebehaviour.html

3. https://www.bbvapenmind.com/en/articles/ethiosluesand-corporategovernance/

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 9 3 3 3 33
CO2 9 3 3 9 3 3 3 33
CO3 9 3 3 9 3 3 3 33
CO4 9 3 3 9 9 3 3 39
CO5 9 3 3 9 9 3 9 45
Total 45 15 15 45 27 15 21 183
Low -1 Medium 3 High-9
AECC Il TProduction & Operations Management
(For Students Admitted from 20223)
Semester: IlI Hours/ week: 4
Subject Code:IBBAA33 Credit: 4

Course Objectives:

1. To provide an introduction to the process of production management, production planning
and control, effective material handling

2. To understand the import purchase procedures k&teping, Total Quality Management and
Quiality Control

Unit | (12 hours)
Introduction to Operations Management Manufacturing Trends in Indiaa Services as a Part
of Operations Managemeiit Operations Management A System PerspedtiFunctionsi
Product Solution and DesignFacilities Locationi Facilities Layout and Material Handlirig
Production Planning’ Inventory Controli Industrial Engineeringi Production System
Designingi Method Studyi Capacity Planning Production Contil 1 Quality Controli Work
Measuremernt Challenges in Operations Management.

Unit Il (12 hours)
Process and Capacity PlanningProcess as a Unit of MeasuremerRrocess Flow Chartinig
Planning Premises and Process ImplicatioMnalysing Processes Defining Capacityi
Measures of Capacitly Capacity Planning Framewoik Estimating the Total Requiremerits
Estimating Labour and Machine Company Capacity Availabilityy Process Mapping and
Capacity Analysé Alteration for Capaity Augmentation .

Unit [l (12 hours)
Design of Manufacturing Process Determinants of Process Characteristics in Operdtion
Types of Processes and Operations Sys$t&rocess Product Matrix Layout Planning Types
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of Layoutsi Process Layoui Product Layouti Group Technology LayoutFixed Position
Layout- Design of Process Layout.

Unit IV (12 hours)
Sourcing and Supply Managementimportance Quality Management Issu@sChanging Cost
Structurei Quick Response RequirementsSourcing StrategiesProcurement Processleed
Recognitioni Specific Need$ Source Optiori Price and Terms Purchase Ordeiis Delivery
i Expending’ Receipt and Inspectidninvoice Approval and PaymentRecord Maintenance
Measures for Sourcing & Supply Chain ManagemBusiness Process Outsourcing

Unit VvV (12 hours)
Aggregate Production Planning Planning Hierarchies in Operatiohong-Range- Medium
Rangei Short Range Need Pricingi Promdionsi Back Ordering' New Demand Creation
Framework- Alternative for Managing Demand\lternatives for Managing Supplytrategies
Methods.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the fundamentaincepts of production &operations management

CO 2: Describe the operation and production process

CO 3: Evaluate the measures for sourcing & supply chain management

CO 4: Develop alternative production planning

CO 5: Ensure effective control systemaggregate production planning

Text Book:
1. B. MahadevanQperations Management Theory & Practi&sarson, "8 Edition, 2015.

Reference Books:

1. S.N CharyProduction& Operations Managemefitata McGraw Hill Publishing Company
Limited, 6" Edition, 2019.

2. R. PaneerselvanProduction and Operations Manageme@gngage Learning,"2Edition,
2016.

3. Jay Heizer, OperatiotdanagementPearson Education, 12th Edition, 2017.

4. Mark M.Davis,Production and Operations Management, New Age Internatienahte Ltd

Publisters, 2" Edition, 2018.

Journals:
1. Indian Journal of Management and Business Studies

E-Resources:
1. https://opentextbc.ca/businessopenstax/@rgpbductiorandoperationananagemenran

overview/
2. https://lwww.newagepublishers.com/samplechapter/001233.pdf
3. https://www.inc.com/encyclopedia/operatiemsnagement.html

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 PO7 | Total
Cco1 9 1 3 3 9 9 3 37
CO2 9 1 3 1 3 3 3 23
COo3 9 1 1 3 9 9 3 35
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Cco4 9 1 3 3 9 9 3 37

CO5 9 1 3 3 9 9 3 37

Total 45 5 13 13 39 39 15 169

Low -1 Medium 3 High-9
Core VIl i Project Management
(For Students Admitted from 20223)

Semester: IV Hours/week: 4
Subject Code:IBBAC42 Credit: 4

Course Objectives:
1. To acquire knowledge in Project management
2. To utilise the project opportunities successfully

Unit | (12 hours)
Traditional Project Management: Principles of Project ManagementProject Management

Life Cycle i Phases of Traditional Project Managemént_evels of Traditional Project
Management- Quality Management, Relationship between Project Management and other
Methodologies.

Unit Il (12 hours)
Scoping & Identifying Project Activities: Managing Client ExpectationProject Overview
Statementi Joint Project Planning Submitting Project for Approval ldentify project
Activities-Estimate Activity DuratiorResource Requirement and stoOrganize and Conduct
the Joint Project Planning Session.

Unit 1l (12 hours)
Estimating Duration, Resource Requirements and CostEstimating Duration: Resource
Loading Vs Activity Duration Methods for Estimating Activity Durein - Resource
Requirement$ Duration as a Function of Resource Availabilitfstimating Cost Resource
Planningi Cost Estimating Cost Budgeting Cost Controli Cost Benefit Analysi§ Break
Even Analysis.

Unit IV (12 houry
Risk Management and Procurement Managementidentifying Risk i Assessing Risk
Planning Risk Respons&isk Monitoring and Control Planning Procuremerit Soliciting
Request for ProposalSelecting Vendors Managing Contracdt Closing Contract.

Unit V (12 hours)
Project Implementation: Project Manager vs. Functional ManadeiRecruiting the Project
Team- Organize the Project TeaimEstablishing Team Operating RulesManaging Team
Communication Monitoring andControlling- Steps in Closing Project.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand project characteristics and various stages of a project

CO 2: Analyse the techniques for project planning, schedulingeaadution control

CO 3: Comprehend the contract management, project procurement, service level agreement and
productivity

CO 4: Deal with risk management plan and analyse the role of stakeholders

CO 5: Implement projects
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Text Book:
1. Robert K.WysockiEffedive Project ManagementViley Publishers, 8th Edition, 2019.

Reference Books:

1. Harold Kerzner, ProjecManagement: A Systems Approach to Planning, Scheduling, and
Controlling, WileyPublishers, 12 Edition, 2017.

2. Kalpesh Ashar, ProjedlanagementVibrart Publishers 4Edition, 2019.

3. Brette Harned, Projedlanagement for Humans: Helping People Get Things Ddffe
Edition, 2017.

Journal:
1. International Journal of Management Research and Information Technology
2. International Journal of Statistics and Maaangnt System

E-Resources:
1. https://kissflow.com/project/projechanagemenbasics/
2. https://www.apm.org.ukésources/wha-projectmanagement/
3. https://www.pmi.org/about/learaboutpmi/whatis-projectmanagement

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 9 3 3 31
CO4 9 1 3 3 9 3 3 31
CO5 9 1 3 3 9 9 9 43
Total 45 5 15 15 39 21 21 161
Low -1 Medium 3 High-9
AECC IV T Strategic Management
(For Students Amitted from 20223)
Semester: IV Hours/ week: 5
Subject Code:IBBAA43 Credit: 4

Course Objectives:

1. To provide understanding of basic concepts of strategic management

2. To develop conceptual, diagnostic and anedyskills in strategy formulation and
execution.

Unit | (15 hours)

Strategy and ProcessMeaning of Strategic Manageme@onceptual Framework for Strategic

ManagemenEundamentals of Strateigylerits and Demerits oftBategic ManagemenStrategy

Formation Proces$ Stakeholders in Business Vision, Mission and Purposé Business

Definition-Difference between Objectives and Goals of BusineSsrporate Governance and

Social ResponsibilingCore Competencies of Busirses
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Unit Il (15 hours)
Competitive Advantage:External EnvironmeriPor t er 6 s F i vStateGioGraupss Mo
Competitive Changes during Industry EvolutiGitobalisation and Industry StructurdNational

Context and Competitive Advantage Resouree€apabilities and Competenci€3ore
Competenciesow Cost and Differentiation Generic Building Blocks of Competitive
Advantage Distinctive CompetencieResources and Capabilities Durability of Competitive
Advantage Avoiding Failures and Sustaining Competitive Advantage.

Unit 1l (15 hours)
Strategies: The Generic Strategic Alternatives Stability, Expansion, Retrenchment and
Combination Strategies Business Level StrategyStrategy in the GlobaEnvironment
Corporate Strategy Vertical Integratinversification and Strategic Alliance8uilding and
Restructuring the CorporatierStrategic Analysis and Choice of StrategieBalance Score
Card.

Unit IV (15 hours)
Strategy Implementation: Stages of Strategy Implementati@nalysing Strategic Change
Managing Strategic Changelssues in Strategy ImplementatierOrganisational Structure
Approaches to Organisation Structufdatching Structure and Control to Strategyssessment
of Organisational StructurePerspectives on the Methods of Organising.

Unit V (15 hours)
Strategic Evaluation and Control: Introduction- Process of Strategic ControReluctance to
use Strategic Contrel Strategic Control and Environmental Factetaformation for Strategic
Control - Implementing Strategic ContrelSuccessful Maintenance of Strategic Conirgbes
of ControlDifference between Strategic Control and Operational Control.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Acquire the basic knowledge in strategic management
CO 2: Understand the concept of strategic analysis

CO 3: Deal with portfolio and analytical models

CO 4: Explain the issues of managemaerfobrmation system

CO 5: Suggest better resource allocation for strategic control

Text Book:
1. Thomas L. Wheelen, J.David Hunger and Krish Rangarafaomceptsin Strategic
Management and Business PoliBearson Education, 1% dition, 2019.

Reference Boé&s:
1. Fred R. DavidStrategic ManagemenPHI Learning Limited, New Delhi, 6Edition,
2016.
2. P.Subba Rao,Business Policy and Strategic Managemeéfitnalaya Publishing House"®
Edition, 2016.
3. Frank RothaermeBtrategic ManagementjcGraw-Hill Education, 3°Edition, 2016.

Journals:
1. The IUP Journal of Business Strategy
2. Journal of Management and Strategy 8M
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E-Resources:

1. https://www.managementstudyquide.com/strateganagemerntm

2. https://corporatefinanceinstitute.com/resources/knowledge/strateqy/stiaigupgement/
3. https://www.techtarget.com/searchcio/definition/strateananagement

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 1 3 3 9 3 3 31
CO2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 9 9 3 37
CO4 9 1 3 3 9 9 9 43
CO5 9 1 3 3 9 9 9 43
Total 45 5 15 15 45 33 27 185
Low -1 Medium 3 High-9
Extra Credit - Industrial Relations
(For Students Admitted from 20223)
Semester: IV
Subject Code:IBBAX4 Credit: 2

Course Objectives:
1. To understand the industrial relation and its determinants in the modern scenario
2. To acquire knowledge on trade union, legisiatrelated to trade union and IR management

Unit |

Introduction to IR Concept: Industrial Disputes Cause Importance of Good Labour
Management Relationsindustrial Dispute Act 194/MDispute Settlement Machineries, Awards
and Settlements, Strikend Lockout, LayOff and Retrenchment Role of ILO in Industrial
Relations.

Unit Il

Origin and Growth of Trade Union: characteristicsPurpose and FunctioiisTrade Union and
Economic Developmerit Pitfalls and Suggestions to Improvdrade Union Act,1926Trade
Union Movement.

Unit 1

Collective Bargaining: History of Collective Bargaining Nature TypesProcess and
Importance- Status of Collective Bargaining in India Suggestions to Improve Collective
Bargaining.

Unit IV

Grievance Handling Machinery: Grievance SystefRrinciples and ProcedurésDiscipline in
Industrial Relationg Principles and Proceduredndustrial Employment Standing Order Act
1946.

Unit V
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Workers Participation in Management: Concepti Features of Grievancé&sauses=ffects
Principles of Handling Grievanc&ifferent Steps in Handling Grievances.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the basic concepts of industrial relations
CO 2: Explain the role of trade union

CO 3: Justify the status of collective bargaining in India

CO 4: Deal with labour relations

CO 5: Work on workers participation

Text Book:
1. Dr.Satish Kumar Saha, Anju Agarwalndustrial Relation & Labour Law SBPD

Publications, New Delhi,*1Edition, 2020

Reference Books:

1. P. Subba Rao Satish Mamoridynamics of Industrial Relationslimalaya Publishing
House 1°'Edition, 2016.

2. P.R.N.SinhalnduBala Sinhdndustrial Relations, Trade Unions and Labour Legislation
Pearson Education’&dition, 2017.

3. ShyamBoregowdaRamuwsundamentals of Industrial Relationdlew Age
International Ltd Publishers®Edition, 2019.

Journals:
1. Journal of Organizations and Human Behavior

E-Resources:
1. https://labour.gov.in/industriaklations

2. https://lwww.ioeemp.org/policypriorities/industrialrelations
3. https://www.economicsdiscussion.net/industries/industei@tions/32249

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
CO1 ) 1 3 3 3 9 3 31
CO2 9 1 1 3 3 9 3 29
CO3 9 1 1 9 9 3 3 35
CO4 9 1 3 9 3 3 3 31
CO5 9 3 3 3 3 3 3 27
Total 45 7 11 27 21 27 15 153
Low -1 Medium 3 High-9
Core IX - Investment Management
(For Students Admitted from 20223)
Semester: V Hours/ week: 5

Subject Code:IBBAC51/IBPAEGA
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Credit: 5

Course Objectives:

1. To impart knowledge on various investment schemes and the equation between risk and
return

2. To provide conceptual foundation for arriving at the best portfolio

Unit | (15 hours)
Introduction to Investment : Nature and Scope of Investment, Speculation and Gambling
Objectives of Investment Investment ProcessFeatures of an Investment Programine
Investment Avenues / Alternatives.

Unit Il (15 hours)
Types of Market: Primary Marketi Role and Methods of Issuing New Sharearties involved
in the New Issué Secondary MarketFunctionsi Listing and its ProceduresSEBI Guidelines
on New Issue Market and Secondary MaiRetent Tends in Stock Market and New Issue
Market.

Unit 1l (15 hours)
Security Analysis: Fundamental Analysis Economic Analysig Industry Analysis Company
Analysisi Earnings of the Comparniy Financial Analysisi Growth in Earnings Technical
AnalysisAssumptiong History-Dow Theory.

Unit IV (15 hours)
Efficient Market Theory: Basic Concept$ The Random Walk TheoryThe Essence of the
Theory 1-Weak Form of Efficient Market Theotiyredictability of Stock Rern-Market
Inefficiencies.

Unit VvV (15 hours)
Portfolio Management: Riski Types of Riski Risk and Return AnalysisTypes of Portfolio-
Portfolio Riski Markowitz Model i Sharpe ModeCapital Asset Pricing Modél Arbitrage
Pricing TheoryAssumptionsmportance.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the characteristics of different financial assets
CO 2: Examine the different investment avenues/ alternatives

CO 3: Identify various strategies followed by investment practitioners
CO 4: Evaluate risk and return and understand their tcdfle

CO 5: Explain different investment theories

Text book:
1. Dr. L. Natarajan,Investment ManagemeS8ecurity Analysis and PortfoliManagement,
Margham Publications, Chennali® Bdition, 2020.

Reference Books:
1. R.P.Rusthagilnvestment Management Theory & Practi®jltan Chand and Sons"2
Edition, 2021.
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2. S.Kevin, Security Analysis and Portfolio ManagemeRH! Learning Pvt Ltd; ®Edition,
2015.

3. Dr. F. C. Sharma, Dr. R. S. KulshrestHanancial& Investment Managemeng§BPD
Publications2™ Edition, 2020.

4. Prasanna Chandrlmvestment Analysis and Portfolio ManagemémntGrawHill Education,
5" Edition, 2017.

Journals:
1. Global Joural of Finance and Management
2. Finance India

E-Resources:

1. http://www.himpub.com/documents/Chapter1893.pdf

2. http://gitamskadapa.org/library/books/mba3sem/IPM/Wiley Finance,.Investment_Managem
ent - Portfolio_Diversification, Risk%20(1).pdf

3. https://www.drnishikantjha.com/booksCollection/Investment%20Analysis%20and%20Portfo
lio%20Management TYBMS%20V%202016 . pdf

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 | PO6 | PO7 | Total
CO1 9 1 3 1 3 3 9 29
CO2 9 3 3 3 9 9 9 45
CO3 9 3 3 3 9 9 9 45
CO4 9 3 9 3 9 9 9 51
CO5 9 1 3 3 9 9 9 43
Total 45 11 21 13 39 39 45 213
Low -1 Medium 3 High-9
Core X - Business Environment
(For Students Admitted from 202223)
Semester: V Hours/ week: 5/4
Subject Code:IBBAC52/IBCOC63/IBPAE5SB/IBCCX4 Credit: 4

Course Objectives:

1. To understand the environment in white business survives

2. To face business challenges in different political, economic, technological and legal
environment

Unit | (15 hours)
Business and its Environment: Characteristics of Modern Business Conceldature of
Business EnvironmeritNeed and Significancé Micro and Macro Environment Impact of
Business Environment on Business DecidRvocess of Environment Analysis for Business
Decisions.

Unit Il (15 hours)
Economic Environment: Economic Systems and their Impact on BusirieBopulationi Per
Capita Incomé Low Income EconomicsMiddle Income EconomicsHigh Income Economics
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- Standard of Living Role of Public Sector Units in Indian EconomyDIi Globalisationi
Multi National Corporation$ Merits and Demerits Fiscal Policy.

Unit 1l (15 hours)
Political &Technological Environment: Role of Government Policies in Business
Development in Indiai State Control on Business and Liberalli€les. Technological
Environment: Concept and Types of Technoldgynport of TechnologyMerits and Demerits

i Appropriate Technologylmpact of Technology on Business Economy and Society.

Unit IV (15 hours)
Legal Environment: Industries Development and Regulations Act, 1951 Consumer
Protection Act 1986Council - Foreign Exchange Management Act, 195Ratents Act, 1970
Trade Marks Act, 1999 Right to Information Act 2005.

Unit VvV (15 haurs)
SociocCultural Environment: Social Attitudesi Components Religious, Caste and Lingual
Groups1 Joint Family Systeni Social Responsibilities of Busineds Business Ethicg
Importance of Values in Businesslature of Culturé Cultural Heritagel Impact of Foreign
Culture.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Acquire knowledge on the effects of government policy on the economic environment
CO 2: Comprehend the challenges of globalisation to Indian indastrie

CO 3: Estimate the legal framework of multinational corporations in India

CO 4: Explain human relationships in organisations

CO 5: Evaluate various factors affecting business operations in different environment

Text Book:
1. Francis CherunilanBusines€Environment Text and Caseé$imalaya Publishing House,
New Delhi, 27" Revised Edition, 2019.

ReferenceBooks:
1. Dr.V.C.SinhaBusiness Environmer$BPD Publishing House, Agra, New Edition, 2021.
Alok Goyal & Mirudhula GoyalBusiness Environmen¥K Global Publications Pvt i
'S Edition, 2020.
2. K. AswathappaEssentials of Business Environmétitnalaya Publishing House, New
Delhi, 18" Edition, 2019.
3. Shaikh SaleemBusiness EnvironmenPgarson Educatiod™ Edition, 2020

Journals:

1. Journal of Commerce and Accounting Research

E-Resources:

1. https://www.mgkvp.ac.in/Uploads/Lectures/47/1416.pdf

2. https:/www.feedough.com/businessivironmentdefinition-components/

3. https://www.economicsdiscussion.net/busiressironment/component¥-business
environment/31805

Course Programme Outcomes
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Outcomes
CO PO1 PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 3 9 33
CO2 9 3 3 3 3 3 9 33
CO3 9 3 3 3 9 3 9 39
CO4 9 9 3 9 9 3 9 51
CO5 9 9 3 3 3 3 9 39
Total 45 27 15 21 27 15 45 195
Low -1 Medium - 3 High-9
Core XIT Organizational Behaviour
(For Students Admitted from 20223)
Semester: V Hours/ week: 4
Subject Code:IBBAC53 Credit: 4
Course Objectives:
1. Tounderstand organizational psychology and climate
2. To deal with groups and to prevent/tackle conflicts
Unit | (12 hours)

Introduction to Organisational Behaviour: Definition -Approaches to Organisational
Behaviouri Features of Orgasational Behaviouii Theories of Organisational Behaviour
Challenges &OpportUnitieEmerging Issues in Organisational Behaviour.

Unit Il (12 hours)
Personality & Perception: Personality DeterminantsScales to Access Personalifjhe Big
Five Models-Personality Traits. Perception: Meaningmportance of Perceptieni Factors
Influencing PerceptionPerception in Individual Decision Makifgeaning and Techniques of
Group Decision Making.

Unit 1l (12 hours)
Leadership & Work Team: Meaningi Types Needi Importance of LeadershipLeadership
Styles: Authoritarian, Participative, Delegative, And Transactional, Transformation Leadership,
Charismatic Leaders, Leaders as Mentors and Ethical Leadditsbguies 6 Leadershig Work
Groupi Team Work and Team Building Essentialkeys to Building Great Work Teams.

Unit IV (12 hours)
Group Dynamics & Conflict: Naturei The Dynamics of Group FormatignTypes of Groug
Committee Organizatiori Nature and Functiongd Positive and Negative Attributes of
Committee- Conflict: MeaningTypes-Stages of Conflict.

Unit V (12 hours)
Organisational Change & Development:Needi Importance- Nature of Work Change
Lewins Forcd-ield Analysis Model Resistance to ChangeOvercoming Resistance to Change
- Organizational Development: ObjectivAssumptions Organisational Interventions.
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Course Outcomes:

After completion of this course, student will be able to

CO 1: Enumeratehte evolution and growth of organisational behaviour

CO 2: Identify the challenges and opportunities of organisational behaviour
CO 3: Understand the ingredients of individual behaviour

CO 4: Explain classical theories and their limitations

CO 5: Understanand deal with organizational work changes

Text Book:
1. K. Aswathappa,Organisational BehaviourHimalaya Publishing House, New Delhi,"18
Edition, 2018.

Reference Books:

1. Dr.GauravSankalgrganisationalBehaviour ,SahitythawanPublicatio:ﬁdEditionZON.

2. Laurie j Mullins, OrganisationalBehaviour in the Workplacd’earson Education India ,
12" Edition 2020.

3. Kushboo PathakQrganisational BehaviourSBPD Publishing Hous82Edition, 2021.

4. Robbins Stephen. Rrganisational Behaviouy Pearson Edwation India, 18 Edition ,2016.

Journals:
1. The IUP Journal of Organizational Behavior

E-Resources:

1. https://www.iedunote.com/organizatioftahavior

2. https://www.marketing91.com/organizatiofmhaviour/

3. https://online.usi.edu/degrees/business/mba/humeswurces/what-organizational

behavior/
Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
CO1 9 3 3 3 1 1 9 29
CO2 9 3 3 3 3 3 9 33
CO3 9 9 3 3 9 3 9 45
CO4 9 1 3 3 1 3 3 23
CO5 9 3 3 3 3 3 3 27
Total 45 19 15 15 17 13 33 157
Low -1 Medium - 3 High-9
DSE | - International Marketing
(For Students Admitted from 20223)
Semester: V Hours/ week: 4
Subject Code:IBBAESA /IBPAX3
Credit: 4

Course Objectives:
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1. To explore all aspects of marketing from global perspective to respond to international
opportunities and competitive situations
2. To develop creative international market entry and survival strategy

Unit | (12 hours)
International Marketing: Objectives of International Busine$sinternational Orientations:
Ethnocentric, Polycentric, Regiocentric, & Geocenfiricinternational Marketing Decisien
International Business, Market Selection, Entry & Operating, Marketing Mix, ktiemal
Organization Decisiori Problems in International Marketing International Marketing vs.
Domestic Marketing.

Unit 1l (12 hours)
Technology Oriented Product: Types of Product TechnologgenefitsGlobal Opportunities in
Competitive Busines&lobal Index in Marketing’roduct Communication Strategy
Globalization vs Localizatio#ricing StrategyObjectivesi Factors affecting Prioig-Methods of
Pricing-Promotioni Factors influencing Promotion StrateByomotion MixExport Promotion
OrganizatiorPersonal Selling.

Unit 1l (12 hours)
International Channels of Distribution: Channels between Nations Home Country
Productioni Indirect Exporting- Marketing Middlemen - Merchantsi Agents / Brokers

Cooperative Organisations Direct Exporting Type of Foreign Intermediates Overseas
Productioni Marketing Environment and Internal DistributidnFactorsinfluencing Channel
Selection.

Unit IV (12 hours)
International Trade Financing: Institutional Finance for ExportPre Shipment for Credit
Post Shipment FinandeShort Term Financé Medium & Long Term Financé EXIM Bank'i
Export Credit Risk InsuranceExport Credit Guarantee CorporatioQuality Control and Pre
Shipment Inspection Foreign Exchange Management Act ( FEMA).

Unit V (12 hours)
Export Documentation: Preliminaries IEC Numbe T Membership cum Registratianinquiry
and Offer Confirmation of Ordefi Export Licencei Financei Production / Procurement of
Goods i Shipping Spaceé Packing and Marking Quality Control and Pre Shipping
Inspectioni Excisei Clearancei Custom Formalitiesi Exchange Control Formalities
Insurancei Shipping the Good$ Negotiation of Document$ Export Incentivesi Export
Document Standardised and Aligned Rr&hipment Documents.

Course Outcomes:

After completion of this course, studentiviie able to

CO 1: Identify the nuances and challenges of doing business in different cultural environment

CO 2: Evaluate and design sustainable pricing strategies

CO 3: Apply relevant distribution logistics

CO 4: Gain knowledge in terms of internatarpayment

CO5Understand I ndiabds recent export import p

Text Book:
1. Francis Cherunilam|nternational Trade and Export Managemehtimalaya Publishing
House, New Delhi, 1®Edition, 2015.

E 410



Annexure T| 2022

Reference Books:

1. Cateoranternational MarketingMcGrawHill India, 18 ™ Edition, 2019.

2. Philip R. Cateora, John Graham, Mary C. Gillgternational Marketing,McGraw-Hill
College 18" Edition, 2019.

3. Christopher L Myers,International Marketing: Winning in the New Global Economy
,Cognella Academic Publighg, 2021.

Journals:
1. Indian Journal of Marketing Management and Research

E-Resources:

1. https://businessjargons.com/internatiemarketing.htmi

2. https://lwww.mediabeacon.com/en/blog/gleb@drketingstrategy

3. https://lwww.marketingschools.org/typesf-marketing/internationatnarketing/#sectiot?

Course Programme Outcomes
Outcomes
co PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
co1 9 9 3 3 9 9 9 51
co2 9 9 3 3 9 9 9 51
co3 9 3 3 3 9 9 9 45
CO4 9 9 3 9 9 9 9 57
CcO5 9 3 3 3 3 3 9 33
Total 45 33 15 21 39 39 45 237
Low -1 Medium 3 High-9
SECYV - Total Quality Management
(For Students Admitted from 20223)
Semester: V Hours/ week: 2
Subject Code:IBBAES55/IBCOCX6/IBCCX6/IBPAX6 Credit: 2

Course Objectives:

1. To provide an understanding of the process of managing Quality services

2. To develop knowledge on fundamental disciplines of business linked with the concepts of
service excellence and quality

Unit | (6 hours)
Introduction to Total Quality Management : Scope of TQM Guiding Principles of TQM
Evolution of TQMi Preparing for TQM Stages in TQM ImplementatiGnTQM Models.

Unit Il (6 hours)
SWOT Analysis: Strategic Planningi Organizational Culture Customer Focus Types of
Customersi Customer Satisfaction Modal Customer Retention ModélQuality Function
Deployment Customer SatisfactionMeasurement.

Unit [l (6 hours)
Continuous Improvement StrategiesDeming Wheel Zero Defect ConcepBenchmarking
Six SigmaPreventive Techniques.
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Unit IV (6 hours)
Quiality Certification: 1SO 9000 Series Certification ISO 9001: 2000 Certification 1ISO
14000 Sdes Certificatiori QS 9000 Certificatiofi Quality Auditing Quality Indicators ISO
T BSI - Quality Awards.

Unit VvV (6 hours)
TQOM Road Map: Quality &CostCharacteristics of QualitiMicro Analysis of Quality Cost
Measurement of Quality TQM Implementation StrategyFailure of TQM.

Course Outcomes:

After completion of this course, student will be able to
CO 1: Understand the quality norms of organisations
CO 2: Explain the importance of quality management
CO 3: Develop conversant with SWOT analysis

CO 4: Apply benchmark for quality management

CO 5: Deal with ISO certification process

Text Book:
1. Sunil Luthra, Dixit Garg, Ashish Agarwal, Sachin K. Manglaqgtal Quality Management ,

CRC Press .1 Edition, 2020.

Reference Books:

1. Nitish Kumar SinhaTotal Quality ManagemenBearson Education'Edition, 2018.

2. D.R.Kiran, Total Quality Management: Key Concepts and Case Stusligrworth
Heinemann Publication *Edition, 2016.

3. Poornima M.Charantimatfotal Quality ManagemenBearson Educatiqoi2017.

4. Sunil Sharma, TotaQuality Management: Concepts, Strategy and Implementation for
Operational ExcellenceSAGE Publications Pvt. Ltd *Edition, 2018.

E-Resources:
1. https://asg.org/qualityesources/totadiuality-management
2. https://www.juran.com/blog/whas-totalquality-management/
3. https://www.managementstudyguide.com/tafaality-management.htm

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
CO1 9 3 3 3 3 3 9 33
CO2 9 9 3 1 1 3 3 29
CO3 9 3 1 3 9 3 9 37
CO4 9 3 3 1 3 1 3 23
CO5 9 3 3 9 3 1 3 31
Total 45 21 13 17 19 11 27 153
Low -1 Medium 3 High-9

Core XIII T Corporate Finance

E 412


https://asq.org/quality-resources/total-quality-management
https://www.juran.com/blog/what-is-total-quality-management/
https://www.managementstudyguide.com/total-quality-management.htm

Annexure T| 2022

(For Students Admitted from 20223)
Semester: VI Hours/ week: 6
Subject Code:IBBAC61/IBCOCE5SD/IBCCESD/IBPAESD Credit: 5

Course Objectives:
1. To acquire the knowledge on Corporate Finance
2. To face challenges in corporate finance

Unit | (18 hours)
Financial Management: Nature and Scope of Financial Manageniefitbjectives of Financial
Management: Profit Maximization, Shareholders Wealth Maximization (S\WAAMhctionsi
LimitationsT Responsibilities of Financial Manager.

Unit Il (18 hours)
Sources of Finance:Short Term Sources of Finance: Trade Crediccrued Expenses and
Deferred Income, Bank Finance for Working Capitdlong Term Source and Medium Term
Finance: Shares, Debentures, Term Loans, Convertible Securities anmdnid/arLease
Financing, Venture Capital Financing.

Unit 11 (18 hours)

Capital Structure: EssentialsPrinciples-Factors Determining Capital StructurEheories: Net
Income Approach, Net Operating Income Approach, Traditional Vidlwe Modigliani Miller
Hypothesig Leverage: MeanirigTypes: Operating Leverage and Financial Leverage.

Unit IV (18 hours)
Cost of Capital: Various Sources of Computing Cost of Capit&lost of Equity Share Capital
Cost ofPreference Share CapitaCost of Debentures Cost of Retained EarningsWeighted
Average Capitalmportance of Working Capital.

Unit VvV (18 hours)
Capital Budgeting: Importancei Factors Affecting Capital Investmemtroposalsi Capital
Budgeting Appraisal Method¥ayback PeriddAccounting Rate of ReturihnNet Present Value
Method Internal Rate of Return Methods.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand both thiaeoretical and practical aspects of financial management in business
organization

CO 2: Access financial information from a wide variety of sources and use the information for

research

CO 3: Analyze the finances of individual comaions both in terms of their performance and
capital requirements

CO 4: Compute cost of capital for various sources

CO 5: Explain the capital structure of a firm

Text Book:
1. B. S. RamanFinancial Management, NeWwnited Publishers, Bangalor2! Edition, 2016.

Reference Books:
1. IM.Pandeyp Fi nanci al MkasiPablskimg&ousedNew Delhi, “HHdition,
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2016.

2. Prasanna Chandre,Fi nanci al Mé&Gaa Hik BdecationdPyvt. Ltd, New Delhi,
10" Edition, 2019.

3. M.Y. Khan& P.K. Jain, Financial Management Mc Graw Hill Education, New Delhi,““i
Edition, 2017.

4. Ravi M.Kishore Financial Management Theory/Problems/Cas€axmann Publications,

8'"Edition, 2020.
(Note : Questions must bé of 70% problem and 30% theory )

E-Resources:

1. https://www.netsuite.com/portal/resource/articles/finangiahagement/financial
management.shtml

2. https://www.toppr.com/guides/businessvironment/businedsinctions/financia
management/

3. https://vemdrp.tums.ac.ir/files/financial/istgahe_mali/moton_english/financial_management
%5Bwww.accfile.com%5D.pdf

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 PO7 | Total
CO1 9 3 3 3 3 3 9 33
CO2 9 9 9 3 9 9 9 57
CO3 9 9 9 3 9 9 9 57
CO4 9 3 3 3 9 9 9 45
CO5 9 9 3 3 3 3 3 33
Total 45 33 27 15 33 33 39 225
Low -1 Medium 3 High-9
Core XIV Project
(For Students Admitted from 20223)
Semester: VI Hours/ week: 6
Subject Code:IBBAC62PW Credit: 5

Course Objectives:

1. To provide knowledge and requisite skills in different areas of management to give a holistic
understanding of business

2. To equip the students with knowlgpelrelated to qualitative and quantitative techniques for
critical thinking and problem solving

Course Outcomes:

After completion of this course, student will be able to

CO 1: Plan, implement and control activities related to the projects

CO 2: Apply specialized knowledge and competencies in areas of specialisation

CO 3: Demonstrate effective analytical and critical thinking skills in an organizational context
CO 4: Prepare the students to face the challenges in the field

CO 5: Develop a balanced awkverse approach to solve problems on their own
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Journals:
1. The IUP Journal of Management Research

E-Resources:
1. https://www.questionpro.com/blog/whstresearch/

2. https://gradcoach.com/wha-researckmethodology/
3. https://researcmethodology.net/

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
Co1 9 3 9 9 3 3 9 45
CO2 9 3 3 3 3 1 3 25
CO3 9 3 9 3 1 1 3 29
CO4 9 3 3 3 3 3 3 27
CO5 9 3 3 3 1 9 3 31
Total 45 15 27 21 11 17 21 157
Low -1 Medium 3 High-9
Core XV-Management Information System
(For Students Amitted from 20223)
Semester: VI Hours/ week: 6
Subject Code:IBBAC63 Credit: 4

Course Objectives:

1. To enable students to conceptualize and marlae specification, design and
implementation of applied information systems

2. To provide knowledge on contemporary issues in managing information systems

Unit | (18 hours)
Introduction to MS: MIS Concept ManagementFunctions i MIS Characteristicsi
Importancei Date Capturingi Processing of Data Storage of InformationRetrieval of
Information Dissemination of Information StructurBhysical Component Information system
Processing Functions Decision Support Levels of Management Activities Organization
Function MIS Classification: Operation support system, Management Support System.

Unit Il (18 hours)
Information and System Conceptstnformation Processing Systeiriypes: Strategic, Tactical

and Operational Information Information Quality Dimensions of Information: Economic
,Business, Technical DimensionSystem: kinds of System: Open and Closed, Abstratt an
Physical ,Deterministic and Probabilistic, Concept Boundary Interface and Black System,
Decomposition Integration of Sub Systems, Box Elements of a system, Human as an
Information Processing System.

Unit 11 (18 hours)
Decision Support SystemConceptsSi monés Model o fTyp®af Decisidanso N Ma
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Purpose of Decision Makird-evel of Programmability Knowledge of Outcomes Methods
for Choosing AmondAlternatives- Decision Theory or Decision AnalysisUtility - Decision
Tree Optimization TechniquesDecision Making and MIS InformatierSupport for Decision
Making ProcessTechniques used in Decision Making.

Unit IV (18 hours)
Information System Planning: Planning Terminology- Mission i Objectives Strategies
Policies Nolan Four Stage Model of Planningiation Expansion or Gntagion Stage
Formalization or Control Stage Maturity or Integration StageData Administration Maturity
Information Requirement and AnalysisResource AllocatiorReturn on Investment Charge
Out--Portfolio Approach-- Steering Committees ProjectPlanning Milestone-Critical Path
Method -Gantt Chart - Selective Methodology-Information Resource Managemeiit
Organization Structure and Location of MIS.

Unit VvV (18 hours)

Evaluation of MIS: Evaluation ApproachesQuality assurance ReviewCompliance Audits
Budget Performance Review MIS Personnel Productivity Measurement Computer
Performance EvaluatiofService Level Monitoring User Attitude Surey - Post Installation
Review Cost / Benefit AnalysisClassesProduct Based EvaluaticnModel Structure Model

Implementation -Effectiveness Normi Cost i Capital Cost- Annual Operating Cost

Identification of Cost and Benefit§System Maintenance Corrective- Adaptive - Perfective
Maintenance.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the ingredients of management information system
CO 2: Develop the application of MIS in promotinganagerial effectiveness
CO 3: Examine the dimension of information system

CO 4: Understand the recruitment and analysis

CO 5: Explain the product based information system

Text Book:
1. D.P GoyaJ Management Information Systems: Managerial Perspectikas Publishing
House,""" Edition, 2015.

Reference Books:

1. Jane P. Laudon Kenneth C. Laudoklanagement Information Systeni®earson
Education, 18 Edition, 2019.

2. Hossein BidgoliManagement Information Syster@engage Learning" Edition, 2017.

3. Jaiswal, Mittlal, Monica, Managemeimformation System®xford University Press Indi&1
Edition, 2021.

4. GaganVarshney, Pankaj Madan,Avdhesh Guptapnagement Information System
2"Edition, 2015.

Journals:
1. Journal of Management Information Sgrst

E-Resources:
1. https://mays.tamu.edu/departme&ftinformationandoperationgananagement/management

informationsystems/
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2. https://lwww.tutorialspoint.com/management information system/management information

system.htm
3. https://eller.arizona.edu/departmentsearch/schooldepartments/mis/whas-mis

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 1 3 25
CO2 9 9 3 3 3 3 3 33
CO3 9 3 9 3 9 1 3 37
CO4 9 3 3 3 3 1 3 25
CO5 9 3 3 3 3 3 9 33
Total 45 | 21 | 21 | 15 | 21 9 21 | 153
Low -1 Medium 3 High-9
Core XVI - Human Resource Management
(For Students Admitted from 20223)
Semester: VI Hours/ week:5
Subject Code:IBBAC64/IBCOEG6A/IBCCEGA Credit: 4

Course Objectives:

To gain knowledge on HRM and its significance in business

To provide knowledge on concepts, theories, scope and development of Human Resource
Management practices at both naiband global level

Unit | (15 hours)
Human Resource Management: Characteristics of a Personnel Managémportance
Objectives i ScopeFunctions of Human Resource Managemehltanagerial Functions-
Planning ,Organisiop, Directing, Coordinating and Controlling- Operative Functions
Difference between Personnel Management and Human Resource ManaBetaearit Human
Resource Manager.

Unit Il (15 hours)
Human Resource Planning: Need br Human Resource PlannkBgnefits Recruitment:
Sources of RecruitmeiMethods or Technigques of RecruitmentDirect Method, Indirect
Method, and Third Party Methodelection- Steps in Selection ProcedurgerviewsTypes
Guidelines for Conducting amterview.

Unit 1l (15 hours)
Training and Development: Need-Importance Responsibility for TrainingSteps in Training
ProgrammesTraining PolicyTraining Methods Oni the-Job-Training (OJT), Job Instruction
Training (JIT) \estibule Training, Off the-Job Methods.

Unit IV (15 hours)
Establishing Pay PlansBasis of Compensatiofractors Determining PagateJob Evaluation
IncentivesStatutory BenefitdNon Statutory (Voluntary) Benefitisurance BenefitRetirement
Benefits and other Welfare Measures to Build Employee Commitment.
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Unit VvV (15 hours)
Performance Appraisal: PurposemportanceApproaches to Performance Appraidétthods
of Performance Appraisal Traditional Methods, Modern Methdd®romotiorPurposeTypes
of PromotionDenotion-Causes of DemotioiiransferPurpose of TransfeBeparation.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the evolution and scope of HRM

CO 2: Assess the role of human resources policies and practices
CO 3: Analyse the various operative functions of HRM

CO 4: Identify the challenges of human resource management
CO 5: Evaluate the #1RM practices in industry

Text Book:

1. K.Aswathappa, HumaResource Management Text and CadésGrawHill Education, 8
Edition, 2017.

Reference Books:

1. P. SubbaRa#juman Resource Management and Industrial Relatidmsalaya Publishing
House, New Delhi, BEdition, 2015

2. Dr. T.P. Renuka Murthy, Santosh B.RHuman Resource ManagementHjmalaya
Publishing House, 1Edition, 2017

3. Gary DesslerHuman Resource ManagemeRearson Education, f&dition, 2020

4. Robert N. Lussier, John R. Hendon,Human Resource Management: Functions,
Applications, and Skill DevelopmerBAGE Publications,®1 Edition, 2021

Journals:
1. Indian Journal of Training and Development

E-Resources:

1. https://epgp.inflibnet.ac.infHome/ViewSubject?catid=ahLCajOqz6/GWFCSprXY(g
2. https://www.jigsawacademy.com/blogs#malytics/functionsf-hrm/

3. https://www.managementstudyguide.com/proesgs-humanresourcemanagement.htm

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
CO1 9 3 3 3 3 9 9 39
CO2 9 3 3 3 3 3 9 33
CO3 9 3 3 3 3 3 9 33
CO4 9 3 3 3 3 3 9 33
CO5 9 3 3 3 3 3 9 33
Total 45 15 15 15 15 21 45 171
Low -1 Medium 3 High-9
DSE Ill T Logistics and Supply Chain Management
(For Students Admitted from 20223)
Semester: VI Hours/ week: 4
Subject Code:IBBAEGA /IBPAEGB Credit: 4
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Course Objectives:

1. To gain skill and knowledge in all aspects and issues of logistics in the supply chain
management

2. To understand the impact of logistics functions and their integration with other business
functions

Unit | (12 hours)
Introduction to Logistics: Activities i Fundamentals of Logistics Objectives and Importance
Progress in Logistics and Current Tren@sganisation and Achieving Integration.

Unit 1l (12 hours)
Planning the Supply Chain: Logistics Strategyi Implementing the Strategy Locating
Facilitiesi Planning ResourcésControlling Material Flow.

Unit 1l (12 hours)
Measuring and Improving Performance of Supply Chain: Procurementi Inventory
ManagementWarehousing and Material Handling Transpgo@lobal Logistics.

Unit IV (12 hours)
Supply Chain Management: Basic Concepts of Supply Chain ManagemierRlanning and
Sourcingi Making and Delivering Returnsi IT and Supply Chain Management.

Unit V (12 hours)
Financial Supply Chain Management: Financial Supply Chaiin Elements of Financial Supply
Chain Managemerit The Evolution of eFinancial Supply Chaiin e-Financial Supply Chair
Banks Perspectivie Legal Aspects of-&inancial Supply Chain.

Course Outcomes:

After completion othis course, student will be able to

CO 1: Identify and analyze business models, business strategies and corresponding competitive
advantage

CO 2: Plan warehouse and logistics operations for optimum utilization of resources

CO 3: Incorporateand learn the critical element of logistics and supply chain management

CO 4: Describe the ways to shift the business culture from work to overall prdgesa result

CO 5: Formulate and implement warehouse best practices and strategies

Text Books:

1. Martin Christopher, Logisticend Supply Chain ManagemeR{ Publishing International,
5" Edition, 20186.

2. Leonardo Decandia, Lei Lei, Rosa Oppenheim, Yao Zhao, Managing Supply Chain
Operations, WorldScientific Publicatior' Edition, 2017.

Reference Boks:

1. Henkzijm, Matthias Klumpp, Alberto Regattieri, SundereshHeragu, Operatiaugstics
and Supply Chain ManagemeBpringer 1% Edition. 20109.

2. Lincoln C. Wood, Linh N. K. Duong, Logisticand Supply Chain Management in the
Globalized Business Er8usiness Science Referen2021.

3. Donald J.Bowersox, Davi J.Closs & M.Biby Coop&upply Chain Logistics Management
MCGraw Hill Education" Edition, 2018.
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Journals:
1. International Journal of Logistics and Supply Chain Management
2. The IUP Journal of Saply Chain Management

E-Resources:

1. https://www.supplychainopz.com/2012/04/wAstogisticsandsupplychain
management.htmi

2. https://courses.lumenlearning.com/wmoipetnobusiness/chapter/suppdhain
managemerandlogistics2/

3. https://basdogistiqueservices.com/storage/app/media/Chopra_Meindl_SCM.pdf

Course Programme Outcomes
Outcomes
CO PO1| PO2| PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 3 3 3 9 3 33
CO2 9 3 9 3 1 1 3 29
CO3 9 3 3 1 3 3 3 25
CO4 9 3 1 3 3 3 3 25
CO5 9 3 3 1 3 3 9 31
Total 45 | 15 | 19 | 11 | 13 | 19 | 21 | 143
Low -1 Medium 3 High-9
SEC VI i Enterprise Resource Planning
(For Students Admitted from 20223)
Semester: VI Hours/ week: 2
Subject Code:IBBAS65/IBPAS65 Credit: 2

Course Objectives:

1. To provide a contemporary and forward looking on the theory and practices of ERP
technology

2. To develop the basic understanding of how ERP enrichdsiieess organisations in
achieving a multidimensional growth

Unit |
Introduction to ERP: Need for an ERPR History of an ERP Applicatiofi Benefits from an
ERP Systeni ERP and Enterprise ApplicationERPT A Subset of ERP Application.

Unit 1l
BusinessProcess Re Engineering (BPR): Need for BPRi Prons and Cons of BPRBPR/
Process RedesigrRei Engineering PhaseBRP and ERP Benchmarking.

Unit 11
Business Process ModellingBusiness Process Hierarchytandards for Business Modelliing
ProcesdModelling Maturity and Multi Dimension Modelling Integrated Data Modelling.
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Unit IV

ERP Implementation and Support: ERP Life Cycle: Pre Implementation PhaseProject
Preparatiori Business Blueprinting Realisationi Final Preparatiofi Supporti Methodology
for Implementatiori Demerits/ Problems of ERP.

Unit V

Emerging Trends on ERP:Extended ERP systems and ERP-add-CRM, SCM, Business
analytics- Future trends in ERP systemw&b enabled, Wireless technologies, cloud comptiting
ERP Global Vendar.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the basic concepts of ERP systems for manufacturing or service companies

CO 2: Identify the principles of ERP systems, their major components, and the réigigons
among these components

CO 3: Assess major ERP components, including material requirements planning, master
production scheduling, and capacity requirements planning

CO 4: Evaluate the pre implementation phase and support

CO 5: Develop knowledge of typical ERP systems

Text Books:
1. Rajesh Ray, Enterpriggesource PlanningMicGraw Hill Education, 1st Edition, 2017.
2. Alexis Leon, EnterprisResource PlannindyicGraw Hill Education, # Edition, 2019.

Reference Books:

1. Dr. Ashim Raj Singla, EnterprisdResource PlanningCengage Learning India Private
Limited, 2"*Edition, 2016.

2. Gerard Blokdyk, EnterprisdRkesource Planning: A Practical HandbgoKreate Space
Independent Publishing Platforn®' IEdition, 2016.

Journals:
1. The IUP &urnal of Entrepreneurship Development

2. The IUP Journal of Business Strategy

E-Resources:

1. https://www.netsuite.com/portal/resource/articles/erp/vidrarp.shtml
2. https://lwww.gad.com/eiN/what-is-erp

3. https://www.investopedia.com/terms/e/erp.asp

Course Programme Outcomes

Outcomes
CO PO1| PO2| PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 3 1 3 3 3 25
CO2 9 3 9 3 3 1 3 31
CO3 9 1 3 3 9 3 3 31
CO4 9 3 1 3 3 1 3 23
CO5 9 3 3 3 1 3 9 31
Total 45 | 13 | 19 | 13 | 19 | 11 | 21 | 141
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Low -1 Medium 3 High-9

Extra Credit 1 Knowledge Management
(For Studats Admitted from 202:23)

Semester: VI
Subject Code:IBBAX6 Credit: 2

Course Objectives:

1. To understand the current theoripsactices, tools and techniques in knowledge
management

2. To deal with the challenges faced in managing knowledge

Unit |

Introduction to Knowledge Management:Introduction- Multidisciplinary Nature of KM
Concept Analysis Techniquéd History of Knowledge Management Organizational
Perspectives on Knowledge Management.

Unit Il

Knowledge Management Cycle:Major approaches to the KM cycle The Bukowitz and
Williams KM Cycle - The McElroy KM Cycle- The Wiig KM Cycle -Integrated KM Cycle
Steps.

Unit 1
Knowledge Application: Knowledge Application at the Individual LevelTask Analysis and
Modeling- Knowledge Application at Group and Organizational Levels.

Unit IV

Knowledge Management ToolsKnowledge Capturand Creation ToolsKknowledge Sharing
and Dissemination Tools Knowledge Acquisition and Application Tools Strategic
Implications of KM Tools and Techniques.

Unit V
Future Challenges for KM: Political Issues Regarding AccesdPolitics of Organizatioria
Context and Culture Shift to Knowledge Based Assets.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand complex theories and practice of knowledge and intellectual capital
management

CO 2: Apply theaies to a wide range of scenarios

CO 3: Create action plans for knowledge intensive organisations

CO 4: Describe the aspects of industrial era management that may be inappropriate for
knowledge intensive organisations and provide alternatives

CO 5: Formulate a framework for thinking about knowledge intensive organisations

Text Book:

1. Jennifer A. Bartlett, KnowledgklanagementRowman & Littlefield Publishers, 2020.
Reference Books:

1. ElenaMadalina Vatamanescu , Florina Magdalena PinzEngwledge Management in the

Sharing EconomySpringer , 1 Edition, 2018.
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2. Marco Bettiol, Eleonora Di Maria, Stefano Micekinowledge Management and Industry
4.0,Springer 1% Edition, 2020.

Journals:

1. International Journal of Knowledge Management arattrres

2. International Journal on Leadership

E-Resources:

1. https://www.ibm.com/cloud/learn/knowledgeanagement

2. https://wwwyalamis.com/hub/knowledgmanagement

3. https://dianabarbosa.files.wordpress.com/2009/03/knowAedreagemenkimiz-dalkir. pdf

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | POY7 | Total
COo1 9 3 3 3 3 9 3 33
CO2 9 1 3 3 9 3 9 37
COo3 9 3 3 3 9 3 9 39
CO4 9 3 3 3 9 9 9 45
CO5 9 9 3 3 9 3 9 45
Total 45 19 15 15 39 27 39 199
Low -1 Medium 3 High-9

OPEN ELECTIVE COURSES OFFERED FOR OTHER MAJOR STUDENTS
(Other than B.Com, B.Com CA, B.Com Fintech, B.Com Honors and BBA)

Programme Structure
(For Students Admitted fror2022- 23)

Sem | Part | Subject | Course| Subject Title | Hours/ | Credit | CIA ESE Total

Code Week Marks

Il IV | IBOE3BA | OEC | Advertisement 2 2 - 50 50
Management

\Y, IV | IBOE4BA | OEC | Basics of 2 2 - 50 50
Investment

OEC - Advertisement Management
(For Students Admitted from 20223)

Semester: Il Hours/ week: 2
Subject Code:IBOE3BA Credit: 2

Course Objectives:
1. To understand the role of advertising in the survival and growth of business
2. To design a good advertisement strategy

Unit | (6 hours)
Introduction to A dvertising Management: Meaning and Definition of Advertisement and
Advertising -Advertising and PublicinAdvertising and Sales Promotiofdvertising
Objectives ModelsFunctions- Importance Advantages of Advertising.
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Unit Il (6 hours)
Types of Advertising: Factors- Kinds of Advertising Media: Indoor Advertising, Outdoor
Advertising, Direct Advertising, Promotional Advertising and its Merits and Dem@elsction
of Advertising Media.

Unit 1l (6 hours)
Advertising Copy: Qualities of a Good Advertising Coflements Types of Advertising
Copy: Scientific, Descriptive, Topical, Narrative, Personality, Questioning, Suggestive
Advertising Budget and its Metho@sAdvertising Effectiveness

UNIT IV (6 hours)
Advertising Agency: Departments of an Advertising Agency: Creative Department, Media,
Client Servicing Department, Marketing Research Department, Ancillary Sefucesions
AdvantagesSelection of an Advésing Agency.

Unit V (6 hours)
Campaign Planning: Steps in Planning an Advertisement Campdlijectives Types of
Campaign PlanningPhases of Campaign CreatidrStrategy Development Phasevertising
Brief to theCreativei The Creative Phasd@dvertising and Brand Positioninddvertising and
the Creative Matrix.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the concepts, need, importance, utility of advertising,mal@otion and
sales management

CO 2: Examine the role of media in service sector

CO 3: Identify critical marketing factors that influence advertising decisions

CO 4: Develop an advertising campaign plan that reflects an Integrated Marketing
Communication (IMC) perspective

CO5: Manage sales force

Text Books:
1. M.N.Mishra, Sales Promotion and Advertising Managemeidtmalaya Publishing House,

New Delhi, 2Edition, 2018.
2. Ritu Narang, AdvertisingSelling and PromotioRearson Educiai, 1°' Edition, 2021.

Reference Books:
1. Dr.K.KarunakaranMarketing ManagementHimalaya Publishing House, New Delhi® 3

Edition, 2021.

2. B.S.Rathor, Advertising ManagementHimalaya Publishing House, New Delhi“Rdition,
2016.

3. Dr.Ruchi GuptaAdverising and Personal Selling, Schol@ech Press,*iEdition, 2021.

Journals:
1. Indian Journal of Marketing
2. The IUP Journal of Marketing Management

E-Resources:
1. https://www.managmentstudyquide.com/advertisintanagement.htm
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2. https://lwww.mbaknol.com/marketirmpanagement/introductietw-advertising/

3. http://www.eiilmuniversity.co.in/downloads/Advertisiddanagement.pdf

Course Programme Outcomes
Outcomes
CO PO PO2 PO3 PO4 PO5 PO6 PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 9 3 3 9 9 9 51
CO3 9 3 9 3 9 9 9 51
CO4 9 9 3 3 9 3 9 45
CO5 9 3 3 3 3 3 9 33
Total 45 27 21 15 33 27 39 207
Low -1 Medium 3 High-9

OEC - Basics of Investment
(For Students Admitted from 20223)

Semester: IV Hours/ week: 2

Subject Code:IBOE4BA Credit: 2
Course Objectives:

1. To build an understanding of the fundamentals of investments

2. To be aware of the pros and cons of different investments

Unit | (6 hours)

Introduction to Investment: Elements NatureNeed for InvestmerDbjectives of Investment
Factors Influencing Investmeint Bpeculation and GamblinigDifference between Speculation
and Gambling Sources of Investment.

Unit Il (6 hours)
Risk: Risk in Investment Causes of Risk Classification of Risk Various Methods of Risk
Managemeni Different Methods in Measurement of RigReturni Meaningi Typesi Factors
Determining the Return on Investmeleasurement of Return.

Unit 11l (6 hours)
Modes of Investment:Features of Equity Shar&geference Share&dweat EquityRight Shares
Bonus Sharesdvantagedmportancé Difference between Shares and Stock.

Unit IV (6 hours)
Debenures. Features of DebenturdypesBond-Features of BoridiypesReasons for Issuing
BondWarrantsAdvantages Investment Information.

Unit V (6 hours)
Stock ExchangeHistory of Stock Exchanges in Indkunctions of ®ck Exchangdregulatory
Frame workMembers of Stock Exchangknportant Stock Exchanges in Indigpes of orders
Online Trading.
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Course Outcomes:

After completion of this course, student will be able to

CO 1: Acquire knowledge in different investmentesnues/ alternatives
CO 2: Understand the characteristics of different financial assets

CO 3: Design various strategies followed by investment practitioners
CO 4: Evaluate risk and return and understand the iodideetween them
CO 5: Develop skills in trding activities

Text Book:
1. Prasanna Chandralnvestment Analysis and Portfolio ManagemeMCGraw Hill

Education, 8 Edition, 2017.

Reference Books

L Dr. Preethi SinghJnvestment Managemerifimalaya Publishing House, New Delhi,"20
Edition, 20D.

2. O.P.Agarwal, Security Analysis &Port Folio Managementdjmalaya Publishing House,

New Delhi,*Edition, 2019.
3. Dr.V.A.Avadhani, Investment Managemertiimalaya Publishing House, New Delhi, 8th
Edition, 2019.

Journals:
1. Global Journal of Finance andadlagement
2. Finance India

E-Resources:

1. http://www.himpub.com/documents/Chapter1893.pdf

2. http://gitamskadapa.org/library/books/mba3sem/IPM/Wiley Finance,.Investment Managem
ent - Portfolio Diversification, Risk%20(1).pdf

3. https://www.drnishikantjha.com/booksCollection/Investment%20Analysis%20and%20Portfo
lin%20Management_ TYBMS%20V%202014 . pdf

Course Programme Outcomes 146
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 3 9 33
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 3 3 27
CO4 9 3 9 3 3 9 9 45
CO5 9 3 3 3 9 9 9 45
Total 45 15 21 15 21 27 33 177
Low -1 Medium 3 High-9

DISCIPLINE SPECIFIC ELECTIVE PAPER OFFERED F@RSC IT

PROGRAMME STRUCTURE
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Sem | Code Part | Course | Subject Title Hours | Credit | CIA | ESE | Total

/Week Marks

Vi IBITEGB | IlI DSE Il | Organizational 5 5 40 60 100
Behaviour

DSE Il T Organizational Behaviour
(For Students Admitted from 20223)
Semester: VI Hours/ week: 5
Subject Code:IBITEGB Credit: 5

Course Objectives:
1. To understand organizational psychology climate
2. To deal with groups and prevent/tackle conflicts

Unit | (15 hours)
Introd uction to Organisational Behaviour: Evolution of Organisational Behavicur
Approaches to Organisational BehaviduFeatures of Organizational BehaviduiTheories of
Organisational Behaviot€hallenges &OpportunitiecEmerging Issues in Organisational
Behavour.

Unit Il (15 hours)
Personality & Perception: Personality DeterminantsScales to Access Personalifjhe Big
Five Model -Personality Traits. Perception: Meaningimportance of Perception Factors
Influencing Rerception Perception in Individual Decision Makifigeaning and Techniques of
Group Decision Making.

Unit 11 (15 hours)
Leadership & Work Team: Types Needi Importance of Leadership LeadershipStyles-
Authoritarian, Participtive, Delegative, and Transactional, Transformation Leadership,
Charismatic Leaders, Leaders as Mentors and Ethical Leaddisbipies of Leadershiip/Nork
Groupi Team Work and Team Building Essentialkeys to Building Great Work Teams.

Unit IV (15 hours)
Group Dynamics & Conflict: Naturei The Dynamics of Group FormatidnTypes of Groug
Committee Organisatiori Nature and Function$ Positive and Negative Attributes of
Committee. ConfliciMeaningtypes of ConflictStages.

Unit V (15 hours)
Organisational Change & Development:Needi Importance Nature of Work Changeewins
Force Field Analysis Model Resistance to Change Overcoming Resistance to Change.
Organisational Developmen@bjectivesAssumptions Organisational Interventions.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Enumerate the evolution and growth of organisational behavior
CO 2: Identify the challenges and opportUnities of orgational behavior
CO 3: Understand the ingredients of individual behaviour
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CO 4: Explain classical theories and their limitations;
CO 5: Understand and deal with organizational work changes

Text Book:
1. K. AswathappaQrganisational BehaviourHimalaya Pubishing House, New Delhi, 18
Edition, 2018

Reference Books:

1. Dr.GauravSankalp, Organisational Behaviour, SahityaBhawan Publicatifh€dRion,
2017

2. Laurie j Mullins, OrganisationalBehaviour in the Workpladeearson Education India, "12
Edition 2020

3. Kushboo PathakQrganisationalBehaviour SBPD Publishing Hous&82Edition, 2021.

4. Robbins Stephen. RrganisationalBehaviouearson Education India, "L &dition, 2016

Journals:
1. The IUP Journal of Organizational Behavior

E-Resources:

1. https://www.iedunote.com/organizatioftahavior

2. https://lwww.marketing91.com/organizatiofmhaviour/

3. https://online.usi.edu/degrees/business/mba/hum@swurces/what-organizational
behavior/

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 1 1 9 29
CO2 9 3 3 3 3 3 9 36
CO3 9 9 3 3 9 3 9 45
CO4 9 1 3 3 1 3 3 23
CO5 9 3 3 3 3 3 3 27
Total 45 19 15 15 17 13 33 157
Low -1 Medium 3 High-9

CERTIFICATE COURSE IN EVENT MANAGEMENT
(For Students Admitted frori202223)

Course Objectives:
1. To enable the students serve as effective event managers
2. To develop skills to help in all areas of event management

Programme Structure

Subject Code Subject Title Hours | Credit | Marks
GCEM1 Event Managemetit Theory 30 5 100
GCEM2P Event Management Activities 50 5 100
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| Practicals
Total 80 10 200

Event Managementi Theory
(For Students Admitted from 20223)

Hours: 30
Subject Code:GCEM1 Credit: 5
Unit | (6 hours)

Introduction to Event Management: Meaning and Definition Advantages and Importance of
Event Managemerit Size of Eventd Types of Event§ Limitations of Event Management
Future Prospects of Event Management.

Unit Il (6 hours)
Framework of Event Hierarchy: Eligible Criteria for Nominating Core People Core
StructureEvent Infrastructure Core Talent.

Unit 1l (6 hours)
Conceptualizing and Designing Events 5 CO6s i n E vRanmiing Organiangie me n t
Staffing- Directingi Co-coordinatingi Controlling.

Unit IV (6 hours)
Setting of Objectives Competitive AssessmentResource Analysis.

Unit V (6 hours)
Choosing Event Site Managing Events Event Manager and the Team during the Evient
Close Down of an EventEvaluation and Legacies.

Text Book:
1. Dr.Anukrathi Sharma & Dr.Surthi ArorakEvent Management and Marketing: Theory,
Practical Approachesred PlanningBharti Publicationd® Edition, 2018.

Reference Books:

1. Alex GenadinikEventPlanning: Management & Marketing for Successful Everfifex
Genadinik Publication,*{Edition, 2015.

2. H.R. Appannaiah &H.R. RahamatPrinciplesof Event Management, HimalayrRublication
House, New Delhi, $LEdition, 2016

3. Ruth Dowson Event Planning and Management: Principles, Planning and Practaegan

PagePublication, 2 Edition, 2018

E-Resources:

1. https://guidebook.com/resources/evplanningquide/

2. https://www.teami.org/wha-eventmanagement/

3. https://www.uou.ac.in/sites/default/files/sIm/H802.pdf
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Event Management Activitiesi Practicals
(For Students Admitted from 202223)
Subject Code:GCEM2P

Hours: 50
Credit: 5
1 Planning of activities for an ent
1 Budget Preparation
1 Look for Sponsors
1 Selection of Event Member Council
1 Duties allocated to Event Managers
91 Drafting an Agenda
1 Invitation
1 Choosing the right venue, date and time
1 Inviting the Resource Person
1 Organizing Events
1 Event Schedule (Timg of each program in the Event)
1 Check list form
1 Prize Distribution
1 Feedback Forms and Report of the Event
1 Post-Event Duties
B.Com Fin Tech
PROGRAMMESTRUCTURE
(Students Admitted from 202223)
Sem Sub Code|Part [Course Subject Title Hours/|Credit| CIA | ESE | TOTAL
Week
IBLT11/I | |Languagd [Tamil I/ Arabic I(a(or)b/Hindila(or)b)| 5 3 40 60 100
BLA11/IB
LH11
[ IBLEI12/ | I |Language I[English | (a (or)b) 5 3 40 60 100
IBLEII12
IBFTC11 | 1l |Core | Business Mathematics 6 4 40 60 100
IBFTC12P| 1l |Core ll /Accounting Package for 5 5 40 60 100
Business(Tally Prime)
IBFTA13 | IlIl |AECCI . . . 5 4 40 60 100
Introduction to Financial Markets »
IBFTS14 | IV [SEC Logical Reasoning 2 2 - 50 50
Library/ Browsing 1 - - -
Games/ Remedial 1 - - -
Total 30 21 | 200 | 350 | 550
IBLT21/ | |Languagd [Tamil ll/Arabic Il (a(or)b/Hindi Il a(or)b)| 5 3 40 60 100
IBLA21/
IBLH21
:EII:E:IZZZZ/ I Language IEnglish 1l a (or)b 5 3 40 60 100
I IBFTC21 | lll (Core lll Introduction to Financial Technology 4 4 40 60 100
IBFTC22 | 1l [Core IV . 5 5 40 60 100
R &Python for Finance »
IBFTA23 | 1l JAECC Il  |Financial Accounting 5 4 40 60 100
IBFTS24F IV |SEC # InternshipPC Package Lab 2 2 - 50 50
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IBES2 IV |GICI Environmental Science 2 2 - 50 50
Library/Browsing/Lectures 1 - - -
Games 1 - - -
IBFTX2/ ExtraCreditBusines<Communicatior®nline Course* 2 - 100 100
IBFTX20
Total 30 | 23+2| 200 | 400+ | 600+
100 (100
IBFTC31| | |CoreV Business Statistics 5 4 40 60 100
IBFTC32 | Ill |[Core VI |Fintech &Cyber Security 5 4 40 60 100
Il IBFTC33 | lll (Core VIl n _ ) _ 4 3 40 60 100
Digital Marketing for Financial Sector >
IBFTC34 | 1l [Core VI _ _ 4 3 40 60 100
Al / ML for financial Sector >
IBFTA35 | 1l JAECCIllI  |Banking Theory Law & Practice 4 4 40 60 100
IBFTS36 | IV |SEC 1 Integrated Coursé 2 2 - 50 50
Customer Relationship Managem
IV |OEC 2 2 - 50 50
IBHR3 vV |GIClI Human Rights 2 2 - 50 50
IBXTN3 V |[Extension NSS/CSS 2 2 100 - 100
IBFTX3/I Extra Credilnternational Marketing/Online Course* 2 - 100 100
BFTX30
Total 30 | 26+2| 300 | 450 [750+
+100 |100
IBFTC41 | |Core IX Management Accounting 4 4 40 60 100
IBFTC42 | 1l |Core X _ 5 4 40 60 100
Block Chain Management>>
IBFTC43 | 1l |Core X | |Corporate Accounting 5 3 40 60 100
IBFTC44 | 1l |Core XII _ _ . 5 3 40 60 100
Financial Derivatives»
IV IBFTA45 | Il |AECCIV [Fin Tech Ethics and Corporate Governa| 5 4 40 60 100
IBFTS46 | IV [SEC International Financial Reporting and 2 2 - 50 50
Standards
IBLVE4 IV |GICIII Life Skills and Value Education 2 2 - 50 50
IV [OEC 2 - 50 5Q
IBFTX4/ Extra CrediProject/Online Course* 2 - 100 100
IBFTX40
Total 30 | 24+2 | 200 | 450+ 650+
100 (100
IBFTC51 | Il |Core XlIl |[Income Tax TheoryLaw & Practicesl 5 5 40 60 100
IBFTC52 | Il [Core XIV |Cost Accounting 5 4 40 60 10(Q
V' IBFTC53 | Il |Core XV _ _ 4 3 40 60 100
Analytics for Finance »
IBFTC54 | 1ll |Core XVI 1 Integrated Coursé Big Data 4 3 40 60 104
Analytics
IBFTESA/| 1l |DSEI Fin Tech Startups and Innovations 4 4 40 60 10d
IBFTE5B Commercial Law
IBFTESC/| lll DSE I i i i 4 4 40 60 10(Q
IBETE5D Financial Modeling » /Company Law
IBFTS55 | IV |SEC Corporate Compliance Management 2 2 - 50 50
IBWES vV |GICIV Women Entrepreneurship 2 2 - 50 50
IBESX5/ Extra CrediEmployability Skills/Online Course* 2 100 - 10(
IBFTX50
E 431




Annexure T| 2022

Total 30 | 27+2 | 240+ | 460 [700+
100 100
IBFTC61 | Il |Core XVII | _ _ 6 5 40 60 100
FinTech Intelligence »
IBFTC62 | 1ll |Core XVIII Income Tax Theory Law & Practidds 6 5 40 60 100
IBFTC63 | Ill |Core XIX [Human Resource Management 5 4 40 60 10(Q
IBFTC64 | 1l |Core XX |[Strategic Mangement 6 4 40 60 100
IBFTEGA/| 11l |DSE Il Security Analysis and Portfolio 4 4 40 60 100
IBFTEGB Management / Logistics
IAnd Supply Chain Management
IBFTS65 | IV |SEC Total Quality Management 2 2 - 50 50
Library/Browsing
IBFTX6/ ExtraCreditPrinciples and Practices of 2 - 100 100
IBFTX60 Insurance/Online Course*
Total 30 [24+2 | 200 | 350 550+
+100 (100
Grand Total 180 [145+1(01340 + 2460 3800
100 | +400 +500

* For Online certification credit alone will be assigned on submission of certifictaamedt
through appearing for Online Examination from SWAYAM, EDX, Spoken Tutorial, NPTEL
or Coursera.

Note:

AECCI Ability Enhancement Compulsory Course

SECi Skill Enhancement Course

DSET Discipline Specific Elective

OECI Open Elective Course

Core 11 Business Mathematics
(For Students Admitted from 20223)

Semester: | Hours/week: 6

Subject Code:IBFTC11 Credit: 4

Course Objectives:

1. To understand the basic concepts of mathematics and its application in
business

2. To enhance the problem solving &asion making skills by using
mathematics

Unit | (15 hours)

Set Theory. Elementsi Definition T Symbolsi Roaster Method Rule Methodi
Types of Set$ Unioni Intersectioni Sub Set§ Complements Difference of Two
Setsi VennDiagrari DeeMor gawd s L a

Unit Il (15 hours)
Ratios: Definition T Inverse of a Rati® Dividing a Given Number in a Given Ratio
Comparison of Two or More Ratio§ Commensurable and Incommensura
Quantitiesi Compound RatibDuplicate RatidoTriplicate Rati® Sub Dupliate Ratio
and Sub Triplicate Ratib Continued Ratio

Unit 111 (15 hours)
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Proportion: Meaning 1 Difference between Ratio and Proportign Continued
Proportion 1 Common Value Techniquénvertendo ,Alternendo, Dividendo ar
ComponendbVariatiori Direct Variationi Inverse Variation

Unit IV (15 hours)
Logarithms and Commercial Arithmetic: Logarithmsi Definition T Exponential
Formsi Laws of Logarithmg Change ofBase Formula CommonLogarithms and
NaturalLogarithms

Interest: Simplé Compound’ Normal Rate Effective Rate; Depreciationi Growth
and Fall of Populationi Percentagé Profit and_oss.

Unit VvV (15 hours)
Linear and Quadratic Equations: Ordinary Linear Equation Simultaneous Equatio
T Quadratic Equation§ Methods of Solving Qadratic Equations Relationship
between the Roots and the -€fficient of the Equatiori Formation of Quadratic
Equations

Course Outcomes:

After completion of this course, student will be able to
CO1: Acquire knowledge in business mathematics
CO2:Explanratios and its applications in business
CO3:Applymathematicalproportions in business decisions
CO4:Usecommercialarithmetics in day to day life
CO5:Excel in problem solving

Text Book:
1. Dr.P.R.Vittal,Business MathematicMargham Publication,2021.

Reference Books:
3. J. K. SharmaBusiness MathematicBreamtech Publisherfd:Edition 2019.
4. Dr.Padmalochan HazarikBusiness MathematicSultan Chand, 2016.

Course Programme Outcomes
Outcomes
CO PO1| PO2| PO3| PO4| PO5| PO6| PO7| Total
COo1 9 3 3 3 1 1 3 23
CO2 9 3 9 3 3 3 3 33
COo3 9 1 9 3 3 9 9 43
CO4 9 1 1 3 3 3 3 23
CO5 9 1 1 3 3 3 3 23
Total 45 9 23 15 13 19 21 | 145
Lowi 1 Mediumi 3 Highi 9
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Core Il - Accounting Package for Business
(Tally Prime)
(For Students Admitted fro2022- 23)

Semester: | Hours/week: 5
Subject Credit: 5

Code:IBFTC12P
Course Objectives:
3. Toimpart knowledge on accounting concepts using Tally software
4. To understand accounting and inventory features of Tally and equip them with
required sKi for employability

8. Company Infa’ Createi Alter i Deletei Shut Company.

9. Accounts Info- Create, Alter, Delete, Display Account Group at Single & Multiple
Mode- Create, Alter, Delete, Display Ledger Account at Single & Multiple Mode

10. Accounting Vauchers: Receigt Paymeni Contral Purchasé Salesi Journal, Credit
Note and Debit Note F11 Features Cost Category & Cost Centre.

11. Inventory Info(Create Alter, Display, Deletelnit of Measure(Simple & Compound)
- Stock Group Stock Category Stock Item- F11 Features Batch wise details
Purchase Order & Sales OrddfBT & GST Calculation.

12. Invoking Inventory in Invoice Mode & Voucher Mode: Purchase & Sales Voucher:

13. Preparation of Bank Reconciliation StatemeRteparation of Finahccounts & Trial
Balance

14. Bill Report: Preparation of Outstanding Bill Report (receivables & payables) & Dis
Stock Summary.

Tally Lab List

28. Company CreatiopPAlteration

29. Creaté Alter 1 Delete- Account Group in Single Mode

30. Create- Alter T Delete-Account Groups in Multiple Mode
31. Createl Alter 1 Delete- Ledger Account in Single Mode
32. Creatéel Alteri Delete- Ledger Accounts in Multiple Mode
33. Creating Receipt Voucher

34. Creating Payment Voucher

35. Creating Contra Voucher

36. Creating Purchase Voucher

37. Creating Sales Voucher

38. Creating Journal Voucher(journal, credit note, debit note)
39. Create Unit of Measure

40. Create Stock Group

41. Create Stock Item

42. Create Purchase Voucher invoking Inventories(invoice mode)
43. Create Sales Voucher invoking Inventories(ineoimode)
44. Prepare Voucher Invoking Batch Wise Details

45. Preparation of Bank Reconciliation Statement

46. Preparation of Outstanding Bills Report(receivables& payables)
47. Cost Category & Cost Centre

48. Create Purchase Order

49. Create Sales Order

50. Calculation of FBT

51. Calculdion of GST

52. Preparation of Final Accounts

53. Preparation of Trial Balance

54. Display Stock Summary
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Course Outcomes:

After completion of this course, student will be able to

CO1: Demonstrate create, alter and shut down company accounts
CO2: Sort out accountig vouchers with F11 features

CO3: Explicate different types of journals and ledgers

CO4: Assess bank reconciliation statement and bill reports

CO5: Construct trial balance, stock summary and final accounts

Text Books :
1. Sanjay Satpathyfally Prime Baok, Swayam Education, 2020.

Reference Book:
1. BimlenduShekharLearn Tally Prime with Practical examp|ex021.

E-Resources:

1. https:/itallysolutions.com/download
2. www.teachoo.com

Core Il - Accounting Package for Business (Tally Prime)

Course Programme Outcomes
Outcomes
CO PO 1 PO 2 PO 3 PO 4 PO5 PO 6 PO 7 Total
Co1 9 1 3 9 3 3 3 31
CO 2 9 1 3 3 9 3 3 31
COs3 9 1 3 3 3 9 3 31
CoO4 9 1 3 3 9 9 3 37
CO5 9 1 3 3 9 9 9 43
Total 45 5 15 21 33 33 21 173
Lowi 1 Medium i 3 Highv 9

AECC | Introduction to Financial
Markets
(For Students Admitted from 20223)

Semester: | Hours/week: 5
Subject Code: Credit: 4
IBFTA13

Course Objectives:
1. To get a basic understanding of the products, players and functioning of fir
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markets, particularly the capital market.
2.To understand the terms and jargons used in the financial newspapers and peri
3.To understand the concepts of datives

Unit | (8 hours)
Markets and Financial Instruments : Types of Markets: Equity Debt, Derivatives
Commodities; Meaning and features of private, Public companies; Types of inves
avenues

Unit Il (9 hours)
Primary Market : Initial Public Offer (IPO); Book Building through Online IPO;
Eligibility to issue securities; Pricing of Issues; Fixed versus Book Building issues
allotment of Shares; Basis of Allotment; Private Placement.

Unit 1 (9 hours)
Secondary Market :Role and functios of Securities and Exchange Board of In
(SEBI); Depositories; Stock exchanges Intermediaries in the Indian stock n
Listing; Membership; Trading Clearing and settlement and risk management; In
protection fund (IPF); and Do's and Don'ts forastors, Equity and debt investment.
Unit IV (9 hours)
Derivatives: Types of derivatives; Commodity and commodity exchanges; Comm
versus financial derivatives

Unit V (9 hours)
Financial Statement Analysis :Balance sheet; Profit 8oss account; Stock mark
related ratios; Simple analysis before investing in the shares; understanding
report; Director's report
Course Outcomes:
After completion of this course, student will be able to
CO1: Understand various constituents opital market
CO2: Remember the basic concepts relating to different avenues of investment
COa3: Evaluate the difference between primary and the secondary market
CO4: Apply knowledge related to derivatives market
COb5: Analyze financial statement
Text Book:
1. NCFM -Financial Markets: Beginners Module, Mumbai: NSE
Reference Books:
1. H.R. Machiraju(2019).Indian Financial SystenNew Delhi:Vikas
Publishing
2. J. K. SharmaBusiness MathematicBreamtech Publisher'“Edition 2019.
3. Joydeep Se Abhishek Apte (2013), Fixed Income Markets in India. Mum|
Shroff Publishers & Distributors Pvt Ltd
E-Resources:
MOOC, NSE Website etc.

SEC I- Logical Reasoning
(For Students Admitted from 2023)

Semester: | Hours/week: 2
Subject Code: IBFTS14 Credit:2
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Course Objectives:
1.To gain the core skills associated with critical thinking
2. To differentiate between deductive and inductive reasoning

Unit | (6 hours)
Number Series:

Series Completions :Type I:

Number Series: Ga | (Problems) Coding and Decoding:

Type I: Letter Coding Case(i)Case(ii)

Type II: Direct Letter Coding Type lll: Number/Symbol Coding Case(i) Case(ii)

Unit Il (6 hours)
Odd Man Out:

Odd Man Out and Series (Problems)Blood Relations

Type I: Deciphering Jumble dup Descriptions

Type II: Puzzle Relation Type Ill: Coded Relation

Unit 11 (6 hours)
Direction Test:
Direction Sense Test(Problems)

Unit IV (6 hours)
Sitting Arrangement:
Sitting Arrangement(Problesi

Unit V (6 hours)
Syllogism:

Rules of Syllogism and Problems

Course Outcomes:

After completion of this course, student will be able to

CO1:Explain critical thinking in academic and ranademic pursuits

CO2:Discriminate the basic elements of argutse

CO3:Analyseabasic working knowledge of propositional and predicate logic

CO4: Examine logical relations among statements and analyze logically complex statements
CO5:Calculate the substance and meaning of mathematical problems and solutions

Text Books:

1. Agarwal, R.S.A Modern Approach to Verbal and Noferbal ReasoningS.Chand & Company
Pvt. Ltd, New Delhi, 2018.

2. Agarwal, R.S.Quantitative Aptitude for Competitive Examinatip8Chand & Companlimited,
New Delhi, 2018.

Reference Books:
1. NishitK.SinhalLogical Reasoning and Data Interpretation for ®aarson Education,
SeventhEdition, 2020.
2. Arun SharmaHow to Prepare for Logical Reasoning for CAT, McGraw Hill Educafiodia)
Private Limited, 6th Edition, 2021.

Journal;
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1. International Journal of Computer Theory and Engineering

E-Resources:

3. https://www.indiabix.com/logicateasoning/questiorsndanswers/
4, https://www.sawaal.com/aptitudeasoninegguestionsandanswers.html
Course Programme Outcomes
Outcomes
CO PO1| PO2| PO3| PO4| PO5| PO6| PO7| Total
CoO1 9 3 9 3 9 3 3 39
CO2 9 3 3 9 3 3 3 33
CO3 9 3 3 3 9 3 9 39
CO4 9 9 3 9 3 3 3 39
CO5 9 3 3 9 3 3 9 39
Total 45 21 21 33 27 15 27 189
Lowi 1 Mediumi 3 Hight 9
Core - lll Introduction to Financial
Technology
(For Students Admitted from 2023)
Semester: | Hours/week: 4
Subject Code:IBFTC21 Credit: 4

Course Objectives:

1.To have an wdepthunderstanding of the relationships existing amormgkety global financia
systems

2.To demonstrate and advandetbwledge of key theoretical finance and economic conc
under pinning financial markets

Unit | (18 hours)
Introduction: Introduction of Fintech industrreas of FinteckHistory of Fintech Fintech
importanceNew Entrants to Banking: New banking entrants in a flagte traditional banking
LandscapéNew Operating Models for BankiAganking as a service and Open AlRIso-banks,
Challenger banks and | Banks

Rethinking payments and remittances:  Payments adremittancesinaflas
Traditionalremittancesizeoftheremittances markepcoming trends in remittanddanovative
ways of sending money.

Unit Il (18 hours)
Digital Lending innovation: Digital Lending innovation in a flaskshort hisory of lendingpeer
to-peerlendingP2Pmarket place lending business mambeisumer lendingligital lending for
studentdigital lending for SMEsligital mortgages

Commercial banking transactions: Commercial banking transactions in a flasWorking
Natureof commercial bankingME market sizé&the impact of Fintech on business bankihg
impact of Fintech on corporate banking Online accounting for SMEs and integratior
business bankingools for SMEs

Next Generation Commerce:Next Generation Commerda a flash changes in custome
shopping behaviour-point of sales(POS)evolutiemPOS Business Moddlablet based cas
registersOnline acquiring
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Unit 1l (18 hours)
Crowd funding and Crowd investing: Crowd funding and Crowd investing in flagh
Busineses traditionally fund Crowd funding business modeilarket sizekey crowd funding
platformstop crowd fundingcampaignscrowd investing

Innovative wealth management: Innovative wealth management iftash-Wealth managemer
works-changes in customer expatibnschanges in advisorshanges in data analytichanges
in access to productocial investingPersonal finance management.

Unit IV (18 hours)
The power of big data: The power of big data in a flasHistory of Data Big Data Working
princples Uses Big Data InnovativelBig Datain the Financial Services Industry.

The Internet of Things: The Internet of Things in a FlasGrowth of I0T- The Impact of IoT on
BusinessesThe 10T in CategoriesCombining loT and Block chainThe IoT in Finacial
Services 020 and IoT in FinTechChallenges Faced by the IoT.

Block chain and Distributed Ledgers Block chain and DistributedLedgersinaFlas
AboutDistributedLedgerB8lockchainTheComponentsofBlockchaihopCryptocurrencies
Impacts of Financial SeioesInvestment in Block chaise Cases for Block chain.

Unit V (18 hours)
The Rise of Insurtech The Rise of Insurtech in a Flasimsurance Working principteMarket
Size Drivers ofDisruptionPeerto-Peerinsuranc8lockchainedinsuranceandMachineleing
Wearablesininsurane@Vorking Principle ofTraditional Insurance Firmiteresting Insurtect
ldeas

Identification, Cyber security, and Regtech: Identification, Cyber security, and Regtechi
FlashTraditional Ways of Using Identificatiebnique Idatification System in India
Identification for the Unbankedsing Biometrics as IdentificatielJsing Biometrics in Bank
Transactions Using a Distributed Ledger forldentificatiofheUNIdentityAspiration
CybercrimeandltsHistorff heCybersecuritySectdrypeof CybercrimeCyber security
Categories and PlayeRegulation Technology(Regtech).

Course Outcomes:

After successful completion of this course, student will be able to
CO1:Definethefinancial technology

CO2: Apply the digital lending innovation and loT

CO3: Analyze the cyber security and block chain

CO4: Evaluate the crowd funding and crowd investing funding models
COb5: Create the distributed ledgers

Textbook:
1. Agustin Rubini,Fintechin a Flash: Financial Technology Made Ea¥Yyalter de Gruyter
Publishe, Third Edition, 2018.

Reference Books:

1. Susanne Chishti and Janos Barbériee FINTECH Book: The Financial Technology
Handbook for Investors, Entreprenewnsd VisionariesJohnWiley Publisher, First Edition,
2016.
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2. The oLynn, JohnG. Mooney, Pierang&osati,Mark Cummingisrupting Finance: FinTech
and Strategy inthe21st CentuBalgrave, First Edition,2018.

3. Abdul Rafay,FinTech, as a Disruptive Technology for Financial Institutid@Global,
2019.

4. Bernardo NicolettiThe Future of FinTech: Integnaig Finance and Technology in Financia
ServicesPalgrave Macmillan, 2018.

E-Resources:
1. htips://www.courserarg/coursesuery=fintech
2. https://www.edx.org/course/introductio-fintech

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 9 9 3 3 9 9 51
CO2 9 9 9 9 9 9 9 63
CO3 9 3 9 3 9 9 9 51
CO4 9 9 9 3 9 9 9 57
CO5 9 3 9 9 9 9 9 57
Total 45 33 45 27 39 45 45 279
Low-1 Mediuns High9
Core IV R & Python for Finance
(For Students Admitted from 20223)
Semester: Il Hours/week: 5
Subject CodelBFTC22 Credit: 5

Course Objectives:

1. To provide a broad understanding of the principles and techniques of Python coding for
finance applications.

2. lllustrate how data analytics can improve financial decisiaking.

3. Provide students with faundation for performing data analytics in finafredated roles bott
inside the financial sector and outside the financial sector.

Unit | (8 hours)

Python and Finance: Pythor History of Python Python EcosystemTechnology in Finance
Rise of Reallime Analytics Finance and Python Syntakfficiency and Productivity Throug!
Python From Prototyping to ProductienPython Deployment Anaconda Pythorr Spyder

Algorithmic Trading Python for Algorithmic TradingMachine and Deep Learning.

Unit Il (9 hours)

Working with Financial Data : Reading Financial Data from Different Sourc@gorking with
Open Data SourcedRetrieving Historical Structured Dat&etrieving Historical Unstructure
Data Storing Financial Data EfficientlyThe proces®f algorithmic trading Moving averages
Technical analysis techniqueSrossoversPairs trading Data Visualization Two-Dimensional
Plotting OneDimensional Data SefTwo-Dimensional Data SeitOther Plot StylesFinancial
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Plots Financial DataRegresion Analysis.

Unit 1l (9 hours)
Models and Concepts: Supervised Learning Models: An Overviewinear Regression
Ordinary Least SquarefRegularized Regressionogistic RegressionK-Nearest Neighbofs
Linear Discriminant AnalysisClassificationand Regression TreeEnsemble ModelsANN-
Based Models ANN using sklearn Using ANNs for supervised learning in finardeglodel
PerformanceOver fitting and Under fittingCross ValidationEvaluation MetricsUnsupervised
Learning: Dimensionality Reduon- Clustering Techniquek-means Clustering

Unit IV (9 hours)
Advanced Machine Learning Models in Finance: Investigating advanced classifieBandom
Forest Gradient Boosted TreesXGBoost Using stacking for improved performanc
Invedigating the feature importancévestigating different approaches to handling imbalar
data Under samplingOversampling SMOTE- Bayesian hyper parameter optimization.

Unit V (10 hours)
Financial Analytics and Development :Excel Integration Basic Spreadsheet Interactio
Scripting Excel with Python Object Orientation and Graphical User Interfac&3bject
Orientation Basics of Python ClasseSimple Short Rate ClassCash Flow Series Clas:
Graphical User InterfacesShort Rate Class with GUUpdating of ValuesCash Flow Serie:
Class with GUWH Web Integration Web Basics Web Plotting Static Plots Interactive Plots
RealTime Plots Rapid Web ApplicationsWeb Services.

Course Outcomes:

After completion of this course, student will beeat

CO1: Understand the need and advantages of using python for financial analytics

CO2: Apply advanced calculation, generate outputs, create variables, abstract from data 1
python.

CO3: Remember python models and techniques that aid design, aralgsesaluation of
financial decisiormaking.

CO4: Analyze advanced machine learning models in finance using python

CO5: Create Excel, Web and GUI based design for trading platforms to support analytics.

Text Books:

1. LookabaughB., TatsatH., Puri, S.(2020).Machine Learning and Data Science Blueprints
Finance China:O'Reilly Media.

2. Hilpisch, Y. (2014). Python for Finance: Analyze Big Financial Data. United States: O'
Media.

3. Hilpisch, Y. (2020). Python for Algorithmic Trading. Urdt8tates: O'Reilly Media.
4. Fletcher, S., Gardner, C. (2010). Financial Modelling in Python. Germany: Wiley.

5. Lewinson, E. (2020). Python for Finance Cookbook: Over 50 Recipes for Applying M
Python Libraries to Financial Data Analysis. United Kiogd Packt Publishing

Reference Books:
1. Naik, K. (2019).HandsOn Python for Finance: A Practical Guide to Implementing Financ
Analysis Strategies Using Pythdonited Kingdom:Packt Publishing.
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2. Website Link: MolinS. (2019).HandsOn Data Analys with Pandas: Efficiently Perform
Data Collection, Wrangling, Analysis, and Visualization Using Pythmted Kingdom:Packt
Publishing.

Note: Question paper shall cover 100% theory.
E-Sources:

1 .https://[towardsdatascience.com/pytHonfinancethe-completebeginnersguide
764276d74cef

2 https://pythonforfinance.net/

3.https://github.com/yhilpisch/py4fi

4 https://github.com/wilsonfreitas/awesomeaant

AECC Il'i Financial Accounting
(For Students Admitted from 20223)

Semester: Il Hours/week: 5
Subject Code:IBFTA23 Credit: 4
Course Objectives:
1. To explain the basic concepts of accounting apyly skills to help analyze and solve
business problems and to take advantage of business opportunities
2. To describe and explain tipeinciples and social responsibilities of accountants in ensur
the integrity of financial information

Unit | (18 hours)

Introduction to  Accounting: AccountingPrinciplesConventionsConceptsasperAccountin
Standards 1 to-Bouble Entry System: Rulés Scopei Limitationsi Journali Ledger Trial
Balance

Unit Il (18 hours)
Subsidiary Books and Bank Reconciliation StatementBenefits i Basic Documentsi
Preparation of individual subsidiary BodkBurchase BodkSales Book Purchase Return Boo
T Sales Return BookCash Book Simple Cash Book Only.

Bank Reconciliation Statement:Needi Differencei Methodsi Proformai Bank Balance To
be shown in Balance Shéédjustment in Cash Book

Unit 111 (18 hours)
Depreciation Accounting: Basic Factor$ Provision for Depreciatioin Methods: Straight Lirie
Written Down Valué Annuity Method

Unit IV (18 hours)
Final Accounts: Introductioni Trading AccouritProfit and Loss AccouritBalance Sheet
-PreparationoflIncomeandFinancialStatementsofBaldingConcernswithAdjustmefitdrovision
for Bad DebtgOutstanding Expenses & IncomBgepaid Expenses & Incomes

Unit vV (18 hours)
Investment Accounts and Voyage AccountNaturei Types of Securities Purchase and Sal
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of Investments cum InterestEx-Interesti Investment in Equity SharésAccounting Treatmen
of Investments.
VoyageAccountintroductionri TreatmentofSpeciallterifhcompleteVoyagievVoyagein Progress

Course Outcomes:

After completion of this course, student will be able to
CO1:Acquireknavledgein accounting principles and concepts
CO2:Understand single entry system and convert it in to double entry system
CO3:Analyze,measure and modify rectification of errors

CO4: lllustrate depreciation accounting with its factors, provision and methods
COb:Prepare final accounts

Textbook:
1. S.P.Jain & K.L.Narangddvanced Accountangi{alyani Publishers, NewDelhi, PEdition,
2019.

Reference Books:

1. R. L. GuptaAdvanced Accountancgultan Chand &Sons, New Delhi,"1 &dition,2016
2.T.S.Reddy&DrA.Murthy, FinancialAccountingVlarghamPublications,Chennai, 2021
3.M.C.ShuklaAdvancedAccoun8Chand&Co LtdNew Delhi,19'Edition,2017.

Note: The questions should be asked in the ratio of 70%problemand30%theory.

Journals:
1. Indian Journal of Finance.
2. Finance India.

Course Programme Outcomes
Outcomes
CO PO| PO| PO| PO| PO| PO| PO| Total
1 2 3 4 5 6 7
Cco1 9 1 3 9 9 9 3 43
CO2 9 1 9 3 1 3 3 29
COs3 9 3 9 3 1 9 9 43
CO4 9 1 9 9 9 9 9 55
CO5 9 1 9 3 1 9 9 41
Total 45 7 39 27 21 39 33| 211
Lowil Mediumi 3 Highi 9
SECT PC Package Lab
(For Students Admitted from 2023)
Semester: I Hours/week: 2
Subject Code:IBFTS24P Credit: 2

Course Objectives:
3. To explain the basic concepts of windows operating systems
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4. To emphasize the studentsgractically demonstrate the windows operating system

Unit | (6 hours)
Word Processor
1. Document creation, text manipulation with scientific notation
2. Table creation with formatting & conversion
3. Mail merge and letter preparation
4. Drawing flow chart aub shapes Alignment setup and hyperlink
Unit 1l ( 6 hours)
Electronic Spreadsheet
1.Spreadsheet chart
2.Formula editorfunctions
3. Sorting data, filter
Unit 1l (6 hours)
Professional Presentation
1.Slidescreation (blank and presentatiemplates)
2.Changingslidedesignandlayout
3. Setting animation effects

Unit IV (6 hours)
Database Management Tool

1.Tablecreation

2.Queries (total, average)

Unit V (6 hours)
Personal Information Management

1.Setupanknail

2.Exchangeeailandpublicfolders

3.Setup calendar

4. a. Create, edit and delete new appointments

5. b. Create recurring appointments

Note: Questions for the external examination will be based on the concepts learnt

Course Outcomes:

After completion of this coursetuslent will be able to
CO1:Acquirepracticalknowledgein word processor

CO2: Demonstrate the concepts of electronic spreadsheet management for business
COa3: Use professional presentation for business purpose

CO4: Explain database management tool

CO5: Developpersonal information management system

Course Programme Outcomes

Outcomes
(6{0) POl1l| PO2| PO | PO4| PO5| PO6| PO7| Total

3

COo1 9 3 3 3 3 3 3 27
CO2 9 3 9 3 3 3 3 33
COo3 9 3 3 3 9 3 3 33
CO4 9 3 3 3 9 3 9 39
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CO5 9 9 9 3 9 3 9 51
Total 45 21 27 15 33 15 27 183
Lowi 1 Mediumi 3 Hight 9

Extra Credit i BusinessCommunication
(For StudentAdmittedfrom 2022- 23)

Semester: |l Hours/week: -
Subject Code:IBFTX2 Credit: 2
Course Objectives:

1.Tolearnthebasic concepts bushesscommunication

2.To understand the various communication methods and theoretical framework

required toun abusiness

Unit |

Introduction to Communication: Communicatiorin Businesg Typesof Communication
Barriers to Communication Principles ofEffective Communicatiori GrammaticaStandards
in Communicatiori Factors for Selectioaf Means ofCommunication

Unit Il

Types of Letters: Application for Job Positions i Trade Letters i Enquiries,

Offers i ResumePreparation

Unit 1
Quotations: Ordersi Conformationi Executioni Cancellationof an Order, Complaintand
Adjustments Letters ofCollectioni ModernMethods ofCommunication.

Unit IV
Banking Correspondence Elements Typesi Lettersof Banking Correspondence.

Unit VvV
Report Writing: Types, Structureand Methodsof Drafting Reportsfor Individuals and
Committees Annual Reports oBusinesses.

Course Outcomes:

After completion othis course, student wilbe ableto

CO1: Acquireknowledgeon communication

CO2: Identify the theoretical framework for writing business letters

COa3: Prepare quotations, letters and modern methods for communication
CO4: Deal with bankingcorrespondence

COb5: Draft report for business

Text Book:

1.R.C.Bhatia,Modern Commercial Correspondence Office Management
SterlingPublishersPvt. Limited,19" May, 2015.

ReferenceBooks:
1.RamesHPattanChetty, BusinessCommunicationR.Chand8 CO0,1* January2019.
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2.R.C.SharmaKrishnaMohan & VirendraSinghNirban, BusinessCorrespondence
McGraw Hill Publications, 18 July, 2020.

E- Resources:
1.www.yourarticlelibrary.com
2. www.businessnewsdaily.com

Course Programme outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 9 3 3 9 3 3 39
CO4 9 3 3 3 3 3 9 33
CO5 9 9 9 3 9 3 9 51
Total 45 27 21 15 27 15 27 177
Lowi 1 Medium i 3 Highi 9
Core Vi Business Statistics
(For Students Admitted from 20223)
Semester: llI Hours/week: 5
Subject Credit: 4
Code:IBFTC31
Course Objectives:
1.Toprovide a strong foundations in the principles of statistics
2.To explain statistical techniques aodls for business applications
Unit | (15 hours)

Introduction to Statistics: Meaningi Definition i Importancei Functionsi Limitations i
Classificatiof Tabulatiori Diagram$ Graphic Representation

Unit Il (15 hours)

Measures of Cental Tendency. Meani Mediani Modei Combined Meairi Weighted Meah
Harmonic and Geometric Mean

Unit 1l (15 hours)
Measures of Dispersion and Variability Rangei Quartile Deviationi Mean Deviationi
Standard Deviatioin Co-efficient of Variation

Unit IV (15 hours)
Correlation and Regression Analysis Correlation: Types i  Methods i Karl
Pear sonds Coef fiiSpearmanRankCarelationeRlegressionAmalysis: Sir

Regressioni EquationsiDeviation taken from Arithmetic Meafi Deviation taken from
Assumed Meain Correlation Vs. Regression
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Unit VvV (15 hours)
Analysis of Time Series Utility of Time Series Analysis Components of Time Serids
Measurement of Trenid Method of Semi Averages, Moving Averages and Least Sqilévdsx
Number i Classificationi Methods of Constructing Index Numbér Un weighted Indeix
Weighted IndekConsumer Price Index

Course Outcomes:

After completion of this course, student will be able to

CO1: Gain Knowledge in statistical tools with its concepts

CO2: Explain the central tendency

CO3: Apply the measures of dispersion and variability

CO4: Make Use of the techniques of investigating the relationship between two quantitativ
variables

CO5:Work and Interpret on analysis of time series

Textbook:

1. S.PGupta,Statistical MethodsSultan Chand &Sons, New Delhi, %&dition, 2021.
Reference Books:

1. S.C.GuptaFundamentals of Statisticslimalaya Publication, New Delhi™Edition, 2018.
2. Agarwal,Business Statistic¥/rinda Publications Pvt. Ltd *Edition, 2015.

Note: The questions should be asked in the ratio of 70% problem and 30%theory.

Journal:
1. International Journal of Statistics and Management System

Course Programme Outcomes
Outcomes
CO POl| PO2| PO3| PO4| PO5| PO6| PO7| Total
CO1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 3 3 3 25
CO4 9 1 9 3 9 9 3 43
CO5 9 1 9 3 9 9 3 43
Total 45| 5 27 15 33 27 15| 167
Lowi 1 Mediumi 3 Hight 9
Core VI - Fintech and Cyber Security
(For Students Admitted from 20223)
Semester: llI Hours/week: 5
Subject CodelBFTC32 Credit: 4

Course Objectives:
1.To understand the impact of digital transformation on cyber security
2.To understand financial and operation a implications of cyber security
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Unit | (15 hours)

Introduction to Cyber Security and the Economy:Introduction of Cyber securityhe scope of
cyber securityGeneral Description of Hacking groups and Cyber espiofatper security
ObjectivesFinancial repercussion of reputational damage caused by-attheks Introduction tc
cybercrimeThreat actors.

Unit Il (15 hours)
Counting the Costs:Cost of a cybesecurity attackBreakdown of the cost of a cybattack
Break down of the cost of securing an organizatiBanus. The Threat Landscape Threat
against end CustoneeT hreat against Financial Institutes.

Unit 1 (15 hours)

Phishing, Spamming and scamming to steal dat&?hishing scamSpammingThe Malware

Plague Malware CategoriesMalware trends Malware Infection vector&ulner abilities and
Exploits detecting/ulner abilities Exploitation techniques.

Unit IV (15 hours)
Attacking online e-banking systems Online banking benefits for financial servie@sline
Banking Procesattack techniquesvulnerable networks and servicesA Gateway for
IntrusionVulnerable networlProtocols and network IntrusiodgtackingWeb servers and web
based systerilacking Wireless networks

Unit V (15 hours)
Respondingto service disruption: Cyber security incidents fundament#h€ident response,
ManagemenSecuring, Brimeter, and protecting the assiitwork ModelsEndpoint security
Audit, Risk Management, and Incident Handling: IT Auditing-Risk Managementincident
Handling.

Course Outcomes:

After successful completion of this course, student will be able to

CO1.:Classifyand develop a Security model to prevent, detect and recover from the Attacks
CO2:lllustrate the methods and tools used for cybercrime investigation

CO3:Develop various cyber threat models and threat management

CO4: Examine Audit risk, management apidbtecting the assets

COb5:Apply security principles to system design

Text Book:

1. Erdal Ozkaya and Milad AslaneHandsOn Cyber security for Finance: Identi
Vulnerabilities and Secure Your Financial Services from Security BreadbPasket
Publishing 2019.

Reference Books:

Reference Books:

1. Ec-Council,Ethical Hacking andCounter measures: Attack PhasBglmar Cen gage
Learning, 2009.

2. Kimberly GravesC E H Eertified Ethical Hacker Study Guidé/iley Publishing Inc., 2013.

Note: The questions shoul be asked in the ratio of 70% problem and 30%theory.
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E-Resources

1. https://www.udemy.com/topic/ethicabcking/

2. https://lwww.coursera.org/courses?query=ethical%20hacking
3. https://nptel.ac.in/courses/110/107/110107073/

4. https://lonlinecourses.swayamz2.ac.in/cec22_|w07/preview

5. https://nptel.ac.in/coues/106/106/106106129/

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 PO6 | PO7 | Total
CO1 9 9 9 3 3 9 9 51
CO2 9 9 9 9 9 9 9 63
CO3 9 3 9 3 9 9 9 51
CO4 9 9 9 3 9 9 9 57
CO5 9 3 9 9 9 9 9 57
Total 45 33 45 27 39 45 45 279
Low-1 Medium-3 High-9
Core VIl 1 Digital Marketing for Financial
Sector
(For Students Admittedfrom20223)
Semester: Il Hours/week: 4
Subject Code:IBFTC33 Credit: 3

Course Objectives:

1 .To understands the impact of technology on the traditional marketing

2. To provide a broad understanding of the principles and techniques of digital marketii
financial applications.

3.To become familiar with the elements of the digital marketing plan

4.To understand how to reach your online target market andogebasic digital marketing
objectives

5. lllustrate the use of Facebook, Google Ad words, Youtube and Email in various conte
Digital Marketing.

6. Design digital media campaign using appropriate mix of Facebook, Google Ad \
Youtube and Email.

Unit | (8 hours)
Digital Marketing Planning and Structure : Inbound vs. Outbound MarketingContent
Marketing Understanding Traffic Understanding Leads Strategic Flow for Marketing
Activities- WWW- Domains Buying a Domain Website Language & Technagg Core
Objective of Website and FleowDne Page WebsieStrategic Design of Home Pag8trategic
Design of Products & Services Padgtrategic Design of Pricing PagPortfolio- Gallery and
Contact Us PageCall to Action (Real Engagement HappenBesigiing Other PagesSEO
Overview Google Analytics Tracking Cod&Vebsite Auditing Designing Word press Website

Unit Il (10 hours)
Facebook Marketing Fundamentals:Profiles and Page®usiness Categorie$setting Assets
Ready Creating FacebdoPages Page Info and Setting§acebook Page Custom URInvite
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Page Likes Featured Video Pin Post and Scheduling Poestsacebook EventisReply and
MessageFacebook Insights Report€ompetitor's Facebook Paggan User on Facebook Pac
Connect withTwitter. Facebook Ad Campaigns: Organic v/s Pdigfining Ad Objective
Performance Matrix Ad Components Designing Creative ImageFacebook Ad Structure
Setting Up Facebook Ad Accountreate Adi Targeting Create Adi Budgeting Create Adi

Creative Content and CTA Boosting Page Post®age PromotionVideo Promotion Similar
Ads and AudiencesTracking Pixels CodeRemarketingWebsite Visitors Custom Audiences
Look Alike- Custom AudienceSaved GroupManaging and Editing AdsAd Reports and Ac
Insights Billing and Account. Facebook Business Manageeople Pages and RolesAd

Accounts ConfigurationsAd Agencies and AssigniagShared Login for FB Business A/
Power Editor Email Targeting on Facebook-acebook Offers CTA on Page Posts for
Locaion- Save Time with Third Party Tocl€ase Studies.

Unit 1l (10 hours)
Google Ad words Understanding Ad wordsGoogle Ad Types Pricing Models PPC Cost
Formula Ad Page RankBilling and PaymentsAd words User InterfaceKeyword Planning
KeywordsControl Creating Ad Campaiga<reating Text AdsCreating Ad GroupsBidding
Strategy for CPE€Case Studies. PRCPM- CPA - Other Measuring ToolBidding Strategy or
Location Bidding Strategy on Schedul®idding Strategy on DeviceLonversion Tradkg
Code Designing Image AdsCreating Animated AdsExamples on Animated Ad<Creating
Video Ads Youtube Video PromotionHi-J ack Compet i t or-&ase Studigs
Remarketing StrategiesRemarketing Rules Remarketing Tracking Codelinking Google
Analytics- Designing Remarketing ImageShared BudgetGWD Software Case Studies.

Unit IV (10 hours)

YouTube Marketing : Video Flow Google Pages for YouTube Channdlerify Channel

Webmaster Tool Adding Asset Associated Website Linkg- Custom Channel URLChannel
ART- Channel Links Channel KeywordsBranding WatermarkFeatured Contents on Chann
Channel Main Trailer Uploading Videos Uploading Defaults Creator Library Case Studies
Channel Navigation Video Thumbnadl CTA i Annotation CTA TExtro- CTA 1Cards for
Mobile- Redirect Traffic to WebsitePost Upload Enhancementsve BroadcastingManaging
Playlists Managing CommentdManaging Messagedlonetization with Adsenséaid Youtube
Channel Channel AnalyticsReal Time Aalytics Case Studies.

Unit VvV (9 hours)

Email Marketing - Content Writing : Email Machinei The Strategy Email Frequency
Why Peopl e- TheoFudlivalu® @riggers in Email using 4PsSequence of Emal
Triggers Email Example Topic- Intro- Product Secondary ValueFear Regret Ask for Sales

Reinforcement Offers AnnouncementsUrgency Cross Sales ReEngagement Buyer vs
Consumer. Email Software and Toolsporting Email Lists Planning Email CampaigrEmail

Templates and DesighsSending HML Email Campaigns Web Forms Lead Importing
Integrating Landing Page Form&ampaign Reports and InsightSegmentation Strateg)
Segmentation Lists Auto-Responder SeriesTriggering Auto i Responder EmaHsAuto

Responder ActiongCase Studies.

Course Outcomes:

After successful completion of this course, student will be able to

CO1: Demonstrate the understanding of Digital marketing and media concepts.

CO2: Describe, define and apply the major components of Digital Marketing

COa3: Learn and apply Fabook Marketing strategies.

CO4: Utilize Google Adwords for efficient digital marketing scenarios

COb5: Learn and implement techniques using youtube for real time marketing analytics anc
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email marketing and content writing for developing and enhgrdigital marketing.

Text Book:
1. Digital Marketing, Vandhana Ahuja, Oxford University Press

Core VIII i Al / ML for Financial Sector
(For Students Admitted from 20223)

Semester: Il Hours/week: 4
Subject Code: Credit: 3
IBFTC34

Course Objectives:
To identify, formulate, and implement a machine learning project.
1 To explore various applications of machine learning in all business aspects.
T To introduce the basic concepts, theories and -sfatee-art techniques of artificia
intelligerce.

1 To introduce basic concepts and applications of machine learning.
To help students to learn the application of machine learning /A.l algorithms in the differen
fields of science, medicine, finance etc.
Unit | (8 hours)
Basics concepts of Machinedming: ML Definition Various kind of problems tackled using
ML- Some standard learning taskearning Staged_earning ScenariesseneralizationData,
Models and Learning?arameter EstimatierfProbabilistic Modeling and InferencBirected
Graphical Mbdels Setting up your working Environmerupervised vs. Unsupervised
Learning Cross ValidationEvaluation metrics.
Unit Il (8 hours)
Advanced concepts of Machine Learning: Fundamentals of statistical learning -t
Convergence and laability- Kullback-Leibler Information Model selection and the bie
variance tradeff- Crossvalidation Regularization Generative vs. Discriminative model
Neural Networks The Perceptron FeedForward Neural NetworksBackpropagation anc
stochastigradient descenRegularization and dreputApplication to investment managemen

Unit 1l (8 hours)

Supervised Learning: Linear Regressi®arametric Problem®ecision treesRandom forests

ClassificationsK Nearest NeighborsSupport VectorNaive Bayesian Model.

Unit IV (8 hours)
Unsupervised Learning: Clustering-Means clusteringDimensionality ReductionPrinciple
Component Analysis Hierarchical Clustering DBSCAN- Semisupervised learning
Reinforcement Learning.

Unit V (8 hours)
Advanced Neural Network€onvolutional Neural Networkdecurrent Neural Network&ong
ShortTerm Memory (LSTM) Autoencoders Applying Learning to Real problemdmage
Classification & SegmentatierScoring Opinion and Sentiment8ecommendig Products anc
Movies Bitcoin Prediction Predicting from the Limit Order Book.

Unit VI (5 Hours)
Applications of AI/ML in Financial Market3tVebinarsi Quiz- Online Assignments
Course Outcomes:

After completion of this course, student will &lele to
CO1: Understand the basic definition and need for machine learning
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CO2: Understand the core aspects behind any machine learning project
COa3: Ability to implement a machine learning project

CO4: Ability to identify potential applications of macte learning in real time
CO5: Apply the machine learning concepts in real life problems

Text Book:

1. Mac Namee, B., D'Arcy, A., Kelleher, J. D. (2015). Fundamentals of Machine Learnir
Predictive Data Analytics: Algorithms, Worked Examples, and Cas#iest United Kingdom
MIT Press

2. Artificial Intelligence and Intelligent Systems, by N P Padhy, Oxford University Press

3. Lopez de Prado, M. (2018). Advances in Financial Machine Learning. Germany: Wiley

4. Dixon, M. F., Halperin, 1., Bilokon, P. A. (20RMachine Learning in Finance: From Theory
Practice. Germany: Springer International Publishing

5. Mueller, J. P., Massaron, L. (2021). Machine Learning For Dummies. United States: Wile

Reference Books:
1.Guido, S., Muller, A. C. (2016). Introduoti to Machine Learning with Python: A Guide f
Data Scientists. United States: O'Reilly Media

2. Mueller, J. P., Massaron, L. (2021). Machine Learning For Dummies. United States: Wil

3.Cooper, S. (2018). Machine Learning for Beginners: An Introduction &girhers, Why
Machine Learning Matters Today and How Machine Learning Networks, Algorit
Concepts and Neural Networks Really Work. (n.p.): Steven Cooper

E-Resources

1. https://www.kdnuggets.com/2020/03/tresrdachinelearning2020.html

2. https://mobidev.biz/blog/futurai-machinelearningtrendsto-impactbusiness

3. https://venturebeat.com/2020/01/02Amindsin-machinelearningpredictwhereai-is-going

in-2020/

AECC Il i Banking Law and Practice
(For Stuents Admitted from20223)

Semester: Il Hours/week: 4
Subject Credit: 4

Code:IBFTA35

Course Objectives:
1. To understand the basic concepts in banking law & practice
2. To have conceptual clarity about the process of banking

Unit | (20 hours)
Basics of Derivatives & Understanding Index Basics of Derivatives Evolution- Indian
Derivatives Market Market participant$ Types- Significance- Various risk faced by the
participants Introduction to Index Significance- Typesi Attributes- Index management
Major Indices in India; Applications of Index.

Unit Il (10 hours)
Introduction to Forwards, Futures & Options: Payoff Charts- Futures pricing- Cash and
carry / Nonarbitrage model Expectancy model of futures pricingConcept of convergence ¢
cash and futures pricesBasic differences in CommodityEquity and Index FuturesUses of
futures - Role of different players Use of futures contract as an effective instrument
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managing risk, Strategies for hedging, spatiah and arbitrage.
Unit 1 (10 hours)

Option Trading Strategies & Systems Option spreads Payoff charts Straddle- Strangle-
Covered Call Protective Put Collar Butterfly spread. Trading Systems, Corporate hierar:
Order types and conditisn Selection criteria of Stock for trading and Index for tradir
Adjustments for Corporate Actiong?osition Limits- Daily newspapers to track

Unit IV (8 hours)
Clearing and Settlement system & Legal and Regulatory Environment Clearing Menbers-
Role and Eligibility norms Mechanism and computation of open positiesettlement of stocl
and index- margining and mark to market under SPAN, Risk Management features and p

limits. - Rules and regulationss Recommendations of the L.C u@ta Committee
Recommendations of the J R Verma Committee.
Unit V (6 hours)

Taxation & Sales Practices and Investors Protection ServicedAccounting of contracts
Taxation of securities. Risk profile Importance of Sales process, Importance of K'
Documents to trade in Derivatives contract, Best practices in Derivatives sales, In
Grievance Mechanism.

Unit VI (1 hour)
Contemporary Issues:Webinars’ Quiz - Online Assignments

Course Outcomes:

After completion of this course, studemitl be able to

CO1: Analysis the derivatives markets

CO2: Recall the various derivative products

COa3: Evaluate the option trading strategies for managing risk

CO4: Understand the derivatives clearing and settlement mechanism

CO5: Remember taxation aerivatives and understand the investor grievance mechanisn

Text Books:

1.NISM (2019), NISM Series VIIIA Equity Derivative Module, Delhi: Taxman

2. NCFMT Derivatives Market Dealers Module, by NSE Academy, Mumbai

3. Robert Baker fédcgle:Béhind thefSdehes of the Taadieg Ptocess. Ne
Delhi, Wiley India

Reference Books:

1. Franklin R. Edwards (1992) Cindy W.Ma. Futures & Options. Bangalore: McGraw Hill
2.Jagadish R. Raiyani (2011).Financial Derivatives in India, Chennai: New@dhiblication
3. Bhushan Vijay Kumar Jadhav (2018), Option Trading Strategies: Independently Publish

E-Resources
MOOC, SWAYAM, NPTEL, Websites etc.

SEC- CUSTOMER RELATIONSHIP

MANAGEMENT
(For Students Admittedrom 2022- 23)

Semester: Il Hours/week: 2
Subject Credit: 2
Code:IBFTS36
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CourseObijectives:
1. Tounderstandhe conceptf customer relationship management

2. Todealwith thecustomer relationship management in different sector
Unit | (6 hours)

Introduction to Customer Relationship Management:Meaning and Definitiori Evolution of
CRM- Importance 1 Benefits 1Types of CRMOperdionatAnalytical-Collaborative
Implementation of CRM ConceptNecessity for Adoption of CRM.

Unit Il (6 hours)
Role of CRM in Various Stages of Sales Cycl&€Customer Life Cyclé Role of CRM in Pre
Purchase StagePurchase Stagdsage SigeRepurchase Stageole of CRM Managers

Unit 1 (6 hours)
A Journey from CRM to e-CRM: Concept of &CRMi Benefits of eECRM- Steps in eCRM i
Components of«€RM--Difference between CRM and@RM i Challenges to«€RM 1 Success
Factors in eCRM

Unit IV (6 hours)
Economics of Building Customer Relationship Customer Life Time Valug Benefits of
Choosing the Right Customér Benefits of Customer Loyalty Measuring the Equity ir
Customer Relationship Customer SatisfactiefCRM and Customer

(6 hours)
Unit V
Scope of CRM in Different Sector CRM in Financial Services CRM in Hospitai CRM in
Telecomi CRM in Insurancé CRM in Airlinesi CRM in Hotels.

CourseOQutcomes:

After completionof this course studentwill be alde to

CO 1: To understand CRM concepts and the role of CRM in managing customers.

CO 2: To understand customer life cycle, key concepts and various stages of the sales cyc
CO 3: To understand the use of technology including internet to support cor@dtMestrategy.
CO 4: To understand customer behaviour, relationship marketing, customer satisfacti
loyalty

CO 5: To understand CRM in different sector such as Financial Services, Hospital, Telecol
Insurance, Airlines, and Hotels.

Text Book:
1. P.P Singh & N. Jinender Kumafi, Cust o mer Rel at ioon shea ep N
Publication Pvt Ltd, New Delhi,*1Edition, 2009.

Reference Books:

1. Jilldyche,A The CRM H aPeatsonBEdluzdtian,Publication, New Delhi™ Hiition,

2011.

2. Rager J. Baran, Robeet J. Galka, Danielistren€ u st omer Rel at i oChisal
Scientific Press China"Edition, 2011.

3. Francis Buttle and Stan Maklanfi Cust o mer Rel at i Ganeepis
&Technol ogi eso, Fourth Edition, 2019

4. AdrianPaynefiHand Book of CRM, 0 Hei nemann Pu
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House, Jordan Hill, Oxford, 2006

Course Programme Outcomes
Outcomes
CO PO1| PO2 | PO3| PO4| PO5| POG6 | PO7| Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 9 3 3 3 3 3 33
CO4 9 3 9 3 9 3 9 45
CO5 9 9 9 3 9 9 9 57
Total 45 27 27 15 27 21 27 189
Lowi 1 Medium i 3 Highi 9
Extra Credit T International Marketing
(For Students Admitted from 20223)
Semester: IlI Hours/week: -
Subject Code: Credit: 2

IBFTX3

Course Objectives:

. 1.To explore all aspects of marketing from global perspective to respond to international
opportunities and competitive situations

. 2.To develop creative international market entry and survival strategy

Unit |

International Marketing: Objectives of International Busine$sInternational Orientations
Ethnocentric, Polgentric, Regiocentric, & Geocentric International Marketing Decisier
International Business, Market Selection, Entry & Operating, Marketing Mix, Internat
Organization Decisiori Problems in International Marketing International Marketing vs
Domestic Marketing.

Unit Il

Technology Oriented Product: Types of Product TechnologBenefitsGlobal Opportunities ir
Competitive Busines&lobal Index in MarketingProduct Communication Strateg
Globalization vs Localizatio#ricing StrategyObjectivesi Factors affecting Pricingflethods of
PricingPromotioni Factors influencing Promotion StrateByomotion MixExport Promotion
OrganizatiorPersonal Selling.

Unit 111

International Channels of Distribution: Channels between Nations Home ®untry
Productioni Indirect Exporting- Marketing Middlemen - Merchantsi Agents / Brokerd
Cooperative Organizations Direct Exporting Type of Foreign Intermediates Overseas
Productioni Marketing Environment and Internal Distributi®nFactors mfluencing Channe
Selection.

Unit IV
International Trade Financing: Institutional Finance for ExportPre Shipment for Credit
Post Shipment FinandeShort Term Financé Medium & Long Term Financé EXIM Bank'i
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Export CreditRisk Insurancé Export Credit Guarantee CorporatioQuality Control and Pre
Shipment Inspection Foreign Exchange Management Act ( FEMA).

Unit V

Export Documentation: Preliminaries IEC Numberi Membership cum Registratianinquiry
and Offer Confirmation of Orderi Export Licensel Financei Production / Procurement (
Goodsi Shipping Spacea Packing and Marking Quality Control and Pre Shipping
Inspectioni Excisei Clearancei Custom Formalities Exchange Control Formalities
Insurancei Shipping the Good$ Negotiation of Document$ Export Incentivesi Export
Document Standardised and Aligned Rr&hipment Documents.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Identify the nuances and challesg# doing business in different cultural environmen
CO 2: Evaluate and design sustainable pricing strategies

CO 3: Apply relevant distribution logistics

CO 4: Gain knowledge in terms of international payment

CO5Understand | ndi atipelicesecent export i mpo

Text Book:
. 1. Francis Cherunilaminternational Trade and Export Managememijmalaya Publishinc
House, New Delhi, 1®Edition, 2015.

Reference Books:

. 1. Cateora/nternational MarketingMcGraw Hill India, 18" Edition, 2019.

. 2. Philip R. Cateora, John Graham, Mary C. Gilinternational Marketing,McGraw-Hill
College 18" Edition, 2019.

. 3. Christopher L Myers]nternational Marketing: Winning in the New Global Econom
Cognella Academic Publishing, 2021.

Journal:

. 1.Indian Journal foMarketing Management and Research

E-Resources:

. https://businessjargons.com/internatiemarketing. html

. https://www.mediabeacon.com/en/blog/gleherketingstrateqgy

. https://www.marketingschools.org/typesf-marketing/internationainarketing/#seton-2

Course Programme Outcomes
Outcomes

Co PO1 PO2 PO3 PO4 PO5 PO6 PO7 | Total
co1 9 9 3 3 9 9 9 51

CO2 9 9 3 3 9 9 9 51

CO3 9 3 3 3 9 9 9 45

CO4 9 9 3 9 9 9 9 57

CO5 9 3 3 3 3 3 9 33

Total 45 33 15 21 39 39 45 237

Low -1 Medim - 3 High-9
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Core IXi Management Accounting
(For Students Admitted from 20223)

Semester: IV Hours/week: 4
Subject Code: Credit: 4
IBFTC41

Course Objectives:
1.To enable students to acquire sound knowledge in concepts, matbdddsiaiques of
management accounting

. 2.To make the students competent to develop in processing the accounting
information to facilitate managerial decision making
Unit | (12 hours)
Introduction to Management Accounting Meaning -Scopei Advantagesi Limitations i
ManagementAccountingVsFinancialAccountifgnancialStatementAnalysis
ComparativeStatemé@nCommon Size Statement

Unit Il (12 hours)
Working Capital Management: Meaning of Working CapitaDbjectivesDeterminants of
Working Capital RequirementEstimation of Working Capital Requirement Cash Flow
Analysis Meaningi Uses- Limitations- Preparation of Cash Flow Statements

Unit 1l (12 hours)

Marginal Costing and Break Even Analysis Applications of Marginal Costing Techniqu
for Managerial Decision Making. [Simple problems o8kgndard Costing and Variance
Analysis:. Computation of Standard Costing and Variance AnalyMaterial, Labour anc
Overhead Variances [simple problems only]

Unit IV (12 hours)
Ratio Analysis: Introduction to RatiosSignificance’ Utility and Limitationsi Analysis for
Liquidity, Profitability and Solvency

Unit V (12 hours)
BudgetandBudgetaryControl:EssentialsLimitations Classificatiofi Fixed and Flexible Budge
T Sales BudgetProductionBudgeti Cash BudgétZero Base Budgeting

Course Outcomes:

After completion of this course, student will be able to

CO1:Acquire knowledge in the basic concepts of management accounting

CO2: Measure and monitor cash flows organizations

CO3: Apply marginalcosting and breakven analysis for decision making
CO4:Assessbusinessperformanceon the basis of ratios

COb5:Deal with budgets for business planning

Text Book:
1. K.LGupta,Management Accountinahitya Bhawan Publications, Agra, 2018.

Reference Books:

1. S.N.MaheswarPrinciples of Management Accountjrfgultan Chand Ltd, New
Delhi 1stEdition, 2018.

2. M.Y.Khan, P.K.KhanPrinciples of Management AccountjiiddcGraw Hill
Education, Edition, New Delhi, 2017.
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Note: The questions should be asked in ératio of 70%problem and 30%theory.

Course Programme Outcomes
Outcomes
CO PO1| PO2| PO3| PO4| PO5| PO6| PO7 | Total
CO1 9 1 3 3 3 1 3 23
CO2 9 1 9 3 3 1 3 29
CO3 9 1 9 9 3 1 3 35
CO4 9 1 9 9 9 1 3 41
CO5 9 1 9 3 3 1 3 29
Total 45 5 39 27 21 5 15 157
Lowi 1 Mediumi 3 Hight 9
Core X1 Block Chain Management
(For Students Admitted from 2023)
Semester: IV Hours/week: 5
Subject Credit: 4
Code:IBFTC42
CourseObijectives:

1. To give an overview on block chagchnology

2.To gain knowledge oBit coin and networlstructure

3. Familiarize with crypt@urrencies.

4. To learn the technical challenges in Block cheahnology.

5. To develop & integrate ideas from various domains and implement the technology in dif
perspectives

Unit | (20hours)
Overview of Block Chainn A Payment SystemTwo types of Software Architecture

Advantages of Distributed SystenBisadvantages of Distributed Systemvixing Centralized
and Distributed System®&urpose of Block chairlLayers of Block chainBlock chain Uses and
Use CaseslLaying the Block chain Foundatiei©€ryptography The Structure of Block chains
Block chain ApplicationsThe Block chain Life Cycldlock chains in Use.

Unit Il (10 hours)
Overview of Bitcoins: History of Money Dawn of Bitcoin Bitcoin Definition- Working with

Bitcoins The Bitcoin Block chain Block Structure Merkle Tree The Genesis BlockThe
Bitcoin Network Network Discovery for a New NodeBitcoin TransactionsConsensus and
Block Mining- Block PropagationBitcoin Scripts Bitcoin Wallets.

Unit 1l (10 hours)
Block Chain 1.0, 2.0 and 3.0Block chain 1.0: CurreneyHow a Crypto currency Works

Block chain 1.0 in Practical UseBlock chain 2.0: ContractsFinancial Services Crowd
funding Bitcoin Predictim Markets Smart PropertySmart ContractsBlock chain 2.0 Protocol
Projects Ethereum: Turing Complete Virtual Machingutomatic Markets and Trade nefghe
Block chain as a Path to Artificial Intelligenc®lock chain 3.0: Applications Beyond
Curreng, Economics, and MarketBlock chain Science: Grid coin, Folding coin.
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Unit IV (10 hours)
Impacts of Block Chain: Block chain Learning: Bitcoin MOOCs and Smart Contract Literas

Learn coin Currency, Token, TokenizingCommunity coin Campus coin- Currency
Multiplicity -Demurrage Currencies Technical Challenges Business Model Challenges
Scandals and Public PerceptioBovernment RegulatienPrivacy Challenges for Persone
Records Block chain GenomicsBlock chain Health.

Unit vV (10 houry
The Real Business Block chain Block chain Inspired SolutienBusiness Currencies witk
Block chain Inspired SolutierBlock chain complete solutierSeeking Value Consorting with
the Enemy Game on for TokenizatienEmbracing Consensushrough Decentréization
Market Accessand Participation EnhancedBlock chain SolutionsUnleashing the Power of
Smart ThingsThe Block chain Organizatieihe Block chain Society.

Course Outcomes:

After completion of this course, student will be able to

CO1.: Learn thebasic concepts of distributed systems and structure of Block chain
CO2: Gain insights on Bitcoin and understand the mechanics of Bitcoin transactions
CO3: Know the importance of various crypto currencies

CO4: Understand Block chain Learning and its agggion for various Business Models

CO5: Analyze the Block chain Solutions and understand the idea of Block chain Society

Core XI T Corporate Accounting
(For StudentAdmittedfrom 2022- 23)

Semester: IV Hours/week: 5
Subject Code: Credit: 3
IBFTC43

CourseObijectives:

1.Tounderstandhefundamentatonceptsf joint stockcompanies

2.Todealwith theaccountsf joint stockcompanies

Unit | (18 hours)
Introduction : AccountingProcedurdor Issueof Sharesat Par,at Discountandat Premiuni
Callsin Advancel Callsin Arreari Forfeiturei Reissueof Sharesi Redemptionof
Preferencé&haresi Recordingof transactions relating issueof sharesusingcomputers

Unit Il (18 hours)
Debentures:Issueof Debenture§ Redempibn of Debenture$ Methodsi Lottery Method
Sinking FundMethodi Purchaseof Own Debentures Purchaseof Own Debenturesas
Investmeni Cancellation of Own Debentures

Unit 111 (18 hours)
Profit Prior to / after Incorporation: Final Accounts Valuation of Shares anGoodwill

Unit IV (18 hours)
Liguidation : Statementof Affairs 1 Deficiency/ SurplusAccountsi Li q u i dredl or
Statemenof Accounts
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Unit V (18 hours)
Liquidation : Statementof Affairs 1 Deficiency/ SurplusAccountsi Li qu i dredl or
Statemenbf Accounts

CourseQutcomes:

After completionof this course, studemill beableto

CO1: Acquirebasic knowledgén shares issue and its accountireatment

CO2: Explainaccountconceptsn issueof debentures

COa3: Prepaefinal accountsandvalue,goodwill andshares

CO4: Dealwith theaccountingreatmentdor reconstruction ofoint stockcompanies
COb5: Prepareaccountdor liquidation

Text Book:

1. S.P.Jain& K.L. Narang,AdvancedAccountancyKalyani PublishersNew Delhi,
18"Edition, 2019.

Reference Books:

1.R.L. Gupta& M. RadhaswamyCorporateaccountingVol-I, SulthanChandandCo.PvtLtd,
New Delhi, 14' Revised Edition, 2021.

2. T.S.Reddy& A. Murthy, CorporateAccounting MarghamPublications, Chenna2021.

Note: The questions should be asked in the ratio of 70%problem and 30%theory.

Course Programme Outcomes
Outcomes
CO PO1| PO2| PO3| PO4 | PO5| PO6 | PO7 | Total
CO1 9 1 1 1 3 3 3 21
CO2 9 1 3 3 3 1 3 23
CO3 9 1 9 3 3 1 3 29
CO4 9 3 9 3 9 1 3 37
CO5 9 3 9 3 9 1 3 37
Total 45 9 31 13 27 7 15 147
Lowi 1 Medium i 3 Highi 9
Core Xl Financial Derivatives
(For Students Admitted from 20223)
Semester: IV Hours/week: 5
Subject Code:IBFTC44 Credit: 3
Course Objectives:
1.To unerstand the fintech ethical and social responsibilities
2.To tackle the current corporate governance issues in the techno era
Unit | (10 hours)

Basics of Derivatives & Understanding IndexBasics of Derivatives Evolution- Indian Derivatives
Market- Market participant$ Types- Significance- Various risk faced by the participantitroduction to
Index- Significance- Typesi Attributes- Index managementMajor Indices in India; Applications of
Index.

Unit Il (10 hours)
Introduction to Forwards, Futures & Options : Payoff Charts Futures pricing Cash and carry / Nen

E 460



Annexure T| 2022

arbitrage model Expectancy model of futures pricingconcept of convergence of cash and futures pric
Basic differences in CommodityEquity and Index Futess- Uses of futures Role of different playersUse
of futures contract as an effective instrument for managing risk, Strategies for hedging, specula
arbitrage.

Unit 1l (10 hours)
Option Trading Strategies & Systems Option spreadsPayoffcharts- Straddle- Strangle- Covered Calt
Protective Put CollarButterfly spread. Trading Systems, Corporate hierarchy, Order types and conditi
Selection criteria of Stock for trading and Index for tradidgljustments for Corporate Action$asition
Limits - Daily newspapers to track

Unit IV (10 hours)
Clearing and Settlement system & Legal and Regulatory EnvironmentClearing Members Role and
Eligibility norms- Mechanism and computation of open positioBgttlement of stoc&nd index margining
and mark to market under SPAN, Risk Management features and positionJiRitkes and regulations
Recommendations of the L.C Gupta Committee, Recommendations of the J R Verma Committee.
Unit VvV (10 hours)
Taxation & Sales Practices and Investors Protection ServiceAccounting of contracts, Taxation of
securities. Risk profile Importance of Sales process, Importance of KYC, Documents to trade in Deriv.
contract, Best practices in Derivatives sales, Investdes/&@rce Mechanism.

Unit VI (1 hour)
Contemporary Issues:Webinars’ Quiz - Online Assignments

Course Outcomes:

After completion of this course, student will be able to
CO1: Understand business ethics

CO2: Outline Fintech ethics and its priptes

CO3: Explicate computer ethics and business values
CO4: Execute and justify corporate governance

CO5: Discuss governance and ethics in practice

Text Books:

1.NISM (2019), NISM Series VIIIA Equity Derivative Module, Delhi: Taxman

2NCFM1 Derivatives Marketi Dealers Module, by NSE Academy, Mumbai

3. Robert Baker (2010), AThe Trade Lifecycl e:
Reference Books:

1. Franklin R. Edwards (1992) Cindy W.Ma. Futures & Options. Bangalore: McE8ith

2.Jagadish R. Raiyani (2011).Financial Derivatives in India, Chennai: New Century Publication

3. Bhushan Vijay Kumar Jadhav (2018), Option Trading Strategies: Independently Published

Ei Resources
MOOC, SWAYAM, NPTEL, Websites etc.

AECC IV -Fin Tech Ethics and Corporate
Governance
(For Students Admitted from 20223)

Semester: IV Hours/week: 5

Subject Code:IBFTA45 Credit: 4
Course Objectives:
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1.To understand the fintech ethical and social responsibilities
2.To tackle the currenbeporate governance issues in the techno era

Unit | (12 hours)
Introduction to Business Ethics: Introductiori Modern Thoughts on EthitsMoral Value$ Professional
Commitment Ethical StandardsNeed for ethical Values.

Unit 1l (12 hours)

Fin Tech Ethics- Meaningi Needi Importancé Principles of Fin Tech Ethics : Trusfccountability
Proximity-Cultural Lagi Privacyi Cyber SecurityAtrtificial Intelligence

Unit 1 (12 hours)
Computer Ethics and Business Valuestntroductioni Objectivesi Software Piracyi Growing Problem
Basic Guidelines Special Implications of Atrtificial IntelligencéFears of the public. Prospects of Busin
Valuesi Concernsg Requisite Business Valuésction Needs.

Unit IV (12 hours)
Corporate Governance Introductioni Meaningi Objectivesi The contexi Socioi Economic Character ¢
Corporate Governant€ore ValuesBusiness Purposs&tructural Aspects Organizational Aspects.

Unit V (12 hours)
Governance and Ethics in Practicedntroductioni Objectivesi International Business Ethical Practides
Ethical PerceptionsEthics in Governmerit Public Sectoii Private SectadrEthical CodesConflict of Interest
and Peer Pressure Accountability and Responsibiigncern for Valué Continuous Improvement.

Course Outcomes:

After completion of this course, student will be able to
CO1: Understand business ethics

CO2: Outline Fintech ethics and its principles

CO3: Explicate computer ethics and business values
CO4: Execute and justify corporate governance

CO5: Discuss governance and ethics in practice

Text Book:

1. Sanjay PhadkeFintech Future: The Digital DNA of Financ8 AGEPublications India Pvt Ltd;*Edition,
2020

Reference Books:

1.Chandra Kumar Roy & Prabhat Kumar RBysiness Ethicd/ikas Publishing House, New Delhi, 2014.

2 KarthikSwaminatha8F:Future Fintech FrameworkNotion Press,2021

3.Bishop, D. L., Lee, D.Ferrel, O. C., Fraedrich, J., & Ferrell, Business Ethics: Ethical Decision Makit
and CasesAnAsiaEdition1® Edition. Cengage Learning Asia, 2019.
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Ei Resources

1.https://corporatefinanceinstitute.com/resources/knowledge/other/corHgoratenance/

2 https:/lwww.proschoolonline.com/blog/corporatevernance
india#:~:text=Corporate%20Governance%?20in%20India%?20is,employees%2C%atgent%20and%20in
ustry%20bodies

3.https://www.fintechweekly.com/magazine/articles/whbbutthe-ethicsof-
fintech#:~:text=Ethical%20considerations%20for%20FinTech,
First%2C%20many%20online&text=Customers%20should%20be%20able%20@DA2B%A0%2Dvis%2
customers

Course
Outcomes Programme Outcomes
COl PO1| PO2 | PO3| PO4| PO5| PO6| PO7| Total
Coly 9 3 3 9 3 1 3 31
Ccoz 9 3 1 9 3 3 3 31
Co3 9 3 3 9 9 9 3 45
Co4 9 3 3 9 9 1 3 37
CO5 9 3 3 9 9 3 3 39
Total 45 15 13 45 33 17 15 | 183
Lowi 1 Mediumi 3 Highi 9
SEC- International Financial Reporting and
Standards
(For Students Admittedrom 2022- 23)
Semester: IV Hours/week: 2
Subject Credit: 2
Code:IBFTS46
CourseObijectives:

1.To help students learn the methods of prepamtinterpretinghe information in
financialstatements undénternationalFinancialReportingStandards

2.To describe the process in International Financial Reportimgl&tds [FRS
andcurrentlyavailable standards

Unit | (6 hours)
Meaning of IFRS: Introduction- Interpretationsby InternationalFinancial Reporting
Interpretation Committee (IFRIGRelevance of IFRS to IndiaMerits - Limitations of

IFRS- Proces®f settinglFRS - PracticalChallengesn ImplementinglFRS.

Unit Il (6 hours)
Framework: Introduction to International Accounting StandardsBoard (IASB) -
Structureof the IASB/IFRS- Extent Standardsof the IASB - Generally Accepted
Accounting Principles (GAAP) IFRS Vs GAAP - Understanding otJS GAAP and Indian
GAAP

Unit 11 (6 hours)
Uses:The use of IFRS around the woHdmportance- Applications of IFRS and US
GAAP and Indian GAAPThe IASB Roadmap The Annual IASB Bound Volumand
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https://www.fintechweekly.com/magazine/articles/what-about-the-ethics-of-fintech#%3A~%3Atext%3DEthical%20considerations%20for%20FinTech%2C-First%2C%20many%20online%26text%3DCustomers%20should%20be%20able%20to%2Cvis%2D%C3%A0%2Dvis%20customers
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its uses.

Unit IV (6 hours)
Corporate Financial Reporting: Presentatiorof FinancialStatementsPresentatiorof
Profit - Preparation oFinal Accountsas pelFRS

Unit VvV (6 hours)
Accounting Standards AS 1-IFRS 15/ Ind AS 115 Revenue from contracts with
customerslAS 8, Accounting policies Convergence to IFRS in India through Ind AS
DifferencebetweenFRS andInd AS.

After completionof the coursethe studentwill beableto

CO1: Explaintheconceptbof International FiancialReportingStandardgIFRS)
CO2:Categorisevariousstandard®f financialreporting

COa3: Distinguishvariousaccountingstandards acrosseworld

CO4: AssessorporatdinancialreportsasperIFRS

COb5: Discusstherelevanceof IFRS with Indianaccountingstandards

Text Book:
1. B D ChatterjeeGuide to International Financial Reporting Standards
Bloomsburyrofessionalndia. 2021.

ReferenceBooks:

1.Venkatesha.R, Pradeepa, Rajaram Hr@ernational Financial Reporting
StandardlFRS),Walnut Publications, 2021.

2. Jagadeesh R Raiyamternational Financial Reporting Standards (IFRS) and
IndianAccountingPractices Ingram short title1% Edition, 2012.

E 1 Resources:
1.https://www.cfainstitute.org/en/advocacy/issues/internatibnahce
reporting stds#sort=%40pubbrowsedate%20descending

2 https://www.ifrs.org/

3.https://www.internationastandardsrg/

Course

Outcomes Programme Outcomes

CO PO1 | PO2 | PO3 PO4 PO5 PO6 | PO7 | Total
COo1 9 1 3 9 3 1 3 29
CO2 9 3 3 3 3 1 3 25
COo3 9 1 3 3 3 1 3 23
CO4 9 1 9 3 3 1 3 29
CO5 9 1 9 9 3 1 3 35
Total 45 7 27 27 15 5 15 141

LowT 1 Medium 1 3 High1 9
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Extra Credit 1 Project
(For Students Admitted from 20223)

Semester: IV Hours/week: -
Subject Code: Credit: 2
IBFTX4

Course Objectives:
1. To identify and analyze the problem using statistmalls.
2. To suggest and report on problem and solution

Course Outcomes:

After completion of this course, student will be able to

CO1: Learn on their own, reflect on their learning and take appropriate actions to improve

CO2: Acquire skills to commuicate effectively, clearly and coherentéyget things done

COa3: Develop plans to achieve project goals

CO4: Plan and arrange for human and physical resources

CO5: Develop stronger inclination towards flexibility and fearlessness in their approach to
problem solving

Lowi 1 Medium 1 3 High1 9

Course Programme Outcomes

Outcomes

CO PO 1 PO2 |PO3 |[PO4 |[PO5 [PO6 [(PO7 |Total

CO1 9 3 9 3 3 3 3 33

CO?2 9 3 3 1 3 1 1 21

CO3 9 9 9 3 3 3 3 39

CO4 9 3 3 3 3 3 3 27

CO5 9 3 3 3 3 3 3 27

Total 45 21 27 13 15 13 13 147

Core XIll TIncome Tax Theory, Law and
Practiceq |
(For Students Admitted from 20223)

Semester: V Hours/week: 5
Subject Code: Credit: 5
IBFTC51

Course Objectives:

3. To enable the students to understand the basic corarepterms related to Income Tax

4. To enable the students to compute income under various heads namely income from
salaries,houseproperty,business/profession,capitalgainsandfromother sources

Unit | (18 hours)
Introduction to Income Tax: Income Tax Act 161 i Definition i Agricultural Incomei
Previous Yeari Assessed Assessment Yeair Personi Tax Liability T Residenti Not
Ordinarily Resident Non-Resident Income Exempted From Tax

Unit Il (18 hours)
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Income from Salaries Meaning Different Forms of SalarnAllowance$ PerquisitesDeduction
Under Section 16

Unit 1l (18 hours)
Income from House Property: Computation of Income from House Property.

Unit IV (18 hours)
Income from Business or ProfessionComputation of Profits ahGains from Business or
Profession

Unit VvV (18 hours)
Capital Gain and Other Sources:Computation of Capital GairSomputation of Income from
Other Sources

Course Outcomes:

After completion of this course, student will be able to
CO1:Acquirebasicknowedgeinincometax

CO2:Explain assessment of income from salary

CO3:Describe the assignment of income from house property
CO4:Dealwith the assessment of income from business or profession
COb5:Computecapitalgainand income from other sources

Text Book:
1.Mehrotra H.C. & Goyal S.Rncome Tax Law & AccountSathya Bhawan Publication,
Relevant Assessment Year Edition, New Delhi, 2021

Reference Books:

1.Dr. Vinod K. Singhanid)irect Taxes law & Practiceslan Prints India Pvt Ltd,
Relevant Assessment Yfeadition, 2021

2. Lal.B.B and Vashisht. NQirect Taxes Practices & Planninéearson Publications
Relevant Assessment Year Edition, New Delhi, 2021

3. Dr. Bhushan and Sharmalkicome TaxKalyan Publishers, Relevant Assessme
Year Edition, New Delhi2021.
Note: The questions should be asked in the ratio of 70%problemand30%theory.

Course Programme Outcomes
Outcomes
CcO PO1| PO2| PO3| PO4| PO5| PO6| PO7| Total
COo1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 3 9 3 31
COo3 9 1 3 3 3 3 3 25
CO4 9 1 3 1 3 3 3 23
CO5 9 1 3 1 3 3 3 23
Total 45 5 15 11 15 21 15 127
Lowi 1 Mediumi 3 Highi 9
Core XIVi Cost Accounting
(For Students Admitted from 20223)
Semester: V Hours/week: 5
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Subject Credit: 4
Code:IBFTC52
Course Objectives:

3. To understand the basic conceptsasting

1. To solve problems relevant to cost accounting systems using costing technique:
business

Unit | (12 hours)
IntroductiontoCostAccounting:Meaning Objective$ AdvantagebsLimitations Cost
Accounting Vs. Financial Accountiind\nalysis And Classifiation of CogtPreparation of Cos
Sheet

Unit Il (12 hours)
Material: Material Controli Meaningi Objectivesi Techniques of Material Contrdl
Purchase Contral Stores Contrél Methods Of Valuing Material Issués FIFO i LIFO 1
Simple and Weilgted Average Cost Method

Unit 11 (12 hours)
Labour: Labour Turnoveii Labour Cost Idle Timei Meaningi Caused Treatment Over
Time T Meaningi Causes Treatmenti Systems of Wage PaymentTime Wage System
Piece Rate SystanPremium and Bonus &h

Unit IV (12 hours)
Overhead Meaningi Classification of Overhead CostAllocation and Apportionment o
Overhead ExpensésBases of Apportionmerit Method of ReApportionmenti Absorption of
Overhead

Unit V (12 hours)
Contract and Process CostingContract Costing FeatuiidRecording of Cost of Contract

T WorkCertified WorkUncertified RecordingofValueandProfitonContragiscalation Clausei
Process Costing: Features of Process CostiNgrmal Process LossAbnormal Process Los
and AbnormbGain

Course Outcomes:

After completion of this course, student will be able to

CO1:Acquire knowledge in basic concepts of Cost Accounting

CO2: Explain the material and purchase control with its techniques and methods
CO3: Compute labour cost and turr@yidle time, over time with price rate system and
premium & bonus plan

CO4:Deal with allocation and absorption of overheads

COb:Prepare contract and process accounts

Text Book:
1. S.P.Jain & K.L.Narangd;ost AccountingKalyani Publishers, New Delhi52Edition,2020.

Reference Books:

3. M.N.Arora, Cost AccountingVikas Publishing House, New Delhi, 2018.

4. Prof. M.L. Agarwa I& Dr. K.L.GuptaCost AccountingSahitya Bhawan Publication:
1*January,2021

Note: The questions should be asked in the ratio G0%problemand30%theory.

Journal;
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1. Journal of Commerce and Accounting Research.

Course Programme Outcomes
Outcomes
CcO PO1| PO2| PO3| PO4| PO5| PO6| PO7| Total
CO1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 3 9 3 3 3 3 33
CO4 9 3 3 3 3 9 3 33
CO5 9 9 9 3 3 9 9 51
Total 45 21 27 15 15 27 21 171
Lowi 1 Mediumi 3 Highi 9
Core XV1 Analytics for Finance
(For Students Admitted from 20223)
Semester: V Hours/week: 4
Subject Code: Credit: 3

IBFTC53
Course Objectives:
1. To gain understandinan the need and significance of Financial Analytics for various bus
requirements.
2.To understand the Basic concepts of R
5. To gain financial analytics knowledge using python
6. To identify, formulate, and implement a Fintech project using R
7.To prepare tl project using Python.
Unit | (9 hours)
Financial Analytics
Introduction : Meaninglmportance of Financial Analytics Us€gaturesDocuments used il
Financial Analytics: Balance Sheet, Income Statement, Cash flow statEtesrnts of
Financial Health Liquidity, Leverage, Profitability. Analysts: Role and Responsibili
Information and Knowledg®&ethodologyDataRequired Competencies for the Analy
Hypothesis Driven MethodBata Mining with Target VariableBxplorative MethoddBusiness
requirements
Unit I (10 hours)
Financial Analytics with R:
What is R and its applicationLanguage features: functions, Assignment, Arguments and t
financial Statistics: Concept and mathematical expectaffyobability- Mean; SD and Varianc
- Skewness and KurtosisCovariance and correlationCapital Asset Pricing model. Financi
Securities: Bond and Stock investmentslousing and Euro crisis Securities Datasets ar
Visualization- Plotting multiple series. Time Series and Sharpe r&tamining and Stationary
Auto Regressive and integrated moving average Processes. Time periods and Annui
Ranking investment candidateSharpe Ratio for Income Statement growth.
Unit [ (20 hours)
Financial Analytics with Python
Numbers inPython: Using type with different and creating an imaginary numbesing
numbers: using math operations and number formats. Python ingredients: Variables, na
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objects- Numbers: IntegersPrecedenceBases type. Conversion, Strings: Create rc@uotes
Reading CrossoversPairs trading Financial Plots Financial Data Regression Analysis
Supervised Learning: Linear Regressiddrdinary Least SquaresRegularized Regressior
Logistic RegressionK-Nearest NeighborsLinear Discriminant Analysis Classification anc
Regression TreedJnsupervised Learning: Dimensionality Reducti@iustering Techniquek-
means Clustering.
Unit IV (9 hours)
Financial Analytics Applications using R:
Ganging the market Sentiment: Mark or Regime Swigghitodel- Bayesian reasoningBeta
distribution. Stimulating Trading Strategies: Foreign exchange mark&bart analytics-
Initialization and finalization - Bayesian Reasoning within Positions. Prediction us
fundamentals and binomial model for oo Best income statement Portfoliobtaining Price
Statistics- combining the income statement with Price statistisediction using classificatio
trees and Recursive Partitioning. Applying Computational finarresk Neutral Pricing and N¢
Arbitrage- High Risk- Free Rate Environment.
Unit V (12 hours)
Financial Analytics and Development using Python
Excel Integration Basic Spreadsheet Interactiorscripting Excel with Python Object
Orientation and Graphical User Interfac@bject Orientatn- Basics of Python ClasseSimple
Short Rate ClassCash Flow Series Clas&raphical User Interfacesshort Rate Class witl
GUI- Updating of ValuesCash Flow Series Class with GUlNeb Integration Web Basics
Web Plotting Static Plots Interactive Rots- RealTime Plots Rapid Web ApplicationsWeb
Services.
Unit VI
Contemporary Issues:Webinars’ Quiz - Online Assignments
Course Outcomes:
After completion of this course, student will be able to
CO1: Describe, define and apply the major compus®f the Financial Analytics and its
importance in Fintech
CO2: Describe, define and apply the major components of the Financial Analytics and its
importance in Fintech
CO3: Learn and apply the financial analytics process in Python
CO4: Learn and implment the applications of Financial Analytics using R
COS5: Apply python concepts and practices to advanced financial analytics

Text Book:

1.Financial Analytics with R _ Mark J. Bennets, Cambridge University Press

2.Introducing Pythorn OREILLY modern omputing in simple package8ILL LUBANOVIC -
Shroff Publishers & Distributors Pvt. Ltd, Sep, 2015 , Mumbai

3. Beginning Pythor Peter Norton Ctl; WILEY - 2005 , New Delhi

4. Mac Namee, B., D'Arcy, A., Kelleher, J. D. (2015). Fundamentals of Macharaihg for
Predictive Data Analytics: Algorithms, Worked Examples, and Case Studies. United Kingd
MIT Press

5. Lopez de Prado, M. (2018). Advances in Financial Machine Learning. Germany:

Wiley

6. Dixon, M. F., Halperin, I, Bilokon, P. A. (2020). Mackibearning in Finance: From
Theory to Practice. Germany: Springer International Publishing

Reference Books:

1. Fundamentals of Business Analyti€s N Prasad,. Seema Achavya,Wiley India PVT Ltd, N
Delhi, P.No: 87100, P.No:115125 Jrof. M.L. Agarwa 1&Dr. K.L.Gupta,Cost Accounting
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Sahitya Bhawan Publicationsanuary,2021

2. Naik, K. (2019). Hand©n Python for Finance: A Practical Guide to Implementing Financ
Analysis Strategies Using Python. United Kingdom: Packt Publishing

3. Molin, S. (2019) HandsOn Data Analysis with Pandas: Efficiently Perform Data Collectio
Wrangling, Analysis, and Visualization Using Python. United Kingdom: Packt Publishing

Note: Question paper shall cover 100% theory.
E-Resources:
1. https://towardsdatascience.com/pythoifior-financethe-completebeginnersguide
764276d74cef

2. https://pythonforfinance.net/

3. https://github.com/vhilpisch/py4fi

4. https://github.com/wilsonfreitas/awesomejuant

5. https://www.incworx.com/blog/sciserver2020

Core XVI - Big Data Analytics
(For Students Admitted from 20223)

Semester: V Hours/week: 4
Subject Code: Credit: 3
IBFTC54

Course Objectives:
1.To understand the Big Data Platform and its Use cases an@Rbthce Jobs
2.To provide an overview of Apache Hadoop, HDFS Concepts and Interfacing with |
and apply analytics on Structured, Unstructured Data

Unit | (15 hours)
Introduction to Big Data: IntroductiorUnderstanding Big dat@apturing Big data/olume-
velocity-variety-veracityBenefiting Big Data Management of big dateDrganizing big data
Technology challenges.

Unit Il (15 hours)
Big data Sources and Architecture:Big data sourcePeople to people communicatiom2nm:
Big data applicationsExamining big data typesStructured datd Unstructured dataSemi
structured datdntegrating data type into big data environmBig data Architecture.

Unit 1l (15 hours)
HADOOP: Big Datai Apache Hadoop &Hadoop EcoSystémMoving Data in and oubf
Hadoopi Understanding inputs and outputs of Map Redud@ata Serialization Hadoop
Architecture, Hadoop Storage. Hadoop Map Reduce paradigm, Map and Reduce tasks, J
trackers: HDFSHive Architecture and Installation, Comparison with TradiibDatabase, Hive
QL - Querying Data- Sorting and Aggregating, Map Reduce Scripts, Joins &Sub que
HBase.

Unit IV (15 hours)
Analytics and Big Data: Basic analyticiAdvanced analyticO©perationalized analyties
Monetizing analyticModifying business intelligence products to handle big -dBig data
analytics solutioflJnderstanding text analyti€Bools for Big data.
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Unit V (15 hours)
Data Visualization and R: IntroductionExcellence in visualizationTypes of charBusiness
Intelligence: ToolsSkills applications Health care Educationretail E- GovernanceWorking
with R- Import a dataset in R Plotting a histogréig data mining.

Course Outcomes:

After successful completion of this course, student will be able to

CO1:Describe Data sources, generations, data formats, Data Evolution, Data from v
domains

CO2:Determine Big Data Characteristics, Frameworks, components and Limitatic
traditional approaches and map Big Vs. to Data Domains

CO3:Analyse various domains dbData Characteristics, Platform, Programming Model
Design Data Analytic ecosystem, and data processing framework

CO4: Evaluate the Concepts of Data Analytics Phases and Techniques

CO5: Formulate Data Analytics Techniques practically using R envirohme

Text Books:

1. Anil MaheshwariPata Analytics Made Accessiblkeindle Edition,2017.

2. Judith Hurwitz, Alan Nugent, Dr. Fern Halper, Marcia KaufmBig Data for Dummies

Wiley India Private Limited, 2014.

Reference Books:

1. Boris Lublinsky, Kein T. Smith, Alexey YakuboviciProfessional Hadoop Solutiong/iley
India Private Limited, 2013.

2. Chris Eaton, Dirk Deroos, UnderstandBig datg McGraw Hill, 2012.

3. Tom White HADOOP: The definitive Guid®© Reilly, 2012.

4. Tom Plunkett, BriaMacdonald Oracle Big Data HandboglOracle Press, 2014.

5. JyLiebowitz Big Data and Business analytjdSRC Press, 2013.

6. VigneshPrajapatBig Data Analytics with R and HadopPBacket Publishing, 2013.

E-Resources:
1. https://onlinecourses.nptel.ac.in/noc20_cs92/preview
2. https:/Inptel.ac.in/courses/110/106/110106072

Course Programme Outcomes
Outcomes

CO PO1l| PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 9 9 9 9 1 9 55
CO2 9 9 9 9 9 1 9 55
CO3 9 9 9 9 9 1 9 55
CO4 9 9 9 9 9 1 9 55
CO5 9 9 9 9 9 1 9 55
Total 45 45 45 45 45 5 45 | 275

Low-1 Medium3 Higko

DSE I- Fin Tech Start-ups and Innovations
(For Students Aditted from 202223)
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Semester: V Hours/week: 4
Subject Credit: 4
Code:IBFTE5SA
Course Objectives:

1. Tointroduce concepts and theories related to financial start up and innovation

2. To facilitate theapplication of financial statement analysis t@ges and tools
Unit | (12 hours)
The Theory of Innovation- IntroductionrA vibrant Fintech ecosystemPersonalization is king
the theory of innovatiotMy RoboAdvisor is an iPodNhat incumbent should consider wh
thinking about Fintech innovation.

Unit 1l (12 hours)
Robo-Advisors-IntroductiorRoboAdvisor-Automateddigitalbusinessforunderservedmarkeits
Passive investment management with EAKprithms of automated portfolio rebalancin
Personalized decisiemaking, individual goals, andehavior Singleminded businesses
Principles of taxoss harvesting.

Unit 11 (12 hours)
The Transformation of the Supply-sideIntroductionThe investment management supp
demand chahitnow intermediaries make monelgsuers of direct claim$he insttutionalization
of the private banking relationshifhe digital financial adviseAsset management is beir
disinter mediated-ETF providers and the Pyrrhic victekertically integrated solution:
challenge traditional platforms.

Unit IV (12 hours)
SociakndTechnologyMegaTrendsshapeanewfamilyoftaxableinvestors
IntroductionGenerationshift, about transparencgimplicity, and trust, the cognitive efldne
l ndustryds Di | e mma and t-wealth fRanagenrert firmAkset
managemet firms-Robo platforms, Digital advisors, Robo advisors.

Unit V (12 hours)

ThePrinciplesofGoalBasedinvestingintroductionFoundationsofGoaBasedInvesting

Aboutpersonalneeds, goals, and ri€ksal based investing proceBsrsonal value§oal

elicitaion- Goal priority Time horizonsRisk toleranceReporting goatentric performance.

Course Outcomes:

After successful completion of this course, student will be able to

CO1: Apply the concept of FinTech innovation and Startup

CO2: Explain the main finanal technology (FinTech) innovations, their dark and light side
well as the possible expected evolutions

CO3:Analyze the challenges of regulators and understand which innovative regt
approaches are needed in response to FinTech developments

COd4: lllustrate the critical technology strategies and foundational technologies in FinTech

CO5: Evaluate the dynamics of Fintech and how it is transforming the world of finance

TextBook:
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1. Paolo SironiFinTech InnovatiosF-rom RobeAdvisors to Goal Based Ins&ng and
Gamification John Wiley & Sons Publishe2016

Reference Books:

1. Bernardo NicolettiThe Future of FinTechintegrating Finance and Technology in Financig
ServicesKindle Edition, 2017.

2. VivekSethi,Fintech &Regtechrour Definitive Guide onHe Convergence Of Finance,
Technology, And RegulatioKjndle Edition, 2019.

E-Resources:
1. https://www.digimat.in/nptel/courses/video/110106141/L31.html
2. https://nptel.ac.in/courses/110/105/110105121/

Course Programme Outcomes
Outcome
S
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
Cco1 9 9 3 1 9 9 3 43
CO2 9 3 9 3 9 9 9 51
COo3 3 9 1 1 3 1 9 27
CO4 9 3 9 1 9 9 3 43
CO5 9 1 9 3 9 9 3 43
Total 45 25 31 9 39 37 27 207
Low-1 Medium3  Highi 9
DSE| - Commercial Law
(For StudentsAdmitted from 2022 23)
Semester: V Hours/week: 4
Subject Code: Credit: 4

IBFTESB

Course Objectives:

1.To enable the students acquire knowledge in basic principles and concepts of
commercidaw

2.To acquire knowledge and skills to understand its impact in real time life and business
situations

Unit | (12 hours)
Indian Contract Act 1872: Principlesi Definition i Essentials of Contract Offer and
Acceptancé Communication of Offer and AcceptanicdRevocatiori Consideratiori
Definition i Essentials of Consideration

Unit 1l (12 hours)
Contractual Capacity: Introduction on Competency too@tracti Who are Competent

to Contracti Persons not Competent to Contrad#linor i Laws relating to Minofi

Minor Agreementi Persons of Unsound Mind Persons disqualified by Law Free
Consenti Coercioni Duressi Unue Influence i Misrepresentationi Fraud i
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UberrimaeFidei Contractd Rescissioni Misrepresentatioil Mistakes

Unit 1l (12 hours)
Void Agreement Void Contracti Uncertain Agreementi Wagering Agreementi
Exception i Impossible Eventsi Reciprocal Promised Contingent Contracti
Codlateral Eventi Rules RegardingContingentContract.i Remediesfor Breach of
Contract

Unit IV (12 hours)
Contract of Bailment and Pledge Sale Vs Bailment Kinds i Bailor & Bailee i
Dutiesand Rightg Lien i Particulari Generali Finder d Goodsi Duties of Findeil
Finder ofLostGoodsi PledgeVs LienT PledgeVs Mortgage’ Pledgeby Non Owners

Unit VvV (12 hours)
Contract of Agency. Rulei Agent Vs Servant Appointment of Ageni Essentialg
Creationi Ratificationi Kinds of Agensi Dutiesi Rightsi Authority i Liability i
Delegation of Authorityy Sub Agenti Termination of Agency Irrevocable Agency

Effects of Termination Intellectual Property Rights Overviewi Copyrighti Patent-
Trademark

CourseOutcomes:

After comgetion of this course, student will be able to
CO1: Acquire knowledge in basic aspects of contract
CO2: Understandontractual capacity

COa3: Explainvalid contractsandits impact

CO4: Describebailment& pledge

CO5: Dealwith contractof agency

Text Book:

1.N.D.Kapoor Elements of Mercantile Lavultan Chand & Sons Pvt Ltew Delhi
32"Edition, 2019.

ReferenceBooks:

1 M.C. Kuchal,MercantileLaw, VikasPublishingHouse, New Delhi,3 Edition,2018.
2. D.ChandraBose,MercantileLaw, PHILearningPvt Ltd., New Delhi, 2019.

3. N.D.Kapoor, Elements of Company Law, Sultan Chand & Sons Pvt Ltd, New
Delhi,2020Q

E-Resources:
1 http://www.metastudio.or§cience%20and%20Ethics/file/readDoc/535a76367d9d331598
f49e2d/34_Hb_on_IPR.pdf

2.https:/vww.goodreturns.in/classroom/2015/12/wisathe-differencebetween
mortgagepledge412697htmi

Course
Outcomes Programme Outcomes
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PO1| PO2 Total
CO PO3| PO4| PO5| PO6| PO7
co1 9 1 3 3 3 1 3 23
CO2 9 1 3 3 3 3 3 25
CO3 9 1 9 3 9 1 3 35
CO4 9 3 9 3 3 1 3 31
CO5 9 3 3 3 3 1 3 25
Total 45 | 9 27 15 21 7 15 139
Lowi 1 Mediumi 3 Highi 9
DSE Il Financial Modeling
(For StudentsAdmitted from 20222023)
Semester: V Hours/week: 4
Subject Code: Credit: 4
IBFTESC

Course Objectives:

1.To make the students understand how Financial models are used to estimate the valua

business

2. To apply knowledge and understanding of financial statements

3. To learn to compare businesses to their peers in the industry through various models.

4. To understand how financial models are used in strategic planning to test various scenarios

5. Cdculate the cost of new projects, decide on budgets, and allocate corporate resources.

6. To build valuation models using different methods

Unit | (8 hours)

Principles of Modeling :A Good Model Model Design Selection of Model Variables and

their Dep@dencies Level of Detail or AggregationModel Structure and Planning/lodel

Building- Results Presentation and Other Uses of Sensitivity Analyikidel Auditing.

Unit Il (10 hours)

Financial Statement, Cash Flow and Valuation Modeling

Finandal Statement Modeling: Core Points and Exampieome Statement Forecasting

Sales ForecastsCost ForecastsOperating Profit Taxable Profit, Tax and Net Income

Dividends and Retained Earnings Balance Sheet ForecaBliry Checks and Feasibility

Checks Cash Flow Statement Forecasti@ash Flow Valuation.

Unit 11 (10 hours)
Developing Financial Models Financial Modeling Basics of DesignDesign process and metho
Menu structureManagement reports and summariesvelopment Testing and auting- Protection
as an applicationDocumentation Features and techniquedata validation Controls Graphics
Sample model planningexample model.

Unit IV (8 hours)
Applications of Financial Modeling: Analyzing performance Forecasting madels
Portfolio analysis Cost of capital Bonds Investment analysidRisk- Depreciation Leasing
Company valuationOptimization Decision treesRisk managemeniModeling checklist.

Unit V (9 hours)
Financial Modeling in Python: Welcome to PythonPPF packageBasic Mathematical
Tools Data Model Timeline The Hull White Model Pricing using Numerical Methods
Pricing Financial Structures in Hull Whiteython Excel Integration.
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Course Outcomes:

After completionof this course,studentwill beable to

CO1.: Learn the basic concepts of modeling and its perspective in analysis and auditing.
CO2: Gain insights on Financial Statement and forecasting various finance parameters.
COa3: Develop a financial model suitable that aids management and docuprentat

CO4: Understand potential applications of Finance Models and its implementation

COS5: Practice and implement Financial modeling in Python Environment.

Text Books:

1.Rees, M. (2015). Financial Modeling in Practice: A Concise Guide for Intermedti&dvanced
Level. United Kingdom: Wiley.

2. Day, A. (2012). Mastering Financial Modeling in Microsoft Excel 3rd Edn: A Practitioner's Gi
to Applied Corporate Finance. United Kingdom: Pearson Education Limited.

3. Gardner, C., Fletcher, S. (2010). FiciahModeling in Python. Germany: Wiley.
ReferenceBooks:

1. Mastering Financial Modeling In Microsoft Excel: A Practitioner'S Guide To Applied Corpora
Finance, 2/E. (2008). India: Pearson Education.

2. Benninga, S. Z., Benninga, D. F. 0. M. S., Benajr$§), Czaczkes, B. (2000). Financial Modeli
United Kingdom: MIT Press.

E-Resources
1.https://corporatefinanceinstitute.com/resources/knowl!edogéling/typesof-financiakmodels

2 https://www.wallstreetprep.com/knowledge/finanagiabdelingbestpracticesand.conventions/
https://www.ey.com/en_nl/finanagavigator/theultimate guideto-financiatmodelingfor-startups

DSE Il - Company Law
(For StudentsAdmitted from 20222023

Semester: V Hours/week: 4
Subject Code: Credit: 4
IBFTESD

Course Objectives:

1. Tounderstandandapplybusinessdaw

2. Tobeawareof differentbusinesdaws in global perspectiveconceptin business

Unit | (15 hours)
Indian Contract Act 1872 Introduction- Principlesi Definition 7 Essentials of Contraét

Offer and Acceptancei Communicationof Offer and Acceptancei Revocationi
Considerationi Definition i Essential®f Consideration.

Unit 1l (15 hours)
Contractual Capacity: Definition of Contractual Capacity Minor i Meaningi Free
Consenti Coercioni Duressi Unduelnfluence i Misrepresentationi Mistakes.

Unit 1 (15 hours)
Void Agreement Meaning - Void Contracti Uncertain Agreementi Wagering Agreement

T Exception i ImpossibleEventsi Reciprocal Promises ContingentContracti Collateral
Eventi Rules RegardingContingentContract.i Remediesfor Breachof Contract.

Unit IV (15 hours)
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Contract of Indemnity and Guarantee Indemnity: Definition - Essetial Features of a
Contract of IndemnityDistinction between Indemnity and Guarant&ends of Guarantee
Rights of Indemnity HolderTi me of Commencement of I ndem
Liabilities of Surety- Dischargeof Surety.

Unit VvV (15 hours)
Performance and Discharge of ContractsMeaning and Definitiori Offer to Performi
Contractswhich neednot be performed Devolution of JointRights and Liabilities i
Personsllowedto Demandfor the Performance’ Time andPlaceof Performance.

Discharge of Contract: Definition T Modes of Dischargeof Contractsi Remediesi

Available for Breach of Contract$ IT Contractsi Chip Whap Contract Shine Wrap
Contract.

Course Outcomes:

After completionof this course,studentwill beableto

CO1: Acquire knowledgein the basicconcept®f contract

CO2: Explainthecontractuakapacityof lawsin businessandprofession
CO3: Describetheelementsof valid contract

CO4: Understandthe legal aspectf specialcontracts

CO5: Enhancegperformanceanddischarge ofcontractsin business

Text Book:
1. N.D.KapoorElements of Mercantileaw, SultanChand& Sons Pvt Ltd, NevDelhi,
38" RevisedEdition, 2020.

ReferenceBooks:

1.M.C.Kuchal, MercantileLaw, Vikas PublishingHouse, NewDelhi, 3% Edition,2018.
2. D.ChandraBose,Mercantile Law, PHI Learning Pvt Ltd, New Delhi, 2019.
3.N.D.Kapoor Elementof, Sultan Chand& SonsPvt Ltd, New Delhi, 2020.

Journals:
1. Journalof Businesd.aw
2.AmericanBusinesd_aw Journal (ABLJ)
3.India Businesd_awJournal

E-Resources
1.https://www.britannica.com/topic/businessv
2 https://cronuslaw.comhatis-businesdaw-the-differenttypeswith-examples/
3.https://iwww.findlaw.com/hirealawyer/choositige-right-lawyer/businesand
commerci& law.html

Course Programme Outcomes

Outcomes

CO PO1| PO2| PO3| PO4| PO5| PO6 | PO7 | Total
COo1 9 1 3 3 1 3 3 23
CO2 9 1 3 3 9 9 3 37
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CO3 9 3 3 1 3 9 3 31
CO4 9 3 1 3 3 9 9 37
CO5 9 1 3 3 3 3 3 25
Total 45 9 13 | 13 | 19 | 33 | 21 | 153
Low T 1 Medium i 3 High -9
SEC-Corporate Compliance Management
(For Students Admitted from 20223)
Semester: V Hours/week: 2
Subject Code: Credit: 2

IBFTS55

Course Objectives:

1.To make the students to understand the fundamental theories and practices of corporate cor

management

2.To acquire skills to prepare report in secretarial audit

Unit | (6 hours)
Naturei Objectives- Significan@ - Scope of Due Diligence; Steps in the Process of Due Dilige
Areas of Due Diligence Initial Public Offer , Follow- On Public Offer (FPO),Rights Issu
Employees Stock Option Plaiseferential Allotment

Unit Il (6 hours)
Equity Shars with Differential Rights Issue of Debt Debenture®onds- Warrantsi Equity Shares
with Preferential Rights

Unit 1l (6 hours)
ComplianceManagemef@oncepiSignificance\SystemsApproachtoComplianceManagement
Process of Establishment of Compliandanagement Systen€ompliance in Letter and Spirit

Unit IV (6 hours)
SecretarialAudiNeed,ObjectiveésScopeProcessPeriodicityandFormatforSecretarial Audit Repior
Check- List Under Various Corporate LawsShare Transfer AudiCompliane Certificate

Unit VvV (6 hours)
Search/Status Repoifisiportance, Scop¥erification of Documents relating to Charges
Requirements of Financial Institutions and Corporate LeAde¥paration of Report

Course Outcomes:

After completion of tis course, student will be able to

CO1: Gain knowledge in composite legal due diligence in corporate activities

CO2: Classify the various equity shares with preferential rights

CO3:Analysethe compliance management System
CO4:Demonstratevariousaspectsofsgarialaudit

CO5:Evaluate and justify the requirements of financial institutions and corporate lenders

Text Book:

1. E.Gordon & K. Natarajarfinancial Markets and Servicelimalaya Publishing House,
10thEdition, 2016.

2. Nitish Singh, Comphance Management, Praeger Publications, 2015.
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ReferenceBooks:

1.C.S.AnoopJaifBecretarial Audit, Compliance Management &g DiligenceAJ Publications, 18
Edition,2021

2. Santiago Wortman Jofr€orporate Criminal Liability and Compliance Management Syst&mils,
AcademicPublication,2019.

Journal:
1. Indian Journal of Management

E-Resources:
1.https:/www.icsi.edu/nedia/webmodules/SACMDD_FEB_2020.pdf

Course Programme Outcomes
Outcomes
CO PO1| PO2| PO3| PO4 | PO5| PO6| PO7 | Total
Co1 9 3 3 9 3 1 9 37
CO2 9 3 1 3 3 1 3 23
COos3 9 9 3 3 1 3 9 37
CO4 9 3 9 3 3 1 3 31
CO5 9 3 3 3 3 1 3 25
Total 45 21 19 21 13 7 27 153
Lowi 1 Mediumi 3 Hight 9
Fin Tech Intelligence
(For Students Admitted from 20223)
Semeter: VI Hours/week: 6
Subject Credit: 5

Code:IBFTC61

Course Objectives:

1.To learn emerging trends in Financial Technology

2.To understand global trends in Digital Banking and Block chain Technology, Al/ML
3.To understand applications based on trémésnTech

Unit | (8 hours)
Digital Banking

Unit Il (10 hours)
Block chain & Crypto currency

Unit NI (10 hours)
RPA (Robotic Process Automation)

Unit IV (8 hours)
Artificial Intelligence & Machine Learning.

Unit V (9 hours)

FinTechasaService Platforms

Course Outcomes:

After completion of this course, student will be able to

CO1: Understand emerging trends in FinTech

CO2: Gain insights on Global trends in Digital Banking, Blockchain TechnologIAl/
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CO3: Understand applications based on trends in FinTech

Text Book:

1.Eliot P. Reznor (2017kintech Independent publishing platform

ReferenceBooks:

1. Parag Y Arjunwadkar (2018FinTech: The Technology Driving Disruption in the Financ
Servies IndustryBoca Raton, FL, USA Auerbach Publications

Core XVIII -Income Tax Theory, Law and Practicéll
(For Students Admitted from 20223)

Semester: VI Hours/week: 6
Subject Code: Credit: 5
IBFTC62
Course Objectives:
3. To enable the students understand the basic concepts and terms related to Income
4. To enable the students to compute income under various heads namely income fror

clubbing of income, deductions, assessment procedures, assessment of individual and asses
firms and conpanies

Unit | (18 hours)
Clubbing of Income: Deemed InconieSet Off and Carry Forward of Losses

Unit Il (18 hours)
Deductions: Deductions in the Computation of Total Income. Deduction under Section 80Cto 8

Unit 11 (18 hours)
Assessment ProceduresProcedure for AssessmeitCollection and Recovery Refund of Tak

Deduction of Tax at Sourc@dvance Payment of Tak-Filingi PANI Rectification of Mistakes

Unit IV (18 hours)
Assessment of Individual:Individuali Hindu Undivided Family

Unit V (18 hours)
Assessment of Firms and Companie$irms and Companies

Course Outcomes:

After completion of this course, student will be able to

CO1: Acquire knowledge in clubbing of income

CO2: lllustrate deductions in thcomputation of total income

COa3: Plan the assessment procedure

CO4: Assess the income of individual and Hindu undivided family
CO5: Deal with the assessment of firms and companies

Text Book:

1.Mehrotra H.C.& Goyal S.Rncome Tax Law & AccountSathyaBhawan Publication, Relevant
Assessment Year Edition, New Delhi, 2021.
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ReferenceBooks:

1. Dr.VinodK. SinghaniaDirect Taxes law & PracticesTan Prints India Pvt Ltd, Relevant
Assessment Year Edition, 2021.

2. Lal.B.B and Vashisht.NDirect Taxes Pratices & Planning Pearson Publications, Relevant
Assessment Year Edition, New Delhi, 2021.

3. Dr. Bhushan and Sharma.lkdgcome Taa |, Kal yan Publishers, Re
New Delhi, 2021.

Note: The questions should be asked in the ratid @0%problem and 30%theory.

Course Programme Outcomes
Outcomes
CO PO1| PO2| PO3| PO4| PO5| PO6| PO7| Total
Co1 9 1 3 1 3 3 3 23
CO2 9 1 3 1 9 9 3 35
CO3 9 1 3 1 3 1 3 21
CO4 9 1 3 1 3 1 3 21
CO5 9 1 3 1 3 1 3 21
Total 45 5 15 5 21 15 15 121
Lowi 1 Mediumi 3 Hight 9
Core XIX - Human Resource Management
(For Students Admitted from 20223)
Semester: V Hours/week: 5
Subject Code: Credit: 4

IBFT C63

Course Objectives:

1.To gain knowledge on HRM and its significance in business

2.To provide knowledge on concepts, theories, scope and development of Human Re
Management practices at both national and global level

Unit | (15 hours)
Human Resource ManagementCharacteristics of a Personnel Manaderportance Objectivesi
ScopeFunctilms of Human Resource Managemehltanagerial FunctionsPlanning ,Organising
Directing, Coordinating and Controlling- Operative Functiondifference between Personn
Management and Human Resource ManageiRetd of Human Resource Manager.

Unit Il (15 hours)
Human Resource Planning:Need for Human Resource PlanniBgnefits Recruitment: Sources ¢
RecruitmemntMethods or Techniques of RecruitmenDirect Method, Indirect Method, and Thii
Party MethodsSelection- Steps in Selection ProcedtinterviewsTypesGuidelines for Conducting
an Interview.

Unit 11 (15 hours)
Training and Development: Need -Importance Responsibility for Training-Steps in Training
ProgrammesTraining PolicyTraining Methods- On 1 the-Job -Training (OJT),Job Instruction
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Training (JIT) Vestibule Training, Oifthe-Job Methods.

Unit IV (15 hours)
Establishing Pay Plans:Basis of CompensatiorFactors Determining Pay Raleb Evaluation
IncentivesStatutory BenefitdNon Statutory (Voluntary)Benefitsinsurance BenefitRetirement
Benefits and other Welfare Measures to Build Employee Commitment.

Unit vV (15 hours)
Performance Appraisal: PurposedmportanceApproaches to Performance Appraidéthods of
Performance Appraisal Traditional Methods, Modern MethodBromotionPurposelypes of
PromotionDemotionrCauses of DemotieransferPurpose of Transfe8eparation.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the evolution and scopéH&M

CO 2: Assess the role of human resources policies and practices
CO 3: Analyse the various operative functions of HRM

CO 4: Identify the challenges of human resource management
CO 5: Evaluate the #1RM practices in industry

Text Book:
5. K.Aswathappa, Hman Resource Management Text and CaddsGraw Hill Education, 8
Edition, 2017.

Reference Books:

1. P. Subba Ratéjuman Resource Management and Industrial Relatidmalaya Publishing
House, New Delhi, BEdition, 2015

6. Dr. T.P. Renuka MurthySantosh B.R,Human Resource Managemenitimalaya Publishinc
House, ' Edition, 2017

7. Gary DesslerHuman Resource Managemefearson Education, #&dition, 2020

8. Robert N. Lussier, John R. HendoHuman Resource Management: Functions, Applicatiand
Skill Development SAGE Publications,®1 Edition, 2021

Journals:
2. Indian Journal of Training and Development

E-Resources:

4. https://epgp.inflibnet.ac.in/HoetViewSubject?catid=ahLCajOqz6/GWFCSpr/ Xy
5. https://www.jigsawacademy.com/blogsdmalytics/functionsof-hrm/
https://www.managementstudyguide.com/procegsémimanresourcemanagement.htm

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
CO1 9 3 3 3 3 9 9 39
CO2 9 3 3 3 3 3 9 33
CO3 9 3 3 3 3 3 9 33
CO4 9 3 3 3 3 3 9 33
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CO5 9 3 3 3 3 3 9 33
Total 45 15 15 15 15 21 45 171
Low -1 Medium - 3 High-9

Core XX'i Strategic Management
(For Students Admitted from 20223)

Semester: VI Hours/week: 6
Subject Code: Credit: 4
IBFTC64

Course Objectives:

3. To provide understanding of basic concepts of strategic management

4. To develop conceptual, diagnostic and analytical skills in strategy formulation and
Execution.

Unit | (15 hours)
Strategy and Process:Meanirg of Strategic Managemef@onceptual Framework for Stratec
Managementundamentals of Strateigylerits and Demerits of Strategic Manageme8trategy
Formation Procesk Stakeholders in Busine$sVision, Mission and PurposeBusiness Definition
Difference between Objectives and Goals of Busines€orporate Governance and Soc
ResponsibilityCore Competencies of Business.

Unit Il (15 hours)
Competitive Advantage: External Environment Por t er 6 s F i v-Btratdgio GO
Competitve Changes during Industry Evoluti@iobalisation and Industry Structure National
Context and Competitive Advantage Resour€zpabilities and Competenci€Xore Competencies
Low Cost and Differentiation Generic Building Blocks of Competitive Advantdgestinctive
CompetenciefResources and Capabilities Durability of Competitive Advantdgeiding Failures
and Sustaining Competitive Advantage.

Unit 11 (15 hours)
Strategies: The Generic Strategic Alternatives Stability, Expansion, Retrenstent and
Combination Strategies Business Level Strateg\strategy in the Global Environme@orporate
Strategy Vertical IntegratieBiversification and Strategic AllianceB8uilding and Restructuring th
Corporation Strategic Analysis and Choice of S&gies- Balance Score Card.

Unit IV (15 hours)
Strategy Implementation: Stages of Strategy Implementatiénalysing Strategic Change
Managing Strategic Change Issues in Strategy Implementation Organisational Structure
Approaches to Om@nisation Structure Matching Structure and Control to Strategitssessment o
Organisational StructurePerspectives on the Methods of Organising.

Unit vV (15 hours)

Strategic Evaluation and Control: Introduction- Process of Strategic Caat - Reluctance to us:
Strategic Contro} Strategic Control and Environmental Factetaformation for Strategic Contral

Implementing Strategic Contrel Successful Maintenance of Strategic Conrirgbes of Control

Difference between Strategic Contasld Operational Control.

Course Outcomes:
After completion of this course, student will be able to
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CO 1: Acquire the basic knowledge in strategic management
CO 2: Understand the concept of strategic analysis

CO 3: Deal with portfolio and analytical mets

CO 4: Explain the issues of management information system
CO 5: Suggest better resource allocation for strategic control

Text Book:
1. Thomas L. Wheelen, J.David Hunger and Krish Rangar@jancepts in Strategic Manageme
and Business PolicyPearsn Education, 18 Edition, 2019.

Reference Books:

1. Fred R. DavidStrategic Managemen®PHI Learning Limited, New Delhi, 1BEdition,
2016.

2. P.Subba Rao, Business Policy and Strategic Managemétimalaya Publishing House 2
Edition, 2016.

3. Frank Rotlaermel Strategic ManagementlcGraw-Hill Education, &Edition, 2016.

Journals:
1. The IUP Journal of Business Strategy
2. Journal of Management and Strategy 8M

E-Resources:

1. httpsi//www.managementstudyguide.com/strategi@nagement.htm

2. https://corporatefinanceinstitute.com/resources/knowledge/strategy/stnaigagement/
3. https://www.techtarget.com/searchcio/definition/strateganagemeit

Course Programme Outcomes
Outcomes
CO POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 1 3 3 9 3 3 31
CO2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 9 9 3 37
CO4 9 1 3 3 9 9 9 43
CO5 9 1 3 3 9 9 9 43
Total 45 5 15 15 45 33 27 185
Low -1 Medium 3 High-9
DSEIIl - Security Analysisand Portfolio Management
(For StudentsAdmitted from 2022- 23)
Semester: VI Hours/week: 4
Subject Code: Credit: 4
IBFTEGA

CourseObijectives:

1. To impart knowledge on variousrestment schemes and the equation between risk
andreturn

2. Toprovideconceptuafoundation forarriving at thebestportfolio
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Unit | (12 hours)
Introduction: Financial Meaning of Investment- The Significanceof Savingsand Investmenti
Nature of Investmenti Security Portfolioo Speculation Gambling Arbitrage Mechanisms
Investment Schemes: Nature hemesFeaturs - Real Estate InsuranceSchemes Investment
Attributes: Riski Returni Securityi MarketabilityT Liquidity- Convenience.

Unit Il (12 hours)
Investment Avenues & Attributes: Investments Options In India and Foreign Markets
Characterigts - Features of Financial InstrumentsCompany Share$ Debentures’ Bonds -
ConvertibleSecurities- Hybrid Securities- Fixed Deposits- Gilt i EdgedSecurities- Post Office
Schemes Companyand PublidProvident Funds

Unit 1l (12 hours)
Security Analysis I: Fundamental Analysis Company, Industry and Economic AnalysiBools for
Economic Analysis Analysis of GDPMonetary Policy- Inflation Interest Ratednternational
Influences Links between Economy and Industry Sectersdiction abat MarketBehaviourTools.

Unit IV (12 hours)
Security Analysis II: Technical Analysis of StockPoints- Figures Chart Bar Chart- Contrary
Opinions Theory Confidence Index RSARSI-Moving Average Analysis Japanes€andlesticks
T Bond Valuation (Basid’roblems).

Unit V (12 hours)
Portfolio Management: Meaning- Return on Portfolioc- Risk onPortfolio - Portfolio Managers-
SEBI Guidelines for Portfolio Managers Portfolio Management Serviceis Efficient Market
HypothesesPottfolio Theoryi Contribution of William Sharpe and HarMarkowitz- Single Index
Model - CapitalAsset PricingVlodel - Arbitrage PricingTheory.

CourseOutcomes:

After completion of this coursstudent will be able to

CO1.: lllustrateinvestments ands nature

CO2: Classify variouavenues and attributes fofancial instruments
CO3: Analysesecurities byapplyingfundamental tools

CO4: Assesssecurities byadoptingtechnicaltools

COb5: Compiletheconceptof portfolio managemerandits services

Text Book:
1. Prasanna ChandrénvestmenManagementnd Portfolio ManagementMcGraw Hill Education,
5" Edition, 2017.

Reference Books:

1. FischerD. SecurityAnalysisand Portfolio ManagementPearsorEducationNewDelhi,
7" Edition, 2018.

2. SinghP. InvestmenManagementHimalaya Publicationslew Delhi,2015.

Note: The questions should be asked in the ratio of 70%problem and 30%theory.

E i Resources:
1. https://www.sebi.gov.in/
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2. https://lwww.researchgate.net/publication/311295781 Security Analysis_Portfol
io_Management and_Financial_Derivatives
3. https://www.managementstudyguide.com/sectaitglysisandportfolio-management.htim

Course
Outcomes Programme Outcomes
PO | PO Total
CO 1 2 PO3 | PO4 | PO5 | PO6 | PO7
Co1 9 1 3 3 3 1 3 23
CO2 9 1 3 3 3 3 3 25
CO3 9 1 9 3 9 1 3 35
CoO4 9 3 9 3 3 1 3 31
CO5 9 3 3 3 3 1 3 25
Total 45 | 9 27 15 21 7 15 139
Lowi 1 Medium 1 3 Highi 9
DSE Il T Logistics and Supply Chain Management
(For Students Admitted from 20223)
Semester: VI Hours/week: 4
Subject Code: Credit: 4

IBFTEGB

Course Objectives:

3. To gain skill and knowledge in all aspects and issues of logistics in the supply chain
management

4. To understand the impact of logistics functions and their integration with other business fur

Unit | (12 hours)
Introduction to Logistics: Activities i Fundamentals of Logistics Objectives and Importanc
Progress in Logistics and Current Tren@sganisation and Achieving Integration.

Unit Il (12 hours)
Planning the Supply Chain:Logistics Strategy Implementing the Strategy Locating Facilities
Planning ResourcésControlling Material Flow.

Unit 1 (12 hours)
Measuring and Improving Performance of Supply Chain:Procurement Inventory Management
Warehousing and Material Handling Traosti Global Logistics

Unit IV (12 hours)
Supply Chain Management:Basic Concepts of Supply Chain ManagenieRtanning and Sourcin:
T Making and Delivering Returnsi IT and Supply Chain Management.

Unit V (12 hours)

Financial Supply Chain Management: Financial Supply Chaini Elements of Financial Suppl
Chain Managemerit The Evolution of e=inancial Supply Chaiin e-Financial Supply ChainBanks
Perspectivé Legal Aspects of-&inancial Supply Chain.
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Course Outcomes:

After completion of this course, student will be able to

CO 1: Identify and analyze business models, business strategies and corresponding competit
advantage

CO 2: Plan warehouse and logistics operations for optimum utilization of resources

CO 3: Incorporde and learn the critical element of logistics and supply chain management

CO 4: Describe the ways to shift the business culture from work to overall prdgesa result

CO 5: Formulate and implement warehouse best practices and strategies

Text Books:

1. Martin Christopher, Logisticend Supply Chain Managemef®] Publishing International,"5
Edition, 2016.

2. Leonardo Decandia, Lei Lei, Rosa Oppenheim, Yao Zhao, Managing Supply Chain  Ope
World Scientific Publication, 3 Edition, 2017.

Reference Books:

1. Henkzijm, Matthias Klumpp, Alberto Regattieri, Sunderesh Heragu, Operatiaggstics and
Supply Chain Managemer@pringer 1° Edition. 2019.

2. Lincoln C. Wood, Linh N. K. Duong, Logistiaand Supply Chain Management in the Globali:
Busines Era Business Science Referengé21.

3. Donald J.Bowersox, DaviJ. Closs & M.Biby CoopeBupply Chain Logistics Managemen
MCGraw Hill Education7" Edition, 2018.

Journals:

1. International Journal of Logistics and Supply Chain Management

2. The IUP Joumal of Supply Chain Management

E-Resources:

1. https://www.supplychainopz.com/2012/04/wAmstogisticsandsupplychainmanagement.html

2. https://courses.lumenlearning.com/wmojeinobusiness/chapter/suppthainmanagemerand
logistics2/

3. https://basdogistiqueservices.com/storage/app/media/Chopra_Meindl_SCM.pdf

Course Programme Outcomes

Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 9 3 33
CO2 9 3 9 3 1 1 3 29
CO3 9 3 3 1 3 3 3 25
CO4 9 3 1 3 3 3 3 25
CO5 9 3 3 1 3 3 9 31
Total 45 | 15 | 19 | 11 | 13 | 19 | 21 | 143

Low -1 Medium 3 High-9

SEC - Total Quality Management
(For Students Admitted from 20223)
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Semester: VI Hours/week: 2
Subject Code: Credit: 2
IBFTS65

Course Objectives:

1. To provide an understanding of the process of managing Quality services

2. To develop knowledge on fundamental disciplines of business linked with the concepts of <
excellence and quality

Unit | (6 hours)
Introduction to Total Quality Management : Scope of TQMi Guiding Principles of TQM
Evolution of TQMi Preparing for TQM Stages in TQM ImplementatiGnTQM Models.

Unit Il (6 hours)
SWOT Analysis: Strategic PlanningOrganizaional Culture Customer Focus Types of Customer:
T Customer Satisfaction Model Customer Retention Model Quality Function Deployment
Customer SatisfactionMeasurement.

Unit 11 (6 hours)
Continuous Improvement Strategies:Deming Wheel Zero Defect ConcepBenchmarking Six
SigmaPreventive Techniques.

Unit IV (6 hours)
Quality Certification: 1SO 9000 Series Certification ISO 9001: 2000 Certification ISO 14000
Series Certificatioi QS 9000 Certificatiori Quality Audting- Quality Indicators’ ISOT BSI -
Quality Awards.

Unit V (6 hours)
TOM Road Map: Quality &CostCharacteristics of Qualitiicro Analysis of Quality Cost
Measurement of Quality TQM Implementation StrategyFailure of TQM.

Course Qutcomes:

After completion of this course, student will be able to
CO 1: Understand the quality norms of organisations
CO 2: Explain the importance of quality management
CO 3: Develop conversant with SWOT analysis

CO 4: Apply benchmark for quality managente

CO 5: Deal with ISO certification process

Text Book:

1. Sunil Luthra, Dixit Garg, Ashish Agarwal, Sachin K. Mangl@qgtal Quality ManagementGCRC
Press , 1 Edition, 2020.

Reference Books:

1. Nitish Kumar SinhaTotal Quality ManagemenBearson Edwtion, £' Edition, 2018.

2. D.R.Kiran, Total Quality Management: Key Concepts and Case StuligterworthHeinemann
Publication, i Edition, 2016.

3. Poornima M.Charantimatf,otal Quality ManagemenBearson Educatigr2017.

4. Sunil Sharma, TotalQuality Managjement. Concepts, Strategy and Implementation
Operational ExcellenceSAGE Publications Pvt. Ltd *Edition, 2018.

E-Resources:
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1. https://asq.org/qualityesources/totaduality-management
2. https://'www.juran.com/blog/whas-totalquality-management/
3. https://www.managemertglyguide.com/totatjuality-management.htm

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 3 9 33
CO2 9 9 3 1 1 3 3 29
CO3 9 3 1 3 9 3 9 37
CO4 9 3 3 1 3 1 3 23
CO5 9 3 3 9 3 1 3 31
Total 45 21 13 17 19 11 27 153
Low -1 Medium 3 High-9
Extra Credit T Principles and Practicesof Insurance
(For StudentsAdmitted from 2022- 23)
Semester: VI Hours/week: -
Subject Code: Credit: 2
IBFTX6
CourseObijectives:

1. Togive anoverviewof Insurancendits impact inlife andbusiness
2. To provideabasicunderstandingf the InsurancéMiechanismandInsuranceContacts

Unit |

Introduction to Insurance: Definition and Nature Evolution of Insurancé Role and
Importance of Insurancé Insurance Contracts Overview of Life and Non Life Insurance
Companiesn India-Role of IRDA-Role ofagents

Unit Il

Life Insurance: Naturei Classificationof Policiesi Duration of Policy i Method of
Premium Paymentsi Participationin Profit i Number of Lives Coveredi Method of
Paymenbf Claim Amounts’ Non-Conventional Policies

Unit 111
Fire Insurance: Naturei Fire InsuranceContractsi Kinds of Policiesi Paymentof Claim
-ReInsurance

Unit IV
Marine Insurance: Nature of Marine Insurance ContradtdMarine Insurance Policies
Policy Conditionsi Payment ofClaims

Unit V
MiscellaneousServices: BurglarylnsuranceAgriculture Insurance
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CourseOutcomes:

After completion of his course, student will be able to
CO1: Acquire knowledge in the concepts of insurance
CO2: Explain lifeinsurancepolicies

COa3: Dealfire insurance policies

CO4: Describemarineinsurancepolicies

COS5: Appraisemiscellaneougsuranceservices

Text Book:
1. M.N Mishra, Insurancei Principlesand practices SultanChandPublishersNew Delhi,
Revised Edition, 2016.

ReferenceBooks:

1. M.N.Srinivasan and K.KannaRrinciples of Insurance Law/olume | & Il, Lexis
Nexis Publisher, 18 Edition, 2017.

2. SachinRastogi Principlesof Insurance_aw, Lexis NexisPublisher, I Edition, 2021.

Journal:
1. Internationallournalof BankingRisk and Insurance

E-Resources:

1 https://lwww.maxlifeinsurance.com/knowledgentre/lifeinsurance/rolef-irdai

2 https://lwww.medindia.net/patients/insurance/insaesagentrolesand
responsibilities.html

3. https://www.pdfdrive.com/principleandpracticeof-life-insurancecai-e331933.html|

Course Programme Outcomes
Outcomes

CcO POl | PO2 | PO3 | PO4 | PO5| PO6 | PO7 | Total
COo1 9 3 3 3 3 3 3 27
CO2 9 9 3 3 3 3 3 33
CO3 9 9 9 3 9 3 3 45
COo4 9 9 9 9 9 9 9 63
CO5 9 9 9 9 9 9 9 63
Total 45 39 33 27 33 27 27 231

Lowi 1 Medium 1 3 High1 9

B.COM (HONOURS)
Three Year Regular Degree Programme
(For Students Admitted from 202023)

B.COM (HONOURS)
PROGRAMME STRUCTURE
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Sub Code

Sem Part | Course | Subject Title 'Wl;;i/ Credit CIA ESE I-\F/IC::?!
IBLT11/I1B . .
LALLIBL || Language Tgml_l | /Arabic |/ 5 3 40 60 100
I Hindi |
H11
IBLEI12/I Language :
BLEII12 1 I Englishla (or) b 5 3 40 60 100
IBHOC11 I Core | Basics o_f Financial 5 5 40 60 100
Accounting*
IBHOC12 Principles of
Il Core Il Organization and 5 5 40 60 100
I Management
IBHOA13 | Il AECC | Business Mathematic 6 3 40 60 100
IBHOS14 Customer
v SEC Relationship 2 2 - 50 50
Management
Games/Browsing 1
Library 1 - - - -
Total 30 21 200 350 550
IBLT21/IB . .
LA21/IBL | Language Tgml_l Il /Arabic Il / 5 3 40 60 100
I Hindi Il
H21
IBLEI22/I I Language 5
BLEII22 [l English 1l a (or) b 3 40 60 100
IBHOC21 Il | Core Il Financial Reporting* ° ° 40 60 100
IBHOC22 I Core IV Advance_d Financial 4 3 40 60 100
Accounting
n | BHOCZ3 |y corey | Basics of Cost 5 5 | 40 | 60 100
Accounting
IBHOA24 | |II | AECC Il | Logical Reasoning 2 2 - - 50
IBES?2 Environmental
IV | GICI Science 2 2 - 50 50
IBHOS#Q IV | SEC Industry Reléion 2 2 - 50 50
IBHOX2/I Extra Business
BHOX20 . Communication/Onlin - 2 - 100 100
Credit
e Course
Total 30 25+2 | 200 |400+100| 650+100
IBHOC31 I Core VI Advan(_:ed*FlnanuaI 5 5 40 60 100
Reporting
IBHOC32 |, core vy | Financial 5 5 | 40 | 60 100
Managemen I*
| IBHOC33 Core vy | Management 40 | 60 100
[l Accounting I*
IBHOA34 11 AECC Il | Business Statistics 40 60 100
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I\ OEC 2 2 - 50 50
IBHR3 v | GICI Human Rights 2 2 - 50 50
IBHOS35 IV | SEC Digital Marketing 2 2 - 50 50
IBXTN3 V | Extension | NSS/CSS 2 2 100 - 100
Library/Browsing 1 - - - -
Remedial/Games 1 - - - -
IBHOX3/I Extra Interndional
BHOX30 . Marketing/ Online - 2 - 100 100
Credit
Course
Total 30 | 27+2 | 260 39%+10 650+100
IBHOCAL 1, | corerx | Financial 5 5 40 60 100
Management II*
IBHOCA42 I Core X Income Tax Law and 5 3 40 60 100
Practice*
IBHOCA3 || | core xi | Management 5 5 | 40 | 60 100
Accounting II*
IBHOC44 Business Intelligence
P Il Core XII | using Excel and 5 3 40 60 100
Access
IBHOA45 I AECC IV Human Resource 4 3 40 60 100
I\ Management
IBHOS46 Corporate
IV | SEC Compliance 2 2 - 50 50
Management
IBLVE4 Y GIC ] Life Skl_lls and Value 5 5 i 50 50
Education
v OEC 2 2 - 50 50
IBHOX4/I Extra Enterprise Rsource
BHOX40 : Planning/ Online - 2 - 100 100
Credit
Course
Total 30 25+2 | 200 450+100| 650+100
IBHOC51 Indirect Taxation 5
[l Core Xl and GST* 5 40 60 100
IBHOCSZ | 1 | core xav | Auditand S 5 | 40 | 60 100
Assurance
IBHOC53 Accounting Package 4
P [l Core XV | for Business (Tally 3 40 60 100
Prime)
Vo | IBHOCS4 ||\ | oo x| BuSiness & 4 3 40 | 60 100
Technology
IBHOESA Business Research
/IBHOE5B | Il MethodgIntellectual 4 3 40 60 100
DSE | 3
Property Rights
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IBHOESC/ Financial Markets ang
IBHOESD | 1l Services/ Marketing 4 3 40 60 100
DSE Il
Management
:E’HOSSS v SEC Internship on GST 2 2 - 50 50
BWES 1w |eiciy | Women | 2 2 | - | 50 50
Entrepreneurship
IBESX5/I Extra Employability Skills/ i 5 100
BHOX50 Credit Online Course - 100
Total 30 | 26+2 | 240 46%”0 700+100
IBHPC\)AC/:61 1 Core XVI | Project 6 4 40 60 100
IBHOCG62 I )C(:\o/:lel Corporate Accounting 5 3 40 60 100
IBHOCG63 | core XIx Performance 5 3 20 60 100
Management
IBHOC64 | Il | Core XX | Corporate Law 4 3 40 60 100
IBHOC65 | 1l | Core XX Securl'gy Analysis and 4 3 40 60 100
Portfolio Managemen
IBHOEGA DSE 1l Organisational
/IBHOEG6B | Il Behaviour / Business 4 3 40 60 100
Environment
IBHOS66 | IV Management - 50 50
SEC Information System 2 2
IBHOX6/I Extra Total Quality
BHOX60 Credit Management/ Online i 5 - 100 100
Course
30 | 2142 | 240 | 19%10) 6504100
Total 0
145+ 2460+5| 3850+®
GRAND TOTAL 180 10 | 13401 "4 0

*For Online certification credit alone will be assigned on submission of catéfiobtained
through appearing for online Examination from SWAYAM EDX, Spoken Tutorial, NPTEL or
Coursera.

AECC i Ability Enhancement Compulsory Course
SEC 1 Skill Enhancement Course

DSE i Discipline Specific Elective

OEC 1 Open Elective Course

GIC 1 General Interest Course

Core | - Basics of Financial Accounting*
(For Students Admitted from 20223)
Semester : | Hours/week: 5

Subject Code : Credit: 5
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IBHOC11
Course Objectives:
The objectives of the course is:

COB1: To make the students Explain the context and purpose of financial reporting.
COB2: To make thestudents understantthe qualitativecharacteristicand develop practice
knowledgeand learn to demonstraédout the doublentryaccounting system fohé preparatior
of financial statements.

COB3: To acquaint students for recording the transactions and valuation of inventory.
COB4: To make the students competent for the preparation of trial balance and learn to
the errors, and ppareBank Reconitiation Statement.

COB5: To make the students abie provide practical knowledge regarding preparing Sin
entity Final Accounts and coolgdated final accounts along with the skillsitderpret it.

Unit | 10 hours
Purpose of Financial Accounting: Define financial accounting, purposes of financial statem
for the users, main components of financial statements, role of regulatory system, role «
standard, conceptual framework, understandingetéments of financial statementncepts of
relevance, faithful presentation, materiality, substance over form, going concern, busines:
accruals, consistency, comparability, verifiability, understandability and timeliness.

Unit Il 11 hours
Accounting Records & Double Entry Accounting: Main data sources for accounting, differe
business documents such as sales order, purchase order, goods received note, quotati
dispatched note, invoice, credit & debit notes, receipt, remittance advice, cash vo
understand the double entrycaanting & duality concept; types of transactions such as ¢
purchases, payments & receipts, Recording into journals, balancing of ledger accounts.
Unit Il 18 hours
Recording Transactionst): both periodic weighted average and continuous weightechge;
accruals & prepayments; tangible & intangible assets; depreciatiam@ttizationaccounting;
receivables & payables; provisions & contingencies.

Unit IV 18 hours

Trial Balance & Reconciliation: Preparation of trial balance; errors & rectificatj rectification
with suspense account; control accounts under double entry and its reconciliation
Reconciliation and preparatiolearn to use incomplete records to calculate the missing figure
Unit V 18 hours
Financial Statements: Preparation of Single Entity financial statements with relevar
adjustments; Preparation of set of aadigated financial statement$reparation of Statement ¢
Cash Flows,interpretation of financial statements: use of basic ratios related to profita
liquidity, activity and resource utilization.
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Course Outcomes:

After completion of this course, student will be able to
CO1: Enable students to understath@ purpose of financial accounting and the need of fial

statements

CO2: Exhibit the useof a dounle entry system in recordintyansactionsand different types o
accounting transactions for the preparatiotheffinancial statements

COa3: Enable studnts to ecord the transaction in day books and calculate the value of inve
using FIFO and AVCO

CO4: Develop the skill set torppare the trial balance and rectify the error.

COb5: Learn to aply conceptuaknowledge in the preparation sfandalone and consolidat
financial statementand interpr&ation of financial statements.

TEXT BOOKS:

1.ACCA, Financial Accounting, Kaplan Publishing, UK, 2020

2.Financial Reporting CRACKER by Praveen Sharma and CA Kapileshwar Bhglla T a x 1

November 2022

REFERENCES:
1. R. L. Gupta & V.K. Gupta, OAdvanced Acc®
2. TS Rddy & A. Murthy, O6Financial Accobn
3. Shukl a &Grewal, O6Advanced Accountingo

Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Core 1l Principles of Organization and
Management
(For Students Admitted from 20223)
Semester o Hours/week: 5

Subject Code : Credit: 5
IBHOC12
Course Objectives:

The objectives of this course are:

COB1: To make the students understanffedent types of business organisations and
stakeholders associated with those organisations.

COB2: To make the students explain different levels of management and organisation.
COB3: To make the students able to develop practical knowledge on mahagections.
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COB4: To make the students competent in understanding the framework of ethic

governance.

COBS5: To make the students identify and familiarize with the different leadership styles ¢
application.

Unit | 13 hours
Types of Organisaton & Stakeholder Analysis: Definition and common features of busine
organization, the purpose, types of organization and their main features such asripragd,
notfor-profit, public sector, c@peratives and Noegovernment Organizations (NGO:
Stakeholders of an organization, internal & external, objectives of stakeholders, hi
organization should satisfy these objectives, the power & interest of stakeholders
organization (use of Mendelow matrix).

Unit Il 13 hours
Levels of Managemen Understand the functions, role and information needs of various |
of management such as Strategic, Middle management & Operational levels, Deleg:
authority, Communication, Personal effectiveness techniques, sources of conflict & tect
for conflict resolution, formal & informal organization. Understand the fundamental functic
management such as planning, organising, deersi@king, communicating, coordinating al
control, financial systems and use of IT.

Unit 1l 13 hours
Management Functions: Understand the role of different functions within an organization :
as R & D, sales, marketing, production, purchase, administration, finance & accounting,
services, and human resources, Relationship between accounting andusihesdfunctions
Regulation governing Accounting & Auditing, Sources & Purpose of Internal & Exti
financial information, Prevention of fraudulent behavior in business.

Unit IV 18 hours
Organization Structure & Governance: The formal & informal stctures, types of structure
such as Entrepreneurial, Functional, Divisional, Matrix and Bouréss/ organizations
suitability and relative merits & demerits of the types of organization. Principles of bu:
governance, separation of ownership froranagement, concept of span of Centralization
Decentralization of business functions, shared services approach off shoring& outsour
business functions, Hierarchical levels of Business organization. Governance &
responsibility of an organaion, role of ethics in business, Ethical conflicts & Dilemmas.
Unit V 18 hours
Management & Leadership Theories:Management theories founded by Taylor, Fayol, Me
Mintzberg and Drucker; Define leadership, Different types of leadership styles, Appsotd
leadership referring to theories of Adair, Fiedler, Bennis, Kotter & Heifetz, Ashridge, Ble
Moutoni Managing teams.

E 496



Annexure T| 2022

COURSE OUTCOMES:

After completion of this course, student will be able to
CO1: Explain the different types of business orgaions & its stakeholders and the way tl

are structured.

CO2: Identify and illustrate different levels of management.

COa3: Describe the functions of management under different circumstances and dem
current and relevant functions of management.

CO4: Analyse the organisation structure and familiarizes with the role of corporate goverr
COG5: lllustrate the idea about the role of a leader and the impact of different leadership s
and theories.

TEXT BOOKS:

1 C.B. Gupta, 6éManagteinteenét, TShuelotrayn &C hParnadc
2 ACCA, O6Business and Technol ogy6é, Kaj

REFERENCES:

1 L. M. Prasad, OPrinciples & Practice o
Delhi, 2015.

2 P. C. Tripathi & P. N aRednkeywn,t s®@Rr iTrad iap |
Delhi, 2014.

3 Wei hrich and KoeAt @l olala n Bvgerangial Educatioa,
1993.

4 N. Premavathy, OPrinciples of Manageme

5 J.Jayasankar , 0 Bu sghaméugbhcatitbhaChengag 20&6n t 6 ,

AECC | T Business Mathematics
(For Students Admitted from 20223)

Semester: | Hours/week: 6
Subject Code: Credit: 3
IBHOA13

Course Objectives:

1. To understand the basic concepts of mathiesiand its application in business

2. To enhance the problem solving & decision making skills by using mathematic:
Unit | 18 hours

Set Theory Elementsi Definition i Symbolsi Roaster Method Rule Methodi Types of
Setsi Union i Intersectioni Sub Sés i Complementsi Difference of Two Setsi
VennDiagrari DeeMor gandésLaw

Unit I 18 hours
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Ratios: Definition T Inverse of a Ratid Dividing a Given Number in a Given Ratio
Comparison of Two or More Ratios Commensurable and Inconemsurable Quantities
Compound RatibDuplicate RatidoTriplicate Ratié Sub Duplicate Ratio and Sub Triplica
Ratioi Continued Ratio

Unit 111 18 hours

Proportion: Meaningi Difference between Ratio and ProportibrContinued Proportioni
Common Value &chniquélinvertendo ,Alternendo, Dividendo and Componé&ndariationi
Direct Variationi Inverse Variation

Unit IV 18 hours

Logarithms and Commercial Arithmetic: Logarithmsi Definition i Exponential Forms
Laws of Logarithmsi Chang of Base Formulas Common Logarithms and Natur
Logarithms.

Interest: Simplé Compound’ Normal Ratei Effective Rate; Depreciatioh Growth and Fall
of Populationi Percentagé Profit and Loss.

Unit VvV 18 hours
Linear and Quadratic Equations: Ordinary Linear Equatiori Simultaneous Equatioin

Quadratic Equation$ Methods of Solving Quadratic EquationsRelationship between th
Roots and the Gefficient of the Equatioin Formation of Quadratic Equations

Course Outcomes:

After completion of thicourse, student will be able to
CO1: Acquire knowledge in business mathematics
CO2:Explainratios and its applications in business
CO3:Applymathematicalproportions in business decisions
CO4:Usecommercialarithmetics in day to day life
COb5:Excel in problem deing

Text Book:
1. Dr.P.R.Vittal, Business MathematicMargham Publicatior2021.

Reference Books:

1. J. K. SharmaBusiness MathematicBreamtech Publisherdedition 2019.
2. Dr.Padmalochan Hazarikausiness MathematicSultan Chand, 2016.

Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Course Programme Outcomes
Outcomes
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CO PO PO PO PO PO PO PO Total
1 2 3 4 5 6 7

CO1 9 3 3 3 1 1 3 23
CO2 9 3 9 3 3 3 3 33
CO3 9 1 9 3 3 9 9 43
Cco4 9 1 1 3 3 3 3 23
CO5 9 1 1 3 3 3 3 23
Total 45 |9 23 15 13 19 21 145

Low -1 Medium 3 High-9

SEC- Customer Relationship Management
(For Students Admittedrom 2022- 23)

Semester: | Hours/week: 2
Subject Code: Credit: 2
IBHOS14

CourseObjectives:

1. Tounderstandhe conceptf customer relationship management
2. Todealwith thecustomer relationship management in different sector

Unit | (6 hours)

Introduction to Customer Relationship Management: Meaning and Defiriimolution of
CRM- Importance 7 Benefits 1Types of CRMOperationalAnalyticalCollaborative
Implementation bCRM Concept Necessity for Adoption of CRM.

Unit Il (6 hours)
Role of CRM in Various Stages of Sales Cycle: Customer Life Qydkole of CRM in Pre
Purchase StagePurchase Stagdsage Stag&epurchase Stagrole of CRM Managers.

Unit I (6 hours)
A Journey from CRM to €RM: Concept of €RMi Benefits of eECRM- Steps in eCRM i
Components of-€€RM--Difference between CRM and@RMi Challenges to€RM 1 Success
Factors in eCRM.

Unit IV (6 hours)
Economicsof Building Customer Relationship: Customer Life Time ValueBenefits of
Choosing the Right Customér Benefits of Customer Loyalty Measuring the Equity ir
Customer Relationship Customer SatisfactierfCRM and Customer

Unit VvV (6 hours)
Scope of CRMin Different Sector: CRM in Financial ServicésCRM in Hospitai CRM in

Telecomi CRM in Insurancé CRM in Airlinesi CRM in Hotels.

CourseQutcomes:

After completionof this course studentwill be ableto

CO 1: To understand CRM concepts and the @bléRM in managing customers.

CO 2: To understand customer life cycle, key concepts and various stages of the sales cy«
CO 3: To understand the use of technology including internet to support corporate CRM st

CO 4: To understand customer behavjorelationship marketing, customer satisfaction

loyalty

CO 5: To understand CRM in different sector such as Financial Services, Hospital, Teleco
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Insurance, Airlines, and Hotels.

Text Book:
1. P.P Singh & N. Jinender Kumai,Cu s t o me rshipRvahageméob,n De e p
Publication Pvt Ltd, New Delhi,*1Edition, 2009.

Reference Books:

1. Jilldyche,i The CRM H aPeatsonBEaluzdtian,Publication, New Delhi® Hition,

2011.

2. Roger J. Baran, Robeet J. Galka, Danielistier@, wsnter Rel at i on s EBhinp
Scientific Press China"Edition, 2011.

3. Francis Buttle and Stan Maklanfi Cust o mer Rel at i Ganeepis
&Technol ogieso, Fourth Edition, 2019

4. Adrian PayneiHand Book of CRM, 0 Hmeprimh & Elseviar Lindare
House, Jordan Hill, Oxford, 2006

Course Programme Outcomes
Outcomes

CO PO1| PO2 | PO3| PO4| PO5| POG6 | PO7| Total

CO1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

CO3 9 9 3 3 3 3 3 33

CO4 9 3 9 3 9 3 9 45

CO5 9 9 9 3 9 9 9 57
Total 45 27 27 15 27 21 27 189

Lowi 1 Medium 1 3 High1 9
Core lll Financial Reporting*
(For Students Admitted from 2023)

Semester I Hours/week: 5

Subject Code: Credit: 5

IBHOC21

Course Objectives:

The objectives of this eose are

COB1: To make the students illustrate and explain the use of IFRS and and \
concepts pertaining to it.

COB2: To make the students explain the conceptual framework (based on IFRS ar
its application for different transactions in corperantities.

COB3: To make the students identify the principles of recognizing the revenue «
business.
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COB4: To make the students develop skills for the preparation and presentation
Financial Statements.

COB5: To make the students competenet@luate and analyze the Financial Statemet
the business entity.

Unit | 13 hours
Use Of Ifrs &: Understand the application of IFRBdframework.
Unit Il 15 hours

Application of IFRS (IND AS) for Transactions: Asset based standards such as F
Intangible assets, borrowing costs, impairment of assets, inventory & biological i
provisions & contingencies, events after reporting period, accounting policies, estim
errors.

Unit 1 14 hours
Revenue Recognition Understand the princigs of recognizing revenue of the businis
revenue recognition for goods services, interest and dividendscept of deferred incom
and accounting thereof.

Unit IV 17 hours
Preparation & Presentation of Financial Statements Thorough knowledge o
preparation & presentation of financial statements by incorporating the effects
accounting standards (covered in module 2 & 3 onstatement of profit or loss and oth
comprehensive inconiestatement of financial position (Balance sheet).

Unit V 16 hours
Preparation of statement of cash flow (Single entity)Need and purpose of a cash flc
statement Format of cash flow statementClassification into operating, investing a
financing activitiesi Indirect Method of cash flow statement$repare extracts from .
statement of cash flows for a single entitinterpreting a cash flow statement.

Course Outcomes:

After completion of this course, student will be able to
CO1: Explain the use of IFRS & and various accounting concepts.

CO2: Apply the IFRS and for various transactions in corporate entities.

COa3: Identify and Understand the principles of recognizing revenue of the business.
CO4: Prepare and present financial statements by incorporating the effects
accounting standards.

Text Book:
1. ACCA, Financial Reporting, Kaplan Publishing, 2020.

REFERENCES:
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Financial Reporting, Becker Educational Development Corp., 2016.
Financial Reporting, BPP Learning Media LTD, 2016.
3 bDavid Pen drill and Richard L ewdrssn
Education Limited, 2003.
4 Lawrence Revsine, Daniel W. Collins, W. Bruce Johnson, H. Fred Mittels
OFi nanci al Reporting and Anal ysiso,
Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Course

Outcomes Programme Outcomes

(6{0) PO1 PO2| PO3| PO4| PO5| PO6| PO7| Total

co1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

CO3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 74 27

CO5 9 3 3 3 3 3 3 27

Total 45 15 15 15 15 15 15 135

Lowi 1 Medium T 3 High - 9
Core IV - Advanced Financial Accounting
(For Students Admitted from 20223)

Semester: |l Hours/week: 4
Subject Code: Credit: 3
IBHOC?22

Course Objectives:
1. To facilitate a comprehensive understanding of the system of hire puacttblestalmen

purchase.

2. To equip with the knowledge of royalty accounting and preparation of consigi
accounts.

Unit | 12 hours
Accounting for Hire Purchase and Installment systemsMeaningi features- advantage
and disadvantages of Hire Puasle and Installment Systems; Accounting for hire purc
and installment transactions including transactions of high value and small-\@ddiault
and repossession. Accounting for Branch: Concept of Dependent branches;
Accounting-d e bt ornm,s sstysdke and - andh fimalrascéunt sygten &
wholesale basis system. Independent branches: concegmicounting treatment wi
necessary adjustment entries; Incorporation of Branch Trial Balance in Head Office
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for home branches.

Unit Il 12 hours
Royalty and Consignment Accounts:Royalty accounts: Meaning of RoyaltyMinimum

Rent and Short working. Accounting Treatment and preparation of Royalty A
including impact of Strikes & Lockoutsexcluding SuHease.

Consignment Accounts: Meaning and Features of consignment businB#$erence
between sale and consignmenfAccounting treatments for consignment transactions
preparation of accounts in the books of consignor and consignee.

Unit 1l 12 hours
Accounting for Partnership: Admission- Retirement and Dissolution of partnership fii

including insolvency piecemeal distribution of asset&\malgamation of partnership firm
Conversion of partnership firm into a company and Sale to a comp@aagceptof Limited
Liability Partnership.

Unit IV 12 hours
Insurance Claims and Departmental Accountsinsurance Claims: Meaning of insural

claims- Insurance policy for a business fiimProcedure for taking up Insurance Policy
loss d stock and loss of profit procedure to lodge insurance clain\verage clause ar
indemnity period. Ascertainment of claims against loss of stock and loss of profit.
Departmental Accounts: Meaning and objectivedlocation of common expensesSysterr
of preparation of departmental trading and profit and loss accounts (manually an
appropriate accounting softwarghter-department transfer.

Unit VvV 12 hours
Government Accounting: Meaning- features and Objectives of Government Accounti

difference between Commercial Accounting and Government Accountingenera
Principles of Government AccountingSystem of financial administration and finan
control in India- Accounts keeping of the GovernmentClassification of Accountg
Consolicaited Fund, Contingency Fund and Public Account&overnment Accountin
Standards Advisory Board.

Course Outcomes:
On successful completion of this course students will be able to

CO1: Use appropriate software for recording transactions and prepariognascundet
Hire Purchase and Instalment Purchase system,;

CO2: Apply appropriate software to workout royalty accounts and Prepare acc
relating to consignment business;

CO3: Use the different accounting procedure for partnership
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CO4:Provide services to departmental stores in preparing departmental accounts;
business enterprises in preparing and submitting insurance claim statement against
losses;

CO5: Compare commercial accounting system with Government accounting sgate
explain Government financial administration.

Text Book:

1. Goyal, B. K., & Tiwari, H. N. "Eaion a
New Delhi, 2021

2. S.P.Jain & K.L.Narangdvanced Accountancialyani Publishers, Mumbai, 18
Edition, 2018.

3. A.Mukarjee & N.Hanif Advanced AccountanclicGraw HillPublishers, New Delhi,
2019.

Reference Books:
1. Dam, B. B. , &Gaut am, H. C. 6 Advance

20109.
2.Maheshwari, S. N., Maheshwari, S. K., &Maheshwari S . K. OFi nanci
Publishing House Pvt. Ltd., New Delhi, 2018.

4. Monga, J. R. OFi nanci al Accounting:
2017
5. Godwi n, N., Al derman, W., &Sanyal,k ¢
2016.
7. Shukl a, M. c. , Grewal |, T. S. , -,&. Ghangd

Publishing, New Delhi, 2016.
Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Course

Outcomes Programme Outcomes

CcO PO1 PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total

Co1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

COo3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 3 3 3 27

CO5 9 3 3 3 3 3 3 27

Total 45 15 15 15 15 15 15 135
Lowi 1 Medium 1 3 High1 9
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Core V Basics of Cost Accounting
(For Students Admitteftom 202223)

Semester: | Hours/week: 5
Credit 5

Subject Code:

IBHOC23

Course Objectives:

The objectives of this course are :

COBL1: To enable students to understand the theoretical and conceptual framewotkactoas
and management accounting.

COB2: To acquaint the learners with calculatiorddferent types of costs

and cost accounting techniques/methods in the business management of manufacturing &
manufacturing companies.

COB3: To familiarize wih the principles of cost accounting for the application of managem
functions.

COBA4: To get practical knowledge on the cost accounting methods & techniques in busine
context.

COBS5: To develop clarity about standard costing budgedimgd) performance msarement

Unit | 15 hours
Information For Management, data analysis and statistical techniques

Accounting for managemenpurpose and role of cost and management accoupkamying,
decision making and contrdiata and informatioiources of data (iernal & external}Concept
of cost, cost classification based on nature of expenses, function, variability, Cost behav
use of graphs, Concept of cost objects, cost units & Cost céiriegenting informationData
analysis and statistical technegi Sampling, Forecasting techniques, High Low mett
regression, analysis, time series analgisnmarizing and analyzing data

Unit Il 15 hours
Accounting for Costsi Material Labour and Overheads Accounting for material costs
ordering, receiving &issuing material, methods of valuing purchases and issues (FIF
Weighted Average methods only), EOQ, Inventory leviglaterial control accounficcounting
for labour, direct & indirect cost of labour, remuneration methods (individual & group), I
turnover, overtime & idle time, labour efficiency, capacity & volume raticsbor control
account, Accounting for overheadsallocation of overheads to production & nonproduct
departments, apportions service overheads to production departments,tipnocwerhead
absorption rates Under/Over absorption of overheads, Overhead control account
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Unit 1l 15 hours
Cost accounting systems and Methods of costing

Absorption costing system, Marginal costing systemrofit or loss under absorption and
marginal costing, Reconcile the profits or losses, Understanding of applying job & batc
costing, Process costing (including joint products &pbgducts, equivalent production), servi
costing, Activity based costiagtal Quality management, Life cycle tiog-target costing.

Unit IV 15 hour
Budgeting and Standard costs
Nature and purpose of budgeting-Understand the use of budgets and standard costs for pla
& control-Budget preparation, functional budgets, Cash budget-master budgets, flexible
budeets, reconciliation budgeted profits with actuals, Capital budgeting and discounte:
flows, Internal rate of return, Net present value, Payback period, meaning & calcula
standard costs, computation of simple variances v/s budgets & standaiasce analysis, Sal¢
variance, cost variance, Operating statements, Investigation of variance
Unit V 15 hours
Performance measurement
Performance measuremenMission statement, Financial and NBmancial performanci
measures , balance scorecar8E approach, Cost reduction ,value enhancement, Monit
performance and reporting
Course Outcomes:
On successful completion of this course students get
CO1.: Describe the different elements of Production and-praauction cost§ administrative,
selling, distribution and finance.
CO2:.Understanding the concept of costs with respect to material, labour and overheads
COa3:.Understanding the accounting of overheads and its allocation and apportionment.
CO4: Prepare cost records and accounts in jobbetich costing situationand an understandir
of methods of costing
CO5:.USe of budgets and standard sedst planning and control
Text Books:

1 Jain S.P. and Narang K.L., Cost Accounting, Kalyani Publishers , 2014.

2 ACCA, Management Accounting, Kaplanlitishing, 2020.

References:

1 T. S Reddy & Y. Har i Prasad Reddy, A Co
2 N. K. Prasad and V. K. Prasad, 6Cost Acco
3 Saxena and Vashist , 06Costs,t4countingd
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4 Dr. S.N Maheshwari Management Accounting and Financial AnalysiSultan Chand &
Sons

Note : The questions should be asked in the ratiaf 70% problem and 30% theory.

Course
Outcomes Programme Outcomes
CO POl | PO2| PO3| PO4| PO5 PO6| PO7| Total
Cco1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 3 3 27
CO4 9 3 3 3 3 3 3 27
CO5 9 3 3 3 3 3 3 27
Total 45 15| 15| 15| 15 15 15 | 135
Lowi 1 Medium 1 3 HighT1 9
AECC Il - Logical Reasoning
(For Students Admitted fro 202223)
Semester: Il Hours/week: 2
Subject Code: Credit:2
IBHOA24
Course Objectives:
1.To gain the core skills associated with critical thinking
2. To differentiate between deductive and inductive reasoning
Unit | 6 hours

Number Seies:
Series Completions :Type I:

Number Series: Case | (Problems) Coding and Decoding:
Type I: Letter Coding Case(i)Case(ii)
Type II: Direct Letter Coding Type 1ll: Number/Symbol Coding Case(i) Case(ii)

Unit Il 6 hours
Odd Man Out:

OddMan Out and Series (Problems)Blood Relations

Type I: Deciphering Jumble dup Descriptions

Type Il: Puzzle Relation Type lll: Coded Relation
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Unit 11l 6 hours

Direction Test:
Direction Sense Test(Problems)

Unit IV 6 hours
Sitting Arr angement:
Sitting Arrangement(Problems)

Unit V 6 hours
Syllogism:

Rules of Syllogism and Problems

Course Outcomes:

After completion of this course, student will be able to

CO1:Explain critical thinking in academic and nanademic pursuits

CO2:Discriminate the basic elements of arguments

CO3:Analyseabasic working knowledge of propositional and predicate logic

CO4: Examine logical relations among statements and analyze logically complex statemer
CO5:Calculate the substance and meaning of mathematiglalems and solutions

Text Books:

1. Agarwal, R.S.A Modern Approach to Verbal and N&erbal ReasoningS.Chand &
Company Pvt. Ltd, New Delhi, 2018.

2. Agarwal, R.S.Quantitative Aptitude for Competitive Examinatip8Chand & Company
Limited, NewDelhi, 2018.

Reference Books:

1. NishitK.SinhalLogical Reasoning and Data Interpretation for ®Aaarson Education, Seven
Edition, 2020.

2. Arun SharmaHow to Prepare for Logical Reasoning for CAT, McGraw Hill Education
(India) Private Limited, 6th Editior2021.

Journal:
1. International Journal of Computer Theory and Engineering

E-Resources:

1. https://www.indiabix.com/logicateasoning/questiorsndanswers/
2. https://www.sawaal.com/aptitugdeasonineguestionsandansvers.html
Course Programme Outcomes
Outcomes
(6{0) PO1| PO2| PO PO PO | PO6| PO | Tota
3 4 5 7 [

Cco1 9 3 9 3 9 3 3 39
CO2 9 3 3 9 3 3 3 33
CO3 9 3 3 3 9 3 9 39
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CO4 9 9 3 9 3 3 3 39

CO5 9 3 3 9 3 3 9 39

Total 45 21 21 33 27 15 27 189

Lowi 1 Mediumi 3 Hight 9
SEC- Industrial Relations
(For Students Admitted from 20223)

Semester: Il Hours/week: 2
Subject Code: Credit: 2

IBHOS25

Course Objectives: Course Objectives:
1. To understand the industrialation and its determinants in the modern scenario
To acquire knowledge on trade union, legislation related to trade union and IR

management
Unit | 6 hours

Introduction to IR Concept: Industrial DisputesCause Importance of Good Uzour
Management RelationsIndustrial Dispute Act 1947Dispute Settlement Machinerie
Awards and Settlements, Strike and Lockout,-Cdfyand RetrenchmentRole of ILO in
Industrial Relations.

Unit Il 6 hours

Origin and Growth of Trade Union: characteristicsPurpose and Functioris Trade
Union and Economic DevelopmentPitfalls and Suggestions to Improvdrade Union
Act, 1926 Trade Union Movement.

Unit I 6 hours

Collective Bargaining: History of Collective BargainingNature TypesProcess anc
Importance Status of Collective Bargaining in Indi&suggestions to Improve Collectiy
Bargaining.

Unit IV 6 hours

Grievance Handling Machinery: Grievance SystefRrinciples and Procedureb
Discipline in Industrial Relationg Principles and Proceduredndustrial Employmen
Standing Order Act 1946.

Unit V 6 hours

Workers Participation in Management: Concepti Features of Grievancésauses
EffectsPrinciples of Handling Grievancd&ifferent Stgps in Handling Grievances.
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Course Outcomes:

After completion of this course, student will be able to
CO 1: Understand the basic concepts of industrial relations
CO 2: Explain the role of trade union
CO 3: Justify the status of collective bargainingmaia

CO 4: Deal with labour relations

CO 5: Work on workers participation

Text Book:

1. Dr.Satish Kumar Saha, Anju Agarwdhdustrial Relation & Labour LawSBPD
Publications, New Delhi,*iEdition, 2020.

2. P. Subba Rao Satish MamoHause.

Journal

1. Jounal of Organizations and Human Behavior

E-Resources :

1. https://labour.gov.in/industriaklations
2. https:/lwwwioe-emp.org/policypriorities/industrialrelations

3. https://www.economicsdiscussion.net/industries/industelations/32249
Course Programme Outcomes Total
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7
CO1 9 1 3 3 3 9 3 31
CO2 9 1 1 3 3 9 3 29
CO3 9 1 1 9 9 3 3 35
CO4 9 1 3 9 3 3 3 31
CO5 9 3 3 3 3 3 3 27
Total 45 7 11 27 21 27 15 153
Low -1 Medium 3 High-9
Extra Credit 7 Business Communication
(For Students Admitted from 20223)
Semester: | Hours/Week:-
Subject Code: Credit: 2
IBHOX2

Course Objectives:

1.To learn the basic concepts in business communication
2.To understand the various communicatieethods and theoretical framework

required to run a business
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Unit |

Introduction to Communication: Communication in Businessi Types of
Communication Barriers to Communication Principles of Effective Communicatic
I Grammatical Standards i@ommunicationi Factors for Selection of Means
Communication.

Unit Il

Types of Letters: Application for Job Positions Trade Letters Enquiries, Offers
Resume Preparation.

Unit 1l

Quotations: Ordersi Conformationi Executioni Cancellatio of an Order, Complaint
and Adjustment$ Letters of Collectiori Modern Methods of Communication.

Unit IV
Banking Correspondence Elements Typesi Letters of Banking Correspondence.

Unit V
Report Writing: Types, Structure and Metts of Drafting Reports for Individuals and
Committees Annual Reports of Businesses.

Course Outcomes:

After completion of this course, student will be able to

CO1: Acquire knowledge on communication

CO2: Identify the theoretical framework for writingibiness letters

COa3: Prepare quotations, letters and modern methods for communication
CO4: Deal with banking correspondence

COb: Draft report for business

Text Book:

1.R.C.BhatiaModern Commercial Correspondence & Office Managent&tetrling
Publishes Pvt. Limited, 19 May, 2015.

Journal

1.Ramesh Pattan ChetBusiness CommunicatipR.Chand & C0,3 January, 2019.

2.R.C.Sharma, Krishna Mohan & Virendra Singh NirlBusiness
CorrespondenceMcGraw Hill Publications, 1%July, 2020.

E- Resources:
1.www.yourarticlelibrary.com

2 www.businessnewsdaily.com

Course Programme outcomes
Outcomes
CcO PO PO 2 PO PO PO PO PO Tota
1 3 4 5 6 7 I
CO1 9 3 3 3 3 3 3 27
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CO2 9 3 3 3 3 3 3 27
CO3 9 9 3 3 9 3 3 39
CO 4 9 3 3 3 3 3 9 33
CO5 9 9 9 3 9 3 9 51
Total 45 27 21 15 27 15 27 177
Lowi 1 Medium 1 3 High1 9
Core VI - Advanced Financial Reporting*
(For Students Admitted from 20223)

Semester: 11| Hours/week: 5
Subject Code: Credit: 5
IBHOC31

Course Objectives:

The objectives of this course are:
COB1: To underpin the knowledge & understanding of various accounting standards
the conceptual framework (based IERS and IND AS) that are applicable to corporate
entities.
COB2: To acquaint the learner with calculations of single entity financial statements.
COB3: To make students practice the concepts related to group accounts which
parent, subsidiary @ahassociate accounts.
COB4: To facilitate the preparation of consolidated financial statements.
COBS5: To enlighten students on the current developments in financial accounting.

Unit | 15 hours
Application of Accounting Standards: Standards relatedotincomes Taxes includin
deferred taxation , cash flows , Government Grants , effects of changes in foreign ex
rates , investments in associates & joint ventures , leases , financial instruments (e»
hedge accounting & impairment of financeasets) , earnings per share , investment proj
, honcurrent assets held for sale and fair value measurement.

Unit I 15 hours
Preparation of Single Entity Financial Statements: Preparation of statement of changes
equity and cash flow statemerfor a single entity , statement of profit or loss and bal:
sheet with adjustments pertaining to the standards (covered in Unit I).

Unit 1l 15 hours
Group Accounts, Basics:Concept of group concepts of parent, subsidiary & associat
conceptof control of parent over subsidiaiyconcept of non, controlling intereistbasics of
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consolidatiori identify which entity should prepare consolidated financial statements.
Unit IV 17 hours
Preparation of Consolidated Financial Statements:Consolichted financial statemen
(excluding group cash flow statement) for a simple group with one subsidiary and/
associatéd computation of fair value of net assets, goodwill and €amntrolling Interest
(NCI) on date of acquisition ,computation of gra@serves on date of consolidatibriair
value adjustments on consolidation , effects of #gt@up trading on consolidation , effect
di sposal of parentds investment in sub
in consolidated financiatatements, provision for unrealised profits,, disposal

Unit V 13 hours
Interpretation of financial Statements Computation of various financial ratios al
interpretation of the financial statements condition based on these ratios.

Course Outcomes:

After completion of this course, student will be able to
CO1: Apply the provisions of relevant accounting standards in relation to accountit

government grants.

CO2: Prepare an entity's statement of financial position and statement of profit or do
other comprehensive income in accordance with the structure and content prescribe
IFRS

CO3: Explain the concept of group and Roontrolling assets.

CO4: Prepare a consolidated statement of financial position for a simple group (pare
one sbsidiary and associate) dealing withpaad postacquisition profits, norcontrolling
interests and consolidated goodwill.

CO5: Describe the concepts of integrated reporting.
Text Book:

1 ACCA, Financial Reporting, Kaplan Publishing, 2020.
References:
1 Financial Reporting, Becker Educational Development Corp., 2016
2 Financial Reporting, BPP Learning Media LTD, 2016
3 David Pen drill and Richard Lewi s,
Education Limited, 7' Edition, 2003
4 Lawrence Revsine, Daniel WCollins, W. Bruce Johnson, H. Fred Mittelstae
Financial Reporting and Analysis, 8th Edition, Pearson Publications, 2007
Note : The questions should be asked in the ratio of 70% problem and 30% theory.
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Course
Outcomes Programme Outcomes
CcO PO1 PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
Co1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 3 3 27
COo3 9 3 3 3 3 3 3 27
CO4 9 3 3 3 3 3 3 27
CO5 9 3 3 3 3 3 3 27
Total 45 15 15 15 15 15 15 135
Lowi 1 Medium i1 3 Highi 9
Core VIl - Financial Management [I*
(For Students Aditted from 202223)
Semester: llI Hours/week: 5
Subject Code: Credit: 5
IBHOC32

Course Objectives:

The objectives of this course are:
COBL1: To provide learners with the comprehensive understanding of the functi
financialmanagement in the context of a business organisation.
COB2: To familiarize the working of financial markets and institutions in diffel
environment.
COB3: To provide the skills related to understand and calculation of working ci
management in a fi.
COBA4: To facilitate different investment appraisal techniques to the learners.
COBS5: To provide the understanding and analysis skills related to special inves
decisions.

Unit | 12 hours
Role & Purpose of Finance Function:Financial objective of business organization
shareholder value maximization v/s profit maximization, growth in earning per share
shareholder return , possible conflict between stakeholder objectives and balancin
linkage of financial objective with corporateraegy , financial & other objectives of
not-for-profit organization.

Unit 1l 15 hours
Financial Management Environment: Macroeconomic environment of the busines
role & impact of fiscal & monetary policies, interest rate & exchange rate polic
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competition policies , nature & role of financial markets such as capital market, r
market, currency market , products in capital markets & money markets su
derivatives.

Unit 1l 18 hours
Working Capital Management: Elements and compositiori working capital , objective
of working capital management through balancing of profitability v/s liquidity , «
operating cycle, factors influencing it and computation thereof , management of inv
through EOQ, inventory levels, availing bulk disots, early payment discounts and Jt
In-Time (JIT) techniques , management of receivables through credit policy,
settlement discounts, extending credit period, factoring & invoice discounting , mar
accounts payables through bulk discountdygaayment discounts , managing cash us
Baumol 6 s mo d0erimodelnwiorking capltadfinancing strategies.

Unit IV 17 hours
Investment Appraisal Techniques: Types of investment projects such as mutu
exclusive projects & independent prFofs- Use of discounted cash flow (DCF) and n¢
DCF tools for investment appraisal , payback period & discounted payback , Ret
Capital Employed (ROCE) , Net Present Value (NPV) and Internal rate of Return (
relative merits & demerits of theseethods , project risk assessment through sensit
analysis.

Unit V 16 hours
Special Investment Decisionstease v/s buy decision , replacement cycle decision .
of the equivalent annual cost technique , single period capital rationing incl
computation of project ranking for divisible & nalivisible projects using techniques
profitability index & Trial & Error method , risk adjusted discount rates.

Course Outcomes:

After completion of this course, student will be able to
CO1: Explain the nature and purpose of financial management

CO2: Explain how government economic policy interacts with planning and decisior
making in business.

COa3: Calculate the level of working capital investment in current assets and disct
key factors determing working capital cycle.

CO4: Calculate internal rate of return and discuss its usefulness as an inve
appraisal method.

CO5: Apply probability analysis to investment projects and discuss the usefulne
probability analysis in assisting investmeletisions.

Text Book:
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1 ACCA, Financial Management, Kaplan Publishia§2Q

21 M Pandey, OFinanci §éditonae2da ge men't
References:

1 S N Maheshwari, AFi nanci al Manage
Chand, 2019

2 Dr. Aswathanampana. T & Dr . B. G. Satyapra
Himalyan Publishing House, 2020

3 Khan and Jain, OFinanci al M a"reditigre n

4 Prasanna Chandr a, OFinanci al Ma n a

Note : The questions shouldbe asked in the ratio of 70% problem and 30% theory.

Course
Outcomes Programme Outcomes
CO PO1 PO2 | PO3 | PO4 | PO5 | PO6 PO7 | Total
CO1 9 9 3 3 3 3 3 33
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 3 9 33
CO4 9 3 3 3 3 9 9 39
CO5 9 3 3 3 3 9 3 33
Total 45 21 15 15 15 27 27 165

Lowi 1 Medium 1 3 High i 9
Core VIII - Management Accounting I*
(For Students Admitted from 2023)

Semester: i Hours/week: 5

Subject Code: Credit: 5

IBHOC33

Course Objectives:

The objective of this couesare:

COB1: To acquaint learners with the alternative approaches of production costing.
COB2: To develop the skills for calculations of different costing methods.

COB3: To facilitate different methods and techniques related to decision making in a
company

COB4: To provide the skills related to pricing decisions.
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COB5: To provide the understanding and analysis skills related to risk in bu
decisions.

Unit | 15 hours
Advanced Management Accounting Techniques I: Activity-basedcosting , use o
appopriate cost drivers , calculation of costs per driver & per unit , comparing the
and traditional absorption costing; Target costing , derive a target cost in manufactt
service industry , suggest how a target cost gap can be reduced.

Unit 11 15 hours
Advanced Management Accounting Techniques II: Life cycle costing , costs involve
at different stages of life cycle , benefits & application of life cycle costing; Throuc
accounting , theory of constraints , calculation & interpretadomhroughput Accounting
Ratio (TPAR) , application in a muliroduct entity; and environmental accountin
management of environmental costs , accounting for environment costs.

Unity 11l 15 hours
Decision Making Techniques: Understand & apply theoncept of relevant costs
determination of relevance with regard to a contextual decision , opportunity costs
volumeprofit (CVP) relationship , calculate & interpret breaken point and margin ¢
safety , estimation of target profit in singlen8ulti-product scenario , resource optimisat
in light of limiting factors , single or multiple factors , make or buy decisions.

Unit IV 15 hours
Pricing Decisions And Risk Analysis:Factors affecting pricing of product or service
price elasticityof demand , demand equation , calculate optimum selling price with M
MC equation , pricing strategies such as skimming, penetration, differentialplgs:s
pricing.

Unit V 18 hours
Risk Analysis in Business DecisiondJnderstand the risk & uncentdy in short term anc
their impact on business decisionapply techniques of maximax, maximin and minin
regret , use of expected value technique , decision tree , value of perfect & im
information.

Course Outcomes:

After completion of this ourse, student will be able to
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CO1: Explain activity based costing (ABC), target costing, life cycle costing and total
quality management (TQM) as alternative cost management techniques.

CO2: Calculate & interpretation of Throughput Accounting Ratio (TPARpplication in
a multiproduct entity

COa3: Calculate & interpret brea&ven point and margin of safety.

CO4: Workout optimum selling price with Marginal Costing and Revenue.

CO5: Discuss and evaluate expected value using decision tree analysis.

Text Book:

1 ACCA, Management Accounting, Kaplan Publishing, 202

References:
1. Jain & Narang. fACost Accountingo, K
2.B S Khanna |, S C L Batra , | . M. Par

Chand Publishing, 2019
3. M. N. Aosotr aAcciountingo, Vikas Publ.
4. Prof . M. L. Agarwal and Vinoba Bhave
Sahitya Bhawan, 2021.
Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Course
Outcomes Programme Outcomes
(6{0) PO PO2 PO | PO | PO | PO6| PO | Tota
1 3 4 5 7 I
co1 9 3 3 3 3 3 3 27
CO2 9 3 3 3 3 9 9 39
CO3 9 3 9 3 9 9 9 51
CoO4 9 9 9 3 3 3 9 45
CO5 9 9 3 3 9 9 9 51
Total 45 27 27 15 27 33 39 213
Lowi 1 Medium 1 3 High - 9
AECC lll T Business Statistis
(For Students Admitted from 20223)
Semester: Il Hours/week: 5
Subject Code: Credit: 4
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IBHOA34

Course Objectives:
1.To provide a strong foundations in the principles of statistics

2.To explain statistical techniques andlsofor business applications

Unit | 15 hours

Introduction to Statistics: Meaningi Definition T Importancei Functionsi LimitationsT
Classificationi Tabulationi Diagramsi Graphic Representation.

Unit Il 15 haurs

Measures of Central Tendency Meani Mediani Modei Combined Meari Weighted
Meani Harmonic and Geometric Mean.
Unit 11 15 hours

Measures of Dispersion and Variability Rangei Quartile Deviatiori Mean Deviationi
Standard Deviaani Co-efficient of Variation.
Unit IV 15 hours

Correlation and Regression Analysis Correlation: Typed Methodsi Ka r | Pe
Coefficient of Correlationi Spearman Rank Correlation. Regression Analysis: Sit
Regressiori Equatons 7 Deviation taken from Arithmetic Meah Deviation taken from
Assumed Meain Correlation Vs Regression.

Unit V 15 hours
Analysis of Time Series Utility of Time Series Analysi§ Components of Time Seriés
Measurement of Trend Method of Semi Averages, Moving Averages and Least Sqila
Index Numberi Classificationi Methods of Constructing Index NumbgirUn weighted
Indexi Weighted Index Consumer Price Index.

Course Outcomes:

After completion of this course, student Mz able to

CO1: Gain Knowledge in statistical tools with its concepts

CO2: Explain the central tendency

CO3: Apply the measures of dispersion and variability

CO4: Make Use of the techniques of investigating the relationship between two
guantitative veaables

COb5: Work and Interpret on analysis of time series

Text Book:
1. S.P. GuptsStatistical MethodsSultan Chand & Sons, New Delhi,"4Bdition, 2021.

Reference Books:

1.S.C. GuptaFundamentals of Statisticslimalaya Publication, New Delhi™"7

Edition, 2018.

2. Agarwal Business Statistic¥/rinda Publications Pvt. Ltd *Edition, 2015.

Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Journal
1. International Journal of Statistics and Management System.
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Course Programme Outcomes
Outcomes

CO PO1l PO2 PO3 PO4 PO5 PO6 PO7 Total

Co1 9 1 3 3 3 3 3 25

CO2 9 1 3 3 9 3 3 31

CO3 9 1 3 3 3 3 3 25

CO14 9 1 9 3 9 9 3 43

CO5 9 1 9 3 9 9 3 43

Total 4 5 2 1 33 2 1 167

5 7 5 7 5
Lowi 1 Medium 1 3 High1 9
SEC -Digital Marketing
(For Students Admitted from 20223)

Semester: IlI Hours/ week: 2
Subject Code: Credit: 2

IBHOS35

Course Objectives:

1.To impart knowledge on digital marketing and web designing.

2.To provide conceptlifoundation for online advertising, content marketing and social
media platforms.

Unit | 6 hours
Introduction to Digital Marketing: Meaning Conceptsi Digital Vs Real Marketing-
Marketing StrategyMarketing researchimportance of Marketing StrategiKey Concepts
Methodologies.

Unit Il 6 hours
Introduction to Web Designing: Introduction- Web Design-Web DevelopmentProcess

MethodologiesSEO-OptimaisatioRE-CommerceTypes  Specific  Channels For -E
CommerceE Retail ChannelSettingUp An ECommerce Sit&Search Advertising.

Unit I 6 hours

Online Advertising: Nature- ConceptsObjectives Recent TrendsSocial Media
AdvertisingAdvantages ChallengesTypes of Social Media AdsMobile Marketingi
Internet MarketingSocial Media M&keting.

Unit IV 6 hours

Content Marketing: MeaningDefinition-Strategic Building Block&€Content CreatiofChanne
DistributionAdvantagesChallenges.

Unit V 6 hours
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Social Media: Introduction to Social Media Platformm Marketing With Social Media
FacebookyoutubelnstagramPinterestOther Social Media OptiorGRM- CRM Model
CRM And Data Benefits of CRM-CRM Strategy.

Course Outcomes:

After completion of this course, student will be able to

CO1: Gain knowledge in general@ects of Digital Marketing

CO2: Experiment with web designing methodologies

CO3: Understand the role of online advertising and social media marketing
CO4: Frame various strategies in content marketing and its distribution channels
COb5: Construct social mea platform for marketing

Text Book:

1.Rob stokesE-Marketing the Essential Guide to Marketing in a Digital WoQirk (pty)
Ltd,Libre Texts,§' Edition,20186.
2.Philip Kotler,Marketing 4.0: Moving from Traditional to Digitalohn Wiley & Sons, Inc

New Jersey, 2016.

Reference Books
1.GerardusBlokdykDigital Marketing A Complete Guid6STARCooks, 2019 Edition.
2.Puneet Singh Bhati&undamentals of Digital Marketindg®earson Publication, 2017 .

3.Simon Kingsnorth Digital Marketing Strategy: An Integrated Approach to Online
Marketing, 2019.
Journals :

1. Indian Journal of Marketing.

E-Resources :

1 .https://cdn.7boats.com/academyfagntent/uploads/2017/04/Conteviarketing Bluebook
by-SevenBoatsAcademy.pdf

2 https://cdn.7boats.com/academyfagntent/uploads/2017/04/SNMHanoraméy-Seven

BoatsAcademy.pdf

3.https://cdn.7boats.com/academyfagntent/uploads/2017/04/FRarketingGuide by-
SevenBoatsAcademy.pdf

Course Programme Outcomes
Outcomes
CO PO PO PO PO PO PO PO Tota

1 2 3 4 5 6 7 I
CO1 9 3 3 3 3 9 3 33
CO?2 9 1 3 3 9 3 3 31
CO3 9 1 1 3 3 9 3 29
CcO4 9 1 9 3 3 9 3 37
CO5 9 9 9 3 3 9 3 45
Total 45 15 25 15 21 39 15 175
Low i 1 Mediumi 3 High1 9
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Extra Credit 1 International Marketing
(For Students Admitted from 20223)

Semester: llI Hours/week: -
Subjea Code: Credit: 2
IBHOX3

Course Objectives:

. 1.To explore all aspects of marketing from global perspective to respond to international
opportunities and competitive situations

. 2.To develop creative international market entry and survivaesgtyat

Unit |

International Marketing: Objectives of International Busine$sInternational Orientations
Ethnocetric, Polycentric, Regiocentric, & Geocentric International Marketing Decisier
International Business, Market Selection, Entry & Operating, Marketing Mix, Internai
Organization Decisiori Problems in International Marketing International Marketig vs.
Domestic Marketing.

Unit I

Technology Oriented Product: Types of Product TechnologBenefitsGlobal Opportunities ir
Competitive Busines&lobal Index in MarketingProduct Communication Strateg
Globalization vs Localizatio#ricing StategyObjectivesi Factors affecting Pricindylethods of
PricingPromotioni Factors influencing Promotion StrateByomotion MixExport Promotion
OrganizatiorPersonal Selling.

Unit 11

International Channels of Distribution: Channels between Natisni Home Country
Productioni Indirect Exporting- Marketing Middlemen - Merchantsi Agents / Brokers
Cooperative Organizations Direct Exporting Type of Foreign Intermediates Overseas
Productioni Marketing Environment and Internal DistributidnFactors influencing Chann
Selection.

Unit IV

International Trade Financing: Institutional Finance for ExportPre Shipment for Credit
Post Shipment FinandeShort Term Financé Medium & Long Term Financé EXIM Bank'i
Export CreditRisk Insurancé Export Credit Guarantee CorporatioQuality Control and Pre
Shipment Inspection Foreign Exchange Management Act ( FEMA).

Unit V

Export Documentation: Preliminaries IEC Numberi Membership cum Registratianinquiry
and Offer Confirmation of Orden Export Licensel Financei Production / Procurement (
Goods i Shipping Space Packing and Marking Quality Control and Pre Shipping
Inspectioni Excisei Clearancei Custom Formalities Exchange Control Formalities
Insurancei Shipping the Good$ Negotiation of Document$ Export Incentivesi Export
Document Standardised and Aligned RAr&hipment Documents.
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Course Outcomes:

After completion of this course, student will be able to

CO 1: Identify the nuances and chaltgs of doing business in different cultural environmer
CO 2: Evaluate and design sustainable pricing strategies

CO 3: Apply relevant distribution logistics

CO 4: Gain knowledge in terms of international payment

CO5:Understand | ndiparbpsliciessecent export i m

Text Book:

. 1. Francis Cherunilaminternational Trade and Export Managememijmalaya Publishinc
House, New Delhi, 1®Edition, 2015.
Reference Books:

. 1. Cateorajnternational MarketingMcGraw Hill India, 18" Edition, 2019.

. 2. Philip R. Cateora, John Graham, Mary C. Gilipternational Marketing,McGraw-Hill
College 18" Edition, 2019.

. 3. Christopher L Myers]nternational Marketing: Winning in the New Global Econom
Cognella Academic Publishing, 2021.

Journal:
. 1.Indian Journabf Marketing Management and Research
E-Resources:
. 1.https://businessjargons.com/internatiomadrketing.html
. 2.https://www.mediabeacon.com/en/blog/glch@drketingstrategy
. 3.https://www.marketingschools.org/typesf-marketing/internationamarketing/#sectio2

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 9 3 3 9 9 9 51
CO2 9 9 3 3 9 9 9 51
CO3 9 3 3 3 9 9 9 45
CO4 9 9 3 9 9 9 9 57
CO5 9 3 3 3 3 3 9 33
Total 45 33 15 21 39 39 45 237
Low -1 Medium - 3 High-9
Core IX - Financial Management 1I*
(For Students Admitted from 20228)
Semester: IV Hours/week: 5
Subject Code: Credit: 5
IBHOC41
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Course Objectives

The objectives fothis course are:

COBL1: To provide the students with the comprehensive knowledge of the Business fi
sources of funds and the function of financial management.

COB2: To discuss the concepts related to capital structure theories and cost of capite
COB3: To acquaint the learner with business valuation through different techniques.

COB4: To facilitate students to analyse the financial risk and the risk management tot
COB5:To enlighten the students practical knowledge in managing currency argstnate
risk

Unit | 14 hours
Business Finance and Sources of Fund&inderstand & evaluate various short & lo
term sources of finance such as equity and debt, methods of raising equity such &
issue, initial public offer (IPO), sources afdmic financing such as Murabaha, Mushar:
Mudaraba, Sukuk, ljara, sources of fiancé for SME sector including venture capital,
funding and angel financing.

Unit I 17 hours
Capital Structure Theories And Cost Of Capital: Estimating cost of @quity using
dividend growth model (DGM), Capital Asset pricing Model (CAPM), concept
systematic & unsystematic risk, estimating cost of debt (irredeemable &redeen
convertible debt, estimating Weighted Average Cost of Capital (WACC) using boak
and market value weightage, capital structure theories including traditional viev
Modigliani-Millar view (without & with tax), pecking order theory

Unit 1l 14 hours
Business Valuations: Purpose of business valuation, various situations whichade!
business valuation, models for valuation of equity using dividend model, net asset n
cash flow approach, earning method (using PE ratio), earnings yield method, value
debt

Unit IV 15 hours
Financial Risk Management: Sources of & fars influencing Foreign currency risk
types of currency risks such as transaction risk, translation risk, & economic risks, ca
currency rate fluctuations including balance of payments, purchasing power parity
interest rate parity (IRP), §¢her equation, centralised & decentralised treasury functior
Unit V 15 hours
Risk Management Toolsi Currency & Interest Rate Risks: Tools of managing currenc
risks such as internal tools (currency of invoice, netting, leading & lagging) and éx
tools (forwards, futures, options & swaps, money market hedging), Causes of intert
fluctuations, managing interest rate risks through internal tools (matching and smo
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asset & liability management, forward rate agreements (FRA).
Course Outmmes:

After completion of this course, student will be able to
CO1: Describe the sources of business finance with their relative merits and demerits

CO2: Identify the capital structure theories and cost of capital.
COa3: Classify the concepts of businesduation.
CO4: Examine the concepts of financial risk management
CO5: Explain the tools and techniques of financial risk management in the context of
foreign currency risks & interest rate risks
Text Book:
1. ACCA Study Material, Financial Management, KaplPublishing, 2021

References:

1.1 .M Pandey, fAFinanci al Ma"Editpre/nda 262 ,
2.S N Maheshwari, AFi nanci al Manageme
3. Sudarsana Reddy G, AFinancial Manag

Limited, India, 2017
Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Course
Outcomes Programme Outcomes
CcO PO1 PO2 | PO3 | PO4 | PO5 | PO6 PO7 | Total
CO1 9 9 3 3 3 3 3 33
CO2 9 3 3 3 3 3 3 27
CO3 9 3 3 3 3 3 9 33
CO4 9 3 3 3 3 9 9 39
CO5 9 3 3 3 3 9 3 33
Total 45 21 15 15 15 27 27 165
Lowi 1 Medium 1 3 Highi 9
Core XTIncome Tax Law and Practice
(For Students Admitted from 20223)
Semester: IV Hours/week: 5
Subject Code: Credit: 3
IBHOC42
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CourseObjectives:

1. To enable the students to understand the basic concepts and terms related to Income T
including assesee, person, assessment year, previous year, total income.

2. To enable the students to compute income under five heads of income namelyfhocome
salaries, House Property, Business & Profession, Capital Gains and Income from othe
sources.

3. To enable students to evaluate under each heads of income the various deductions ave
for good tax planning.

Unit | 15 hours

Introduction to taxation and residential status

History of taxation and Income tax in Indideaning of tax Types of tax Types of direct tax
Income Tax: Meaning, objectives, features, administration of income tax in India

Basic concepts: Income, agricultural incomerspa, assessee, assessment year, previous
gross total income, total income, maximum marginal rate of tax, permanent account |
(PAN).

Residential statuso f i ndividual s, HUF, Firms, As
| ndi vi dual sompaByOl 6 s) and C

Unit 11 15 hours
Income from Salaries

Salary: Meaning, Characteristics, Allowances, Perquisites and their valuation, Incomes exi
u/s 10 relating to computation of salary income: Gratuity, Commuted Pension, Compensat
VRS, House Rent Allowance and Receipts from LIC Policy only. Deductions u/s 16.
Computation of taxable salary income

Unit 111 15 hours
Income from House Property:

Concept of Fair Rental Value, Composite Rent, Standard Rent,, Expected Rent, Municipal
- Meaning of Annual Value of house propertpetermination of AV of different types of house
properties Deductions u/s 24(E)Computation of Gross Annual Value, Annual Value and
Income from house properties.

Unit IV 15 hours
Profits and gainsfrom Business or Profession:

Meaning of business, profession and speculative busiRessissible deductions u/s 30 to-37
Payments not deductibleDepreciation: Rules governing depreciation, Additional depreciatic
Computation of depreciaticand WDV under Block of Assets Method. Computation of busin
income and professional income.

Unit vV 15 hours
Capital Gain and Income from Other Sources:

Meaning & definition of capital gair§ypes of capital gains Differences between LTCG ¢
STCGTransfer. Meaning Cost of Acquisition- Exemption of capital gains u/s 54. Simy
problems on computation of taxable capital gains.

Income chargeable under the head Income from other selnteesst on securitieGrossing up
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of interest on scurrilitie?roblems on computation of income from other sources

Course Outcomes:
After completion of this course, student will be able to

CO1: Comprehend basic knowledge in Income tax

CO2: Compute income from salary

CO3: Compute income from house property

CO4: Compute income from business or profession

COb5: Compute capital gains and income from other sources

Text Book:

1. Mehrotra H.C. & Goyal S.lhcome Tax Law & AccountSathya Bhawan Publication,
Relevant Assessment Year Edition, New Delhi, 2021

2. Students Hand Book on Income Tax Law by Manoharan T N (Snowwhite Publications,
Mumbai)

Reference Books:

1.Dr. Vinod K. SinghaniaDirect Taxes law & PracticesTan Prints India Pvt Ltd,
Relevant Assessment Year Edition, 2021

2. Lal.B.B and Vashisht. NDirect Taxes Practices & Planningearson Publications
Relevant Assessment Year Edition, New Delhi, 2021

3. Dr. Bhushan and Sharmalkicome TaxKalyan Publishers, Relevant Assessme
Year Edition, New Delhi, 2021.
4. Income Tax including Tax Planning aMid@nagement by Dr. H.C. Mehrotra and Dr. S P Go
(Sahitya Bhavan Publications, Agra)
Note: The questions should be asked in the ratio of 70%probleand 30%theory.

CourseOQutcomes Programme Outcomes
CO PO PO PO PO PO PO PO Tot
1 2 3 4 5 6 7 al
CO1 9 1 3 3 3 3 3 25
CO2 9 1 3 3 3 9 3 31
CO3 9 1 3 3 3 3 3 25
CO4 9 1 3 1 3 3 3 23
CO5 9 1 3 1 3 3 3 23
Total 45 5 15 11 15 21 15 127
Lowi 1 Medium 1 3 High1 9
Core XI - Management Accounting |I*
(For Students Admitted from 20223)
Semester:lV Hours/week: 5
Subject Code: Credit: 5

IBHOC43

Course Objectives:
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The objectives of this course are:

COBL1: To enable the students to develop the knowledge and skills in budgetary syst
organisation

COB2: To familiarize with tools fortte preparation of accounts related to standard
costing- variance analysis

COB3: To identify financial and nofinancial performance indicators in organizations
COB4: Learners will identify and financial and ndimancial performance indicators in
organiations

COBS5: To develop the knowledge in external considerations in performance manage
Unit | 16 hours
Advanced Budgetary Control: Budgetary systems in an organisation such abtdom,
bottomup, rolling, zero based, activity based, incremiebtalgets, preparation of flexe
budgets, beyond budgeting model, employee participation in budgetary s
guantitative analysis using higbw method, applying learning curve model.

Unit I 14 hours
Standard Costing 1 Variance Analysis: Advanced vaance analysis with the help «
material mix & yield variances, sales mix & quantity variances, planning & opera
variances, performance analysis with variances, assigning the variances to the man
Unit 1l 16 hours
Performance Analysis: Understand & apply financial & nefinancial performance
indicators (KPI s), using Nortonds Bal
Building Block model for performance measurement, using Viduenoney approach fo
notfor-profit organisations, ecmmy, efficiency & effectiveness approach.

Unit IV 15 hours
Divisional Performance: Mechanism for evaluating the performance of a busi
division and the divisional managers, tools such as Return on Investment (ROI), R
Income (RI), impact of &msfer pricing on divisional performance, methods of sei
transfer prices.

Unit V 14 hours
Behavioural Considerations: Need to factor external considerations in performe
management such as environment, market conditions and stakeholder inhpstcatel
how behavioural aspects affect the performance of an organisation.

Course Outcomes:

After completion of this course, student will be able to

COl:lllustrate the budgetary systems in an organisation

CO2:Apply financial and no#inancial performane indicators in organizations
CO3:Explain financial and noefinancial performance indicators in organizations
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CO4: Classify financial and nefinancial performance indicators in organizations
COb:Describe theexternal considerations in performance managemen
Text Book:

1. ACCA Study Material, Kaplan Publishing, 2020

References:
1. M. Y. KhanAnd P. K Jain, AManagemet
Caseso, Mc Gr aw "HHditioh, Infiaj 20t7at i on, 7
2. Horngr en, Sundem, Schat zbertg Maaagamen

Accountingo, P e"Edioo mdia2618.cati on, 16
Note : The questions should be asked in the ratio of 70% problem and 30% theory.

Course Programme Outcomes
Outcomes
CO/PO PO1 PO2 | PO3 |PO4 |PO5 PO6 PO7 TOTA
L
Co1 3 3 3 9 3 1 1 23
CO2 9 1 9 9 3 3 3 37
COos3 9 3 9 3 3 9 9 45
CO4 9 3 3 9 3 3 3 33
CO5 9 3 3 9 3 9 3 39
TOTAL 39 13 27 39 15 25 19 177
Low-1 Medium3 High9
Core XIlI Business Intelligence using Excel and Access
(For Students Admitted from 20223)
Semester: IV Hours/week: 5
Subject Code: Credit: 3
IBHOC44P

Course Objectives:

1. Demonstrate a basic understanding of computer Excel and Access.
2. To enable the learner to describe and use query, form, and reports

Unit | 15 hours

Understanding Formula Basics:Introducing Formula and Functions, Working with Dates and
Times, Creating Formula that Count and Sum, Creating Formula that Look Up Values, Creatin
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Formulas for financial applications: Present Value, Future Value, Payment, IntereP&&nd,
Term.

Unit Il 15 hours

Creating Chart and Graph: Introduction, Working with Chart, Understanding Chart Type, Chart
Customization, Visualizing Data Using Conditional Formatting.

Unit 15 hours

Analyzing Data With Excd: Introduction of Pivot table; Analyzing Data with Pivot Table: Worki
with Non-Numeric Data, Grouping Pivot Table Items, Creating Frequency Distribution, Cre
Calculated Field or calculated item, Creating Pivot Chart, Producing a Report with &blet T

Unit IV 15 hours

Introduction to Data Base: Database, Table, Record and Fields Values, Concept of Rela
Database; Access Database Objects and Views: Ribbon, Datasheets, Querestirpatad display
forms, Reports, Creating Acce3able: Table design and process, Using the Design ribbon
Working with fields, Creating contacts table.

Unit V 15 hours
Selecting Data with QueriesAbout the Query, Types of Queries; Creating Query: Using Query
Window, Using Query Designimdow and ribbon, Selecting Fields, Providing an alias for the fiel
name, Introduction of forms in Access, Preparation of Access Report.

Text Book:
1.1.1Mi chael Al exander, Ri chard Kusl ei ka, 6A

2. John Walkenbaclp, Access 2016 Bibled, Wiley, USA,

Reference Books:
lLokesh Lal wani-in-On &BPB Rublicafiohst Bst editlor (1 January 2019), Indi:

2Joan Preppernau, M. MLambseonf}i PSrevses USdbed
3."Access video training- Access - support.microsoft.com."https://support.microsoft.com/et
us/office/accessideo-traininga5ffblef4cc44d79a862e2ddabef38e6
4."Excel video training Office Support- support.microsoft.com.https://support.microsoft.com/el
us/office/excelvideo-training9bc05396e94c46atas5b3d7c22f6990bb

MS-EXCEL
1. Prepare a bar chart using chart wizard representing rainfall for the last 5 year&EMGER.
Assume the rainfall indices
Prepare studentds mar k | i stkammgrdde.cal cul a
Prepare the electricity bill.
lllustrate the numeric functions
lllustrate the character functions
Calculate Mean, Median, and Mode.
Prepare Sales details.
Prepare employees to pay bills and order them according to their salaries.

O NOORWDN
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MS-ACCESS
1. Create a table on student Marks details and query the table to list students who are geti
greater than 90 marks in Mathematics.
2. Create a table on player details and prepare report.
3. Create a table on Employee details and query the table using wizatetmpiloyees who are
getting salary more than Rs. 10,000.
4. Create a table on Employee details and prepare report using wizard.

Create a table on Employee details and update the salary using a form using wizard
Course Outcomes:

After completion of this cowe, student will be able to
CO1: Summarize the concept of excel formulas, tables, and queries

CO2: Demonstrate the data in chart and graph. and report

COa3: Utilize the data analysis tools and techniques to convert the data into information.
CO4: Evaluate o pivot table, queries, working with fields, and t e f queries

COb5: Develop the query, form, and report in Excel and Access.

Course Programme Outcomes
Outcomes
CO/PO PO1 PO2 |PO3 |[PO4 |PO5 PO6 PO7 TOTA
L
Co1 3 3 3 9 3 1 1 23
CO2 9 1 9 9 3 3 3 37
Co3 9 3 9 3 3 9 9 45
CO4 9 3 3 9 3 3 3 33
CO5 9 3 3 9 3 9 3 39
TOTAL 39 13 27 39 15 25 19 177
Low-1 Medium3 High9
AECC IV 1T Human Resource Management
(For Students Admitted from 20223)
Semester: IV Hours/week: 4
Subject Code: Credit: 3
IBHO A45

Course Objectives:

1. To gain knowledge on HRM and its significance in business
2.To provide knowledge on concepts, theories, scope and development of Human R
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Management practices at both national and global level

Unit | 12 hours
Human Resource ManagementCharacteristics of a Personnel Manadarportance Objectivesi

ScopeFunctions of Human Resource Managemeaviinagerial FunctionsPlanning ,Organising
Directing, Coordinating and Controlling- Operative Function®ifference between Personn
Management and Human Resource ManagetRetd of Human Resource Manager.

Unit 1l 12 hours

Human Resource Planning:Need for Human Resource PlanniBgnefits Recruitment: Sources ¢
RecruitmemntMethods or Techniges of Recruitment Direct Method, Indirect Method, and Thi
Party MethodsSelection- Steps in Selection ProcedtirgerviewsTypesGuidelines for Conducting
an Interview.

Unit [ 12 hours

Training and Development: Need -Importance Responsibity for Training -Steps in Training
ProgrammesTraining PolicyTraining Methods- On i the-Job -Training (OJT), Job Instructiol
Training (JIT) Vestibule Training, Offthe-Job Methods.

Unit IV 12 hours

Establishing Pay Plans:Basis of Compensian -Factors Determining Pay Raleb Evaluation
IncentivesStatutory BenefitdNon Statutory (Voluntary) Benefilmsurance BenefitRetirement
Benefits and other Welfare Measures to Build Employee Commitment.

Unit VvV 12 hours
Performance Appraisal: PurposdmportanceApproaches to Performance Appraidétthods of
Performance Appraisal Traditional Methods, Modern Methdd3romotiorPurposeTypes of
PromotionDemotiorCauses of DemotiemransferPurpose of TransfeBeparation.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the evolution and scope of HRM

CO 2: Assess the role of human resources policies and practices
CO 3: Analyse the various operative functions of HRM

CO 4: Identify the challenges dfuman resource management

CO 5: Evaluate the #1RM practices in industry

Text Book:

1.K. Aswathappa, HumarResource Management Text and CaddsGrawHill Education, 8
Edition, 2017.
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Reference Books:

1.P. Subba Radjuman Resource Management and ktdal RelationsHimalaya Publishing
House, New Delhi, BEdition, 2015

2. Dr. T.P. Renuka Murthy, Santosh B.Rjuman Resource Managemenitimalaya Publishinc
House, i'Edition, 2017

3. Gary DesslerHuman Resource Managememearson Education, #&dition, 2020

4. Robert N. Lussier, John R. HendoHuman Resource Management: Functions, Applications,
Skill Development SAGE Publications,®1 Edition, 2021.

Journal
1. Indian Journal of Training and Development

E 1 Resources:

1. https://epgp.inflibnet.ac.infHome/ViewSubject?catid=ahLCajOqz6/GWFCSprXY(g
2. https://lwww.jigsawaademy.com/blogs/hanalytics/functionsf-hrm/

3. https://www.managementstudyguide.com/procegségimanresourcemanagement.htm

Course Programme Outcomes
Outcomes
CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total
CO1 9 3 3 3 3 9 9 39
CO2 9 3 3 3 3 3 9 33
CO3 9 3 3 3 3 3 9 33
CO4 9 3 3 3 3 3 9 33
CO5 9 3 3 3 3 3 9 33
Total 45 15 15 15 15 21 45 171
Low -1 Medim - 3 High-9
SEC-Corporate Compliance Management
(For Students Admitted from 20223)
Semester: IV Hours/week: 2
Subject Code: Credit: 2
IBHOS46

Course Objectives:

1.To make the students to understand the fundamental thendgsactices of corporate
compliance management

2.To acquire skills to prepare report in secretarial audit

Unit | 6 hours

Naturei Objectives- Significance- Scope of Due Diligence; Steps in the Process of
Diligence Areas of Due Diligence Initial Public Offer , Follow- On Public Offer
(FPO),Rights Issu&mployees Stock Option Plaiseferential Allotment.

Unit Il 6 hours
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Equity Shares with Differential Rightdssue of Debt Debenture®onds- Warrantsi
Equity Shares with feferential Rights.

Unit 6 hours

Compliance ManagemefonceptSignificance isystems Approach to Complian
ManagementProcess of Establishment of Compliance Management Sy§&empliance in
Letter and Spirit.

Unit IV 6 hours

SecetarialAuditNeed,ObjectivasScopeProcessPeriodicityandFormatforSecretarial  Auc
Reporti Check- List Under Various Corporate LawsShare Transfer Audi€ompliance
Certificate.

Unit V 6 hours
Search/Status Repeitmportance, Scop¥erification of Documents relating to Charges

Requirements of Financial Institutions and Corporate Lerderparation of Report.

Course Outcomes:
After completion of this course, student will be able to

CO1: Gain knowledge in compis legal due diligence in corporate activities

CO2: Classify the various equity shares with preferential rights

CO3:Analysethe compliance management System
CO4:Demonstratevariousaspectsofsecretarialaudit

COb5:Evaluate and justify the requirements of ficel institutions and corporate lenders

Text Book:

1. E.Gordon & K. Natarajarsinancial Markets and Servicelimalaya Publishing House,
10thEdition, 2016.

2. Nitish Singh, Compliance Management, Praeger Publications, 2015.

Reference Books:

1.C.S.AnoopJaifsecretarial Audit, Compliance Management and Due Diligénkte
Publications,18 Edition,2021

2. Santiago Wortman JafrCorporate Criminal Liability and Compliance Management
SystemsBrill AcademicPublication,2019.

Journal:
1. Indian Journal of Management

E-Resources:
1.https:/www.icsi.edu/nedia/webmodules/SACMDD_FEB_2020.pdf
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Course Programme Outcomes
Outcom
es
CO PO1| PO2| PO3| PO4 | PO5| PO6| PO7 | Tota
I
COo1 9 3 3 9 3 1 9 37
CO2 9 3 1 3 3 1 3 23
COo3 9 9 3 3 1 3 9 37
CO4 9 3 9 3 3 1 3 31
CO5 9 3 3 3 3 1 3 25
Total 45 21 19 21 13 7 27 153
Lowi 1 Mediuni 3 Hight 9
Extra Credit i Enterprise Resource Planning
(For Students Admitted from 20223)
Semester: V Hours/week: -
Subject Code: Credit: 2

IBHOX4

Course Objectives:

1. 1. To provide a contemporary and forward looking on the theory and practices o
technology

2. To develop the basic understanding of how ERP enriches the business organisations in
achieving a multidimensional growth

Unit | 6 hours

Introduction to ERP: Need for an ERP History of an ERP Applicatioih Benefits from an ERF

Systemi ERP and Enterprise ApplicationERPT A Subset of ERP Application.

6 hours
Unit Il

Business Process Re Engineering (BPR): Need forBPR T Prons and Cons of BPR BPR/
Process RedesigrRei Engineering PhaseBRP and ERP Benchmarking.

Unit Il 6 hours

Business Process ModellingBusiness Process HierarchyStandards for Business Modellifig
Process Modelling Maturity and Mullimension Modelling Integrated Data Modelling.

Unit IV 6 hours
ERP Implementation and Support: ERP Life Cycle: Pre Implementation PhakeProject

Preparationi Business Blueprinting Realisatiori Final Preparatiofi Supporti Methodology for
Implementatiori Demerits/ Problems of ERP.

Unit V 6 hours
Emerging Trends on ERP: Extended ERP systems and ERP -add -CRM, SCM, Busines:
analytics- Future trends in ERP system&b enabled, Wireless technologies, cloud compuditit
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ERP Glob&Vendors.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Understand the basic concepts of ERP systems for manufacturing or service compai

CO 2: Identify the principles of ERP systems, their major components, amdl#ti®nships
among these components

CO 3: Assess major ERP components, including material requirements planning, master
production scheduling, and capacity requirements planning

CO 4: Evaluate the pre implementation phase and stippor

CO 5: Develop knowledge of typical ERP systems

Text Book:

1. 1. Rajesh Ray, Enterprigtesource PlanningicGraw Hill Education, 1st Edition, 2017.
2.Alexis Leon, EnterpriseResource PlanningMcGraw Hill Education, #  Edition,
2019.

Reference Books:
1. Dr. Ashim Raj Singla, EnterpridResource Planning;engage Learning India Private Limite

2"'Edition, 2016.
2. Gerard Blokdyk, EnterpriseResource Planning: A Practical HandbqolCreate Spac
Independent Publishing Platforn?! IEdition, 2016.

Journal:
1. 1. The IUP Journal of Entrepreneurship Development

2. The IUP Journal of Business Strategy

E-Resources:

1. https://www.netsuite.com/portal/resource/articles/erp/vdratp.shtml
2. https://lwww.qgad.com/etN/what-is-erp

3. https://www.investopedia.com/terms/e/erp.asp

Course Programme Outcomes

Outcome
S

CO PO1| PO2| PO3 | PO4 | PO5| PO6 | PO7 | Total
CO1 9 3 3 1 3 3 3 25
CO2 9 3 9 3 3 1 3 31
CO3 9 1 3 3 9 3 3 31
CO4 9 3 1 3 3 1 3 23
CO5 9 3 3 3 1 3 9 31
Total 45 | 13 | 19 | 13 | 19 | 11 | 21 | 141

Low -1 Medium 3 High-9
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Core XIIl - Indirect Taxation and GST*
(For Students Admitted from 20223)

Semester: V Hours/week: 5
Subject Code: Credit: 5
IBHOC51

Course Objectives:
The objectives of this course are:
COB1:To gain knowledge on constitutional framework of indirect taxatand GST

COB2:To acquaint the learner with the need and challenges of GST

COBa3: Learners will familiarize with the provisions of SuppigderGST.

COBA4:To facilitate the students to ledPayment& Appeal provisions.

COB5:To impart the theoreticaknowledge of customs duty and procedures of import & exp

Unit | 13 hours

Introduction: Constitutional scheme of indirect taxation in India before GST, histo
evolution of indirect taxation in postdependence India till GST, internationakrgeectives or
GST, need for GST in India, Model of Indian GST act, , LegislambnGST Council,
Applicability of GSTN, GST: impact on Indian economy, challenges & future at
Chargeability under GST.

Unit 1l 11 hours
Introduction, levy and Collegon of taxesComposition, Rules, RegistratioBSTIN, Definition
and Types of supplyDetermination of Time & Value of Supply, Input Tax Crediax Invoice,
Credit & Debit NotesRecord Keeping under GST.

Unit 11l 12 hours

Payment of GST: Accouns and RecordsReturns, Time of GST Payment, How to me
payment, Challan Generation & CPIN, TDS & TCS, Penalty for late payment Gi&IerForms
for payment under GST

Unit IV 12 hours

IGST: Rules: Refund, Forms for refund under GST, Assessmentuflih Appeals & Revisions
IGST Provisions,, Compensation Cess Act, Time limit for Sanction or RejectidRefiind,
Regulatory bodies for Appeals under GST.

Unit V 12 hours
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Overview of Customs Law & Procedures:Basic concepts, charge of duty, types oftoms
duty, valuation of customs duty, Procedures in customs law : import & export procedure,
Course Outcomes:

After completion of this course, student will be able to
CO1:Explain the conceptual framework of GST

CO2:Describe the concept of Supplydits rules

CO3:Prepare and maintain accounts and records related to GST payments
CO4:ldentify the provisions and rules of IGST in practical

CO5:Examine the types of customs duty and its procedures

Text Book:
1. Mehrotra. H. C and Ag8ewwal c¥sPTaxiG&d
Publications, % edition, India, 2020.
2. RK.Janr-AGST Tariff of indiao, Cent a28 L
References:

1. Taxmann, HAGST Act s o, "Editon, mdiap2021Pu bl i c

2. 2. BansalsSTK.aMd @@stoms Lawso, Tax man

Course

Outcom Programme Outcomes

es

CcoO PO PO | PO PO PO| PO| PO | Tot
1 2 3 4 5 6 7 al

co1 9 9 3 3 9 3 9 45

CO2 9 9 3 3 9 9 9 51

CO3 9 9 3 3 3 9 9 45

CO4 9 3 3 3 3 9 3 33

CO5 9 9 9 3 3 9 3 45

Total 45 39 21 15 27 39 | 33 219

Lowi 1 Medium 7 3 High -9
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Core XIV Audit and Assurance*
(For Students Admitted from 20223)

Semester: V Hours/week: 5
Subject Code: Credit: 5
IBHOC52

Course Objectives:

The objectives of this course are:

COBL1: To enable the students to develop the knowledge and skills required to carry ol
audit and assurancedathe related framework and regulation

COB2: To acquaint the learners with basic concepts of audit planning and risk assessi

COBa3: To facilitate the learners knowledge in internal controls and audit tests

COBA4: To equip the studentsith knowledge in audit process and standards of auditing
relation to audit evidence and reporting

COBS5: To comprehend the process of audit completion andtregor
Unit | 11 hours

Audit Framework & Regulation: Concept of audit & assurance, professional ethics o
auditor, scope of internal & external audit, governance & audit.Ethical threats & Safeg:
discuss the importance and purpose of engageetéans and their contents

Unit I 12 hours

Audit Planning & Risk Assessment: Obtaining & planning for audit assignmen
understanding the entity & its environment, assessing audit risk, fraud risk, interim au
impact of work performed, auditgining & documentation, audit evidence, documental
working papers.

Unit 1l 11 hours
Internal Control & Audit procedures: Internal control system assessment, cc
environment, risk assessment procedures, monitoring of controls, evaluationerofali
control system by auditor, test of control, communication on internal coriExgéain how
auditors record internal control systems including the use of narrative notes, flow
organigrams and internal control questionnaires.

Unit IV 13 hours
Audit Evidence & Reporting: Techniques of collecting audit evidence such as inspec
observation, external confirmation, recalculation, analytical procedures, and enquiry,
& quantity of audit evidence, audit sampling, computer assisted ayd#ahniques, reviev
procedures including subsequent events
report contents & opinion.Explain the overall objectives and importance of quality ¢
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procedures in concluding an audiscuss the needf auditors to communicate with tho
charged with governance.

Unit V 13 hours
Audit of Specific Items: Audit of receivables, inventory, payables & accruals, bank & c
tangible & intangible assets, s hdetails ofaudi
checks for these items and reporting thereof, use of management representation.
Course Outcomes:

After completion of this course, student will be able to

CO1: Explain the concept of audit & assurance and the functions of audit.Undethta
audit framework as well as corporate governance framework.

CO2: Demonstrate the handling of audit assignments and audit risks.Understal
preconditions of an audit.Appreciate the qualities of professional scepticism and profe
judgment.

COa3: Describe the evaluation of internal controls, techniques & audit tests. Understa
internal audit function.

CO4: Defend the techniques of audit evidence, review and reporting.Understand
completion and review procedures.

CO5: Identify the tebniques of performing the audit of specific items.Understand val
audit assertions.

Text Book:

1 ACCA Study Material, Audit and Assurance, Kaplan Publishing, 2020

2 Audit and Assurance: BPP learning medi
3 Audit and Assurance: Emily Woolf International

References:

1. Pankaj Garg. , AAudi ti ng a n"dediton, dNewDalhi,c
2021
2. Pankaj Kumar Roy. ,

1]

Auditing and Asc:¢
Auditing and As:¢

=]

3. Sanji b Kumar Basu,

Course Programme Outcomes
Outcomes
CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO | Tot
7 al
CO1 9 3 3 9 3 1 3 31
CO2 9 9 1 3 3 3 3 31
CO3 9 3 3 1 9 3 9 37
CO4 9 1 3 3 3 1 3 23
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CO5 9 3 3 1 3 1 3 23
Total 45 19 13 17 21 9 21 145
LowT 1 Medium 1 3 High1 9

Core XV - Accounting Package for Business
(Tally Prime)
(For Students Admitted from 20223)

Semester: V Hours/week: 4
Subject Code: Credit: 3
IBHOC53P

Course Objectives:

1. Toimpart knowledge on accounting concepts using Tally software

2. To understand accounting and inventory features of Tally and equip them with
required skill for employability

=

Company Infd Createl Alter i Deletei Shut Company.

Accounts Info- Create, Alter, Delete, Display Account Group at Single & Multipl

Mode- Create, Alter, Delete, Display Ledger Account at Single & Multiple Modk

3. Accounting Vouchers: ReceiptPaymeni Contrai Purchasé Sales’ Journal,
Credit Note and Debit NoteF11 Features Cost Category & Cost Centre.

4. Inventory Info(Create Alte Display, Delete} Unit of Measure(Simple &

Compound} Stock Group Stock Category Stock Item- F11 Features Batch wise

details- Purchase Order & Sales OrddfBT & GST Calculation.

Invoking Inventory in Invoice Mode & Voucher Mode: Purch&s8ales Vouchers

Preparation of Bank Reconciliation StatemeRteparation of Final Accounts &

Trial Balance

7. Bill Report: Preparation of Outstanding Bill Report (receivables & payables) &

Display Stock Summary.

no

oo
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Tally Lab List

Company CreationAlteration

Createi Alter i Delete- Account Group in Single Mode
Create- Alter i Delete-Account Groups in Multiple Mode
Createi Alter i Delete- Ledger Account in Single Mode
Createi Alter i Delete- Ledger Accounts in Multiple Mode
Creating Receipt Voucher

Creating Payment Voucher

Creating Contra Voucher

Creating Purchase Voucher

10 Creating Sales Voucher

11.Creating Journal Voucher(journal, credit note, debit note)
12.Create Unit of Measure

13.Create Stock Group

14.Create Stock Item

15.Creat Purchase Voucher invoking Inventories(invoice mode)
16.Create Sales Voucher invoking Inventories(invoice mode)
17.Prepare Voucher Invoking Batch Wise Details

18. Preparation of Bank Reconciliation Statement

19. Preparation of Outstanding Bills Report(receivaflpayables)
20.Cost Category & Cost Centre

21.Create Purchase Order

22.Create Sales Order

23.Calculation of FBT

24.Calculation of GST

25. Preparation of Final Accounts

26.Preparation of Trial Balance

27.Display Stock Summary

CoNoOOrWNE

Course Outcomes:

After completion of this coursetuglent will be able to

CO1: Demonstrate create, alter and shut down company accounts
CO2: Sort out accounting vouchers with F11 features

COa3: Explicate different types of journals and ledgers

CO4: Assess bank reconciliation statement and bill reports

CO5: Construct trial balance, stock summary and final accounts

Text Books :
1. Sanjay Satpathyf,ally Prime BookSwayam Education, 2020.

Reference Book:
1. BimlenduShekharLearn Tally Prime with Practical examp|e021.

E-Resources:
1. https://tallysolutions.com/download
2. www.teachoo.com
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Course Programme Outcomes
Outcomes
(6{0) PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 | Total
CO1 9 1 3 9 3 3 3 31
CO2 9 1 3 3 9 3 3 31
CO3 9 1 3 3 3 9 3 31
CO4 9 1 3 3 9 9 3 37
CO5 9 1 3 3 9 9 9 43
Total 45 5 15 21 33 33 21 173
Lowi 1 Medium 1 3 High1 9
Core XVI - Business and Technology
(For Students Admitted from 20223)
Semester: V Hours/week: 4
Subject Code: Credit: 3

IBHOC54

Course Objectives:
1. To understand business organization, types, stakeholders in business organization:
2. To know about the micro and macro economic factors and various other f
influencing the business
3. To understand #hbusiness functions of governance
4. To know about the accounting and reporting systems
5. To understand the professional and business ethics in accounting in business.
Unit | 12 hours

The business organisation, its stakeholders, and the external environnten

The purpose and types of business organisaBtakeholders in business organisatigPalitical
and legal factors affecting busineddacroeconomic factors Micro economic factorsSocial
and demographic factor$echnological factors Environmentafactors-Competitive factors
Unit Il 12 hours

Business organisational structure, functions and governance

The formal and informal business organizati@usiness organisational structure and des
Organisational culture in businegdommittees in busess organisationsGovernance and socii
responsibility in business

Unit 1l 12 hours

Accounting and reporting systems, compliance, control, technology and security

The relationship between accounting and other business functtae®unting and finare
functions within business organisatiofarinciples of law and regulation governing account
and auditing The sources and purpose of internal and external financial information, provic
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business -Financial systems, procedures and related IT agipdies -Internal controls,
authorisation, security of data and compliance within busiféssid and fraudulent behavio
and their prevention in business, including money launderiipe impact of Financia
Technology (Fintech) on accounting systems

Unit IV 12 hours

Leading and managing individuals and team; Personal effectiveness and communicatis
Leadership, management and supervisiRacruitment and selection of employeesdividual
and group behaviour in business organisatidieam formation, evelopment and managemen
Motivating individuals and groups_earning and training at workReview and appraisal ¢
individual performance The application and impact of Financial Technology (FinTech
accountancy and audiPersonal effectiveness teahmes Consequences of ineffectiveness
work -Competence frameworks and personal developr&&mirces of conflicts and techniqu
for conflict resolution and referraCommunicating in business

Unit V 12 hours

Professional ethics in accounting and kainess

Fundamental principles of ethical behavielihe role of regulatory and professional bodies
promoting ethical and professional standards in the accountancy profe€gporate codes ¢
ethics Ethical conflicts and dilemmas

Course outcomes:

CO 1: Understand the business organisation, its stakeholders and external environment.
CO 2: Understand the business organisation structure, functions and governance.

CO 3: Understanding the accounting, reporting system and compliance.

CO 4: Understand thways of leading and managing the team.

CO 5: Understand the professional ethics in accounting and business.

Text Book

1. Kaplan Publications, ACCA FBT Business and Technology.
2. BPP, ACCA FBT-Business and Technology

References:

1. Talloo, Thelman JBusiness Organizational and Management, TMH, New Delhi
2. Vasishth, Neeru, Business Organization, Taxmann, New Delhi

Course Programme Outcomes
Outcom
es

CO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | Total
CO1 9 9 9 3 3 9 9 51
CO2 9 9 9 9 9 9 9 63
CO3 9 3 9 3 9 9 9 51
CO4 9 9 9 3 9 9 9 57
CO5 9 3 9 9 9 9 9 57
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Total 45 33 45 27 39 45 45 279

Low-1 Medium3 High9

DSE | - - Business Research Methods
(For Students Admitted from 202223)

Semester: V Hours/week: 4
Subject Code: Credit: 3
IBHOESA

Course Objectives:

1.To enhance capabilities of students to conduct the research in the field of business and :
sciences

2.To enable students, in developing the most appropriate methodology for their research s

Unit | 12 hours

Intro duction to Research: Meaningi Purposei Types of Research Applied, Analytical,
Descriptive, Exploratory, Experimental, Pure and Historical ResearcQualitative and
Quantitative Research Steps in Researclh Identification, Selection and Formulatiorf
Research ProbleinResearch Desigih Formulation of Hypothesis.

Unit I 12 hours

Methods of Research:Survey Methodi Case Studyi Sampling Technique$ Types of
Samplingi Probability and No#Probability Sampling Method@sSteps in Sampling Sampling
and NonSampling Error§ Sample Size.

Unit 11l 12 hours

Collection of Data: Meaning of Primary and Secondary DateéSources of Primary Data
Methods of Collecting Primary DataQuestionnaire Method Interview Methodi Observation
Method i Construction of Questionnairfe Construction of Schedulé Scaling Technique$

Need for Scaling Problems of Scaling Kinds of Scaling.

Unit IV 12 hours

Processing of DataEditingi Codingi Classificationi Tabulation- Analysis and Intgpretation.

Unit V 12 hours
Report Writing: Types of Report Style of Reporting Contents of Repoiit Format of Thesis
T Steps in Drafting ReporisUse of Diagram$ Use of Library and Internet in Research.

Course Outcomes:

After completion of tis course, student will be able to

COL1: Explain the basic framework of research process and types of

research

CO2: Apply the various methodological tools for social and scientific

research

CO3: Develop research designs using research techniques

CO4: Locae problem areas in organisational set up to organise, design, and conduct rese:i
problem solving
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COS5: Execute skills in designing and drafting research report

Textbook:

1. C. R. Réseatcthmaethodplogyethods and techniques New rdagoeal | n
Publishers, Chennai™Edition, 2019

Reference Books:

1.Dr.Dinesh Gabhane,Madhuri Gaghane,Yogesh SawiarRe s e ar ¢ h  Mexh Neo d
Publications ,LLP,2019.

2.0Dr.S.SachdevaR e s e ar ¢ h MlakniinardyanaroAgarvaal, 2022

3.Ranjitshgh,i Re s ear c h M=EItPhbbcdtions, ®gnpamn2021.

4.Saravanavel.Pi Re s ear c h MkKitabhMalhlp 2018g vy 0 ,

Journal:
1.Indian Journal of Marketing Management and Research.

E-Resources:

1 .https://gfgc.kar.nic.in/f/magadi/GenericDocHandlef@Dae964b2a413c91a?
fc8599f21b@.pdf

2 https://gfgc.kar.nic.inf/magadi/GenericDocHandlef@Bae964b2a413c91a?
fc8599f21be0.pdf

Course
Outcomes Programme Outcomes
(6{0) PO PO | PO PO | PO | PO PO | Tota
1 2 3 4 5 6 7 I
co1 9 9 3 3 3 3 9 39
CO2 9 3 9 3 9 9 9 51
COs3 9 3 9 3 9 9 9 51
CO4 9 3 9 3 9 9 9 51
CO5 9 9 9 3 9 9 9 57
Total 45 27 39 15 39 39 45 249
Lowi 1 Medium 1 3 High - 9
DSE | - Intellectual Property Rights
(For Students Admitted from 202023)
Semester: V Hours/week: 4
Subject Code: Credit: 3

IBHOESB

Course Objectives:
1.To apply intellectugbroperty law principles (including copyright, patents, designs and
trademarks) to real problems and analyse the social impact of intellectual property law anc

2.To analyse ethical and professional issues in the content of intellectual propéesty righ
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Unit | 12 hours

Introduction to IPR: Meaningi Relevance- Business Impact Protection of Intellectua
Propertyi Copyrightsi Trademarks Patents- Designs- Utility Models - Trade Secrets an
Geographical Indications Bio-diversity and IPR- Competing Rationales for Protection
Intellectual Property Rights.

Unit Il 12 hours

Concept of Patent:Product / Process Patents & TerminolegRuration of PatentsLaw and
Policy Consideration Elements of Patentabilitjovelty and Non Obiousness (Inventive Stef
and Industrial Application Non Patentable Subject MatterProcedure for Filing of Pater
Application and types of Applications Procedure for Opposition Revocation of Patents
Ownership and Maintenance of Patemfssigmrment and licensing of Patents.

Unit 111 12 hours

Securitization of Intellectual Property: Introduction 7 Securitizationi Growth in IP
SecuritizationT IP Valuation Methodi IP in AssetBacked securitizatioi Process of IF
Securitizatiori Trademarks.

Unit IV 12 hours

Preparation of Patent Documents:Lab Notebooks/Log Books/Record BookdViethods of
Invention DisclosuresPatent Application and its ContentgVriting of the Patent Document.

Unit V 12 hours
Nature of Copyright: Works in which Copyrights subsistAuthor & Ownership of Copyright
Rights Conferred by Copyright Assignment, Transmission, Licensing of Copyrights
Infringement of Copyrights Remedies & Actions for Infringement of Copyright€opyright
Societies, Offte, Board, Registration of Copyrights & Appealaternational Conventions.

Course Outcomes:

After completion of the course, student will be able to

CO1: Acquire basic knowledge in IPR

CO2: Explain concepts of Patent

CO3: Gain knowledge in securitizat of Intellectual Property
CO4: Prepare the patent documents

COb: Deal with copyrights

Textbook:

1. Dr. G.B.Reddy Intellectual Property Rights and the LawWrublisher Gogia Law Agency,
January 2020.

2. Elizabeth Verkey|ntellectual Property Rights Law and Practiceublisher: Eastern Boo
CompanyE Book, (2015).

Reference Books:

1. V K Ahuja, Law Relating To Intellectual Property RightBublished byLexis Nexis, &
Edition 18 July 2017.

2. Intellectual Property RightsAn Overview, Prepared by IPR CeBharathidasan University.

3. Study Material, Professional Programme Intellectual Property Rights, Rigftand
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Practice, Module.

Journal:
1. Indian Journal of Intellectual Propertyaw (1JIPL)
2. Intellectual Propertyindia IP

E-Resources:
1. http://lwww.bdu.ac.in/cells/ipr/docs/igmgebook.pdf
2. https://www.wipo.int/edocs/pubdocs/en/intpesty/489/wipo_pub _489.pdf

Course Programme Outcomes
Outcomes
CO PO1 |[PO2 [PO3 [ PO4 | PO5 | PO6 | PO7 | Total
CO1 9 3 3 3 3 1 3 26
CO2 9 1 1 1 3 1 3 32
CO3 9 3 9 3 3 3 3 36
CO4 9 3 3 1 3 1 3 30
CO5 9 3 3 1 1 1 3 92
Total 45 13 19 9 13 7 15 | 216
Lowi 1 Medium 1 3 High -9
DSE Il T Financial Markets and Services
(For Students Admitted from 20223)
Semester: V Hours/week: 4
Subject Code: Credit: 3
IBHOESC

Course Objectives:

1.To understand the basic concepts of financial risks & services

2.To be aware of different choices in financial markets & services

Unit | 12 hours

The Financial System in India Functions of the Financial SystemFinancial Concept$
Financial Assetd Financial Intermediarie$ Financial Marketsi Classificationi Financial
Rates of Returni Financial Instruments Development of Financial System in India
Multiplicity of Financial Instruments Legislative Support Weakness of Indian Financi
System.

Unit Il 12 hours

New Issue Market Meaningi Functionsi Methodsi General Guideline$ Steps for Public
Issuei Private Placemerit Offer for Salei SEBI Guidelines for IPQ Instruments of Issué
Players in the New Issue MarkeAdvantages of Primary MarkétStock Exchangé New Issue
Market Vs Sock Exchangé Recent Trends Suggestions.

Unit [ 12 hours
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Secondary Market Control over Secondary MarkietStock Exchangé Listing 1 Stock Brokers
T Method of Trading in a Stock Exchange.

Unit IV 12 hours

Online trading and Specuhtion: Online Tradingi NSE Neat Systerin Carry Over or Badle
Transactions Genuine Trading Vs Speculative Tradinginds of Speculator$ Speculative
Transaction$ Stock Indice§ Defects of Indian Capital MarkétRecent Developments.

Unit vV 12 haurs
Mutual Fund: OriginT Types of Mutual Fund Importance of Mutual FuridRisksi Net Asset
Valuei Mutual Funds in Indi& Reasons for Slow GrowthFuture of Mutual Fund.

Course Outcomes:
After completion of this course, student will be able to

CO1: Acquire knowledge in financial system in India

CO2: Explain new issues markets, SEBI and stock exchange
COa3: Classify secondary market, listing and stock brokers
CO4: Compare online trading with speculation and its concepts
COb5: Share knowledge on mwtbfunds.

Textbook:

1.E. Gordon & K. Natarajarinancial Markets and Servicelimalaya Publishing Ltd, New
Delhi 8" Edition, 2018.

Reference Books:

1.Frederic S. Mishkin & Stanley Eakirfapancial Markets and Institution$®earson Education
Publication, 26 March 2017.

2.M.Y.Khan,The Indian Financial Systerifata MCGraw Hill Ltd, New Delhi, 1 Edition,
2018.

Journal:
1.Indian Journal of Finance.

E- Resources:
1 http://www.himpubcom/documents/chapter1321.pdf

2 http://www.tumkuruniversity.ac.inf/ocug/comm/notes/FINANCIALMARKETANDSERWES. pdf

Course Programme Outcomes

Outcomes

CO PO | PO PO PO PO PO PO | Tot
1 2 3 4 5 6 7 al

CO1 9 3 3 3 3 3 3 27

CO2 9 3 3 3 3 3 3 27

CO3 9 3 3 3 3 9 3 33

CO 4 9 3 3 3 9 3 9 39
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CO5 9 9 3 3 9 3 9 45
Total 45 21 15 15 27 21 27 171
LowT 1 Medium 1 3 Highi 9

DSEIl 7 Marketing Management
(For Students Admitted from 20223)

Semester: V Hours/week: 4
Subject Code: Credit: 3
IBHOESD

Course Objectives:
1. 1. To understand the cagpats and role of marketing management
2. To face challenges in managing innovative marketing strategy

Unit | 12 hours

Introduction to Marketing: Origin of MarketingNature Scopelmportance of Marketingrunctions
T Classification of Market$ Benefits of Marketingi Marketing Processeis Marketing Functions
Difference between Marketing and SelliMarketing Mix: Product, Price, Place, Promotion, Pec
Process and Physical EnvironménConcepts and Componesitaportance of Marketing Mix ir
Marketing Decisins.

Unit Il 12 hours

Product & Market Segmentation: Features of a ProducClassificationi Product Plan and Ne\
Product Development Product Mix and its ElemeritBecisions Related to Product Mifroduct
Life Cyclei Prodict Diversificationi Causes for Failure of a New Product. Market Segmenta
NeedCriteria for Market SegmentaticrBases for SegmentatidmBenefits of Market Segmentation

Unit I 12 hours

Pricing & Branding: Objectives of Pricing Factors Influacing Pricing Decision$ Impact on
Decision Making- Procedure for Price Determinatiarmypes of Pricing. Branding: Definitien
TypesimportanceMerits and Demerits of BrandirADifference between Branding and Labeling
Packaging and Labelirgypes of Labehg-Labeling Strategies.

Unit IV 12 hours

Sales Promotion: Objectives of Sales Promotianmportancei Reasons for the Rapid Growth
Sales Promotiori Advantagesi Limitations i Kinds of Sales Promotiekffectiveness of Sale
Promdion-Public Relations and Publicity Decisions.

Unit V 12 hours
Channels of Distribution: Need-Importance of Channels of Distribution Factors affecting
Channels of DistributionTypes of Channels of Distribution: Direct Channel and Indirect Chair
FunctionsChannel Marketing Systems.

Course Outcomes:

After completion of this course, student will be able to

CO 1: Recognize the marketing management concepts, principles and practices.

CO 2: Understand the significance of marketing functions inotherall managerial context
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CO 3: Develop strategic thinking for effective marketing planning and decision making
CO 4: Analyze the reasons for the rapid growth of sales promotion
CO 5: Evaluate the performance of different channels of distribution

Textbook:

1. R.S.N. Pillai & BagavathiMarketing Managemen§. Chand and Company Ltd, New DelHi?;
Edition, 2022.

2. Philip Kotler, Kevin Lane Keller, Marketingdlanagement Pearson Education, 15th Editic
2017.

Reference Books:

1. Dr.N. Rajan Nair & Sanjith R.NairMarketing, S. Chand and Sons, New Delhi" Hxition,
2018.

2. Dr.Amit Kumar, Principlesand Practice of MarketingSahitya Bhawan Publication¥"Edition,
2019.

3. Dr.Amit Kumar &Dr.B.Jagdish Rao, Marketinlylanagement Sahitya Bhawan Publication
Agra, 2" Edition, 2019.

4. William J. Stanton& Charles FutrellFundamentals of MarketingVicGraw-Hill Companies,
New Delhi,15" Edition, 2021.

Journal:
1. Indian Journal of Marketing
2. The IUP Journal of Marketing Management

E- Resources:

1. https://www.ama.org/topics/marketimganagement/

2. https://brauss.in/MBAVarketingManagementull-Notes.pdf

3. https://drive.google.com/file/d/IWLKbTWM7nE2fiNEATN4LWwijjAlIAWTg/view?showad=trt

Course Programme Outcomes
Outcomes

CO PO1 PO2 PO3 PO4 PO5 PO6 | PO7 | Total

CO1 9 3 1 1 3 1 3 21

CO2 9 3 3 3 3 3 3 27

CO3 9 3 3 3 3 3 3 27

CO4 9 3 3 3 9 3 9 39

CO5 9 3 3 1 3 3 9 31

Total 45 15 13 11 21 13 27 145

Low -1 Medium 3 High-9
SEC- Internship on GST
(For Students Admitted from 202023)

Semester: V Hours/week: 2
Subject Code: Credit: 2
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Annexure T| 2022

IBHOS55P
Course Objectives:

1.Provide industrial exposure to the students, which cannot beasgauh the classroom and
hence creating competent professionals in the industry.

2.Provide possible opportunities for interns to learn, understand and sharpen the real time
technical / managerial skills required at the job.

Guidelines
Students have tongdlergo a summer internship after the fourth semester for the per

30 days comprising of minimum 75 hours.

At the end of the internship, the student shall submit a report on the internship alor
the company certificate.

The evaluation will be ma based on this report and a \WWace Examination.
conducted by a Departmental Committee constituted by the Head of the Departmer
Viva-Voce Examination will be held during the fifth semester and the credit wi
awarded in the same semester itself.

Other details relating to summer internships are given in the regulation
Course Outcomes:

After completion of the course, student will be able to
CO1: Write an Internship report upon completion of their internship
CO2: To work & gain knowledge of real tintusiness environment.

CO3: To analyze best practices, system, processes, procedures and policies
company/industry in different functional areas and bring forward the deviations.

Course Programme Outcomes

Outcomes

CcO PO1 PO2 |PO3 |PO4 |PO5 |PO6 [PO7 |Total
COo1 9 9 3 3 9 3 3 39
CO2 9 9 3 3 3 1 3 31
CO3 9 3 3 3 3 1 3 25
CO4 9 1 1 9 1 1 3 25
CO5 9 3 1 3 3 9 3 31
Total 45 25 11 21 19 15 15 151

Lowi 1 Medium i 3 Highi 9
Core - XVII 1 Project
(For Students Admitted from 202023)
Semester: VI Hours/week: 6
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